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KATA SAMBUTAN

Para peserta Seminar FMI 7 yang sava hormati,

Selamat dalang di Seminar Nasional dan Call for Paper FMI vang ke 7. Seminar FMI yang ke 7 ini
diselenggarakan di Jakarta dibawah koordinasi Forum Manajemen Indonesia, Korwil DKI Jakarta.

Saya mengucapkan selamat kepada FMI, Korwil DKI Jakarta serta konsorsium Perguruan Tinggi di
wilayah DKI Jakarta yang telah berhasil menyelenggarakan acara ini. Ucapan terima kasih juga sava
persembahkan ke pada Bu Yasintha Soelasih, beserta seluruh anggota panitia FMI 7, vang telah bekerja
keras dalain menyiapkan dan menyelenggarakan acara ini.

Hadirin vang saya hormati,

Tema Seminar pada tahun ini adalah: Dinamika dan peran ilmu manajemen untuk menghadapi AEC
Tema ini diambil mengingat dampak pemberlakuan AEC vang akan berlangsung pada akhir tahun 2015
ini terhadap perekonomian Indonesia.

Pemberlakuan AEC dapat dimaknai sebagal harapan akan prospek dan peluang bagi kerjasama
ekonomi antar kawasan dalam skala vang lebih luas, inelalus integrasi ekonomi regional kawasan Asia
Tenggara, vang ditandai dengan terjadinva arus bebas (five flow) - barang, jasa, inveslasi, fenaga ketja,
dan modal.

Tantangan utama dalam bisnis di era AEC adalah meningkatkan kemampuan SDM mengenai daya
saing dan keunggutan kompetitif di semua sektor industri dan jasa pada tingkat persaingan global.
Organisasi pun dituntut untuk mampu memberikan pelayanan yang memuaskan (customer satisfaction)
serta nilal pelayanan itu sendiri (custormer value). Diperlukannya pengembangan SDM berbasis
kompetensi ini dilakukan agar dapat memberikan hasil yang sesuai dengan tujuan dan sasaran
organisasi berdasarkan standar kinerja vang ditetapkan. Karena itu dapat dipahami apabila Manajemen
yang baik disegala bidang akan dapat menjadi kunci keberhasilan dalam persaingan di era AEC inj,

Selamat mengikuti seminar dan Call for Paper FMI yang ke 7. Semoga dengan acara ini, kita dapat
memberikan sumbangsih yang berarti bagi Indonesia dalam menghadapi era AEC yang akan segera

berlangsung.

Terima kasih dan selamat berseminar,

Sri Gunawan

Ketua Umum, Forum Manajemen Indonesia



KATA PENGANTAR

Puji syukur kami panjatkan kepada Tuhan Yang Maha Esa atas anugerahNya, sehingga kegiatan
Seminar Nasional dan Call for Paper Forum Manajemen Indonesia (FMI) ke -7 dapat terselenggara
dengan baik. Kegiatan ini merupakan Agenda Tahunan dari Forum Manajemen Indonesia. Tema tahun
ini adalah Dinamika dan Peran [Imu Manajemen untuk menghadapi Asean Econoinic Conumunity (AEC).

Forum Manajemen Indonesia menjadi forum pertemuan dan komunikasi dosen Manajemen Perguruan
Tinggi se-Indoresia, baik negeri maupun swasta. Dalam forum tersebut, diharapkan terjadi sharing
data, informasi, serta pengetahuan terkini baik uniuk kepentingan industri, manajerial pengelolaan
institusi, perumusan kurikulum dan silabi maupun keilmuan. Melalui proses yang cukup ketat serta
sangat selektif, kami berhasil meloloskan 0% dari jumlah artikel vang dikirim oleh peserta.

Kami mengucapken terimakasih pada pihak-pihak vang telah mendukung kegiatan ini sehingga dapat
terselenggara dengan baik. Ucapan terimakasih ini, secara khusus, kami sampaikan pada Bapak Sri
Gunawan, DBA sebagai Ketua FMI Pusat dan delapan Perguruan Tinggi di Jakarta yang menjadi panitia
pada acara inj, yaitu Universitas Negeri Jakarta, Universitas Sahid Jakarta, Lembaga Pendidikan Tinggi

YAI, Uruversitas Bina MNusantara, Kalbis Institute, Perbanas Institute, Universitas Budi Lubur dan
Universitas Katolik Atma Jaya Jakarta.

Semnoga kegiatan inipun menjadi bentuk partisipasi dunia akademik dalam membangun bangsa dan
Negara Indonesia, lerutama berkaitan dengan pengembangan Ilmu Manajemen di Indonesia.

Selamat dan sukses
Jakarta, 10 November 2015

Ketua Penyelenggara

Dr. Yasintha Soelasih, SE., M.5i
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| Fernande Ricky. Christing Whidya THE EFFECTS OFf WORD OF MOUTH AND PRODUCT | Universitas Ciputra
| Usami ATTRIBUTES TOWARD PURCHASE DECISION ON ICE MANIAS
Ani Murwani Muhar, Audia Juni o : _
2| AntMurwanm Muhar, Audiz Jonita | pen Gt ASTERAN TENIS PRODUK DAN SEGMENTASI PASAR S“EkHd“;"’a“
3 Ly Subaily, ANALISIS PENGARUE SELF CONCEPT. GROLUP CONFORMITY. | Universitas Katolik
¥ asinthaSoelasih ATTITUDE. BRAND ASSOCIATION DAN BRAND IMAGE | AtmalayaJakarta
TERHADAP MINAT BEL] PAKAIAN DALAM NEGERI
¢ E:;Espkraaaseitg?ura Anggawijaya PENGARUH PROMOSI PENJUALAN PADA NIAT BELI DAN NIAT U“‘gg::‘h‘;:n';:f"k
Wisnu Wardhono BAYAR KONSUMEN (SUATU KASUS PADA PRODUK GADGET!
5 Hermawanto, USAHA PENINJAUAN PENILAIAN PIHAK KXE ? ATAS | Universitas
Nimas Mustika Rini PENILAIAN PIMAK KE 3 DAN USULAN PERBAIKAN KUALITAS Adrlanggr
JASA PENDIDIKAN PADA SEKOLAH MENENGAH  ATAS
NMEGERI "X" SURABAYA YANG TEVLAH BERSERTIFIKASI 150 :
BiI1
é Masmira Kumiawan STRATEGI KONTEN DAN  KFETERLIGATAN  ANGGOTA Uneversitas
KOMUNITAS MEREK DI MEDIA SOSIAL  FACEBOOK Airlangga
(Studi pada Hotel Bintang Lima Di Surabaya) !
= | Sony Kusumasondjaja PENGARUH IDENTITAS SOSIAL, KEPERCAYAAN, DAN NORMA Universitas
KELUMPOK TERHADAP ONLINE HELPING BEIIAVIOR PADA Airlangga
FORUM ONLINE ASOSIAS] 1BU MENYUSUL INDONESIA DI
MEDIA SOSIAL FACEBOOX
y Tanu Handriana. ANTESEDEN KOMITMEN RELASIOMNAL ANGGOT A Universitas
Dimas Januar Perdana PADA KOMUNITAS VJRTUAL REMAJA Airlangga
9 Indrianawati Usman. [MPLEMENTAST BENCHMARKING UNTUK PENINGKATAN Universitas
Donatus Diendy Saniscara CAPALAN KEY PERFORMANCE INDICATOR (STUDI PADA Alrlangga
AUTO2000 SURABAYA)
o | Dien Mardhiyak ALTRUISME ATAUK AL NIAT RETALIASIY Universitas
Alrlanppea
11 Hendry, ANALISIS PENGARUIT EXPERIENTIAL MARKETING | Universitas Katolik §
Devi Anygrahini Annt Lembana TERHADATP CUSTOMER SATISFACTION DENGAN EMOTIONAL Indonesia Atma
VYALUE SEBAGAI VARIABEL MEDIASI PADA KONSUMEN Jaya Jakarta
CINEMA XXI[ IMAX (STUDM KASUS MAJIASISWAT UNIKA
ATMA JAY A, JAKARTA)
12 | Desy Andriani. ANALISIS PENGARUH VARJABEL RETAIL MARKETING MIX | Universitas Katolik
Devi Avngrahini Auni Lembana TERITADAT  CLSTOMER  RETENTION  PADA GERAG Indonesia Atma
ACE HARDWARE PONTIOK INDAIT MaLT, Taya Jakarta

xouviii



., Ruang : PALA [ Sesi2
Moderator  :1ka Subavtauti armo, SE., MM
L v 2 Jam  :14.00 - 18, 00
| No Author Judut PT
! Sni Setyo Iriani, MEMAHAMI MINAT KONSUMEN MENGGUWAKAN E-MOMNEY: | Universitas Negeri
Rasa Prafivi Juniart PENGARUH PERCEIVED} INNOVATION, PERCEIVED RISK, Surabaya
FERCEIVED VALUE
2 Laili Saviln Noor SE.RIN] PENGARUH PRODINT  ©QUALITY., PERSDONAL  SELLING, Uiy Pancasila -
CUSTOMER SATISFACTION, DAN CUSTOMER TRUST DALAM Jakana
PENCIPTAAN CUSTOMER LOYALTY PADA USAHA DBATU
MULIA THJAKARTA
3 Adella Hotovda §, KEPUTUSAN PEMBELIAN PRODUK “MULIA™ GALERI 24 UPN"Veteran
Endang Les:ariningsih, (STUDI KASUS PT FEGADAIAN (PERSERQY),) “Jakarta,Jakarty,
Djumarno | Indanesia
4 | [rena Sastaviyana, - PERILAKU KONSUMEN PASHMINA IMPOR D1 SURABAY A Universitas
Dricc Indarini, MM, Surabaya
Christina R. Honantha, S.E. . M.M. J
b Dr. Deasy Wulandan SE Mzi CIMPLIKASI CITY MARKETING TERHADAP PENINGKATAN } Universitas jember
BRAND IMAGE KABUPATEN JEMBER
6 Prof. Dr. Abd. Wahid Syafar, 8E., MOOFE!. PENGEMBANGAN CORE COMPETENCIES PRODUK f Untad Palu
M.Si., DAERAH DENGAN PENDEKATAN RESQURCES BASED VIEW
Dr, Husnah, SE,, M.8i,, {RAJMAN PADA UKM MANUFAKTUR DI KOTA PALUY
| Asngadi, SE., M.Si.
7 Triesti Candrawati ANALISIS PENGARUH KUALITAS PELAYANAN TERHADAP [ Politeknik Negeri
KEPUASAN KONST'MEN PADA JASA TRANSTORTASI KING Malang
TRAVEL DI KOTA MALANG
¥ | Fiee Novika Widiaja KUALITAS FESTIVALPADA JEMBER FASHION CaARNAVAL Universitus
Raditvu Prarama Akbari {JFCY MENURUT PERSEPSI PENONTON Surabaya
Widyatmoke
9 | Py Dwijayanti, | PENGARUM KUALI[AS LAYANAN, KUALITAS PRODUK, DAN | Universites Islan
Alban HARGA TERHADAR KEPUASAN DAN LOYALITAS KONSUMEN {ndonesia
Risha Chuerunnisa, PENGARUH CITRA MEREK, KUALITAS PRODUK, DAN HARGA

=

[in Endang Mardias

TERHADAP KEPUTUSAN PEMBELIAN PADA PRODUK BEDAK
WARDAH

Umiversitas Esa

Unggut

Sri Widyasturi,
Nana Nawasiah

MEMPERTAHANKAN LD\.'ALITAS PELANGGAN AUTO 2000
MELALUI PENCAPAIAN CUSTOMER SATISFACTION DAN
TRUST

Univ. Pancastla

12

Peter Wijuva

PENGARUH  PESAN IKLAN, KETERLIBATAN IKLAN,

KREDIBILITAS, DAN KECOQCOKAN ENDORSER TERHADAP
MINAT BELI MELALULSIKAP KONSUMEN

Universitag Katolik
Indonesia Atma
Jaya

NN




-

_ —

Moderator ¢ Andrian lere, SPd.. MM, Ruang : BUNNI / Sesi | l

- Jam  :11.00-13.00 [

T T - T

"No Author - Sudul PT ’

i Anas Hidavat, INVESTIGAS] PERASAAN PASCA BELI SEPATU OLAHRAGA Univeorsilas 1slan ]
Muhammead Noar Fahmy BATAKAN Indonesia

Hasyin:,
Rina Anindita

Purwiani Retno Andalas,
Lucia Nurbani Kartika

MEMBANGUN MODEL KOMSEPTUAL KATFGORI PENER[MA
ISOVASHADOPTER CATEGAORYY PADA BELANIA GMLINE D
INDONES[A(KONFIRMATORY TEOR! DIFFUST INNOVASEH

—

Universitas Bsa
Uhnpenl, Jakarts

PENGARUH CITRA DESTINASL TERHADA[T MINAT UNTUK
MEREKOMENDASIKAN KUNJUNGAN WISATAWAN DOMESTIK
KEKOTA YOGYAKARTA

|

1

|
Univeisitas Xrisien |
Duta Wacana

Adjeng Mariana Febrianti

PENGARUH DIFERENSIASI PRODUK, KOMUNIKASI
PEMASARAN TERHADAP POSITIONING SERTA DAMPAKNY A
PADA EKUITAS PELANGGAN

(Perelitian terhadap kerajiman perak Hal b Dx Celuk. Kee. Sukawati,
Kab Gianjar, Bali)

Universilas
Widyatama,
Bandung. ndungsia

L

e N A A
E

Amri Dzui Fant

LION  EXPRESS:  STUD) ADOI'E[ iNO?.'\Sl KONSUMEN
TERHADAP PRODUK BARU LION AIR GROUP

Ambar Kusurna Astuti, Agustini

UMDIP

PENGARUH PRODUK TERHADAF LOYALITAS NASABAH

Universitas Kristen

[ IS S (UNUUR S S S

PADAUSAHA FESYEN RITEL "MOKSLO™

6 | Dyah Respati DENGAN  KEPUASAN MNASABAH SEBAGAI PEMOQDERASI: Duta Wacana
| STUDI PADA BANK SWASTA DI DIY
Chandra Kartika.SE..MM, ANALISIS MODEL KETERKAITAN ADVERTISING, DaN | Universias Wijaya
Dr. Soenarmi, SE.,MM {BRATRUSIMA) BRAND TRUSH, BRAND IMAGE , SERTA PRICE Putra
7 TERHADAP  INTEREST PURCHASE DaN  CUSTOMER
SATISFACTION MEDIA LUAR RUANG  PADA PERUSANAAN
L PERIKLANAN SURABAYA
8 Rami Poma Lita MODEL KETERKAITAN ATMOSFIR, KUALITAS PELAYANAN Universitas
DANBEHAVIORAL INTENTION Audalas
Fauziah Reni Kartika. PENGARUH KUALITAS INFORMASE DAN KEPERCAYAAN | Universitas Cipuin
3 Liliani TERHADAP  KEPUTUSAN  PEMBELIAN  SECARAN  ONLINE

|

Muniaty Aisyah

—_—

THE DIRECT AND INDIRECT EFH::CTS OF  MUSLIM
CONSUMERS ACTUAL PURCHASE AT HALAL RESTALURANTS

State Islanuc
University (LN}
Syarif Hiduvamwllah |

Dimas Aryo Wibisono,
Liza Dwi Ratna Dewi, M.Si.

Nizwan Zukluwi. Devi Valeriani,
Jamilah Chalilah

{Mode! Pengeinbanyan Pariwisata Berbasis Momcenwnm  Laskar Pelangi

Dt Pulen Belimng)

Jakarta
STRATEGI A MARKETING PUBLIC RELATIONS REBYTH | Uaiversitas Budi
PRODUCTION Luhur
SEBAGAI EVENT ORGANIZER MUSIK BRITISH
BRANDINGISASI WISATA | Universitas Bangka |

Belilung

AKX



Ruang : BUNNI / Sesi2
AModerator  ; Andrian Herg, SPd., MM
Jam : 14.00 - 18, 00
-
Ne Auther Judu)
| Mugchsin Muthohar, PENGARUH GREEN MARKETING DAN PERSEPS] INOVASI UIL Yogyakarta
Tka Permatasari Mulyaningsih TERHADAP MINAT BELI KONSUMEN
9 Rydho Styawan. ANALISIS EXPERIENTIAL MARKETING TERHADAP | Universitas [slam
Budi Astuti EXPERIENTIAL VALUE DI INDUSTRI SMARTPHONE (ndonesia
3 Grace Felicia Djayapranata, PENGARUH CORPORATE SOCIAL RESPONSIBILITY TERHADAP Universitas
Dudi Anandya, CORPORATE BRAND EQUITY MELALUL MEDIASI CORPORATE Surabaya
Indarini BRAND CREDIBILITY DAN CORPORATE REPUTATION PADA
PT UNILEVER INDONESIA Thk, DI SURABAY A
4 Fernando Ricky, Christina Whidya THE EFFECTS OF WORD OF MOUTH AND PRODUCT | Universitas Ciputra
Leami ATTRIBUTES TOWARD PURCHASE DECISION ON ICE MANIAS
3 Soemarjuli Tjokroamidioje THE  CUSTOMER  LOYALTY  FORMATWON  PROCESS | Untversinta Schefas
FOR FAST FOOD RESTAURANT Maret
6 Gema Ramadhan. PERAN  THREAT EMOTIONS DAN  BRAND  TRUST Universitas Esa
Rina Anindita DALAM MENDORONG KEPUTUSAN PEMBELIAN PELANGGAN Unggul
MASKAPALI PENERBANGAN
7 Raden Kelik Hardwnto, Abdul Rozag | MODEL PENGARUH KUALITAS LAYANAN PENDIDIKAN | Politeknik Negeri
. Padly BERBASIS EDUGUAL TERHADAP KEPUASAN DAN LOYALITAS Banjarmasin
PELANGGAN
g Erminati Paneaningrum, PENGARUH POLITICAL MARKETING MIX (FRODUK, PROMOSI, STIE PGRI
Ratna Drwi Jayant: HARGA, TEMPAT) TERHADAP KEPUTUSAN MEMILIH YANG Dewantara
DIMEDIASI FERILAKU PEMILIH MAHASISWA DI JOMBANG Jombang
9 Petra Surya Mega Wijaya, SE, Msi, | PENGARUH BRAND IMAGE DAN SALESPERSON EXPERTISE | Universitas Kristen
Dra. Ety Istriani, MM TERHADAP PEMBENTUKAN PURCHASING  INTENTION Duta Wacana
INDUSTRI ASURANSI
10 Putu Nina Madiawati. PENGARUIN KUALITAS PELAYANAN JASA PENDIDIKAN DAN Universitas
PERSEPSI RESIKO TERHADAP KEPUASAN MAHASISWA SERTA TELKOM
[MPLIEASINY A TERHADRAP CITRA UNIVERSITAS DALAM
MENGHADAPI AEC
I Muoharnad 1ladi Prasetye BUILDING YOURSELF WITH MARKETING Sekolah Tingg
{PERSONAL BRANDING) lmw Ekenomi
{STIEY Ekuitay
12 Dr. Budhi Haryanto, M.M, THE INFLUENCE OF SEX APPEAL ON CONSUMERS ATTITUDE Sebelas Maret
Aji Cahaya Nusanrara, SE TOWARD THE ADS MODERATED BY PRODUCT FACTORS University
13 V. Rachimadi Parmane PERSEPS] KONSUMEN JAKARTA PADA PERUBAHAN IKLIM Unika Atmg Jaya
Jakana
14 Drs. Murivanto Swit MBA, FAKTOR-FAKTOR YANG  MEMPENGARUHI  KEPUASAN | Universitas Islam
Rizky Putra KONSUMEN 1STUDI KaASUS DI BaNK BRI CABANG Indonesia
E__ YOUYAKARTA) Yopyakana

HAX



. . ; Ruang :JAMBLANG / Sesil ‘
Moderator  : Yohanes Ferry Cahaya, SE., MM
’ S Jam : 11.00 — 13, 00 |
No Author Judul PT —l
| Drs. Murnsanto Sigin MBA, ANALISIS PENGARUH KEPUASAN ANGGOTA BMT BINA [ Universiias [slam |
One Ocklata Nugeaha Saputra {HSANUL FIKRI TERHADAP KUALITAS PRODUK PEMBIAYAAN Indeme sia H
MURABRAMAH Yogyakaria
2 Vanpita ANALYSIS OF DOMESTIC TOURISTS ATTITUDE TOWARDS | Umversitas andalas
SUSTAINABLE TOURISM DEVELOPMENT CONCEPT WITH Padang

TRIPLE BUTTOM APPROACH AT BUKITTINGGI

Levvda . Nadya Ramadhanty, Ni
Luh Made Vinaya M.

PENGARUN KUALITAS PELAYANAN TERHADAP CiTRA
MEREK: STUDI KASUS PADA LONG-STAY GLEST OAKWOOD
PREMIER COZMO JAKARTA

Univ, Sahid

4 Yasintha Soelasih ANALISIS KUALITAS LAYANAN TERHADAP LOYALITAS | Universitas Katalik
DENGAN MEDIASI KEPUASAN BAGI PARA PENGGUNA | AtmaJaya Jakara
PERGURUAN TINGGI DI JAKARTA
5 Azwin Risqullah,SE,, ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI MINAT Univ_ Sahid
Titin Astuti, SE. Msi., BELANJA TERHADAP KEPERCAYAAN KONSUMEN PADA
Ni Luh Made Vinaya M. SE.MM SITUS KASKUS (STUD] KASUS MAHASISWA UNIVERSITAS
SAHID JAKARTAY
6 ROSA NASRA SITORUS, ANALISIS KUALITAS PRODUK. HARGA, PENGIRIMAN, PERBANAS
Y ohanes Ferry Cahaya. LAY ANAN JASA TERIIADAP KEPUASAN PELANGGAN PADA
PT SURY A INDOTIM IMEX
7 Kurniawan Gilang Widagdyo, MERITAGE CONSERVATION IN THE MIDDLE OF URBAN Univ. Sahid
SE.MM. MBA DEVELOPMENT AT DAERAH ISTIMEWA YOGYAKARTA
3 Agung Wahvu Handaru. Hania ANALISIS  KARAKTERISTIK  PENGGUNA  SMARTPHONE | Universitas Negeri
Aminah MELALUI MULTIPLE DISCRIMINANT ANALYSIS Jakarta
{Survey Pada Pengguna Smartphone Android dan iPhoue)
% | Andrian Haro, Iania Aminak ANALISIS KUALITAS PELAYANAN ({SERVICE QUALITY) [ Universitas Negeri
TERHADAP KEPUASAN PELANGGAN PADA WARQENG STEAK Jakarta
N SHAKE JAKARTA
10 | Praserye Hadi, Hery Pudjoprastvono, | STRATEGE RELATIONSHIP MARKETING TERHADAD RETENSI | UPN "WETERAN"
Sri Mulyaniogzih PELANGGAN MELALUL METODE SURVIVAL ANALYSIS Jawa Timur
(STUD] RESTORAN DI SURABAYA)
11 | Deki Fermansyah MARKETING STRATEGY OF TV MANUFACTURING BUSINESS | Raden Intan Stale
IN INDOMESIA Islamnic Institut -
Lampung
12 | Muhadiir Anwar dan Budi MEMBANGUN CITRA PERUSAHAAN 1JPN “Veteran”
Privaniono fStudi Pada P'T. Semen [ndonesia. Thk) Jawa Timur
13 | Hendrik, | PENGARUH KUALITAS PRODUK DAN HARGA TERHADAP Umversitas Esa
Ari Anggarani Winadi Prasetyoning | KEPUTUSAN PEMBELIAN SMARTPHONE SAMSLING Unggul Jakarta
Tras, SE, MM Barat
14 | Mohammad Fakhruddin Mudzakkir, | HUBUNGAN BRAND AWARENESS TERHADAP BRAND TRUST Universitas
Tva Nurdiana Nurfarida MELALUI BRAND IMAGE Kanjurahan Malang
15 | Umaira Wardhani, PENGARUH PROMOS] MELALULI MEDIA SOSTIAL TERHADAP Universitas
Dra, Marhayanic, Mst PREFERENSI KONSUMEN DAN MINAT BEL] SMARTPHONE Sumatera Utara
PADA PENGUNIUNG MILLENIUM ICT CENTRE MEDAN
10 | Sa’duddin. ANALISIS SPASIAL UNTUK PENENTUAN [OKASIE OPTIMAL UGM
Kuncoro Harto Widodo TOKO RFTAIL MINIMARKET DI KABUPATEN  SLEMAN }
DAERAH ISTIMEWA YOGYAKARTA _
17 | Narmma, D LEYYDA.SE. MM, | FAKTOR  FAKTOR YANG MEMPENGARUIN BRAND [MAGE Umiv, Sahid i

SUSY BHUDIHARTY. 3.Pd. MM

MOBIL TOYOTA AVANZA: STUDIKASUS DI JAKARTA
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Ruang : DISCOVERY 2 / Sesil
Moderator  : Dr. Alex Zami, MM b
Jam 11100 - 13. 00
No Author Judul PT
l Siti Haerani., APLIKASI METODE DISTRIBUSL PAKSA DALAM PENILALAN Universitas
Nurjanah Hamid, KINERIA DAN BUDAYA ORGANISAS] SERTA IMPLIKASINY A Hasanoddin
Apus Yulunto TERIADAP KEPUASAN KERJA DaN KINERJA KARYAWAN
PT BANK MANDIRI (PERSEROY. Thk AREA JEMBER
o Anna Maharan WORKING PAPER: STUDI PENGGUNAAN MEDIA SOSIAL Universitas
LUNTUK REKRUTMEN Paramadina
3 DEVA LUDIAN TANTYO, PENGARUH THE BIG FIVE PERSONALITY TERHADAP KINERTA Universitas
SITI SULASMI, AKADEMIK DENGAN MOTIVASI AKADEMIK SEBAGAI Airlangga
IBG. ADI PERMANA VARIABEL INTERVENING PADA MAHASISWA FAKULTAS
EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN
LINIVERSITAS AIRLANGGA
4 Jovi Suhistiawan, SE., MSM. KEPUASAN KARIR DAN SiKAP KERJA TPAaDA KARYAWAN Universitas
Dra. Fe. Nuri Herachwati, M.Si., BOGASARI FLOUR MILLS DITINIAU DAR] PERSFEKTIF Airlangga
M.Sc. PERBANDINGAN  SOSIAL  DAN  TINGKAT PERSAINGAN
Mario Genzales Belando N, KELOMPOK KERJA
3 RIAFITRIYANA, FPERAN MEDIASL KEPUASaN KERJA PADA PENGARUH Umversitas
ANISELTYANA WORKLOAD DAN AUTONOMY TERHADAP KOMITMEN Adrlangga
ORGANISASIONAL
& - | Nuri Herachwai, Sti Gunawan SAFETY CLIMATE. COWORKERS SUPPORT, EMPLOYEE Universiias
Bagus Apggara Yudha N SAFETY VOICE DAN SUPERVISOR SAFETY SUPPORT PADA Airlangga
SUPIR BUS
2 NURTIAHIA MOEGNT KARIADIL, | PENGARUN PERSON-ORGANIZATION FIT TERHADAP Universitas
FARDIAN PUTREA ARIFIEN KETUASAN KERIA  KARYAWAN DENGAN BUDAY A Alrlangga
DORGANISAST  SEBAGAl VARIABEL MODERATOR PADA
TENAGA ANALIS  LABORATORIUM RUMAH SAKIT
AMNGKATAN LAUT SURABAYA
) Nuruliailv Kartika FAMILY SUPPORT, FAMILY ADAPTATION, DAN FAMILY TO Universitas
WORK CONFLICT PENGARUHNYA TERHADAP PENYESUALAN Airlangza
KARYAWAN DI LINGKUNGAN KERJA
9 Praptini Yulianu PERAN CREATIVE ORGANIZATIONAL CLIMATE DALAM Iniversits
MEMPERKUAT PERILAKU INOVATIF DOSEN PERGURUAN Airlangga
TINGGI NEGERI DI SURABAYA
10 Marsa Hadi lswara, IDENTIFIKASI DaAN  USULAN PERBAIKAN KINERIA Universitas
Puspandam Katias BERTH TIME KAPAL XKARGO DI PELABUHAN PELINDO 3 Airlangga
BANJARMASIN

XX




; Ruang ; DISCOVERY 2 / Sesi2
Moderator  : Dr. Alex Zami, MM
' Jam : 14.00 -17. 00
No Author Judul ’ :P'T: :
i Tri Siwi Agustina, PENGARUH PERAN MEDIAS! DARl LOCUS OF CONTROL Universitas
Satria Luhur Wicaksono INTERNAL PADA STRES KERJA DAN KEPUASAN KERJA Aurrlangga

2 Rahayu Endang Suryani STRESS KERJA DAN DISIPLIN KERJA SERTA IMPLIKASINYA | Universitas Persada
TERHADAF PRESTASI KERJA KARYAW AN Indonssia Y. AT |
3 Yusrina Luihfa, PENGARLIH  IKLIM ORGANISASIONAL DAN WORK LIFE Universitag !
Arif Firmansyah BALANCE TERNADAP EMPLOYEE RETENTION DENGAN Airlanpga
STATUS PERNIKAHAN SEBAGAI VARIABEL PEMBEDA PADA
=~ WARTAWAN STASIUN TELEVIS[JTYV
fnl
L4 / Tuwanku Aria Auliandri. EVALUASI HAMBATAN  PENERAPAN 55  DENGAN Universitas
\_ Saksono Wijayanto MENGGUNAKAN ROOTCAUSE ANALYSIS PADA CV. X Airlangga
SURABAY A
3 Badri Mumit Sukoco. PENGARUN PERSFPSI KEADILAN TERIIADAP KINERILA EFEK Universitas
Muslich Anshoer: MODERASI ASIMETRI DEMENDENSI Airlangga
6 Ella Budiarti. STRUKTUR  KEPEMILIKAN DAN  STRUKTUR DEWAN [Iniversitay
Chorry sulistyowati PERUSAHAAN Mirlangga
7 Wa Ode Zusnita Muizu. HRM STRATEGIC DALAM PENINGKATAN DAYA SAING | Unjv, Padjadiaran
Ernic T. Sule PERUSAHAAN
8 Joseph L.Eko Nugroho, STUDL  TENTANG  SIKAP, SELF  EFFICACY, UPAYA Universitas
Andhy Setyawan PEMBELAJARAN DAN KINERJA AKADEMIK DALAM KONTEKS Surabaya
KEHADIRAN MASAYARAKAT EKONOMI ASEAN
9 Andhy Setyawan PERAN MODERASI JENIS KELAMIN PADA PEMBENTUKAN Universitas
KINERJIA AKADEMIK DALAM KONTEKS KEHADIRAN Surabaya
MASYARAKAT EKONORMI ASCAN
19 | Prof.Dr. Lia Amalia., SE, MM. ANALISIS PENGARUH KOMPETENSI, MASA KER)A. JAM Universitas Esa
Zaint., MM KERJA EFEKTIF TERHADAP KINERJA KARYAWAN Unggul, Jakarta
(Studi Kasus : The Dharmawangsa fakarta)
il Ahdul Fidavan ANALISIS TaNTANGAN PENGEMBANGAN SDM DI VKM USB YPKDP
{INDUSTRI BORODNDONL
12 Kusni Ingsih, PERAN  KEPEMIMPINAN, BUDAYA  ORGANISASL  DAN Univ. Dian
Sth Darm Astuti, KOMITMEN QRGANISASI DALAM MENINGKATKAN KINEIJA Nuswanloro
Deva [von Prakasiwi Asri PEGAWA! MELALUI KEPUASAN KERJA Semarang

Anastasia Riani §.
lgn. S1i Seventi

DAMPAK STRES DI TEMPAT KERJA DAN CYBER{.OAFING
PADA PRODUKTIVITAS KERIA

Universitas Sebelas
Maret
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’7 . ot Theut et AAT Ruang  :DISCOVERY 3 / Sesi1
Maderator : Dr, Setyani Dwi Lestari, ME Jam S 1L00 - 13, 06
No Author Inded T PT
i M. HASBI ZAID] PERAN SPIRITUALITAS DI TEMPAT KERJA DAN Universitas [slam Riau
KOMITMEN ORGANISASIONAL TERHADAP PERILAKU
KEWARGAORANISASIAN
2 Jajuk Herawa PENGARUH KEPEMIMPINAN ETIS DAN  KOMITMEN | Universitas Sarjanowiyita
Pravekti ORGANISASIONAL TERHADAP KINERIA KARYAWAN | Tanwnsiswa Yowvakarma
KOPERASI BATIK DU JOGIAKARTA
3 | Elisabet Siahaan , ANALISIS KESUKSESAN KARIR PARA KONSULTAN FADA usu
Pribatin Lumbanraja, PERUSAHAAN MULT! LEVEL MARKETING
Yasmin Charrurisa Muchtar
4 | Sri Rahayuningsih, ANALISIS PENGARUH LOCUS OF CONTROL DAN SELF | UNISBANK Semarang
Askar Yunianto EFFICACY TERHADAP KINERJA DENGAN ETIKA KERJA
ISLaAM SEBAGAS VARIABEL MODERATING
{Swdy Empiris pada Perowat di Rumah Sakit Lslam Sultan Agung
Semarang)
5 Sri Hastut, Asep Kurmiawan MODEL PEMOTIVASIAN DALAM UPAYA PENINGKATAN Universitas Jenderal
PRODUKTIVITAS KERJIA PEGAWAI NEGER[ SIPIL {PNS) Acghmad Yani, Cimahi
KOTA CIMAHI
& | Suhariui, PENGARUH EMOSI NEGATIF KARYAWAN TERHADAFP Universitas Islam
Aji Candra Prakoso KOMITMEN  AFEKTIF DENGAN KEPUASAN KERSA Indonesia
SEBAGAS VARIABEL INTERVENING DI I'T. BANK RAKYAT
INDONESIA CABANG PEMALANG
7 | Annisa Noor Rahmatika, "AUMAN SINGA BETINA: MENGGELORAKAN PELAUT Universitas Islam
Trias Setiawati NUSANTARA, MENGUASAlL SAMUDRA DI SELURUH Indonesia
DUNIA™ {(STUDI KASUS KEPEMIMPINAN PEREMPUAN)
§ | Nabilah Ramodhan, S.MB,, MM, | PENGARUH KEPEMIMPINAN TRANSFORMASIONAL DAN | Universitas Widyataima
Siska Ayudia Adivanti, S.AB., MOTIVASIT TERHADAP KOMITMEN DaN  KINERJA
MM KARYAWAN FITIKI INE  BANDUNG DALAM
MENGHADAPI AEC.
9 | M. Danny Perdana, PERAN ORGANIZATIONAL CITIZENSHIP BEHAVIOR DAN | Universitas Esa Unggul
Hasyim .thmad KOMITMEN ORGANISASIONAL DALAM MENINGKATKAN
KEPUASAN KERJA PERAWAT
10 | Rima Rahmayant, PENGARUH KOMPETENS] DAN MOTIVAST PERAWAT | UniversiastWidyvatamal,
Putu Nina Madiawat TERHADAP KEPUASAN KERJA SERTA Universitas Telkom?2
IMPLIKASINY ATERUADAPKINERJA  PERAWAT  DALAM
MEMPERSIAPKAN ASEAN ECONOMIC COMMUNITY (AEC)
2015
It | Yayan Firmansyah, ANALISIS FAXKTOR WORK-LIFE EALANCE DALAM [ Universitas Padjadjaran-
Dwinta Martri Aji Buana, MENGHADAPI ERA MASYARAKAT EXKONOMI ASEAN: Bandung
Joehay STUDI PADA MAJIASISWA KELAS KARYAWAN DI
BEBERAPA PERGURUAN TINGGI KOTA BANDUNG

WX XY




. . . ane s DISCOVERY P2
Moderator : Dr. Setvani Dwi Lestari, ME Ruang :DSCOVERY 3 [ Sesi 2
Jam ;1400 -17. 00
No Author Judul PT
| Enggal Sriwardinimgsih, Rudy DAMPAK SISTEM KOMPENSASI, MOTIVAS] PEGAWAL DAN Univ. BINUS
Aryante KOMITMEN ORGANISAS] PEMERINTAII TERHADAP KINERJA
PEGAWAI] NEGERSI D1 INDONESIA
2 Setvani Dwi lestart. Radona Eka PENGARUH  KEPEMIMPINAN, [KLIM ORGANISASL DAN Universitas Budi
Saputra STRES KERJA TERHADAP TURNOAVER INTENTION DENGAN Luhur
KEPUASAN  KERIA SEBAGAL  YARIABEL INTERVENING
(STUD! KASUS PADA PT. DWIDASA SAMSARA INDONFESIA
TANGERANG SELATAN)
3 Servani Dwi Lestari, Ria Estiana PENGARUH LINGKUNGAN KERJA DAN  KOMPENSAS] |  Universitas Budi
TERHADAP KEPUASAN KERJA DAN  IMPLIKASINYA Luhur
PADA KINERJA KARY AWAN
STUDI KASUS PADA POLITEKNIK LE31 JAKARTA
4 Jessica Teny Lukito, ANALISIS PENGARUH KOMPENSAS] MONETER DAN NON- | Universitas Katolik
Christine Winstinindah Sandroto MONETER DENGAN JENIS KELAMIN SEBAGA!  VARIABEL Indoncsia Atma
MODERAST TERHADAP MOTIVASI KERJA KARYAWAN FPT Java
MAYORA INDAH Thk."
5 NURIMANAH HAMID, R1A ANTECEDENT OF EMPLOYEE'S COMMITMENT AND | HASSANUDDIN
MARDIANA YUSUF CONSEQUENCE TO THE PERFORMANCE OF PT. ANGKASA UNTY
PURA MAKASSAR
6 ANIK HERMANINGSIH PENGARUH PELATIHAN, MOTIVASI KERJA DAaN MERCU BUNA
BURDAYA ORUANISAS]I TERHADAP KINERIA PEGAWAI NEGER!
SIPIL
7 DY AN SAWITRI, ENLIK KEMAMPUAN MANAJERIAL DAN MANAIEMEN KEPALA UNIV. GAJAN
KRESNAINL SUPARTOLO SEKOLAH  PADA ERA  OTONOMI DAERAH  UNTUK MALANG
MENINGKATKAN KINERJA GURU DI SDN KESATRIAN |
MALANG
8 EKO PURWANTO. EDDY KAJIAN KINERJA PEGAWAI PADA UNIT alR MINUM | UPN VETERAN
WIYONO DALAM KEMASAN PT. SWABINA GATRA GRESIK IAWA TIMUR
9 TREGINANIAR, ELFA FATZAH PENGARUH BUDAYA ORGANISAS] TYAN MOTIVASY PIMPINAN STMIK IKMI
TERHADAP KINERIA PEGAWAL MENGGUNAKAN METODE CIREBON
PROPABILISTIK PADA BALAI PENDIDIK AN DAN
PELATIHAN DI CIREBON
10 | RAHAYU PURNARII PENGARUH KEPUASAN KERJA DAN KOMITMEN UPI
DRGANISASIONAL TERHADAP PERILAKU  KEWARGAAN
ORGANISASIONAL  SERTA  IMPLIKASINYA  TERHADAP
KINERJA PEGAWAI ADMINISTRAS] (STUDI KASUS PADA PTS
X DI BANDUNG)
12 | Dr. Jerr Marcellinus Logahan, M.Si. | PENGARUH WORKLOAD TERHADAP ROLE CONFLICT SERTA UNIVERSITAS
Endira Rachma Filardi DAMPAKNYA PADA  JOB  PERFORMANCE PaADA PT. BINA
ASSARAYA MULT! SARANA NUSANTARA

KAV




g _ Ruang tKEMANG T / Sesil
Maderator : Siti Nurjanah, SE,, MM Jam 1100 13. 00 !
No Author Judu! PT \
1| Dwi Gemina. Endany Silaningsih, KEBERHASILAN USAMA IKM MAKANAN RINGAN BERBASIS | Universitas
Erni Yuningsih. Lucky Hikmat MOTIVAST USAHA DAN KEMAMPUAN USAHA PRIANGAN | Djuanda Bogor
Maulani TIMUR
2 Herlina Yoka Rnda, MERUMUSKAN MODEL KLASIFIKAS! KEGAGALAN BISNIS | Widya Mandala
N. Arus Sunarjanto USAHA MIKRQ, KECIL. DAN MENENGAH DI INDONESIA Catholic University
L ’ Surabaya
3 SYAMSUL BAHRI DG. PARANL, | STRATEGI MODEL PEMBENTUKAN DAN PENGEMBANGAN | UNIVERSITAS
SE., MM, KLASTER MENUJU PENINGKATAN DAYA SAING UKM DI | TADULAKO
JOHNNY TANAMAL, SE., Msi, KABUPATEN DONGGALA PROPINSI SULAWESI TENGAH
ARFAN NENOQ, SE., MBA
4 MENINGKATKAN DAYA SAING USAHA LOKAL INDONESIA | Universitas
Sonata Chrstian MENGHADAP] MASY ARAKAT EKONOMI ASEAN 2013 Ciputra, Surabaya
5 Sardjoeni Mocdjione, SISTEM PENGAMBILAN KEPUTUSAN MEMILIIT  MASAKAN { Universitas Budi
Winant, BERDASARKAN IENIS PENYAKIT KRONIS MENGGUNAKAN | Luhur
Aries Kusdaryono b‘[ETODE ANALYTICAL HIERARCHY PROCESS
6 Ahmad Rizki Sridadi MANAGERIAL  PREROGATIVE: SEPELEMPARAN  BATU | Universitas
BELAKA? Aurlangga
7 Muhammad Muhtadin Khelil , DINAMIKA KOMUNIKASL POLITIK Di KASKUS PABA PERIODE | Universitas
Gancar Candra Premananto KAMPANYE PEMILIHAN PRESIDEN 5 JUNI - 5 JULL 2014 | Airlangga
{Stadi pada Aktifitas Kaskuscr dalam Pemilikan Presiden 2414)
£ Rahmat Heru Setianto. STRATEGI] DIVERSIFIKASI DAN NILAI PERUSAHAAN ‘ Usiversitas
Rary Asthofi Andani Aurlangea
G FEBRIANA WURJANINGRUM, RANCANGAN PERBAIKAN KUALITAS PRODUK UKM SEPATU | Universitas
MUKH. NASIR RAMDHANI KULIT DENGAN MENGINTEGRASIKAN METODE ANALYTIC | Airlangpa
NETWORK PROCESS {ANP) DAN METODE QUALITY FUNCTION
DEPLOYMENT (QFD)
[0 Awaliyah Asad BLUE BLGOD MADURA IN ORGANIZATIONAL STRUCTURE STIAM
AND THE ECONOMIC COMMUNITY EDUCATION Kepelabuhanun
{Surabaya)
[ Hari Sukarna, DOMINASI DETERMINAN PENDAPATAN UMKM | Llniversitas Jomber
Hadi Pararmu, SEKTOR JASA DAN PERDAGANGAN DI KABUPATEN JEMBER

Yeni Hitma Dwivanti

Mujine,
Risal Rixalah

PENGARUH INFLAS] DAN PDRB TERUADAP PENYALURAN
KREDIT UMUM DAN UMKM DI DAERAIL  ISTIMEWA
YOGYAKARTA

Universitzs
Sarjanawivala
Timansiswa
Y ogyakana

XAV



e . ano  KEMANG 1 ¢ Sesi 2
Mederaler : Sifi Nurjanah, SE.. MM Ruang K g
! vie ! Jam : 14.00 - 18, 00
|
No Author Judul PT
L Anik Kusmintarti THE  RELATIONSHIPS  AMONG ENTREPRENEURIAL | Politeknik Negeri
EDUCATION, ENTREPRENEURIAL ATTITUDE, AND Malang
ENTREPRENEURIAL INTENTION
2 Ade Indah Sari., SE., M.Si STUD] EKSPERIMEN MODEL  SINERGE PEMBLERDAYAAN STIE Harapan
DALAM PENGEMBANGAN LUSAILA MIKRO DI SUMATERA Medan
UTARA
3 Saskia, ANALISIS KEKUATAN KINERJA PERGURUAN TINGGIS WASTA STIE Harapan
Alda Kartika, {PTS) MELALUL ANALISA SWOT DI KOTA MEDAN Medan
Teguh Setiawan
4 | lta Rifiani Permatasari, PENGEMBANGAN KEWIRAUSAHAAN MANASISWA BERBASIS | Policknik MNegen
Suselo Utoyo, ST, MMT, TECHNOPRENEUR Malang
Avu Sulasari, SE. M.M
5 Tapi Roodang Ni Bulan PEMANFAATAN METQDE KONTEKSTUAL Dal.aM STIE Harapan
PEMBELAJARAN KEWIRAUSAIIAAN GUNA PENINGKATAN MMedan
INTENSI
6 | Roos K. Andadari’ SERTIFIKASI PROFESI BIDANG  MANAJEMEN  BISNIS, | Universitas Kristen
Annic Susanto’ AKANKAH MENINGKATKAN DAY A SAING? Saiva Wacana
Petrus Wijavanto
7 | Siti Rahayu, ANALISIS FAKTOR-FAKTOR FESTIVAL QUALITY: Liniversitas
Ema Andajani STUDI KASUS ANIME FESTIVAL ASIA INDONESIA 2014 Surabaya
2 Hujjatuliah Fazlurrabman, S E, ANALISIS KOMPARASE INTENSI KEWIRAUSAHAAN DOSEN | Universitas Negeri
M.B.A.. DAN MAHASISWA Surabava
Hafid Kholidi Hadi, S.E.. MLSM.
9 | Yuvun Ishanah, PENGARUH FAKTOR SPESIFIK BANK DAN MAKROEKONOMI | Universitas Negeri
Budiono TERHADAP KINERJA PERBANKAN INDONES]A Surabava
10 | Achmad sobirin, TRANSFER PENGETAHUAN SEBAGAl BAGIAN DARI ALIH | Universitas lslam
Ulfa Sofiana, GENERAST PADA PFRUSAHAAN KELUARGA Indonesia
Al Nasin
11 | Joeliaty MODEL PENGELOLAAN PENGLETAHUAN PENGRAJIN SEPATU Umversitas

DalaM  MENGHADAPT MASYARAKAT ERKONOMI
{MEA} (Kajian Pada Sentra Sepatu Cibaduyut Jawa Baraf)

ASEAN

adiadjaran

i
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Moderator : Dra. Umi Mardiyati. M.Si

: KEMANG 2/ Sesil
$11.00 - 11, 00

Ruang
Jam

:NO'\

Author Judul,
1 Ratna Widiastuti, Meily Margaretha | MEMBANGUN  MUTU  PERGURUAN  TINGGI  MELALUI | Universiias Knsten
PENGELOLAAN PERILAKLU CYBERLOAFING PADA Maranatha
MAHASISWA
2 Sri Wahjuni Latifah. ANALISIS POTENSI USANA DAERAH PENGIRIM TKI DI Universitas
A Waluya Jau, MALANG Muhammadsyah |
Erna Retne R Malang |
3 Umi Kalmum, APLIKASE SIX SIGMA PADA PENGUIIAN KUALITAS PRODUK UNPAD
Riantari Tisna UMKM: KASUS PADA HAZCLOTHING BANDUNG
4 | DR.IDRIS AZIS, SE, M Hum, PERAN PEMERINTAH DALAM PENINGKATAN AKSES PASAR | UNIVERSITAS
DR. MAULED MOELYON(G, SE.. | PRODUK KAKAQ BAG! PENGUSAHA KECIL DAN MENENGAH TADULAKO
Mar DALAM PERCEPATAN DAN PERLUDASAN PEMBANGUNAN
SYAMSUL BAHRI DG, PARANI, | EKONOMI DI KABUPATEN DONGGALA PROPINS] SULAWES]
SE.. MM TENGAH
5 | Maenil Anam IMPLEMENTASI MODEL  PENINGKATAN PRODUKSI DAN Universitas
PEMASARAN  KOMODITAS KEDELEI DI DAERAH Tadulako
TRANSMIGRAS] JAWA-SUNDA DATARAN BULAN SEBAGA]
UPAYA PERBAIKAN PENDAPATAN PETAN] DI KABUPATEN
TOIO UNA-UNA PROVINSI SULAWESI TENGAH
¢ | Hilda Monoarfa, Chalil POTENS] PASAR PAKAN TERNAK UNGGAS SEBAGAL UPAYA Universitas
MENGURANG] KETERGANTUNGAN IMPOR TEPUNG [KAN DI Tadulako
INDONESIA
(Survey di Sentra Produksi Kabupaten Tojo Una-Una Sulawesi Tengah)
7 | Sowarsono Muhammad POSIS]  POLITIK KOMIST PEMBERANTASAN  KORUPSI Uit
ANALISIS PEMANGKU KEPENTINGAN PADA ORGANISASI
PUBLIK
8 Elsve Tandelilin, SE, MM KESIAPAN UMEKM JAWA TIMUR DALAM MENGHADAPI Universitas
PERSAINGAN DALAM ASEAN ECONOMIC COMMUNITY (AEC) Surabaya
2015
0 Linda Anany Mahastanti. PEMBERDAY AAN UMKM DALAM RANGEKA PENINGKATEKAN | Universitas Knsten
Yetering Widi Nugrahanti. KEUNGGULAN  KOMPETITIF  MELALUL  PROSES  INOVASI Sarya Wacani
Sri Harti MENGGUNAKAN PENDEKATAN KNOWLEDGE MANAGEMENT
(STUDI FPADA PENGUSAHA KERUPUK TUNTANG KAB.
SEMARANG)Y
10 ) Hilniama, MODEL OPTIMALISASI PENGELOLAAN ZAXAT MAAL Padjadjaran
Imas Soemaryani MELALUE PENINGKATAN PEMAHAMAN DAN KESADARAN University
MASYARAKAT BERBASIS BUDAYA LOKAL DALAM
MENUNTASKAN KEMISKINAN DI KOTA / KABUPATEN
BANDUNG
11| Wira Bobby Setva Raharja. ENVIRONMENT FRIENDLY PRODUCTS; FACTORS THAT UNSOED
Agus Surosn INFLUENCE THE GREEN Purwekerto
12| Anat Anomsari, MODEL PEMBERDAYAAN BATIK SEMARANG DALAM Universitas Dian
Hertiana tkasart. RANGKA MENGHADAPL MASYARAKAT TKONOMI ASEAN Nuswantoro
Ngatindriatun (MEA, Semarang |

KAHIX




Moderater : Dra. Umi Mardivati, M.Si Ruang - KEMANG 2 / Sesi 2

Nindna Untarint.
Yessy Artanti

MEMPERLUAS AKSES PASAR PaDA UKAM BATIK Dl
WILAYAH JETIS SIDOARJO

Jam 1 14.00 - 18, 00
: Neo Author Judul PT
N Mardi Wibowe. _ T ereites Wit P
| #ﬁgﬁhfv?ﬁ?fﬁmi thowe PELAYANAN  KESEHATAN  BERKEADILAN DAy | [nermas sy Pu
_}.q ; N . KEPUASAN PASIEN MASY ARAKAT MISKIN
Dwi Lesno Panglipursart
2 FAKTOR- FAKTOR YANG MERPENGARUHI Umversitas Trisakn
Farah Margarctha, [ndah KEBANGKRUTAN PADA INDUSTRI DASAR DAN KIMIA DI
INDONESIA
3 Surachman Surjaatmadja, BENARKAH BANK SYARIAH BERBEDA DENGAN BANK STIE INDONESIA
Ahmad Adriansyah KONVENSIONAL, PERSPEKTIF KEUNGGULAN BERSAING BANMKING SCHOOL
4 | Rath Humyati PENATAKELOLAAN FPEDAGANG KAKI LIMA KOTA | Universitas Pendidikan
Mayasari, Indonesia
. BANDUNG
Sulastri
5| hurwani Retno Andalas. PENERAPAN GOOD CORPORATE GOVERNANCE PADA | Or"erstias Bristen Dut
vinana Bris ant, KELOMPOK TANI ORGANIK
Agustini Dyah Respati,
] SINERGI PERENCANAAN STRATEGIS BEBERAPA Universitas Ciputra
Fransisca Desiana Pranatasari KEMENTRIAN  INDONESIA DALAM  MENGHADAP!
MASYARAKAT EKONOMI ASEAN (ME A
? TAKUT, MALU, LINGKUNGAN KELUARGA. DAN INTENSI Sekolah Tinggi Umu
Trr Hendro Sigit Prakosa KEWIRAUSAHAAN MAHASISWA PERGURUAN TINGGI Ekononn YKPN
SWASTA DI YOGYAKARTA Y ogyakarta
g ANALYSIS  OF  TECHNOLOGY  READINESS  AND Bhayangkara Jaya
Rorim Panday TECHNOLOGY ACCEPTANCE OF GEODESY STUDENT IN | University.Management,
USING INAGEQPORT AL Takara Indonesia
9 Sri Lestart Kurniawati, Linda PENERAPAN GOOD CORPORATE GOVERNANCE (TATA | STIE Perbanas, Surabaya
Purnama Sari, Titis KELOLAY PADA USAHA KECIL MENENGAI (UKM} DI
Puspitaningrum D.K SURABAY A DALAM MENGHADAPI MEA 2015
14 PENERAPAN ADOPS] TEKNOLOGI INFORMAS] GUNA UNESA

Noviary Kresna Darmasetiawan

PELATIHAN UMKM BERIENJANG DI KOTA SURABAYA:
STRATEGlI PENGUATAN DAYA SAING UMKM DALAM
MENGHADAPI ASEAN ECONOMIC COMMUNITY (AEC)

Universitas Surabaya

xl




Ruang

b LN Y . ; : KEMANG 3/ Sesi |
Moderater : Nicodemus Simu, SE., MM fam 1100 - 13, 00
No Author Judul PT
| Dra. Friska Sipayung. Msi. MODEL IMPLEMENTAS[ STRATEG] SEBAGAI DETERMINAN Usu

Dirs. Liasta Ginting, Mai,
Dra. Lucy Anna, MS

KINERJA PERUSABAAN

2 | Hardiyansyah , MANAJEMEN ~ STRATEGIS  PENINGKATAN  KUALITAS | Universitas Bina
Mukran PELAYANAN PUBLIK DAN OPTIMALISAS] PENERIMAAN Darma
PENDAPATAN ASLI DAERAH D1 KOTA PALEMBANG
3 | MASLICHAH, MODEL PENGGUNAAN SISTEM INFORMASI AKUNTANSI | Universitas Istam
NUR DIANA, UNTUK PENINGKATAN KINERJA [NDUSTRI KREATIF UKM Malang
MOHAMMAD CHOLID KOTA MALANG
MAWARDI
4 | Ir. Alexander Waliyudi HS. QUANTUM  LEAP STRATEGY INDUSTRI PARIWISATA Universitas
MBA MM INDONESTA DALAM MENGHADAPI MASY ARAKAT EKONOMI | Ciputra,Sursbaya
ASEAN (MEA)
5 | Ferryal Abadi, HUBUNGAN LEARNING TCO KNOW, LEARNING TO DO, | Fakultas Ekonomi,
lka Suhartanti Darmo LEARNING TC BE, LEARNING TQ LIVE TOGETHER N PCACE Kalbis [ngtitue
AND HARMONY SEBAGAI PEMBENTUK KARAKTER MORAL
BANGSA.
6 | Dr. Tony Wijays. .MM MODEL INTENS] BERWIRAUSAHA Fakultas Ekonomi
Dr. Santi Budiman.,MM UNY, STIE [EU
7| WIWIK MARYATI, MODEL PAGUYUBAN UNTUK MEMPERTAHANKAN USAHA UNIPDU
BAMBANG SETYOBLUDI ENTREPRENEUR COMMUNITY DI KAWASAN PESANTREN
KOTA JOMBANG
& Nyssa Andrian Chandra, PENGARUH CORPORATE SOCIAL RESPONSIBILITY BIDANG | Universitas Pelita
Putu Anom Mahadwartha. LINGKUNGAN DAN  GOOD CORPORATE GOVERNANCE | Harapan Surabaya
Wemer R. Murhadi TERHADAP KINERIA PERUSAHAAN
g9 Leonardi Lucky Kurniawan ENERGIZING ENTREPRENEURIAL ECOSYSTEMS IN | Politekmik Ubaya,
INDONESIA Surabayz
10 | Hartini. 511 CUSTOMER BASED BRaAND EQUITY PRODUK UMKM Universitas
ANALISIS VARIABEL ANTESEDEN DAN KONSEKUENSI Airianpga

Asep Mulyana
Wa Qde Zusnita Muizu

ANALISIS KOMPETENSI WIRAUSAHA
MENINGKATKAN DAY A SAING USAHA

UNTUK

Universitas
Padjedjaran

xh




Moderator : Nicodemus Simu, S¥., MM

Ruang : KEMANG 37 Sesi2

Nunuk Swpraprini

INOYAS] DAN KINERIA USAHA DI SEKTOR PENGOLAHAN
INDUSTRI KECIL KABLTATEN SEMARANG

Ulan 1slamic
Cenire Sudirman
GUPrP|
{(UNDARIS)

. Jam : 14.00 - 1B. 0
[
[
No Author Judut PT
1 Muhamad Fahrurozi PENERAPAN SISTEM MANAJEMEN MUTU {(SMM} ISO 8001:2008 Universitas
Budi Harsanto PADA BAGIAN INCOMING EXPRESS MAIL SERVICE (EMS), Padjadjaran
KILAT KHUSUS, DAN POS EKSPRES D1 MAIL PROCESSING
CENTER [MPCY  BANDUNG 40400 PT. POS INDONESIA
(PERSERC)
2 Sardjoeni Moedjiono, MANAJEMEN TRAFFIC JARINGAN MENGGUNAKAN Universitas Budi
Mahbubul Watheni, HIERARCHICAL TOKEN BUCKET (HTE} UNTUK Luhur
Aries Kusdaryono PENINGKATAN QUALITY OF SERVICE (QOS; HOTSPOT
PENDIDIKAN DAN PENGAJARAN (DiKJAR) KOMPUTER DAN
MATEMATIKA : STUDI KASUS PADA PUSAT LARORATORIUM
TERPADU UIN JAKARTA
3| Yerty dwi lestari PERANCANGAN KINERIA RANTAI SUPLAI UKM DENGAN Universitas
MENGGUNAKAN SCOR Airlangga
4 | Dwi Ratmawaci. Tri Siwi Agustina, | FENGARUH SAFETY MANAGEMENT PRACTICES TERIIADAF Universitas
Novi Adiva Rosalita SAFETY PERFORMANCL DENGAN  VARIABEL MEDIASI Adrlanpea
SAFETY KNOWLEDGIE DAN SAFETY MOTIVATION
STUDI PaDA PELAKSANA FRODUKSI PABRIK 0T PT
PETROKIMIA GRESIK
5 Rofi Rofaida, PROFIL RANTAI NILAI (VALUE CHAIN) Universitas
Chairul Furgon PADA INDUSTRI SUSL DI KABUPATEN BANDUNG BARAT Pendidikan
{(STUDI AWA] UNTUK PENGEMBANGAN MODEL KEMITRAAN Indonesia
RANTAl NILAl SEBAGAI UPAYA MENINGKATKAN DAYA
SAING INDUSTRD
H Desi Tri Ariani. PENGARUH PENERAPAN PERBEDAAN ASPEK-ASPEK DALAM | Universitas [slam
Siti Nursyamsiah IMPLEMENTAS] 180 - %000 TERHADAP PRAKTEK SUPPLY Indenesia
CHAIN  MANAGEMENT DaN KINERJA  OPERASIONAL
PERUSAHAAN MANUFAKTUR DI [NDONESIA
7 MARKONAH, PENGARUH SUPPLY CHAIN MANAGEMENT PERBANAS
MULIANTO SILLADJATA TERHADAP  KINERJA  OPERASIONAL  PFRUSAHAAN NSTITUTE
KAJIAN SINGKAT INDUSTRI MANUTACIURING
8 Muslikh UPAY A  MENINGKATEAN DAYA SAING PRODUK UMKM YAI
DI KAMPUNG WISATA TEGALWARU BOGOR
& | Wilson Rajapukeuk! HUBUNGAN DEGRADAS) LINGKUNGAN DAN PERTUMBUIIAN | Universitas Krisien |
EKONOMI: KASLS INDONESIA Indonesia
10 | Edy Dwi Kurniati, FENGARUN LINGKUNGAN INDUSTRI TERIIADAP KAPASITAS | Universitas Darul

Endang Ruswanti, Aricf Kusuma
AP, Anef Suwandi

MODEL PEMBELAJARAN  ENTREPRENEURSHIP  [NOVASI
UNIVERSITAS ESA UNGGLIL

Umversitas £sa
Unagul

xlii







Abstracr Book Forwn Manajesten Indenesia (F Y1 Ke-"
"Dinamika Dan Peran Hinu Manajemen Unik Menghadapt AEC Jalurta, 10-12 November 2 0 1 5

Astuti Yuli Setyani

ANALISIS PENGARUH ASSET GROWTH, Universitas Kristen Dula Wacana
MANAJEMEN LABA, DAN anfuin s 8P pkgw oo d
PRICE TQ BOOK VALUE TERHADAP RETURN

Zet Sumbung
Universias Kristen Duta Wacana

AN G T AT L

SAHAM

Abstract — This study 1o examine the effect of asser growth, profit imanagement and price 1o hook valew an return
share of manufuctiring companies listed on Indonesia Stock Exchange. The research variables are asser growth,
Discrentanary accruals. and Price w book valve as imdependent variableandrenon as dependent variable,

Reaserch sample weve Financial Report the year 2008- 20110 collected from 82 companics listed at Indanesia Stock
Exchange. The Ordinary Least Square (OLS) 15 used ro analvse the data. This analvsis conforms that PBY and
Asser growth intluence the company stack return.

More over profit management variable has no effect on compary: stock return. These reasearch findings indicate
that companies were able 10 increase the stock prince which positively impact on company stock return throught

increaging significanty asset growth aswell as increasing price book vafue.

Kev Word: Asset Growth, ordinary least square, Price 1o Book Value, Return share,

Chnisuana Fara Dhammastuti

Urniversitas Kalolik Indencsia Atima Jaya

ANALISIS FAKTOR DEMOGR\FI, LITERASI chvisriand. s o annaiavaae o
KEUANGAN DAN PERILAKU KEUANGAN Yudith Dvah
MAHASISWA :

Universitas Katolik Indonesia Atma Jaya
clislimu Laraeiainalas g g
yudith.dyshi@ atmajaya.ac.id

Abstract — Pengciofaan kevangan yang mencerminkan perlaku kenangun seseorany diperagaruhi oleh fievasi
kewangan dan faktar demograjt sesorang. Mahasiswa yang merupakan kelompok awal dewasa, yang mulai belajar
mengelola keuangannva sendirl. Unika Atma Jaya yang vang terletak di pusat kot dekal pusat perbelanjaan,
menjadi hal yvang menarik untuk menjadi obvek penelitiun perilaku kewangan mahasiswa, Tujuan penelitian ini
adalubmengetahui bagaimanakah peran faktor demografi. literasi keuangan dalam mempengaruhi perilaku
kewangan maliasiswa

Penelitiun difakukan dengun mengambil sampel menpgunakan chivier sampling dari selurih mahasiswe 51 Unika
Atma Java yang fersebar dalam 17 program studi Dart penelinan ini ditemukanbativa Jacror gender mampu
membedaken secarg signiftkan atas pertlaku ketangan mahasiswe, namun tidak siguifikan vnruk lierasi keuangan.
Penefitian ini juga menemukan bahwa latar belakang pendidikan mampu membedakan secara signifikan fiterasi
keuangan dan perifaku kewangan mahasiswa.

Kevwords: litorasi keyangan, gender, pendidikun, perifak kevangan.
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ANALISIS FAKTOR-FAKTOR YANG ABI' Porbanas Institute.
. A ke et
MEMPENGARUHI STRUKTUR MODAL i< Exti Riwavati
PERBANKAN Hedwigis Esti Riwayat
ABFI Perbanas Inshiuee
[ PR NUS et

Abstract - The purpose of this study 15 to analvze factors that influence capited structure ot LQ4S's bank during the
perfod 2005-2013. In rhis study. there are xix independent variahles such as sales growih, profiiabilin (Return On
Assets), asset structure, operating leverage, Haguidit: (Luad To Deposti Ratio), and taxes. The samples are 3 banks,
they take by purposive sampling methad. The duaia is processed by Eviews ver. 6.0). The results showed that the
profitahitity (ROA) has a negative and significant infhucniv to capital structure. In addition, the asset structure and
operaling leverage have positive and significant impact o capital structure. But sales growth, liguidity (LDR), and
taxes do wot cffect to capital sivicture. Simdianeousty. sales growth, profirability (ROA). assef structure, operating
feverage, figuidine (LDR), and taxes have a significant ¢ffect to capial struvcpure. Capital struciure can be
influenced by safes growth, profitability (R(A ). asser structure, aperating feverage, liguidin: (LDR), and a tax of

88.74 per cent. whife the remaining 11.26 percent is influenced by ather factors, beside independent variables in
this study.

Keywords: Safes growth. Profitabifit, Asset Structure, Operating Leverage. Ligquidin:, Taxes, Capital Strucinre

ANALISIS FAKTOR-FAKTOR YAXG Said Sampang
MEMPENGARUHI TINGKAT UNDERPRICING Pascasapana Universius Budi Lubur Jakaria
PADA PERUSAHAAN YANG MELAKUKAN Euvanl: snigegramnz i gunaiamm

INITIAL PUBLIC OFFERING {[PO)
(Studi Empiris Pada Bursa Efek Indonesia (BEL)
Periode Tahun 2011-2013)

Sugeng Rivadi

Pascasapjana Universitas Budi Luhur Jokarta
Email susenerivadyubliimuilyom

Abstract — Underpricing is a phenoienair initial Public Offering (1PO) which often oceur an capital marker and
has been proven by researchers in mur countries. This research aimed to gnalvee the factors affecting the level of
underpricing. Underpricing as measured by the initial abnormal retirn is the dependemt variable in this research.
While the independent variable in this research is are company's profitahility (ROA). financial leverage, firm age,
firm size, and the intended use of funds for investment.

Sampfing was done b using purposive sampling method resulted i 18 companies as research samples. Multiple
regression madel is used 1o test the refationship between the dependent and independent variafifes,

From the results of multiple regression analysis showed thut the variables of the sice i the company and intended
wuse funds to invest significantly affect the underpriving. The direction of negative cocfficients with threy variables

There wre variable. aged company. corporate profuabitiny (ROA). and finuncial leverage (DER) shown ta have no
significont effect an the ocowrvence of underpricing.

Kevwords: Underpricing, nitial Public Offering, the Compuny Profitubidin (R0OA). Firancial Leverage (DER),
Age Compeny. Cumparny Size, and Purpose Uve of Funds for investment

[
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Arif Singapurwoko
ANALISIS KINERJA SABAM-SAHAM il Singapurit
PERUSAHAAN KELUARGA DI B e fonta
r 1. TIs1lds ia
BURSA EFEK INDONESTA e

Abstract - Penelitfan ini bermijiean untuk menganalisis perbandingen kinerja pasar fmarket perforimancel dun
partofolio (porifolio pevformance? antara pernsahaan kefuarga (family firms) dengan pernsakaan bukan milik
keluarga (non-family firms). Pernschaon keluarga divakint oleh penelitian-penclitian tervhaful, bubva keunikan
yang dimiliki oleh perusahaan keluarva dalam tata kelola perusakaar (corporate governance) akan memicrikan
pengaruh positif pada kinerja perusahaan (corporate performance}. Keunikan perusahuan keluarga dalam tata
kelolu perusahaan tercermin dari kepemilthan fawnershipl, manajemen fmanagement), dan suksest {suceession),
Penelitian ini menggunakan die wkuran kinecja, vaine kinerja pasar vane diproksikan ofek reruen saharnr dan
kinerja poriafolio yany diproksikan ofek nilai Sharpe. Trevaor, dewn Jensen Penelitian ini mengginakan
independent sample t-iest nandk mengrii dua kelompak sampel yang berbeda Levene test dilakukan uniuk menguji
varians dan i-lest untuk menguji rata-raia populasi. Hasit wii hipotesis menjelaskan terdapat perbedaan nilai rata-
rata return vang signifikan antara perusahaan keluarga dengan perusahaan bukan mifik kefiarga. Nilai vata-rato
return perusalaan kefuarpa menunfukkan hasil vang lebth tinggi daripude perusahoan bukan milik keluarga. Hasil
uji hipotesis fainnya menunfukban terdapar perbedaan nilai Sharpe dan Treynor yang signifikan, letapi nifai Jensen
tdak menunjukkan perbeduan yang signifikan. Nital rata-rata Sharpe don Treynor perusahaan kehiarga febib
tinggt darvipada perusahaan bukan wmilik keluarga, Penclitian ini memberikan kestmpulan bahwa keunikan
perusahaun kefiuarga pada teta kelola perusahuen, tidak hanva herdampak pada kineria perusahaan fetapi juga
pada kinerja pasar dan tinerja portofoliv. Pereliti fuga memasukkun wmarke! capitatization uniuk memisahkan dua
kelompok i amtara perusabaan-perusahoan keluvarga vang go public. Peneliti mefikat kapitalisasi pasar perlu
dipertimbangkan karena divakini dapar menunfukkan perbedaan hasil yang signifikan di antara dua kelompok
tersebut. Hasilnye wmeminfukkan terdapar perbedaan vang signifikan, nilai ruta-rata reiurn perusahaan yang
memtliki big markel capitafization febih besar daripada small market capitalization. Penefitian im mendukung
terbentuknya indeks perusahaan keluarga oi Bursa Efek Indonesia, karena keunikan dan keunggulan yang dimiliki
olel peruschaan keluarga. Terbentuknya indeks perusahoan keluarga atau Indonesie Family Firms Index, dapat

dijadikan sebagai referensi bagi investar dan manajer investasi untuk membentuk portofolio saham perusahaan
keluarga.

Keywords: Famity firims, Siock Retin, Portfolio. Sharpe. Trevior, dan Jensen
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Marajcinen. Umiscrsitas Negeri Jakarta
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DEVISA BUMN DAN BANK DEVISA SWASTA

Naezmi Renofa
PADA TAHUN 2006-2011

Email Naczmircnolai yaboo.com

Dr.Gatot Nazir Ahmad M.Si

Email: gatotl 151 0gnahoo.com

Abstract — Peneliti bertujuan untuk membandingkan dun menganalisis kineriu bank devisa BUMY duan bank devisa
Swasta dengan menggunakan rasio Capital Adequacy Ratio (CAR). Retwrtt On Asser (ROA). Retirn On Equity
{ROE), dan Loan to Deposit Ratio (LDR). Sampel yang digunakan adulah empar bank devisa BUMN dan empat
bank devisa Swasta berstatug go public. Dara vang digunakan dafum penelitian ini diperoleh dari laporan
Kewangan tahunan perusahaan perbantan periode 2006-2011 Metode anafiss vang diginokan delam penelitian
mi adaluh analisis deskriptif, uji normalnus date dan wji hipotesis dua rata-rata sempel dengan menggunakan uji
beda PaircdSamplet-test. Hasil penelitian um menunjukkan bahwa nilai CAR bank devisa BUMN ternvata tidak
berbeda dengan nilai CAR bank devisa BUMN. Sedangkan nilai ROA, ROE, dan LDR rerbukti herbeda antara
bank devisa BUMN Jan bank devisa swasta, dan nilai ROA, ROE, LDR bank devisa BUMN lebik hesar
dibandingkan dengan ROA, ROE, LDR bank devisa swasia

Kata kunci - Capital ddequacy Ratio (CAR), Return On Asset (ROA). Return On Eguitv (ROE) dan Loan to
Deposit Rutio (LDR)

Sopiani Saragih

ANALISIS MANAJEMEN LABA DAN KINERJA Fakuitas Ekonomi dan Bisinis
KEUANGAN PERUSAHA AN PENGAKUISISI L::::ffﬁ:fj.ﬁﬂi‘:ﬁi lf:f.a
KEU-007 SEBELUM DAN SESUDAH AKUISISI YANG -
TERDAFTAR DI BURSA EFEK INDONESIA Nisrul [rawati
TAHUN 1009-2¢10 Fakulas Ekonom! dan Bisinis

Limyersitas Sunatera Utara

Abstract — The Purpose of this stuch to prove whether earnings managemeni action occurs on the acquirer before
the aagtdsition. In addition, ths siudy afso aimed 1o deiermine whether theve s anv difference in the acquiver's
financial performance hejore and gfter the aequisition. The research was conducted in all non financial industoy
sector listed i BEI

Eurnings management made by firms is proxy by discreationari acovuals (DA). Then for the measurement of firm
performance neasured by financial ratios which include net profit margin, return on eguity, debs 1o equity ratio,
debt ratio. toial asset turnover, fixed asset furnover, current ratic.  Further fesiing this Rvpothesis using
independent sample t test and wilcoxan signed ranks tesi.

Based on the survey result reveafed that the acquirer engage in earnings management action before and afier
acquisition. The seven ratios which include net profit margin, return on equiry. debi ta equity rafio, debt ranio, total
assct furnover, fived assel furnover, current vatio has wo significance difforence of the acquirer before and afier
the acguisition

Kevwords., Acguisitivns, Earnings Managewment, Financial Pecfarmanec, Disoroarionaid Acoruels
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Achmad Kaursar

ANALISIS PENGARUH GOOD CORPORATE Universitas Negei Surzbaya
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' PERUSAHAAN PROPERTI DAN KONSTRUKSI

Trias Madanika Kusumaningrum
PADA BEI TAHUN 2010-2013

Universitas Megen Surabaya
wriasmadankai gmal.com

Abstract - This paper ains 1o dociment the interaction berween good corporate governance and dividend pavout
en the Indonesian Stock Exchangee ¢1DX). Dividend pavour has been an fssue of interest in financial literature,
Panel dua covering a period firum 2010 1o 20¢3. The population are 33 companies in properny and building
construction sector. The puper veports institutional ownership have a staristically negative ceffect on dividend
puvout. But managerial ownership s not significent an dividend payout emong the corporate governance variables.
The vesults also indicate that profitabiline haven 't effect on dividend pavout. The other side, leveraged firms would
significantly reduce dividend payments. Finally, firm size were found ta be negative significant determinants of
dividend payout on the properiv and building construetion sector.

Keywords: good corperate governance, dividend payout

Crvina Yosephnw

ANALISIS PENGARUH LAGGED RETURN INDEKS Al Fahiltas Phoneo
SAHAM AMERIKA DAN TINGKAT SUKUBUNG | Mo Kol Inencon i oy
KEU-009 BEBAS RISTKO DOMESTIK TERHADAP o o
RETURN INDEKS SAHAM NEGARA ASEAN Sumani
TAHUN 2003-2013 Dosen Fakulas Ekonami

Universilas Kaiohk Indonesia Atma Jaya

Abstract — The purpose of investing is lo get return, There are many variables thai can affect the return. Stock
retyrn of a country can be affected by events in the counny as well as by sruck rerurns of other cowntries. This study
aims to determine the effect of fagged American siock index rerurn and the domestic risk-free interest rate to stock
return of ASEAN countries. The dara used for this study is United Stares stock index, stock index and the risk-free
interest rate of six ASEAN countries (Indomesia, Philippines, Malaysia, Singopore, Thailand, Vietnam) from 2003-
2013, This strdy used estimation of GARCH (1, 1). From the estimation, it is known that simultaneausty lagged US
stock index retwrn and the risk-free inierest rate of domestic cowniry Iave significunt inflinice on stock index
retin from Indonesta vl Malavsio. Pavtially, lagged US stock index reqrn sigrificanily affecr the srock index
redirn of o ASEAN countries, numelv Malavsia and Thatland. While the inflience of the risk-free wnerest rase to
stock index rotirn enbe significantly in the stock index retirn of Indonesia and the Philippines. This study
cancluded that stock itnvestors can wse the information about stock index return of United States and the domestic
risk-free interest rale fato consideration of future investment decisions.

Kevwords: lagged retrn, domestic visk-free interest rare, stock index return
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ANALISIS PENGARUH PROFITABILITAS DAN

PERTUMBUHAN PERUSAHAAN TERHADAP Kartika Dewi Sri Susilowali
PENGUNGKAPAN TANGGUNG JAWAB SOSIAL Paliteknik Negeri Malang
PERUSAHAAN karuika dewriwpolmema.ac.id

(Studi Kasus Pada Bank Svariah di Indonesia)

Abstract — This study was aimed to fdennfy factors affecting Corporate Sacial Respensikilite (CSRy disclosure of
Shariah Banks in Indonesia. There were iwo faciors suspected to influenec CSR disclosure. i e profitability and
growth of the hanks. CSR disclosture were evatuated bused on content anulvsis. In anah zing annucl reports und
financial reports of seven Shariah Banks during the period of 2010 ~ 2013. CSR index were developed based on
Shariah Eaterprise Theory (SET). The result from mudtiple linier regressions unafysis showed that profitability
which was provied by ROE (Return of Equity) had a sigrificant effect toward CSR disclosurefor 6,004, While, the
growth variable that was measured I using Assets Growth had negatively effect to CSR disclosurefor -
0.0000436.The significance level of partiaf fest (i} were 0.0i4 for RGE variable and 0.096 for Asset Growrh
variable and the simultaneous test (F) was obtained a significant level of 0,043, The conclusion of this study was,
partially, profitability had a significant effect to CSR disclosure. Mean while, the company ‘s growth had a negative
effect and was notsignificant to CSR disclosure. Simultanecusly, the bank's profitubility and growth had an effect to
CSR disclosure.

Keywords: CSR Disclosure, Shariah Enierprise Theory (SET), Tangguny javwab sosial perusahaean

Dwinanda Ripta Ramadhan

Prograsn Swidy Manajemen - Fakalas

ANALISIS PENGARUH REVERSE STOCKSPLIT Fhanen. Ualversitas 15am Indonesia
TERHADAP KINERJA SAHAM PADA PERUSAHAAN SR,
YANG TERDAFTAR PADA BEI Sutrisno

Program Studi Manajcmnen - Fakultas
Ekonomy, Universitas Tslam Indonesia
sulrisno_uii@yahoo.com

Absitract — The main objectiveaf this studywas 1o examine differences berween the Performance ofthe stock before
and after the evenis oft he reverse stock split. And to analyze the differences intrading volume before and after the
reverse stock split. The data used in this studv is the monthh- stock price and the monthiv IC1. toial volume of
shares traded during the periad of 207 1-2014. By using purposive sampling methud Samples have heen as many as
Jrve companies that perform the reverse stock splipolicy.

This study uses a different test Paired Samples Test 1o 1est for differences in siock returns and Trading Volume
Activine Test to test for differences between the trading volume hefore and afier the reverse stack split poficy,
Hypothesis testing results show that the company carvicd out its aclion reverse stock split not show a sign if icant
effect on the performance of stock

Keywords PerformanceShores, TradingUVolime dcrvine, and theReverseSiockSplin
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ANALISIS PERBANDINGAN BIAYA PERSEDIAAN dan Bisns, Universitas Ajr}angga

BAHAN BAKU TEMBAKAU BENGAN METODE LOTF sefnaaras e enaileom
SIZING PADA PERUSAHAAN ROKOK Indro Kirono
PUTRA MAJU JAYA

Departenaen Manajemen, Fakulias Ekononi
dan Bisuis, Universitas Airlangpa
uiokirosedi vahoo com

Abstract - Globalization pushes businesses indirectly 1o grow and develag so they could compete amd vorvive in a
competitive market. One of those is cigarette industry which also plays role as the country's economic drive with
wide multiplier effect. To survive a compention, companies especialhy the smaflmedium-sezed ones henve 10 aum
their business provess efecrively and cfficiently hence it conld increuse their profitabiliy.

The goa! of this research 1s 1o analiZe compuarison between nventory cost of twhacco between compamy's current
method and ot sizing method with econommic order quantity (EOQ). fixed arder quantity (FOQ), and period order
guantity (POQ). Furthermore, those methods were compured and the ones which were the mast effecrive and
efficient were chosen 1o be applied in the company. Qualitative approach with descriptive method was used in this
research.

This research was conducted at Perusahaon Rokok Putra Maju Jaya, a cigurette industry with tobacco as its main
material. Based on analysis, EOQ has shown Rp 49.426.426,54 on toral inventory cost of Pakong tobacco with 6
times frequeency and 13% cur off of ordering cost and POQ has shown Rp 48.(134.100,98 on jotal inventory cost
with also 6 timey frequency and 19% cut off of ordering cost.

Kevwards: Inventory, inventory management, lot sizing, EOQ, FOQ, POQ

Novita Kusuma Maharani
ANALISIS PERBANDINGAN KINERJA SAHAM Program Srudi Manajemen Universitas

SYARIAH ANTARA DOW JONES ISLAMIC - I'_S_linj”h}fj_}?je“i_{ﬂ” )
MARKET INDICES, FSTE GLOBAL ISLAMIC it i gL
INDICES, KUALA LUMPUR STOCK EXCHANGE Zaenal Anfin
SYARIAH INDEX DAN JAKARTA ISLAMIC INDEX Pragram Studi Manajemen Universilas lalam
Indomesia

zatnalanfin feauinacad

Abstract — This research investigate wheather the difference of Shariu stock screening mechanisin in some
countries will influence the index und stock performance. Surely each counvy has its own process and rerms of
Sharia stock screening, where some counfries have tight screeming policy and the other countries have loose
screening policy. This research investigates 4 Sharia indices DJIMI, FTSE GIIS, KLSESI, and JI since Ocrober
2012 until Seprember 2014, For stock performance comparison, we compare between JIf and KLSESI since
January 2011 until December 201 3. This research shows that the perfuormance of Sharia stock index do not affecied
by how tight the screening process of that index. Although KLSESY index has the tightest stock screening policy, but
the performance is not different with the Sharia stock which has loosest stock screening policy which is DIMI
fiidex When we cempare the retern of eacl mudex, the performance of the 4 mdices show msgnificant different
alse. The performance of JH stock which hav the lovser stock screening pelicy is also not different with thie KLSES!
stock performunce which has the Hghfer vlock sereeming polian.

Kevwords: Shavia stock serevning. Sharia index perfarmance, Sharia stock performance, Sharig capial merket.
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ANALISIS SISTEM BAGI HASIL DAN BUNGA Sugeng Hariadi
KLELU-014 PERBANKAN DALAM RANGKA MENGHADAPI Fakulias Bisnis dan Ekenomika. Universilas
INTEGRASI EKONOMI Surabaya

Sneinr Foaiadio sl i o i

Abstract — ASEAN Economic Community by the end of 2015 will encourage new plavers financial services
(inctuding sharia} into Indonesia. 'Local players’ should have the right strategy to be able to survive and win the
competition. This study is an analysis of the difference berween profit / loss shaving and interest rates. The result
will be one of the major considerations of a person when making a choice on financial services. It would be very
beneficial for the 'stakefiolders’ of Islamic banking. The study used a t tes! on the data equivalent to the rate of
return / profit shaving on deposits and financing in Islamic banks against interest on deposits and loans in the
conventional bank. The study found evidence that its customers an demand and time deposits in Islamic banks earn
fower returns than if saving money in a conventional bank. For savings deposits, Istamic banks customers receive
reward / higher profit sharing. Also, the results of current and savings acconnts in Ilamic banks do indecd differ
significantly with finerest demond deposits and savings in conventional banks. Meamwhile, profit sharing and
interest on savings deposits in [slamic banks and conventional are essentially equal. Found afso a resuli that
Jinancing in Isfamic banks was higher (cxpensive) than conventional bank loans except for consumer credit,
Another main finding is that the Islamic bank financing is significantly different from a conventional bank loan. In
this case, the financing in Islamic barks are miich more expensive compared to conventional bank credir.

Kevwords: AEC, prufit sharing. inlerest,

Fitri Ismiyanti
BUSINESS CYCLES, FINANCIAL MARKETS Fakultas Ekanomi dan Bisnis, Universilas
K[‘lU-fJ‘i 5 FLUCTUATIONS DAN BANK INCOME STRUCTURE Alrlangga
S PADA INDUSTRI PERBANKAN DI DINDONESIA Merien Assafitri
Fakullas Ekenomi dan Bisnis, Universitas
Airlangga

Abstrak — Penelitian inf dilakukan untuk melihat apakah manajer perbankan di Indenesia, pemegang saham dan
regulator dapar secarg bersama-sama mengampil manfaal vang menguntungkan dari kelanjuian integrasi kegiatan
non-inferest income dalam bisnis perbankan. Penelivian dilakukan pada dua komponen bank revenue (net interest
income. now infevest tncome) terhadap shock vang herasal dari business cvele dan financial market fluctuation
Penelitian ini bertijuan wntuk mengetafii analivis respon dari pertumbihan net-interest income terhadap shock
pada business ovele dan financial marker fluctuation. serta wnitk mengetahui analisis respon dari pertumbuhan
non fterest inceme fevhadap shock pada business orcle dan financial market fluctnation. Penelitian ini
menggunakan estimasi impuise vesponse dan varignce decomposition aniar variabel menggunakan model
restricted VAR yaitu Vector Error Correction Model (VECM). Model persamaan regrest yang menggunakan data
time series adalah model VAR. Pembentukan mode! VAR ini juga tevkait eral dengan masalah stasionaritas data
dan kointegrasi antar variabel di dalamnya. Penelitian ini menggunakan mode! Vector Error Correction Model
(FECM) vaitu mode! yang terestriksi (restricted VAR). VECM dapat digunakan uniuk mengamati pergerakan atau
trend daita-data yang diteliti sehingga bisa melakukon peramalan jangha pendek dun jongka panjang Dengan
melfikat dari hasil penefitian ini bahwa dalam jangka panjang financial market fluctuation febih berpengarith pada
net inferest income dari pada business cicte. Hasil penelition menemukan batwa pada kondii normal ditemickan
bativa pernunbuhan pada business cycle memiliki pengurih terfivdap pertombahan bank income struchire yang
berasal dari nen interest income dan saar shack terfuih pertumbuhan pevtunthahan son mierest income febih
dipengaruhii oleh pertumbuban financial mavket fluctuation Vector Error Correciion Model (VECM) menemukan
pengaruh fangka panjung dan jangka pendck. Dalam jongka panjang husiness cvcle dan financial market
Sflwctnation herpengaruly terhadap pertinnbiihan et tntercst income.

Kevwords. Busmess Cycles. Finondial Markets Fluciuations, Bank Income Structire, VECMH
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DINAMIKA PEMAHAMAN, PENGAPLIKASIAN DAN

ETIKA DALAM MANAJEMEN KEUANGAN DAN Rosemaric, 5.N.
PELAPORAN KEUANGAN PERUSAHA AN Universinas Krisien haranatha
DALAM UPAYA MENCIPTAKAN Lescnarie suiial i i iog.eaR

PERUSAHAAN YANG KUAT

Abstract — A healthy finance thar is well managed is a must for a company that secks 1o accomplish its goals ro
build fiself 1o be a strong and long-lived company. Therefore the qualitv of the management svstem aind the
managers become important. Companies kunt projessional managers from good academics end also spend a lot of
Jund to build its management system. Even with all these, there are big companies thar still suffer loss and faiture.
The capability of the management (o understand the theory of financial management and how te apply it as well as
the elhics-behavior aspect became attention of many pecple. This paper use study literature io examine the aspect
of knowledge, skifl, und ethic of management and managers and their importance to accomplish company’s goals
and for creating sirong and long-lived company. The end result shows that knowledge, skill, ethic of financial
management and the capability to applied it will affect the company sirength as o whole and it competitiveness to
survive furure competition

Keywords: Financial, management, knowledge, skill, ethics.

Hamdi Agustin. SE.NM. Ph,D

Fakaltas Ekonomi Univorsitas Islam Riau
DOES CORPORATE GOVERNANCE AFFECT Hamndagustinte s aheg com
FIRM VALUE? Raja Ria Yusnita, SE. M. Econ
EVIDENCE FROM INDONESIA BANKING SECTOR

KEU-017

Fakultas Ekonomi Universitas Islam Rigu
Hasrizal Hasan, SE.MM
Fakubias Ekonomi Universitas Islam Riau

Abstract — Increasing the valwe of the company, jollowed by increasing the compuny's share price would provide
the advantage of capital gains jor investors. This shows the level of investor confidence In a company 1o manage
thefr funds will affect the company's stock price movemens of capital marker, because buying stocks is to instill
confidence in the management of a company to manage their funds. The objective of this research is delerminants
of firm vahue in banking companies listed in Indonesia Stock Exchange are Examined confext with reference to firm
vatue theortes. The population consists of 22 banks. The pertod inder stuch is from 2007 to 204 2 the data are taken
Jrom the banks' animal reporis. In this study using panel duta and analyvsis wsing pooled ordinary least sguares
(OLS). The results are ROA and Log Assef have no effect on banks vatue. Managerial ownership negative effoct on
banks vatue. The reswits of the sudy do not support agency theory to ntinimize the agency conflict s to increase
managerial ownership in the companv. favestment opporiunity pusitive effect an banks value

Key Words : firm value, Managerial ownership and banking
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Hamidah —‘
EFFECT OF INFLATION, INTEREST RATE, Fakullas Fxanomi Universitas Negeri
WWSPE ROFITABILITY AND RISKS TO CORPORATE VALUE OF oy ana
-0 PROPERTY AND REAL ESTATE SECTORS LISTED ON B
THE STOCK EXCHANGE 2011-2013 _ | Hartini _
Fuhulias Ekenomi Unisersitas Neegn
takana

Abstract — Thiv stueh uinis to determing the offect of infiation BI interest rates, Profiiabiline, and Finanelal Risk jo
the vafie of the company. The sampling technigue used is purpusive sampling with criveria (1} Propery and real
estate company fisted on the Stock Exchange are regularly publish finuncial stotements  during the observation
perind (204 1-20135. (21 The company must have been [isted at the beyinning of the vbservation perfod ond not in
delisting wntil the end of the vhservation peried. Sample in this yesearch are 32 companies out of 32 companies
during the ahservation peried, Theve are 42 outlier lost due to exireme dota. The analvsis tecltique used is the
analysiv of panel data with randam effects wethads. The analvsis showed that inflation and interest rates partially
significant regatrve cffeci on the vatue of the company. ROA and DER partially positive und significand mpact on
the value of the company. Simulianeousty, inflation. interest rates Bl, ROA and DER showed positive and
significant impact on the value of the company.

Kevwords: Inflation, interest rate Bi, Return On Asseis (ROA), Debt 1o Equiny Ratie (DER) and Price to Book
Vatlue (FBV}

Khairunnisa
EFFICIENT MARKET HYPOTHES!IS REVISITED:

INDONESIA STOCK EXCHANGE Universitas Telkom

hotbiraniiise s Lelhoiuaversitv.ac id

KEU-019

Abstract — In 2008, Indonesia Stovk Exchange got suspended hecause it hay the lowest muarker mdex i history due
to global crisis. Partly because the irvational investor got panic ta sold their stock immediately. Price is a reflection
of atl information available. If a price had reflected all information available then the markei is efficient. There ure
some studies that have been carried out to fest the randomness of returns series on Indonesia Stock Exchange.
There are seme invonsistencies in the previgus research. therefore, this study applies o parametric test namely
Ljung Box Awto-correlation and Augmented Dickey Fuller; also, one non puramotric test nameh Phillips Perron.
This study found daity returns of Jakaria Composite Index do nnt confirm to @ rundom walk under the observation
on January 2008 untit Jime 2015, The broad conclusion from tiix seudv shows that Indonesia Stock Exchange is
inefficient in weak form.

Keywords: effictent market hypothesis, weak form marker efficiency. rondom walk. Jakarta Compasite Index
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Anggitya Larasaty

Departemen Manajemen Fakultas Ekonomi

FUNDAMENTAL BANK, TINGKAT BUNGA p San Bisnis - Universiias Airlanaga

DEPOSITO, DAN PERUBAHAN PENJAMINAN R RIS LD
SIMPANAN BANK DI INDONESIA I Made Sudana

Depanenen Manajemen Fakuitas Ekonom

dan Bisnis - Universias Airlanpga

E-mail: imadesudanaidyahoo.co.id

Abstract — This study aimed o determine cffect of bank fundamentals (capital adequacy, asset qualit,
management, earnings, and liguidity on interest rate in blanket guarantee, one hundred million rupichs guarantee,
and rwe billion rupiahs guaramtee in Indonesia. This study wsed regression analysis 1o determimne the effect of
independent variables consisting of CAR, NPL, NIETA, ROA and CTA. to interest rate. Based on the result of
analysis, it could conciude that there are effect of bank fundamentals 10 interest rate when the amount of guarantee
vegulation changes. In blanket griaramee shons that unlv one variahle has significant effect on interest rare, it is
CTA4. fnone lundred million rupiahs guaraniee shows thai variables CAR, ROA, and CTA hay significant effect on
interest rate. fn nwo biflion rupiahs guarantee shows that only one variable has significant effect on interest rate, it

is ROA. In brief, the change of guarantee regularion was influential on marke! discipline, the less the amount of
deposits guaranteed will increase market discipline on community.

Keywords: bank fundamentals, intevest raies, and deposit insurance.

]

IMPLEMENTASI PRINSIP BAGI HASIL PADA Aidha Trisanty
PEMBIAYAAN DI PERBANKAN SYARIAH Prodh Kevangan dan Perbankan D3 Ekonomi
INDONESIA Universitas tslam Indonesia

gidha Insontydduiiacid

| |

Abstract — One of the characieristics of Islamic banking is using the concept of profir sharing. This characteristic
distinguishes the operation of islamic banking with conventional banking. In applving the concepr of profit sharing,
maost of the acrivities of Islamic hanking especiolly i the distribition of funds or financing are ecivatly dominated
by the profir-sharing agreement. However, financing in the lsianrie banking today mostly is dominated by feaiures
that wse non-profit-sharing agreement such as inurabokah. This paper examines abaut why the realization of
financing of Islamic banking in Indonesia is still dominated by financing non-profit-sharing, and what sofutions
can be dore in order to Increase the financing based on profit sharing concepl. This is consistent with the
objectives staled in the blueprint for the developinent of Islamic banking in Indonesia, whick clearly siates that the
vision will be achieved ten years. They are 1o establish Islamic banking system that is competitive, efficient, which
weels the prudential principle, and to support the real sector throngh profit sharing financing and real ransactions
in the context of fuirness, mutual help, and for betiermeni in ovder to achieve the mutual benefits for the sociery

Kevwords sislumichanking, profit sharing, syariah financing, mudharohah, musvarakah
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Yanuar Trisnowati

r Universias [nterasional Scmen Indonesia
KA ?RJA INTELLECTUAL C{iP”-AL yanuar trisnowati{ uisi.ac.id
SUBSEKTOR INDUSTRI SEMEN ) .
DI INDONESIA Mia Fathia

Universitas Internasional Semen Indonesia
mia. [thiaituisiae,id

Abstract — Intellectual Capital is an important foundation jor a company fo achieve comperitive advantage
generated by the compamcs intellectual ability Value Added Inteliectual Coefficient - VAICH and in order fo
increase the value of the company. VAIC is an instrument for measuring performance of company's intellectual
capital, This study aims io measure the performance of the cement industry sector in Indonesia for five years e
2009 to 2013 and then rank the companies based on Best Performance Index (BPI) which swere measured using
Vatue Added Intelleciual Capital (VAIC). The sampling pracess is performed by selecting the appropriate criteria
Jor the established company. in this research, a total popidation of 4 cement sub-secior companics in indonesia
Stock Exchange was selected, which then reduced 1o 3 companies that continuousfy publish their financial
Statements in the year 2009 to 2013, The obtained samples include PT Indocement Tunggal Matimur Tk, PT
Helcim Indonesia Thk. and PT Semen Indonesia (Perscra) Thk. Based on the performed anabsis, it can be
concluded that PT Semen Indonesia (Persero) Thk consistentic guts the index as "top performers". PT Indocement
Tunggal Prakarsa Thlk was in the middle because it never got index "wop performers” in 20092010, and 2012,
Furthermore in 2011 and 2013 the performance was diopped (o "good performers”. As for PT Holeim indonesia
Tbk, the company has shown worst performance among otlers hecanse it way valued as “good perforniers” during
2009 - 2013.

Kevwords: Intelfectual Capital, Value Added teilectua! Capiral, Best Performance Index

Abdur Rafik

Prodi Manajomen. Fakultas Ekenomi,

KINERJA JANGKA PANJANG PADA PEMBELIAN Universitas Islam Indonesia

KEMBALI SAHAM Hn. Condong Catur-Depok-Sleman-DUY
Telp: +6274-RE | 3407ERI3TH KEADI9;
Email’
abduwrafikfrinac.id abdurrafik @ gmail com

Abstract ~ Many studies consider the potential economic value of u stock repachase. On average. the stock prices
of repurchasing companies increase significanilv i the short run and in the long vun, The most common
explanation for the shori-term performance is that the repuirchase announcement signal u pasitive information or
that it reflects the bencfits from a reduciion in the agency costs of free cash flow. While the most common
explanation for the long-run performance standsfor market timing hvpothesis that posits that managers can benefit
long-term shareholders by buyving back stocks when these are undervalued, A well-developed literature documents
that sharcholders have historically vealized pasitive abnormal venrns subsequent to repurchase programs, Of them
conclude that repurchase companies’ siocks are undervalied and that the market react slowly to the information
implicit in the repurchase programs. This study tests the hypothesis in Indanesian context using event study
methodology. The samples consist of ofl companies conducted stock repurchase programs from 2000-2014. The
resufts provide an evidence that the repurchasing companies experienced long-term abnormal renrns. Consistent
with the findings of leonbersy of af. (1995) suggesting that the market treals repurchase announcemenis wirk
skepticism, the results also find « strong evidenve thut warket slowiv adjust the prices over times (5 vears)
Jollowing repurchase programs.

Kevwards: pembelian kembafi saham, kinerjo jangka panfuny. inderreacrion
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KOMPARASI MODEL CORPORATE GOVERNANCE Deddy Marciano
DAN BANK MONITORING DALAM Universilas Surabaya
MEMPENGARUHI KINERJA PERUSAHAAN marclangig-stall ubaya.ac.id

Liliana Inggrit Wijaya

Liniversitas Surabaya
J Liltana_inggrit@yahoo.com

Abstract — Penelivian ini beriyjucn umiuk membandingkan model corporate governance dan bank monitoring
dalam mempengaruhi kinerja perusahaan industri manufakiur @i BEI periode 2010-2012. Variabel-variabel yang
diyji adalah variabel-variabel covporate governance dan bank monitoring vang dapat mempengaruhi Einerja
perusahaan. Penelitian ini menggunakan metode analisis vegresi finier berganda unnik menguji hipotesis dengan
sampel berupa 82 perusahaan industri manufokive di BED periode 2010-201 2. Jumiak 0246 poin observasi. Sefain
ttu, penelitian ini juga melakukan uji non-nested terhadap mode! corporate governance dan bank monitering wntuk
menemukan model mana yang lebih unggul dalam mempengorubi kinerja perusahaun. Tenuan penelitian
menunfukkan bahwa vaviabel-variabel corporate governance yaitu board size, independent commissioner, dan
ownership concentration, serta variabel-variabel bank wmonitoring, yaitu magnitude of bank loans dan length of
bank loans outstanding period memiliki penguruh positif’ signifikan terhadap kinerja perusuhaan industri
manufakiur di BET periode 2010-2012. Seluin itw, berdasarkan hasil wji non-rested model corporate governance
lebih unggu! daripads model bank monitoring dalam mempengaruhi kinerja perusahaan industri mamfaktur di
BEI periode 21 0-204 2 dari sucha pandang pemegang suham,

Keywords: Corporaie Governance, Bank Monitoring, Agency Theory, Agency Problem, Fua Performance.
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Dihin Septyanto

Fakulias Ekonomi Univ. Esa Unggul Jakana
dihin_geprvanioatesaanggul. acid
Darwin Simanjuntak

MODEL KINERJA PORTFOLIO SAHAM BERBASIS
METODE SHARPE, TREYNOR DAN JENSEN
UNTUK KESEHATAN INVESTASE SAHAM Ducermar 113 sl oo
D1 BURSA EFEK INDONESIA (BET) e L EEERSR
Bob Kurtopaii
Bk oTTe i o Fiaei) vom J

Abstract — The final goal of this rescarch is to determine the model of optimal stock portfolio performance and
efficient. Achicvement of the perfurimance model portfolio as a result of stock-based performance assessment
methods Sharpe, Trevao, and Jensen thar can be used by investors or other user In investing i a healthy manner.
Sick partfolio performance wmeasurement methads can be facilitated by using a proxy LO45 blue chip stocks which
are 43 most fiquid shares fhigh market capialization), has o high-frequener trading. growth prospects and
Sinancial condition is quite good, Is not volarile and has been selected abjectively by BEL and a saje stock owned as
a jundamenial good performance of the siock, so that the risk of side LO45 group hes the lowest risk than other

siocks. Calcwlarion siock portfolia performance consistency in this study using a differemt fest by using Kruskai-
wallish.

This study used a sample of companies included in the LQ45 the period 2010 to 2014 and obtained a sample of 22
stocks. The results showed that by using the Markowilz model calculation results obiained from the selected 10
stocks 22 stocks formed of a diversified portfolio. The result of the formation of the optimal portfolio for the
compasition of the proportion of funds using optimum models using Solver applications that exist within the
Microsoft Excel program. The findings of the study were 10 selected stocks wihich include srocks UNVR, BDMN,
LPKR, BMRI, ADRO, ITMG, SMGR, BBCA, INDF, PGAS, with a combinaltion of efficient porposi funds amounting
to: ADRO = 1%, BBCA = 8%, BDMN = [2%, BMR! = 11%, INDF = 8%, {TMG = {(%, LPKR = (2% PG4S =
7%, SMGR = 9%, UNVR = 1 1%,

The results show the value of Sharpe index = 7.20%, Jensen index vafue = 3.70%, and the Treynor index value =
1.004%. Of the rhree of these calalations, the greaiest percemtage obtained fron the cafculation Sharpe,
amounting o 7.20%. The greater the percentage obtained, the betrer the portolio. To determing whether the three
models have different calewlations, 1t is done using o different test Kruskal-Wallis test and the resutis The results
show that Asymp. Sig amounted to 0.368 greater than the Alpha portfolio is equal 10 0.014. This shows that the
three methods of calculoting the return there is no significant difference.

Keyword :Indeks Sharpe, Trevaor, Jensen, Risk, Return. performanceaf thestock portfolio
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DR. Saharuddin, SE., M.5.

OPTIMALISASI PEMANFAATAN DANA UNIV TADULAKG
KEU-026 CORPORATE SOCIAL RESPONSIBILITY (CSR) PADA DR. Husnah, 5E., M.5i,
UKM DISEKITAR KAWASAN TAMBANG NIKEL UNIV TADULAKO
DI SULAWESI Husen Muh. Salch, SE., M.5i

UNIV TADULAKO

Abstract — Tujuan jungha panjang vang ingin dicapai dalam penclitian ini adalah implementasi programskegiatan
berdasarkan Model dan Strategi Pemberdayuan Ekonomi Muosvarakar Berbasis Kewirausahaan vang sesvai
dengan kebutwhan dan minat masyarakar di Kawasan Tambang Nikel secara Sinergis welatui Optimalisasi
Pemanfaatan Corporate Social Respansibiliyy (CSR} di Koridar 1V Sulawesi, sehingga pada althivnva masyarakat
di kawasan ranbang memilifi kemampuan dan kemundivian secava ekonomi dan sosial berkvianutan Gustainable
cconomic and sociclisaar beraperasi maupun setefah tumbang 1evsebut tidak lagi beroperasi (pascatambang).
Keberkasitan kinerja model dan strategi tersebut diperbdan suatn pendampingan dovi wkodemis, LSM, dinas
rerkait/tefnis, seria lembuga kewangan.

Target khusus yang diharapkan duri hasil penelitian ini adalah: Tahun kedua (2015), (1) Penerapan model,
sirategi dan program atau kegialun, sebagai pedoman pelaksanaan pemberdayaauekonomi masyarakat berbasis
kewirausahaan pada Kawasan Tambang Nikel secara sinergis melalui optimalisasi pemanfaatan Corporate Social
Respansibility (CSR) di Koridor IV Sulawesi. (2}. Tersedianya informasi gambaran lentang komitmen para
stakehalders terhadap optimalisasi pemanfaatan Corporate Social Responsibility (CSR) di Sulawesi.

Untuk mencapai  wifuan penelitian ini, moka digunakan meiode sebagai berikut: target responden penelition
adalak pemiliki usaha (UKM) pada kawasan Tambang Nikel Morowali, Pomalaa dan Sorowake, sebanyak 119
UKM.  Jenis data vang dgunakan adalah dala primer don data sckunder. Data primer diperolch dengan
menggunakan iehnik observasi, wewancara dan penyebaran kuisioner. Data sekunder diperoleh duri laporan CSR
perusahaan Tambang, arrike! dan literature yong menduiung. Informasi data yang diperoleh di analisis dengan
metode deskriptif. disertal penjelasan kualitatif dan kuaniitarif.

Hasil penelitian menunfukan bahwa indikaior dari wnodel penclition mayaritas telah diaplikasikan. Hasil dari
pengaplikasian memberikan dampak yang berbeda dari tiga kawasan penelitian (Morowali, Sorowake dan
Pomalaa), yakni variabel Pemberdayaan Ekonomi Mosyarakar pada kawasan Morowali dan Sorewdko,
menunfukkan bahwa ranggapan responden memberikan nitai mean 1eriingei dari kesadaran perusahaon. Untuk
kawasan Powralaa nilel mean levtinggi adalah penyadaran. Aplikast variabe! kemampuan kewirausahaan uniuk
kawasan Morowali, Ponalad, dan Sorowaeko memiliki nilai mean tertinggi adalah peluang dan inisioiif Aplikasi
pengukuran Corporate Sovial Responsibility (CSR) univk kewasan Morowali memberikan nilat mean tertinggi
adalah orientasi pendekatan profit atay keuntungan. Untuk kawasan Pownalaa nifai mean tertinggi adalah orientasi
kesejahreraan masyarakat. Hal ini mengindikasikan hakwa PT. Armtam, dalam pemanfagtan dana CSR telah
memperhatikan kesefafiteraan masyarakai secara berkelanfutan. Pada  kawasan lambang nike! Sorowako dari
hasil wanggapan responden wenunjukkan variabel program CSR memifiki mean tertinggi davi indikaror pendekatan
kesgjahteraan masvavakal.  Aplikesi variabel komitmen stakeholders, memmnjukkan bakwa dari tiga kewasan
fersebut tanggapan responden terhadap variabel komitmen stakeholders, pada kawasan Movowall, nilai mean
paling lingai pada kowitmen kamandivian usaha, Untuk kawasan Pomalaa nilai mean iertinggi adalah komitmen
rerhadap bagi hasil dan kowiitmen terhadap kemandivian. Pada kawasan tambang nikel Sorowako, ranggapan
responden terhadap komitmen siakeholder memberikan nilai mean tertinggi pada komitmen perjanjian.

Keywords . Corporate Social Responsibifity (CSRy
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Prodh Manajemen FE LI Yogyakarta

G pnnloun

il e bgie it

-

Abstract — This research entitled "Overreaction in Stock Group LO-45 arindonesian Stock Exchange Period 2009-
2014 and having purpose to explainthe existence of overreaction anomaty instack group L0-45 atlndonesian
Stock Exchange period 2009-2014. Using stock sample,duringresearch periodsalwars combine in LQ-45. In this
researchusing Abnormal Return's weekly stocks dataand tested on semestor peviod 1o know there is averreaction
anomaly ar not.

In this research, stock grouped into two categories thar ave winner stock and fuser stock. Stock that grotuped into
winner caregory is stock that has return higher than markel refurn (LG43} Marked by stock that has positive
abnormal rewrn. Meanwhile, stock that include in loser stock caregory is stock thar has return lower than markel
return (LOQ45). Marked by stock that has negative abnormal return.

The result from this research shows that stock group LQ-45 in Indenesian Stock Exchange period 2009-2014 has
overreaction anomaly.Supported by the result from i-fest that shows abnornal renwn average differences berween

winner stock group and loser stock group in semester period year 2009-2014.

Keyv Wards: Winner. Loser, Overreaction

Yayuk Karliena
Alumni Fakuhas Fakuiias Ekenom|

PEMILIHAN & PEMBENTUKAN PORTOFOLIO

OPTIMAL DENGAN SINGLE INDEX CUT OFF Universitas Esa Ungal
MODEL PADA SAHAM LQ45 DI BEL:

PENGAMATAN 2011-2013 Ignatius Roni Setyawan

Fakultas Ekonoini Universitas Tarumanagara

Abstract — The aim of this studv was to examine whether Cut Off Single Index Mode! is siill relevant for investors
in the {ndonesian Stock Exchange (IDX). The analysis vesults using 10 siocks of LO 43 during 2001-2013 proved
thar Cut Off Singte Index Model can still be used with either Fhis inade! v abic 1o provide an overview of optinum
proportion to alf stock of LQ 45 on IDX with does wol includy the negative proportion results confirm the fact that
it was ko occwrrence of short sefling i this studh

fn addition Cut Off Stagle Index Model is still relevant for {0 stocks of L0 45 in IDX, the study afso found that
changes In preferred stock from investars who look of ranking changes drastically for a stock in the data from 2011
0 2013. Changes in preferred stock indicate the investor demographic changes in IDX. This demographic change
is due to the change in the amerging trend setier in the capital market as a theory Fad and Fashion in Capital
Market of Shiller (1984),

The finding of this study is thar ASH and UNVR included in this categor, wiile it does not conduct for the mining
stocks such as INCO and PTBA. This is because in 2012 they were elected in the primary sequence, but in 2013
they were instead distended position Implications of relevance from Cut Off Single Index Model is recanfirmed that
the more dominant types of investors who uphofds the principle of abjectivin in the Expected Utilin. Investors in
IDX still consider that ASIT and UNVR as the best stocks 10 be the part of aptimal portfulio.

Key words: Single Index Cut Off Mode!, LQ 45, Investors, IDX, Risk Avoider, Risk Sccker
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RETURN SAHAM PADA PERUSAHAAN Jubacdah
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J Jubaedah_nuwir@ vahoo.co.id

Abstract - This study aims lo obrain the vesults of a stucdy about the influence Current Ratio, Debt to Equity Ratia
aind Return on Equity on Stock Return on companies Nsted on the Indonesia Stock Exchange. The population in this
study is the manufacturing companies which has been listed in the Indonesia Stock Exchange (IDX) period 2013,
The sampling technique used is purposive sampling method with a sample of 20 companies. The analysis is using
multiple tnear regression and hypothesiy test using the F rest and t test statistics at significance level of 5%. The
result  shows: Current Ratio, Debt to Equitv Ratio and Return On Equiry simuluneously influgnce Stock Return,
Current Ratio and Debt to Equine Ratio have negative significant inpact on Stock Return, and Renwrn on Equity has
positive significant impact on Stock Return. The coefficient of determination (ddsujted R} in his study ihat only
0,268, which means 26,8% indicated u combination of variables Current Ratio, Debt to Eguity Ratio, und Return
On Equity of the Stock Return

Keywords; Current Ratio, Debi to Equin: Ratio, Returi on Eguity and Stock Return,

Aryanti Sarlartha
Universitas Widyatama
PENGARUH DIVERSIFIKASI PENDAPATAN aryanli.sariartha@widyatama.ae.id
TERHADAP RISIKO DAN KINERJA BANK Suad Husnan
Universitas Gadjah Mada

sued hustang: lyos.com

Abstract — This studv examines the effect of bank revenue diversification on risk and performunce of listed banks in
Indonesia Stock Exchange over the period 2004-2012. Using panel data with measures of risk based on market
data  this study fieds diversification reduces bank wnsystematic risk and foral visk. Banks gain benefits of
decreasing unsystematic and lotal visk by increasing their fee income. This study finds no evidence of increasing
market vatie from non-interest income. There is no differcice of diversification effect on risk herween large banks
ond sinall banks. Large banks vnly enjer lower market beta compared 1o sinedl baks when the proporiion of non-
inferest income is high. Higher propariior of trading income feads ta fower marker beta.

Keywards,: Revenie diversification, non-interest income, risk, bank perforimance
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PENGARUH EXCESS CASH HOLDINGS TERHADAP e e
RETURN SAHAM DENGAN INVESTMENT anthorywijy@gmail.com
OPPORTUNITY SET SEBAGAI

VARI Dira. Umi Murtint M, 581
“ARIABEL MODERASI Universitas Krisien Duta Wacana
Yopvakama
wingrtel suadfekdw,ac.id

Abstract — This rescarch examines vxcess cash holdings determinunon on brdenesian mamifacture fismns stock
return in the 2009 — 2014 pertod with investment opportunity set as a moderator variable. We find evidence thar
excess cash haldings have pasitive impact on siock renrn, At the same thne, the tvesiment vpportunity sel proxy
based an price cannol strengthen the excess cosh holdings positive fmpact on staek refurn,

Keywards, excess cash holdings, investment opporiamty sot, stock return

Sti Hermuningsih

Fakulas Ekonomi Universitas Sarjanawivata
PENGARUH FAKTOR-FAKTOR FUNDAMENTAL Tamansiswa
TERHADAP RETURN SAHAM DAN Unul. hern teesen yakov.ogad
NILAT PERUSAHAAN

Diah Lestari Mumpuni
(Studi Empiris Pt Indosat Thk)

Fukultas Ckonam Thhiversitas Safjanawiyata
Tamansiswa
Lmail; diahddityahoncom

Abstract — The purpose of this rescarch is to know about the fundamental fuctors compared to company value and
the effect of company value 10 stochs refurn, PT Indosat Tbk period 2009-2014. The anailvtical methode that used is
mulli stage regression. The result of the research shows that Return on Assers {ROA)no significantly affecting to
Compary Value and Eening Per Share (EPS) significanity affecting o Compeny Ualue. Campany Value effecting
significantly 1o stock return of PT INDOSAT Thi.

Keywords: Return on Assets, eqrning per shave | veturn saham dan nilai perusahaan
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Program Studi Manajemen
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YANG TERDAFTAR DI BURSA EFEK INDONESTA Sutrisuo

Program Swdi Manajemen
Fakulvas Ekonony Univ. Islan Indonesia
sulrisno_unig xaloo.com

Abstract - Corporate Governance is stifi a major problem uring the posi-financial crisis period in emerging
markeis, particridarly wm Indenesio. Especially, financinl instimtions have implemented corporate governance
reform fatherlv improve company performance and increase profits. The purpose of this stuch was 10 measure
corparate povernance and performance of the banking sector in particutar determine the mechanisms of corporate
governance,

Independent variables used i this study is the Renn on Equiry, Return on Assets, composition and size of the
Company's Carporate Asseis. While the dependent variable that is of geod corporate governance. The sample used
in this study is a banking company listed in Indonesin Stock Exchange 201 1-2013. The data of this study is derived
from the Indonesian Stock Exchange Corner, Corporate Governance Perception Index (CGPI) and the Indonesian
Institute for Corporate Governance (IICG). The method of analysis used descripiive statistics and linear
regresston, according to the research objectives are 1o analyze the influence of independent variables on the
dependent variable. Purposive sampling method is used 1o determine the sample size of the study. This method
obtained from o sample of 10 commercial banks.

The analysis showed that the return on equity significantly and negatively related to corporate governance. Return
on Assets second positive and significant effect on corporate governance, Third, the compuosition af the Company's
assets and a sigiificant negative effect on corporate governance. The fatter. Company Size and significan: positive
effect on corporate governance.

Keywords . gaod corporale governance, corporate perjormance, Corporare governance inechanisms

PENGARUH LINGKUNGAN INDUSTRI TERHADAP

KINERJA KEUANGAN DENGAN INOVASI Sidik fsmanu
SEBAGAI MEDIASI Politeknik Negeri Malang
(Studi Pada Usaha Kecil dan Menengah Di Malang) Sidik99@ymait.com

Abstract — The aim of research to reveal information abowt the industrial environmental effects on the financial
performance, and industrial environmental influences on the financial performance Is mediaied by immovation in
small and medium enterprises in Malang. Population as object of research to husiness that produce goods that
have a sensitivity of demand. The sampling technigue was deterinined by purposive sumpling. Dara were anafyzed
using siructural equation madeling. The results showed thar the more dynamic industrial emviromnent betier
Jinancial performance, the more dvnamic indusivial environment finther incveased the power of innovation,
inmovation paver and the higher the herter financial performance.

Aevword wrclisteidl envivonetald, jinaictad pertorimance and innovation
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PENGARUH LOAN TO DEPOSIT RATIO (LDR) DAN Cecep Taufiqurrochman
RASIO EFISIENSI (BOPO) TERHADAP
PROFITABILITAS

STIE EKUITAS
craofiga vahoo.com

— |

Abstract ~ This research was copducted to determine the development of loan 1o depusit ratio, operational
efficiencies, profitability, loan to deposit ratio effect on profitability, operational efficiencics cffect on profitability,

as well as the effect of loan to depusit ratio and operational efficiencies of the profitability in the banking company
registered in BEL

The methods used in this research is descriptive and assosiatif methods. The Data used are secondary data.
Secondary Data obtained by indirectly through via website IDX, PT Bank Mandivi Thk.. PT Bank Tubungan
Negara Thk. PT Bank Negara Indonesia Thk, PT Bonk Rakvat ndonesia Thk. financial siatements balance sheets
and profit loss in 2008-20{2. Analvsis tools are wsed multiple lincar regression analysis, the determination
coefficient, t-test and F-test. processing of data is performed using SPSS 2/ software.

The result of the analysis of this studv showed 1-test influential loan to deposit ratio negative sienificantly. While
the test t negative influential operational efficiencies negative significant. The F test of loan to deposit ratio and
the significant positive effect with operational efficiencies test results of 26,398 . Influence of loan to deposit ratio
and simultancous profitability amounted to 73.8% and heve a strong relationship. Generallv the use of lean 1o
deposit ratio, vperational efficiencies and profitabiline vwas good, although loan ro deposit ratio and aeperational
efficiencies experienced fluctuations . these conditions need 1o be maintained and developed by the campany.

Kepwords . third parly funds, operational efficiencies, profitability

PENGARUH MARKET VALUE ADDED DAN Umi Murtini
PROFITABILITAS TERHADAP PERUBAHAN Uninersitas Kristen Duta Wacana
KESEJAHTERAAN PEMILIK USAHA Yogyakarta

urined e vahop.eam

Abstract ~  This research aims to exatnine the influence of the change of marker vatne added (MVA) and
profitabilite o welfare of business owners. Mavker vatue added was represented with the diffovence between mavket
vatte and book value of equity. Profitabifity way represented using the ratio of Basie Ewrning Power (BEP) and
Earning Per Share (EPS). Business ovwncrs waffare was represented with relative stock market price changes
against the stoek price. Sample research wsed aff the mamiacturing companies listed on the Iadonesia Stock
Exchange period 2010 - 2014, The hypathesis iy wsted using mudtiple regression. Test vesults showed thot the
MV4, BEP and EPS positively effect to vhunges for the welfare business owners,

Keywords: Market Vulue Added (MI'A). Busic Farning Power (BEP), EvrningPper Share {E1S), the welfare of
business owners
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PENGARUH PENERAPAN SISTEM INFORMASI STIE Ekuiras
KEL-037 AKUNTANSI DAN KOMPETENS] STAF AKUNTANSI ahmadadinegara(@gmail com
T TERHADAP KUALITAS LAPORAN KEUANGAN Lina Said

PEMERINTAH DAERAH STIE Ekunas

linasaid 31 2{Eyahoo.com

Abstract — This rescarch aims to obtain an overview in the form of facts whether the Application of the Accounting
Information System and Accounting Staff to The Quality of the Local Governiment Finance Report Sumedang.

This research was done in the census against 63 head of the financial section of each Satuan Kerja Perangakat
Daevah (SKPD) in Kabupeten Sumedang. The data processing is done using the Software SPSS 20} for Windmvs,
where the method used is descriptive wnethod and verifikatif method, testing analysis was performed by means of
multiple vegression testing, resting of T and testing of F.

Research results show that in deskviptive the Application of Accounting Informarion Sysiem and Accownting Staff’
Competence has significant effects on Quality of Local Gevernment Financial Reports Sumedang 87.6%.

Keywords: Application of the Accounting Infornarion System, Acconnting Staff Competencies, The Qualitv of the
Local Government Finance Report

D. Agus Hanjito

Prodi Manajemen Fakulsas Ekonomi

PENGARUH PERUBAHAN TICK SIZE TERHADAP Universitas Islam Indonesia Yogyakarta

KEL-038 LIKUIDITAS SAHAM LQ-45 YANG DIUKUR harjitok(iyahoo.com; agus 1 iiac.id
N DENGAN BID-ASK SPREAD, DEPTH, DAN Ahmad Dwi Murdani
' VOLUME PERDAGANGAN

Prodi Manujemen Fakulias Ekonormi
Universitas [slam Indonesia Yogyakarta
”.1L.'.T'-1.'°.l.!.‘l'="£l"_‘fi‘h!!.”.-..‘i'f!m

Abstract — This study aims to determine the effect of the policy changes or tick size fraction stock price based on
Kep-00071 / BET 7 [1-2013 on the liguidity of siocks of LG-43 index. The popularion in this study iy the all stacks
fisted fn the Indonesian Capital Mrket with a sample of stocks listed in the index LQ-45 period August 2013-
Jamiary 2014 with the incidence of 30-dav period that is 15 dins before and [3 davs after the enaciment of pofic
changes in tich size. fua collecrion method wed fn this research is secondary dava in the jorm of dathy data
obiained through the Indonesia Secwvities Database (ISMDy and the Indonesian Capival Marker Direcrary ({CMDy.
While the dara anahsis method used iy paired sampie 1-rest Resulis of testing the hypothesis in this study indicawe
thai the tick size change policies imposed by the Indonesia Stock Exchange on January 6, 2014 can increase
irading liquidity of the shares of LO-45 index. [t can be inferved from the variable hid-ask spread and depth thar is
smaller after the enactment of changes in tick size and variable volume greater trade after the implementation of
policy changes in tick size.

Keywards: Tick size, liquidity, Bid-ask, depth. trade volume.
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Muhammad Nastain
Pragrarn Magister Manafemen Universitas

PENGARUH RASIO KEUANGAN TERHADAP isiam Indonesia
RETURN SAHAM PADA PERUSAHAAN LQ 45 YANG muhammadnastaind&@gmail.com
TERDAFTAR D1 BURSA EFEK INDONESIA Zaenal Arifin
TAHUN 2011-2013 Program Magister Manajeren Universitas

\slam indonesia

Abstract - The objectives of this study are to determing the factors that influence a compumv's dividend policy.
Previons research showed inconclusive resulis relared 1o fucrors affecting the dividend so that this research wants
10 study more, specifically associated with the portion of the debt, investment opportunities, and family ownership.
By using a sample of go public companies in Indonesia Stock Exchange which pay dividends i a row from 2010-
2013 year, the studr found the following resuits. The portion of the debt proved significant negative effect on the
amount if dividend. investnent opportunities ave afso significamt negarive effect on dividend as proposed in the
hvporhesis, Bur funnilc ownership did not affect dividend policy. Thus no clfort of the family that conirols the the
going public companies to controf dividend policy. The stidy afso found that the profitabitiny has positive effect on
the dividend policy as the existing theovies,

Keywords: Dividend Policy, Family Ownership, Debt Ratio, Investment Opportuniiy, Prafitability

Dede Nova Agus Kuswandi |

Prodi Manajemen FE Universitas [slam

PENGARUH RASIO KEUANGAN TERHADAP Indonesia Y ogyakarta
RETURN SAHAM PADA PERUSAHAAN LQ 45 YANG | (Dudenvyrapushuywandigiyvahon.co.id)
TERDAFTAR IM BURSA EFEK INDONESIA Sri Mulyati

TARUN 2011-2013

Prods Mangjemen FE Universitas lslam
Indoncsia Yopyakarta
fgoulvag e vabive.com)

Abstrak — Tujwan penelitian inf adalah menganalisis hagaimana pengaruh ratio kewangan terhudap return saham
perusehaan LQ 45 selama periode 2011-2013. Sampel dipihh dengan menggunakan metode purposive sampling,
diperofeh sampel sebanyak 24 perusahaan. Variabel dalam penelitian ini terdivi duri 4 variabel independen yaiiu:
current ratie, refurn on asset, total assel turn over, debl 10 equity rutio dan return saham sebagai variable
dependen. Alat analisis yang digunakan dalam penelitian ini adalah analisis regresi linfer berganda, sedanghan
pengujian hipotexis menggurakan wii { dan F. Hasil darf penelitian ini moemmnjvkon bafova secara bersama-sama
current vatio, refurn on ussel, total asset turn over, dan debt to equity rativ berpengarel terhadap return sahiam,
secara parsial variable debt to equily ratio berpengarich signifikan terhadap retirn salrant sedengkan variable
current ratio, refurn on asset don fota! asset turn over tidok berpengaruh signifikan terhadap return saham
perusahaun yang tergabung dalam indeks LQ 45 tahen 201 1-201 3.

Kata Kunci . Current Ratio, Return On Asset, Total Asset Turn Over, Debt to Equity Ratio, dan Retirn Saham.
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Riska Ayu Setiawati
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PENGGUNAAN BINARY LOGIT UNTUK PREDIKSI

FINANCIAL DISTRESS PADA PERUSAHAAN Deddy Marciano
SEKTOR INDUSTRI MANUFAKTUR YANG Fakultas Bisnis dan Fkonommka
TERDAFTAR DI BURSA EFEK INDONESIA (BEI) Universitas Surabaya
PERIODE 2009-2013 Liliana Inggrit Wijava

Fakultas Hisns dan Bhonomika
Ui crs itas Sucabayn
Lihana_inggrniay ghog.com

Abstract — Penelitian ini bernujuan watuk mengujt kemampuan rasio kevangan datam membedakan perusahaan
yang diindikasi mengalamt firancial distress dan non financial disiress dan mengufi akurosi model prediksi
Jinancial distress yang dihasilkan melalui penggunaan rasio keuangan dengan teknik binary logit pada perusahaan
di sekror industri manufoktur yang terdafiar di Bursa Efet Indonesia (BEY) periode 2009-2(4 3.

Penelitian ini menggunakan pendekatan kuantitatif dengan model wji Multivariate Analysis of Variance (MANQVA)
dan Regression Binary Logistic. Penelitian inl menggunakan sampel berupa perusahaan/emiten yang berada di
dalam sektor industri manufaktur di BEI periode 2009201 3.

Temuan penelitian menunfukkan bafrwa rasio kevangan memiliki kemampuan untuk membedakan perusahaan yang
mengalami financial distress dan non financial disress, penelivian ini jugoe menemukon bahwa model prediksi
[financial distress vang dihasitkan melaini penggunaan rasie kevangan dengan reknik binary logit memifiki akurasé
yang tinggl pade perusahaon di sekior industri manufakne yang terdafiar di Bursa Efek Indonesia periode 2009-
2013,

Kata kunci: Financial Distress, Non Financial Distress. Rasio Keuangan

Herry Subagyo

PERAN PELUANG INVESTASI DAN KEBIJAKAN o sen g BB
UTANG TERHADAP KEBIJAKAN DIVIDEN B ISHES L1An BUSWANDIe

. o (himry sbu i vahoo.coan)
{Studi Kasus Perusahaan Non Finansialdi BE] Ana Kadaminasih
Tahun 2011-2013) &
Dosen Telap FER
Universitas Dian Nuswanioro

Abstrak — Penelirian ini mengufi peran Peluang Investasr dan Utang dalam menmoderasi pengaruh Profitabifitas
dan kebijakan dividen. Penempatan peluang investasi dan wang sebagai variabel yang diprediksi memperlemah
pengaruh profitabilitas dilandasi alasan bohwa profitabilitas merupakan faktor vang secara langsung menentukan
dividen. Data yang digunakan dalam penclition ini adafah perusahaan non finansial yang terdafior di BEI periode
2011-2013, teknik pengambilan sampel menggunakan porposive sample, sedangkan telmik analisis menggunakan
model moderasi Selisih Mutlak. Tenuan hasil penelitian ini adalah bahwa peluang investasi dan wiong memifiki
koefisien arah yvang berlawonan dengan dividen, peluang investasi secara statistik terbukili memoderasi
pembayaran dividen.

Kata ket » Profitabilitas, dividen. peluang investasi, wang
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Abstract — Optimacation porifolio is very important in an invesment. Using the Indonesia Stocks Exchange which
are included in the LO4S index in the period Februarv 2011 to January 2014, this study is compare the
performance of optimazation stock portfolio with Single Index. Markowitz and Treynor-Black Model. The sefection
of stocks in a portfolio is using single-index model with cur-off rate method and then the selection of stocks in a
portfoliv optimized by using Single Index, Markowitz and Trevnor-Black Model.

The results show that optimazation portfolio using Treynor-Black model gives better performance than Single
Index, and Markowit: model. But statistically using paired t-test, performance comparison between Single Index
with Markowitz and Trevnor-Black model as well as berween Markowitz und Trevnor Black model significaniv are
not different.

Kevwards: Portfolio, Single Index, Cut-off Rate, Markowitz, Treynor-Black

PRACTICES AND STRATEGIES FOR FINANCING Nur Indah Riwajanti
s AND NON FINANCING SERVICES: |
i I | X AL Swdy P LS
KEL-044 ISLAMIC MICROFINANCE INSTITUTIONS' botytechmice Mlang. Eact Javd.
PERSPECTIVE IN EAST JAVE mursh e peluensg ac.d

IR E

Abstract — Among other Shari'al microfinance institutions in Indonesia, BMT (Baitul Maal wa Tamweel / Islamic
Financial Cooperative) and BPRS (Shari'ah Rural Bank) are the main players and most popular Islamic
microfinance institutions. The aim of this paper Is to explore how they aperate to provide micro financing o their
horrowers. The survey research to collect primary data has been conducted through semi structire interview to 22
Directors/Managers of BMT and BPRS IN East Java 1o capture their perception on the operation of BMT and
BPRS.

The findings suggest that both group and individual approaches are applied, murabahah is the most popidar
Jinancing prociucts due to iis simplicity and high demand. ratio af profit sharung were varies by instinition, some
decide the ratio on an individual basis after analysing all related aspects while soine have standard ratio sharing of
40:60 and 80:40; financing evaluarion were bused on some criveriu such ax coflateral. annual revenue. ele, on
average, it required 3 days to evaluate the financing application, the evaluation pracess mostly rely on the
importance of mustworthy character and capability to repay, the repavinent rate was above 90% and there were
sonte ¢ases uf non performing financing (NPF) which mostly due 1o business failures: other than financing services,
BMT and BPRS also provide non-financing services, sueh as religious meetings, consufrarion on business problems
provided by Accounts Officers, and promoting networking wmongst citstomers,

I atrempt to improve the services and opening wider access 1o microenterprises, the proposed recommendation is
considering esiablishing o nutional deposit and finuncing guaranice bowrd 1o reduce the high dependency on

collaieral,

Keywords: Shari'ah, Istamic microfinance, BMT, BPRS
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Abstract — This rescarch aims lo tesi whether there are differences of psicholagical factors affect price momentum
in buflish and bearish condition. Testing comtinued to know what psicholagical faciors that can be an indicator of
the establishment of bullish and bearish condition, The resufts of study is expected can provide support on weak
forn efficient market hypothesis (EMH]) testing in The Indonesia Steck Exchange.

T he research wse 200 respondent who have invested in shares. The sample coflection technigue 15 proporsional
strarified random sampling. The anlvsis method used was dicriminagnt analysis.

The result show there are <ignificant differences psychological Jactors that effect invesiors in making investment
decision on the bulfish and bearish marke: condirions. Pyschological factors which makes differences is their
perception that formed the use of analysis based on market vatue based and trend stock wmovement analvsis. The
implication of research is supporing chaos theary, thar information has the ongoing volue, even after transactions
accurred, with the vesult of the weak form efficiency on Efficient Market Hypoihesis.

Kevwaords: bullish, hearish, psichelogical factors, EMH

Y. Lilik Rudianto

Fakulias Ekonomi dan Bisnis Universitas

SHOPPER-BASED MALL EQUITY DAN LOYALITAS Airlangga
PEMBELANJA PUSAT PERBELANJAAN Dimas Kurnia Aditiawan
Fakultas Fkonomi dan Bisnis Universitas
Airlangga

Abstract — We propase a conceptual mode! that explains rhe psychological process bywhich shopper-based mall
equity generates mall lovaliv. We colfected duta fromshoppers in Kedivi Mall (N = 100) using structural equation
modelling anatvsis. The empirical results were generatiy supportive of the model: Mall tovalny wassignificanthy
predicied by the commitment that shoppers held toward the wmall, andihar commivnent was not significantiy
predicred by shopper s positive awareress ofthe mall’s characreristics, bur supported by shopper’s seff-congruiy.
The larterconstruct, iurn, was significantly predicred by nall image dimensions such as thewmall's quality of the
services found in the mall, while convenience, enviromment,and mall's quality of the product was rot significantlv
predicted shopper 's seffcongruity.

Keywords:Shopper-Based Mall Equity, selfeongruity lovain
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Universitas Airlangga

Abstract — Capiral structure decision is a complicated decision and is still cansing much debate. Empivical studies
conducted tend to use conventional framework in examining the determinants of capital siructure. Empirical and
theoretical studies linking the capital structure and competitive position in produce market s very fimited This
study aimed to examine the relationship berween capital structure (leverage) and marker shave of manufacturing
companies in Indonesia using both simultancousty and ordinary least square modei. By using test period from 2009
untif 2013, this stuch incorporated 19 sectors of manufacturing industry. Resulis of the siwdy found that there was
no simultaneons refationship between leverage and market share, The stud faited o find the influence of leverage
an wmarket shure, Nevertheless, OLS rest vesults indicated thar competitive povition in product marker (market
share) affect the company's capital siructure poficy.

Keywords:  capital strucitre, leverage, compelitive postiion in proditct market, market shave, simultaneoys regression

Selly Dwi Oktafiani

STRUKTUR KEPEMILIKAN, CORPORATE Prograin Studs Manajemen. Fakutas
1 kenomi dan Bisnis, Universilas Airlangga
PYRAMID, DAN KEBIJAKAN DIVIDEN
PERUSAHAAN Muhammad Madyan

Departemen Manajemen. Fakultas Ekonomi
dan Bisnis, Universilas Airlangea

Abstract — This study aimed to exaniine the influence of stute ownership, managerial ownership, and corporale
pyramid proxied by chain contral on dividend paficy. The dividend policy of the company is proxied by the
Dividend Pavout Ratio (DPR). This sidy afso uses the firm size, profitehititv, und sales growth as conirol
varivhles.The sample in this stuch were 74 companies fisted on the Srock Exchange in aqecordance with
predetermined criterias. This research wmethad Is purposive sepling vehnique that wses multiple vegression
anafysis (@ = 3%). The results of this siudy are the state ownership had significent positive cffect on DPR, the
managerial ownership kad insignificant positive effeci on DPR and the chain control hud significant negative on
DPR. Firm size and profitahiiite of the coinpany hove signiffcant positive effect o DPR. while sales groweh hus
insignificant negative effect on GPR.

Keywaords: Dividend, ownership siructure, corporaie pyramid
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STUDI PERBANDINGAN NILAI VALUE AT RISK U“Wfff_itaé JT:'frl}]r_tja'flég_‘a}ra‘ Jz_kana
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Program Mugister Manajemen
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Abstract — This stidy aims 1o compare risk between sharia based stock and non-sharta bused stock investment due
to the differences characteristic of these stocks of varions company: listed in Indonesian Capiral Market (Bursa Efek
Indonesia), all the stock sample are listed in LO45 Index and JI index. This study wifl use GARCH model to
estimate risk for every single stock . The finding show that theve s different risk for sharia based stock and non-
sharia based stock. It is also shown that non-Sharia based stock s riskier than sharia stock. Finally this study try ta
give information on risk characieristic in Indonesta s Capiral Marter.

Keyword :Sharia steck, Non-Sharia siock, Risk, Value at Risk, GARCH

THE PRINCIPLE OF FREEDOM OF CONTRACT IN

THE IMPLEMENTATION OF THE FRANCHISE Aris Armuninggar
CONTRACT INDOMARET AS BEING Ui ersnas Asrlangga
RISK MANAGEMENT

|

Abstract — The realin of 1eduy's business grows and blossoms very rapidly, it is also inseparuble from the role of
business is also progressing, Progress is alse encouraging the birth of the diversity of types and business systems
among emtrepreneurs. One business system that con be used as an alternative is a franchise. In the implementation
of this system certuinly requives a binder in the Jorm of franchise agreement. Agreement also fimction gs risk
management for businesses. Arrangements were made so that the position of the patties to balanced and mutually
protecied. The parties will be able to pour all that has been agreed 1o in the contract of franchise made. Therefore,
the contract can also be categorized as a risk management tool for the parties maker.

Keywards: The principle of freedom of contract, franchise agreemenis. risk managemen
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Abstract — Underpricing is a phenomenon occurrng  when companies do IPOS. This research aims to test the
influence of underwriter veputation, size and age of the companv'’s resporse  underpricing companies do [POS in
the period 2009 o 20/4. Testing is done using muftiple regression. The test results showed that the company's

underwriter reputation and size huve negative influence towards undepricing. Mean while the age of the company
have no effect against underpricing.

Keywords: underpricing, uaderwriter, size, age of the company' s
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MANAJEMEN TRAFFIC JARINGAN ~ Sardjoeni Mocdjiono
MENGGUNAKAN HIERARCHICAL TOKEN e s b
BUCKET (HTB)UNTUK PENINGKATAN QUALITY  Selatan, 17260, Indonesia.
OF SERVICE (QOS) HOTSPOT PENDIDIKAN DAN moedpiane@ gmnl.com
PENGAJARAN (DIKJAR) Mahbubul Wathoni

KOMPUTER DAN MATEMATIKA ¢
STUDI KASUS PADA PUSAT LABORATORIUM Arics Kusdary
TERPADU UIN JAKARTA es Rusdaryono

aries.kusdaryonofz gmail.com

malibubul wadumidz gmail.com

Abstract — Pemanfaatan teknologi berbasis jaringan pada laboratovium Dikjar Komputer& Matematika di Pusat
Laboratorium Terpadu UIN Syarif Hidayatullah Jakaria, dalam perjalanannya banyak mengalami kendala pada
saal menjafankan aktifitas menggunakan akses internet, seringkali ditemukan mosalah-wmasalah terhadap
penggunaan  interneidimana pada layanan tertentu mengkonsumsi bandwidth dalam jumlah  hesar yang
wmenvebabkan layanan fain tidak hisa wmendapatkan bandwidth sesuai yang dibutuhkan. Untuk mengoptimalkan
pemakaian bandwidth dilakukan monitoring dengan pembagion bandwidth setiap layanar yang sesuai dengan
kebutuhan Dengan  menggunakanHierarchical Token Bucket maka dapal  mengoptimalkan  pemakaian
bandwidht. Quality Of Service dan Hierarchical Token Bucketdapat mengontrol jumiah velume traffik data yang
dikirim ke dalam jaringan dan akan dikirim dengan melewati milvotit. Dengan penerapan Hierarchical Token
Bucket dapat menghasitkan kinerja jaringan yang lebik stabit pada setiap aplikasi e-jurnal, AIS, ¢-LKP yang ada
di UIN sesuai yang dibutuhkan.

Kara kunci:Hicrarchical Tolen Bucket, Bandwidih, Moniraring, Quafing of Service, Hotspor Traffic, Internet,
Neework, Mikroti

Muhamad Fahrurozi
Departemen Manajemen dan Bisnis,
PENERAFAN SISTEM MANAJEMEN MUTU (SMM) F"k‘lﬂt_as Ekonomi dan Bisnis
IS0 9001:2008 PADA BAGIAN INCOMINGEXPRESS (Dniversitas Padjadjaran
ahruroziB293 (@ gmail.com
MAIL SERVICE (EMS), KILAT KHUSUS, DAN POS Budi Hars:
EKSPRES DI MAIL PROCESSING CENTER (MPC) udrtarsanto
BANDUNG 40400 PT. POS INDONESIA (PERSERO) Departemes Manajermen dén Bisnis,
Fakultas Ekonomi dan Bisnis
Universitas Padjadjaran
budi barsento@ feb. unped ac.id

Abstract — Tujuan dari penelitian ini adalah untuk mengeiahui pencrapan sisient mangjemen mund 150 90012008
pada bagian incoming Express Mail Service (EMS), kilat khusus, dan pos ekspras di Mail Processing Center
(MPC) Bandung. Metode penclitian vang digunakan adalah metode kualitatif-deskriptif dengenr pengolahan data
primer hasit dari wawancara dengan manajer terkait dan kuesioner kepada sampel karyawan yang menjadi ruang
lingkup penerapan 1SO 9001.2008. Analisis kinerja sebefum dan sesudah penerapan 180 9001 : 2008 menggunakan
wji tanda. Berdasarkan penelitian yang dilakukan, diperoleh hasil bahwa : (1) Tujuh prinsip Total Quality
Management (TQM) telah diterapkan: (2) Permasalahun vang ditemutian selama penerapan 1ISO 9001:2008
diantaranya masih terdapat karvawan vang tidak disiplin dalam pencatatan dokumen, terdapat ketimpangan
antara database lokal dan nasiongl, seria terjadinya salah satur kiviman barang; (3) Terdapat perbedaan kinerja
sebelum dan sesudah penerapan (SO 9001:2008.

Kata Kunci ; Sistem Manajemen Muin, 150 90012008, Mun, Inconing MPC Bundung, Jasda
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PENGARUH PENERAPAN PERBEDAAN ASPEK- Desi Tri Ariani
ASPEK DALAM IMPLEMENTASI ISO : 9000 Fakulias Ekonomi Univ. Islam Indoncsia
OPS-003 TERHADAP PRAKTEK SUPPLY CHAIN

Siti Nursyamsiah
Fakuls Ekonomi Univ, lstam Indonesia

Peisng st mosivh gemeiloem

MANAGEMENT DAN KINERJA OPERASIONAL
PERUSAHAAN MANUFAKTUR DI INDONESIA

Abstract — This swdy aimed 1o determine the effect of the application of the difference aspects of the
implementation of 1SO: 9000 on supply chain activity and 1o determine the effect of supph chain activities for the
company’'s aperational performance. The research sample is a company in bndonesia which already has 150 9000
with a sample size of 200 perusahaan. Variabel this study is the implementation of (SO 9000 | Supply Chain
Management Praciices and operating performance. Analysis of the data used is the analvsis of SEM. The resuit
showed that the implementation of basic, udvanced and supporting IS0 9000 affect the internal process
wmanagement. [mplementation of basic, advanced, and supporting ISO 9000 affect the Internal Process
Management: Basic and advanced implementation of ISO 9000 affect the Supplier Management Process;
Supporting the implementation of ISO 9000 did not affect the Inmternal Process Customer, Intermal Process
management has no effect on Operating Performance, Process Supplier Management and Customer Management
Process effect on Operating Performance, Implementation basic, advanced, and supporting IS0 9000 affect the
Internal Process Management, Implementation base, advanced, and the supporting effect on the 150 9000 Internal
Process Management, Implementation of ISO 9000 basic and further affect the Supplier Managememt Process,
supporting implementation of IS0 9000 did not affect the Intermal Process Customer, Internal Process
Managemenr has no effect on Operational Performance and Process Management and Process Suppliers Customer
Management offect on Operational Performance,

Keywords  Implemeniation of IS0 9000, SCM Practice. Qporational Performanc e

PENGARUH SAFETY MANAGEMENT PRACTICES Dwi Ratmawati
TERHADAP SAFETY PERFORMANCE DENGAN Universilas Airtangga
PNSSYYE  VARIABEL MEDIASI SAFETY KNOWLEDGE DAN Tr1 Siwi Agustina
SAFETY MOTIVATION Universitas Airlangea
S STUDI PADA PELAKSANA PRODUKSI PABRIK [1I Novi Aditya Rosalita
PT PETROKIMIA GRESI Universilas Airlangga

Absiract — Safety management practices not only inprove working conditions but also positively influence
employees ' atfittides and behaviors in relation to safen that finally reduce accidents i workplaece, This stidy
measured emplovees’ perceptions on six dimensions of safety management practices, safery knowledge, safety
motivation, safety compliance and safety participution by conducting a survey using questionnaire among 69
employees prodiciion implementing faciory Il PT, Petrokimia Gresik. Partial Least Square (PLS) analysis showed
that safety managentent practices have a direct and indirect refationship with Safery Performance, Safety
knowledge and safety motivation mediation were fotnd 10 be in the indirect relationship. Management commitment,
employee invehement and safety training were identified as the most important dimensions in Safety Management
Practices that predict safety knowledye. safety motivarion. safety complionce and safene purticipation These
Jindings provide advice for compenies and furiher research o improve worlplace safet.

Kevveneds: Safety management practices, safere fmondledge. saferne mativation, safery compliiance.  safety
POrHIEIparion
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Markonah
PENGARUH SUPPLY CHAIN MANAGEMENT Dosen Tetap Perbanas Institute

TERHADAP KINERJA OPERASIONAL Markconahite Y ahoo Com
PERUSAHAAN :
KAJIAN SINGKAT INDUSTRI MANUFACTURING

Muljanto Siladjaja
Doscn Tetap Perbanas Institute
Mlubiasie Sikadisgas Hounal)l. Copp

Abstract — Commonty, Supply Chuin Management is debaicable topic in operational area, this research tend to
measure how the thisy have contribuwred the signicant benefit tn saving the cosi operational. By reading over
afl theories and approach model abowr Supply Chain, we have conciude thoar Supply Chain have no the same
plaform for manufacruring company. it is a realty and pheromenon. This vesearch used the primany data by
collecting afl person in chavge, thai invelved with Supply Chain activity, the observation period had iaken out one
month, it can be estimated ahowt 80 responden dan using SEM it analysis dura. The one critical problem in inaking
research Suppiv Chain is ta get same perception abour Supph Chain scope. We found sa many wodifications in SC
implementation. it hard to 1ake one single paint abow SC This resvarch terds ro strength the previons theory, that
SC have contribure the significont impacr in enabling the efficient rate, bt have the bullwhip effect. In reducing
this impact, 50 madified inadel have been developed. This research have showed out, that all manufacturing UKM
should implemented Supply Chain with using the partnership and relationship model, this model needs so much
frust behveen to parties. Without parinership, the probility of critical ratic is more higher. The facts Hlustrates
that se many company kave failed in implemented Supply Chain, if we look over the comparative listing between
the mamufacturing company's operglional cost. By implementing the success Supply Chain, greatly it have
contributed the saving of operationaf cost.

Key word  supply chain manafemen, kinevia

Yetty dwi lestan
PERANCANGAN KINERJA RANTAI SUPLAI UKM

Yetovd 1 760 vahoo. com
DENGAN MENGGUNAKAN SCOR

Departemen Manajemen
Universitas Airlangga

1 |

Abstract - Perancangan kinerja perfu dibuat unink mengeiohui bahwa koloborasi dan integrasi antar pikak sudah
berfalun baik, sebugai dosar evaluasi posisi perusabaan saar ini di aara para pesaing dan mengetahui bugian
mana dart jaringan supply chain vang perlu dilakukan perbatkan. Model SCOR (Supply Chain Operations
Reference) merupakan model yang memudakkan perusahaan uniuk menganalisis kineria supply chain secara
sistermatts, meninghakan komunikast antar ramai dafam supply chain dan menciptakan joringan supply chain yang
febih baik, melului aktivitas supply chain vaitu plan, source, moke ataw assamble, deliver dan return. Kelima
aktivitas inf wasing-masing mempunyai atribut kineria yang mempunyai fokus tevhodap internal perusahaan
maupun hubungan dengan pihak ketige perusahaan yaity, reliability, responsiveness, flexibility, cost dan assels.

Pada Perusahaan URKM yang dijadikan obyek penclitian | dibuat rancangan kinerja SCM vang disesuaitan dengan
kondisi perisahaan UKM dan dihasiltkain untuk, aktivitas source memifiki bahot vang paling besar dibandingkan
dengan akrivitas-aktivitas yong lain yaity 0,425 dan 10 KPf. Aktivitas make merupakan aktivitas tevbesar kedua
dengan 0.242 dengan & KPJ. Selanjitmva akrivitus plan menempatt peringkat ketiga dengan bobor sebesuy 4,134
dengan 6 NP1 dan dhifuri akriviras vernnt dengan bobor (110 dengan 4 KPL Aktniias deliver mempunvar hobo
nilai torendab vaite 0069 dengan 7 KPI

Rata kunci - UKM. kinea , SCOR, KPI
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Rofi Rofaida
PROFIL RANTAI NILAI (PALUE CHAIN) PADA Prograin Swds Manajemen
INDUSTRI SUSU D1 KABUPATEN BANDUNG BARAT Universilas Pendidikan Indonesia

nofaidadryvahoo.com
(Studi Awal Untuk Pengembangan Model Kemitraan
Rantai Nilai Sebagai Upava Meningkatkan
Daya Saing Industri)

ars-on7

Chairul Furqon

Frogram Studi Manajemen
Universitag Pendidikan Jndoncsia
ugqon 20004 vahoo.com

Abstract — Kemenrian Pevtanian dan Kementrian Pevindustian menyebutkan bahwa indusiri susu merupakan
salah satu industri yang menempati posisi yang strategis didasarkan pada potensi pengembangan dan peran
strategis terhadap perekonomian nasional. Program pengembangan industri ini telah dikoordinasikan oleh
Kementerian Koordinator Bidang Ekenomi melahs penvusunan Cetak Biru {blue priny) Persusuan Indonesia 2042
— 2025. Pasar industri susu di Indonesia masih terbuka lnas seiving dengan permintaan susu vang semakin
meningkat. Pusar susu diperkivaker aken fiambuh sekitar 7.3% setiap rahun.

Namun demikian, hosil scooping study vang difaksemakan vich Badan Penelitian dan Pengembangan Pertanian,
Kemenirian Perianian pada tahun 2002 menunjukkan beberapa permasalahan datom penerapun pola kemitragn
saat ini. Didasarkan pada hal di atas, diperiukan suatu upava uniuk melakukan evaluasi sekaligus upaya unfuk
meningkatkan kinerja kemitraan berdasarkan prinsip business suistatnability wntuk menghasiflian suaty model
kelembagaan kewmitraan vang efektif, efisien dan partisipatif vang songat diperlukan uniuk 1umbuh kembangnya
industri susu di salah satu senira susu di Indonesia yaitu Kabupaten Bandung Barat.

Artikel ini merupakan hasil penelitian pada tahiun pertama darvi tiga tahun penclitian. Tujnan penelition pada lahim
pertaing Ini adalah: memperoleh deskripsi kemiiraan vantal nilal pada industri susu dif Kabupaten Bandung Bara,
mengideniifikasikan foktor-faktor apa saja yvang menjacdi jokior pendorong dan faktor penghambatibottleneck
dalam kemitraan rantai nitai pada industri susu di Kabupaten Bandung Baral,

Penelitian ini merupakan studi awal untuk mengembangkan model pemberdayaan pada industri kerajinan di
Kabupaten Bandung

Keywords : industri susu, rantai nilai, kemitraan

ok
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Dien Mardhiyah
ALTRUISME ATAUKAH NIAT RETALIAST?

E-mai); dienad 3 vahoo.co id
FEB Universilas Airlangga

Abstract — Studi ini bertuiuan untuk menelili pengarub motivasi wlivuisme, vang merupakan saloh satu bentuk
solidaritas sosial konsumen, tovhadap komunikosi negarlf WOM secura online di Indonesia. Hol ini memberikan
wacana yang lebik luas tentang fomunikasi WOM negatif secara online vang pada penelition-penelitian recdahufu
sebagian besar banyak dilakukan di Amerika dan Eropa. Sefain in divfi pula bagaimuna perngarsh niat retatiasi
pada komunikasi WOM negatif secara online. Retaliasi merupakan bentuk hukiman yang dilakaikan oleh konswmnen
atas ketidakadilun vang dirasakannya sebagai akibat kevugion yang ditanggungnya atas luyanan yang tidak
wmenyenangkan yang diberikan oleh penvedia jase. menjadi menarik karena dua kal ini adalah dua hal yang
menyorotf kepentingan vang herbeda, yakni kependingan orang lain pade alvwisme dan tepentingan diri sendiri
pada niat retalias:,

Penelisian ini ditakukan kepada 123 konsumen yang memiliki pengalaman yang tidak menyenangkan terkait
dengan penggunaan layanan medis baik secara langsung ateupun tidak langsung yang sekaligus juga sebagai
pengguna internet mengingat setliing penelitian pada lingkungan online. Hipotesis diufi dan dianalisis dengan
menggunakan metode Regresi Berganda Hasil penelition menunjukkan bakwa motivasi aitruisme jebih besar
pengaruhnys pada komunikasi komunikasi WOM negarif secara online dari pada niat retafiasi. Implikasi
manajerial bagi penyedia jasa juga dihahas dafam studi int.

Kata Kunci : Altruirme, reialisasi, lavanan medis, word of mouth . WOM

Rydhe Styawan
: ANALISIS EXPERIENTIAL MARKETING Prodi Mangjcinen F i':”h'\‘;;‘i};?:“mi
PMS-002 TERHADAP EXPERIENTIALVALUE Co
- DI INDUSTRI SMARTPHONE Budi Astuti

Prodi Manajomen Fakulias Ekonomi
Universias [stiun Indonesia

Abstract — The stiff competition in the smartphone industry  has forced the companies to embed the concept of
experiential marketing and experientiol value in positioning product fo outdo their counterparis. Nowdays, the
smaviplione wanufaciurers are competing fo offer their products and sevvices for consumers based on the needs
and desires developmtent of consumers. Marketers are required to not just selling a product or service, but alse to
think how te create products and services that can provide a memorable experience for consumers.

Research by the title of analysis of experiential marketing towards experientiofl value in the smartphone tndustry, is
a replication of a research canducted by Maghnati, et al, entitled “Exploring the Relationskip berween Experiential
Marketing and Experiential Value in the Smartphone Indusiry”. The purpose of this research is to determine the
effect of experiential marketing indicators such as sense experience, feel experience, act experience, relate
experience, think experience on experiential value. This research was conducied by distributing questionnaires fo
swrvey the SO0 students from 3 unfversities in Yogvakarta, which obtained through judgemental sampiing and quota
sampling methods,

The resuft of Mudnple Lincar Regression Anafvsis with processug the dara using softaare SPSS version 16 swas.
sense experignee, feel experience. act experience, relare exporience, think experience significant positive effect on
experientiol vakie While the variables that have the most dominant influcnce in affecting the experiensial value is
variable think expertence. The resutts concludes that this study supports the research of Maghnati, et al (2012)
which found that experiential marketing is significant positive effect on experiential value.

Keywords: sense experience, feel expertence, act experience, relaie experience. think experience, experiential vafue
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ANALISIS FAKTOR-FAKTOR YANG
MEMPENGARUHI MINAT BELANJA
TERHADAP KEPERCAYAAN KONSUMEN

PADA SITUS KASKUS Ugiwrs:FaS Sahid Jakarta
(STUDI KASUS MAHASISWA UNIVERSITAS SAHID _ titinastuti |4I|_{g}rahm.c0.ld
JAKARTA) Ni Luh Made Vinaya M. SE.,MM

Universitas Sahid Jakaria
madcvinayaddgmail.com

Abstract — Rapid changes in technology affect consumer buving method. Technology and network transform the
conventional way (physical stores) to modern way with onfine shap. This research aimed 1o determine factors that
influence consumers to buy through online shap. Besides thar. ax result of consumer {earning process, consiner
attitude will choose website with good reputation to execite transaction by ontine. Respandems of this research are
96 students of Sahid Untversity that already done tansaction by online in onc of the biggest e-commerce in
Indonesia, KasKus. Researcher use questioners with 22 variubles consist gf consumer hehavior and successful e-
commerce indicators. Factoring analvsis used fo determine which factors of conswmer behavior and e-commerce
that affect the online buving. With accepiable score of Kaiser Mever Olkin (KMO) measure of sampling adeguacy
and rotation result in 12 faciors Inchude culture, social, personal, and psvehelogical affected consumer to do
rransaction by onfine. Furthermore, consumer nrust and security of the site alsa cause repeat buying and lovalfty to
do online shopping in KasKus.

Kevwords: consumer behavior, e-commerce. faciors analviiy

ANALISIS KUALITAS LAYANAN TERHADAP Yasintha Soclasih
LOYALITAS DENGAN MEDIASI KEPUASAN N
Fakuitas Bk i Univ. Katalik Atma J
BAGI PARA PENGGUNA PERGURUAN TINGGI b s Anagasaac
DI JAKARTA sinthajk iz vahoo com

PMS-004

Abstract — Semakin banyaknya perguruan tinggi yang BERDIRI baik negeri maupun swasta menyebabkan daya
persamgan menfack {ehity ketat. Oleh karena ity perguruent tinggt harus mempersiapkon sesuaty vang bevbeda bagi
pesaingnva. Untuk kurikonlum relaiive tidak akan berbeda. 1erapt vang dapar membedatan misefnya dari segi
kelenghapan fasilitas, kehoundaion pengajar dan sistem vang ada pada perguruan tinggi forsebur. Meh karena itu
pergurtian inggt perly memperhatikan kuafitas lavanan hagi malasiswa yang ada Hal ini menjadi tuntutan bugi
mahasiswa, karenu inereka okan smembandingkan dencan biava vang diketuarkan, Oleh scbab ity penelitian ini
hertan untuk melihat kuafitas layanan yang berpengarul terhadap kepuasan dun secara tidak langsung
menyebabkan loyalitas bagi para mahasiswa maupun afumni. Penelitian dilakukan di Jakarta. Pengambilan
sampel dilakukan dengan simple random sampling. Jumlah sampel vang terkmpul sebanyak 300 responden. Hasit
penelitian pada uji hipotesis menunjtikkan bahwa kualitas lavanan mempunyai pengaruh terhadap kepuasan, tetapi
kepuasan tidak mempuryai pengaruh terhadap loyvalitas. Padu hasit wii deskviptil mesunfukfian bakwa terjad
kepuasan maupun loyalitas pada mahasiswa dar alumni.

Kevwords: service quality, safisfaction, lavalty, student, wniversity
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ANALISIS KARAKTERISTIK PENGGUNA Agung Wahyu Hand{im
SMARTPHONE MELALUI MULTIPLE Fakuha:_’. Ekonomi Univ. Negeri Takarta
DISCRIMINANT ANALYSIS Email: agnng‘_l]'IS@yahoo,wm
(Survey Pada Pengguna Smartphone Android dan Hania Aminah
iPhone) Fakultas Ekonomi Univ Negeri Jakarta

Email:haniaf@ feury.ac.id

Abstract — Studi yang di lakukar puda dua rafus orang pengguna smartphone Android dan iPhone menghasilkar
beberapa temuan. Periama, berdasarkan hasil ufi Witks ™ Lombda ditewmukan fukia bahwa karakreristik pengguno
smartphone Android adaloh bevbeda dengan karakteristik pengguna iPhone. Keduo, berdasarkan skorcanonical
correlalion dapat dikatakan bahwa hubungan diskriminan dengan grupnya berada pada tingkat yang sedong.
Ketiga, berdasarkan hasil ufi Muftiple Discrimination Analysis di peroleh nformasi bahwa dari total dua puluh
predictor yarg dinilui hanya empat predicior yoang secura jelus menjadi pembedn karakieristik dari kedua
pengguna smariphone yaitu: harga vang murah, ketersediaan aplikasi gratls, gomes, dan terakhiv adalah
kepercayaan diri.

Keywords: Multiple Discriminant Analysis, Android and iPhone, User Characteristic

Andrian Haro
ANALISIS KUALITAS PELAYANAN (SERVICE Fakitltas Ekonomi Univ MNegeri Jakanta
QUALITY) TERHADAP KEPUASAN PELANGGAN andrianharoGfeunj ac.id
PADA WAROENG STEAK & SHAKE Hania Aminah
DI JAKARTA TIMUR Fakultas Ekonomi Univ. Negeri Jakanta
hania@fcunj.ac.id

Abstrace ~ The objective of this research was 1o analyze the service quality on customer satisfaction in Waroeng
Steak & Shake in East Jakarta. The research was conducled in Waroeng Steak & Shake in East Jokarta from
March to April 2015, The purpose of tis data collection was 0 identify consumer behavior and te analyze the
Jactors influenced consumer satisfaction in the purchase of steak ai Waroeng Steak & Shake. One hundred and
twenty respondents were chosen as samples by convenience sampling method. Data were analyzed by multiple
regression analysis. The result showed that there were significant relationship and influence between fangible,
reliability, responsiveness, assurance, and empathy to customer satisfaction.

Keywords: Customer Satisfacrion, Service Quality
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ANALISIS KUALITAS PRODUK, HARGA, Perbanas Institte
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KEPUASAN PELANGGAN F4DA Yohanes Ferry Cahaya.

PT SURYA INDOTIM IMEX

Perbanas Institute

fermy(@; perbanas.id

|

Abstract — This study aims to delermine how the influence of product quality, price, delivery, and services fo
customer satisfaction PT Surya Indotim Imex, either partially or jointly. Design research is associative, whife the

tvpe of research is the data subject. The study population is the consumer PT Surya Indotim Imex; whereas
sampling using Slovin formula obtained as many as 38 samples. The analysis tool used is correlation, regression

and hypothesis testing. The results showed that: (1) Product Quality Thitung value for the variable of 2.367 with a
significant level of 0,024 by using significantly limir a = 5% (0.03) the test results showed that Thitung (2,367)>1
tabel (1,686) thus (H1) is accepted. (2) Price  hitung valye for the variable of 0.079 with a significant level of
0.937 by using significantly limit o = 5% 0.05) the test resulis showed thar Thitung (0.937) < ¢ tabel (1,686) thus

(H2) is noi accepted. (3) Delivery { hitung value for the variable of 2.029 with a significant level of 0.051 by using

significantly limit a = 3% (0.03) The lest resulls showed that t hitung (2.029)>1 tabel (1,686) thus (H3) is received,

{4) Services Thitung value for the variable of 0.042 with a significant level of 0.966 by using significantly Himit & =

3% (D.03) The test results showed that ¢ hitung (0.042) < { tabel (1,686) thus {H4) is nor accepted , (5) The eguation

of linear regression of ¥ = [ 432 + 0426 X! + 0014 X2 + 0.436 X3 + 0.007 X4, and the resulls of hypothesis

lesting with a vatue of f hitung >f table (19.576> 2.659) indicates that the regression model is fit for use 1o predict

all independent variuble on dependent variable

Keywords: Preduct Quality, Price, Defivery, Services, Customer satisfacion

ANALISIS MODEL KETERKAITAN ADVERTISING, Chandra Kartika,SE., MM
DAN {BRATRUSIMA) BRAND TRUSH, BRAND IMAGE Fakultas Ekonomi, Universitas Wijaya Putra
, SERTA PRICE TERHADAP INTEREST PURCHASE Email : shundrakamike@nwp.ac.id
DAN CUSTOMER SATISFACTION MEDIA LUAR Dr. Soenarmi, SE., MM/
RUANG PADA PERUSAHAAN PERIKLANAN

Fakultas Ekanomi, Universitas Wijaya Putra
SURABAYA Email : soenami% uwp.ac.id

Abstract — Penelivian inf bertyjuan untuk memberikan sebagian besar jawaban pelanggan atas permasalahan
tentang hubungan kelerkaitan yvang diberikan kepada pikak perusahaon advertising. dikarenakan secara
pengamatan dan nkuran di tuar semakin banyvak nilai -nilal vang tvun pade dimensi Advertising, Brand Trsh,
Brand bnage serta price dr Perusahaan Advertising o Swabava, semakin banyak komplain yang umbul dari pava
pelanggan tentang hubungan pelayanan vang diberikan ke pelanggan, sehingga tngkai minat dan kepuasan
pelangganpun mempengaruhinya, maka dart ine penelui ukan menelti permasatahan vang sungat krausal untuk
meningkatkan tingkar hubungan dimensi jasa advertising dun wntuk meningkatkan nilai mingt pembeli dan
kepuasan Pelanggan khiususnya pelanggan pengguna advertising di Surabaya dan akan menguji pengaruh
Advertising, Brand Trush, Brand Image serta price lerhadap pengarubnya minat pembelian dan kepuasan
Pelanggan Advertising Perusahaan di Surabava Tengah. Sampel pada pevelitian ini sebanyak 100 responden yang
diginbil dari pelemggan yang pernak memakai tklan di masing-masing Perusahaan Advertising Strabava Tengah
dari beberapa tempat penelitian yang sudah diteniiwkan dafum penelitian yaitu di Swrabayva. Penelitian ini
mtenggunakan analisis kuantitatif dan kualitatif melalui perdekatan-pendekatan metodda analisis Regresi Linear
berganda serta nienggunakan SEM AMOUS dan menggunakan perangkat lunak SPSS for Windows 20.0. dari suatu
temican diharapkan ik ditemukan hasil yang posiiif dan dapat menggambarkan tingkat kwalitas yang lebih luas
dar kepastian agar dapat membantu menperbaiki tingkar Advertising, Brand Trush, Brand Image serta price
ierhadap minat pembelian dan kepuasan pelanggan media luay ruang di perusahaan Surabava

Key Word : Advertising, Brand Trush, Brand Image. price, interest purchase serta satisfication
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ANALISIS PENGARUH EXPERIENTIAL MARKETING _ Hendry
TERHADAP CUSTOMER SATISFACTION DENGAN |  Univetsitas Katolik Indonsta Atna Jaya
GSESICN  EMOTIONAL VALUE SEBAGAI VARIABEL MEDIASI hendryanfind3@yahoo com
: PADA KONSUMEN CINEMA XX1 IMAX Devi Angrahini Anni Lembana
(Studi Kasus Mahasiswa/i Unika Atma Jaya, Jakarta) Universitas Kawlik indonesia Atma Jaya
devi.angrabimigannajaya.ac.id

Abstract — The purpose of this study Is to analyze the influence of experiential marketing through five dimensions
that are sense, feel, think, act, and refate rowards customer satisfaction directhy or indirectly with emotianal value
as a mediating variable on Cinema XX1 IMAX consumers (Case study : Unika Atna Jaya Students, Jakarta). Data
were gathered through questionnaires conducted with 271 respondents to find out their satisfaction level when have
watching experiences on Cinema XXI IMAX. This study uses simple random sampling rechnigue and the structural
equation modelling through confirmatory factor analysis method were acceptable in terms of validity and
refiabifity. The empivical results revealed that. experiential marketing has positive effect on emotional value, and
emotional value has positive influence on customer satisfaction, however emotional valie can’t be a mediating
variable in the influence of experiential marketing ro customer satisfacrion. Results also show that experiential

marketing has divectly influence on customer satisfaction. The results, implications, and suggestions for future
research ave discussed in detail

Kevwords: experential marketing. sense, feel, think, act, refate, emotional value. customer satisfaction.

Drs MurwantoSigit, MBA

K c-mat! ; seagare] 050@yahoo.com
ANALISIS PENGARUH KEPUASAN ANGGOTA BMT

tata W
GVESIUE  BINA IHSANUL FIKRI TERHADAP KUALITAS One Ocklala Nugraha Saputra

¢-mail ;pneocklataiigmail.com
PRODUK PEMBIAYAAN MURABAHAH Fakuligs Ekonomi Universitas Jslam
Indonesia

Yogyakarta

Abstract — In service companies suck as banks, service quality is the key o a success, ft comes from good service
quality that can grow a positive brand image on customer salisfaction so as to provide optimal benefits tv its
company. Financial institutions as such banks offering sharia-labeled products are diverse in terms Arabic.
Muraboha is one of the jorms of sale and purchase agreement which has been developed as a principal of the
working capiral and imvestment financing in Islamic hanking has the considerable advaniage promising prospect.
The prorpose of thic study vas to detevming the faciors of service guality of sevvice product variables thar cocur on
the sale of murabaha and explain the most dominant variuble of murabaha products. The samples used in the
Jormuta Slpvin, based on these criteria. the amounl 10 be sampled as nany as 100 peaple were obfained by
spreading the questionnaive and then processed with the help of SPSS applications program. The sampfing
technique in this resedrch is using purpusive sampling technigue. In the vesult variables have influence together
with others variables in determining customer satisfaction and assurance is the most dominant variable in
determining customer safisfaction,

Keyword product quality, service quality, customer satisfaction, customer lovalyy, and sharia
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ANALISIS PENGARUH KUALITAS PELAYANAN

TERHADAP KEPUASAN KONSUMEN PADA Triesti Candrawati
JASA TRANSPORTASI KING TRAVEL Jurusan Akuma]\fltsalfal:.;hmlk Negeri
DIKOTA MALANG ‘

Abstract — Abstract:Service quality in the Transportation industry in the era of globalization is a very important

Jactor in the success indefending it self in the enviromment which now has a verv tight competition. The purpose of

this stuche was lo determine the effect service guality on customer satisfaction in the King Travel Malang Ciry.
This studv used a sample of 80 clients from 100 cusiomers. The sampling rechnique used in this study is
Convenfence Sample Technique or Accidental Sampling. While the analvsis techaique emploved to process and
discuss the data and test the hvpothests Is the Multiple Regression Anafysis. The conclusion that can be drawn
based the result of hupothesis testing on the F-test is that alf the five indicaiors of service yuality factors have
significamt simmliancons influence on customers' satisfaction in the King Travel Malang ciny.

Kev word: Service Qualir, Satisfaction

Lily Suhaily

ANALISIS PENGARUH SELF CONCEPT, GROUP UniversitasKatolik Atmajaya, Jakara
I’\-:iS'U]" CONFORMITY, ATTHITUDE, BRAND ASSOCIATION livadds (e anudarg oeid
S DAN BRAND IMAGE TERHADAP YasinthaSoelasih

MINAT BELI PAKAIAN DALAM NEGERI UniversitasKatolik Aimajaya, Jakarta

snghik L yahoo com

Abstract — According to Globalization era and AFTA Agrecnent that will siart et the end of December 2013, many
multinational compeanics especially from ASEAN counries vuing (0 market their producr lo countries as a member
of ASEAN. One of the couniries Is Indonesia. Nowadays lndonesian economic growth, declining and  many
consumers like to buv foreing product especially clothing. Based on this condition, this vesearch investigale the
influence of self concept, group conformity, attitude, brand asseciation and brand image toward purchase
intention of domestic clothing. 53 questionnaires were distributed to undergraduate students using random
sampling. The restilt shows that simultaniouly self concept. group conformity, atiitude, brand assaciation and
brand image influence purchase intention of domestic clothing, but partially self concept, group conformity, brand
association and brand image not influence purchase intention of domesiic clothing, but only auritude influences
purchase intention of domestic clothing.

Key words: self concept, group confarmity, attitude, brand association and brand image influence
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ANALISIS PENGARUH VARIABEL RETALL e omcais A s Katolx
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RETENTION PADA GERAI ACE HARDWARE Devi Angrahini Anni Lembana

PONDOK INDAH MALL

Fakulas Ekonomi Universitas Katolik
Indancsia Alma Jaya
deviangrahmiigaimajava.ac.id

Abstract — This rescarch aims to determine the impoct of Rerait Marketing Mix Veariable on Customer Retention of
ACE Hardware Pandok Indah Mall. The sivishical analvsic was performed using multiple linear regression, which
is processed using SPSS Sofrware 20.00. This research has found that simadianeously, Praduct, Price, Place and
Promotion kave impact on Customer Reieniion of ACE Hardware Pondok Indahi Matl. However partially, Price
does not affect the Customer Retention of ACE Hardware Pondok Indah Mall It con be concluded that Product,
Place, and Promotion affect the customer’s desire t0 always moke purchases in 4CE Hardware Pondok Indah

Mall. While Price does nor affect the customer s dusire io always make purchases in ACE Hardware Pondok Indah
Mall.

Keywords : Producl, Price, Place, Promotion, Customer Retention, Ace Hardware

Sa’duddin
Pusat Studi Transpoutasi dan Logisuk UGHM,

ANALISIS SPASIAL UNTUK PENENTUAN Jalap Kemuning M-3 chkip Sleman
LOKASIOPTIMAL TOKOQ RETAIL Telp: +6274-§§§£;ﬂ?:35;8ﬁ]6491{]?5 Fax:
MINIMARKET DI KABUPATEN SLEMAN 16274-6431076, 5352229
DAERAH ISTIMEWA YOGYAKARTA saduddin@ugm.ac.d
Kuncero Harto Widodo

J kuncorahwi@ugm.ac.id

Abstract — Penentugn lokasi toko retail merupakan salah satu keputusan yang sangat signifikan dalam bauran
pemasaran retuil (vetqil marketing mix), dan menjadi elemen hunci kesuksesan suatu toko refail. Beberapa
pendekatan digunakan dalam menentukan lokasi terbaik toko retail, dan dalam penelitian ini bagaimana
pendekatan spasial dapat digunakan untuk meneniukan lokasi yang sesuai dan optimal untuk foko retail di
Kabupaien Sleman.  Penclitian ini menggunakan analisis spasial, menggunakan operasi tonpang susun (overlay
operation) untik menghasilkan kesesuaian fokasi toko velail. dan juga wmodel lokasi-alokasi flocation allocation
model) untuk menentukan fokasi optimal terpilih 10ko vetail Jdi Kabupaten Sleman. Beberapa kriteria ditetapkan
untuk analisis tersebut. Hostt analisis spasial didapatkan 61 lokasi yang sangat sesuai untuk dijadikan fokasi toko
retat! minimarket oi Kabupaten Sleman, yaitu terlerak di Desa Sindudadi, Kecamaian Mlati, di Desa Camr
Tunggal dan Desa Condong Catur, Kecamatan Depok, serta di Desa Purwomartani, Kecamatan Kalasan. Untuk
lima lokasi eptimal terpilik berturui-turut 1} Jalan Adisucipto Desa Catir Tunggal Kecamaton Depok, 2) Jalan
Perumnas Desa Camwr Tungged Kecamaton Depok 3) Jalan Ring Road Utara Desa Condong Catur Kecamatan
Depok 4 Jalan Mozes Gawrkaca Desa Cann Timggal Kecamatan Depok dan 53 Jalan Candi Sambisari Desa
Purwomartani Kecamaton Kalasan.

Kevwardy: Lokusi. Tako Retail. Pendekatan Spastal, Lacation Allocation Mode!
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ANALYSIS QF DOMESTIC TOURISTS ATTITUDE

TOWARDS SUSTAINABLE TOURISM DEVELOPMENT Vernita
CONCEPT WITH TRIPLE BUTTOM APPROACH Univessitas Andalas Padang
AT BUKITTINGGI Email: verinita26 s ahoo.com

Abstract — The proposal is motivaled by the fuct that the curvent tourism industiy is one sector that is rapidly
growing in the eru of the global economy . But toutism that promotes mass tourism will give a negative impact to
the environmental balance . This situation can be seen in tourist destinations in the province of Bali where the
development of lourism oriented to masy foutism give imbalance due 1o the harmonization of nature and have a
negative impact on the physical environment and the social community in Bali . Bukittinggi as a destination for
major tourist destination in West Sumatra is feared will cause a negative impact as well as Bali when it is not
immediately administered fo the concept of Sustainable Tourism Development through Triple Buttom Line
Approach. Research in order to assess atfitudes towards domestic tourists tourism concept based Sustainable
Tourism Development in the city of Bukittinggi . The results showed that among the three aspects were analyzed
namely the economic. emvironmental and social |, then the highest ratings given by respondents to the economic
aspect . Therefore, the Government should focus on city tourism development to econemic empovwernent programs
that involve the active participation of the community / local residents in the town of Bukittinggi. This study uses a
marketing management approach . This type of research is explanatory research . The method used was to use a
guestionnaire to 70 domestic fourisis who visii tourist destinations in Bukittinggi. The sampling technique is
purposive sampling with a cross-sectional coverage that reflects o picture of a situation in June-August 2015. The
unit of anafysis is the domestic rourist town of Bukittinggi . The analysis iool is a qualirative analysis using
Frequency distribution

Key words.: Susiainable Tounsm Developmenr. Triple Buniom Line . Domcstic tourists

Tanti Handriana

Program Studi Manajemen Fakultas
Ekonotm dan Bisnis Universitas Airlangga
ANTESEDEN KOMITMEN RELASIONAL ANGGQTA tanti.handriana@Ffeb.unatr.ac.id

PADA KOMUNITAS VIRTUAL REMAJA Dimas Januar Perdana
Program Swdi Manajemen Fakultas

Ekonomi dan Bisnis Universitas Airlangga
dimas januar. ggmail.com

Abstract — The purpose of this siudy is lo Investigate the amtecedenr of relationship commitment in virtual
commnnities in Indoncesio. The techinology has been grown rapidly over the past vears. oie of which is interner
access. Internel makes people tend to search for information and do thelr activity nsing infernel, such as gatheving
and communicating in a vivtual media or virtual commmnities, Virtual communities become a platform for internet
users who have the same interest, exchanging ideas, and information abowr a particulfar object. It can be informal
topic (e.g hobby, food) or the formal topic fe.g political. social | religion). Kaskis JKT48 is one of JKT48 virtual
community fan based that are popular among young people in Indonesia. Kasfus JKT4E facilitutes its members (o
interact and exchange information about JKT48.

This rercarch uses a online survev method and the research samples are Kaskus JKT48 community members, The
number of respondemis are 203. Multiple linear regression is selected as the technique of analvsis, This research
examines four hvpotheses where all of hvpotheses are supported. They ave (1) the impact of issue invelvement on
relationship commitment (2) the impact of perceived social interaction on velationship commitment; (3) the impact
perceived system intevactivity on relafionship commitment, and (4) the sapact of perceived comnunity value on
relationship commitment. The contribution of this study is development of relationship marketing concept n virtual
communities area, and the administrators of virtual commmunities can he used as a reference in maintaining good
relations with members of the community.

Keywords : relationship marketing, velationship commitmen, virtual community, issie invafvemen!, social
interaction, system interaciivity, community value
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BERBASIS MOMENTUM LASKAR PELANGI Dosen Fakulias Ekonomi
DI PULAU BELITUNG) Universitas Bangka Belitung

Mahasiswa Program Doktor llmu Ekonoems
Universitas Sriwijaya
Jamilah Chelilah

Dosen Fakulias [Imu Sosial dan limu Pohitik
Universitas Bangka Belitung

Abstract — Tourism development that has been done so for on Belimg Islond has vet browght maximum resulis.
Therefore, the momentiin of the booming Rainbow Troops should be made as early milestone of tourism revivat on
Belitung Island. A model that iy able 1o provide svnergy for the stakeholders as one of the oprions for the tourism
sector f0 be regional economic locamotive should be created to replace tin which is going into the "Sunser
Industry”. This study aims to identify the socio-economic conditions before and afier the booming of Nove! and
Film Rainbow Troops, io map faciors gffecting tourism development, and to create tourism development model with
momentum-based. Through SWOT analysis approach, this article provides conceptual information about tourism
development that can be used for other regions in Indanesia. The result shows that the booming of Rainbow Troops
changes sociv-economic conditions significantly in Belinmg regency and East Belitung province. There are two
alternative models of towrism development namely Official Authority model by establishing a rourism official
authority on Belitung Isfand and Cooperation Forum Model by esiablishing o tourism forum that synergizes
tourism development of the nva regencies in Belirung Island by involving all stakeholders in tourism sector.

Kevwords: Branding, momentum Rainbow Troops, tourism development model

Mohamad Hadi Prasetyo

BUILDING YOURSELF WITH MARKETING -
Sckolah Tinggr [hnua Bk STIE
(PERSONAL BRANDING) ol Tineg: o rom ST

hadhpri ckuitas.ac.id

Abstract ~ Evervone lives by selling samething. Al people can survive by "selling” amvihing. Nof evervone can
make the "selling” successfully. Everyone has different characters and talents. This is regarded as the potential that
we have. This paper is aimed at giving an idea of why we should have a strong personal branding. The research
method used here s descriptive empirical method. As a company that has « sivategy fo strengthen its brand to
increase profil, we also must strengthen our brand fo gain success. Being successfil means we can be useful
persons, or we can provide benefils 10 others. We alf have the potential within our selves, either already identified
or not. We build the values within our selves. All these things must iake place in a sustainable manner so that we
always improve ourselves and we do not farget what is our goal. This is started from enhancing our experience,
education / training, and establishing a positive relationship between each other. We wust also identify our
wniqueness and commitmeni that we hold. Besides, we also must identify the focus that we are pursuing. Al of them
are wrapped with a high passien or desire coming from how we opiimize owr values. Thus, we can compere and
provide benefire for many people. Finally. we can be "oxperts” in our field und we are readv to answer the
challenges in the fiture.

Keywords: markering, brand, personal branding
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BRAND IMAGE: _ Levyda X
STUDI KASUS MOBIL TOYOQTA AVANZA DI Universias Sabie e
JAKARTA IEV VLY Ul L] Wl 1
Susy Bhudiharty

Universitas Sahid Jakarta

Abstract — The decision fo buy o product is influenced by the assessment of the price and yuality af the product.
Avanza is a car that is quite good and classy but a price that is still yuite affordable. In a decade of Avanza TAM
has recorded accumudated sales of the car is totaled 1.23331 million units. For it tv consider the influence of Brand
Image Tovoia Avanza Issues ta be discussed in this paper is: how le know each variable. the perception of praduct
guality, price, Advertising and Brand Image WOM against Avanza. Technigues of data collection was conducied by
literature study ond questionnaire,

The population of this reseavch is afl Avanza car users who are in Jakarta. The analytical method used is multiple
linear regression. The result of this research shows thai the independent variables simultaneously positive and
significant impact on the brand image. To increase sales Avanza car then the car must maintain brand image by
improving product quality, praviding exceplional service io customers and also provide additional warranty service
with a longer fime.

Keywords: quality of product, price, advertising, word of mouth, brand image, Toyota Avanza

Drs. Murwanto Sigit, MBA

FAKTOR-FAKTOR YANG MEMPENGARUHI c-mail:seagate] 030@ yahoo.com
KEPUASAN KONSUMEN Rizki Putra
(STUDI KASUS DI BANK BRI CABANG

Fakultas Ekonomi Universitas Islam
Indencsiz Yogvakarta
c-matl rizkiputraie vahog.com

YOGYAKARTA)

Abstract — Penelitian empiris ini dimaksudkan untuk mengetahui apakah perilaku karyawan. tangibifity, teknologi
informasi terhadap kepuasan nasabah BRI Cabang Yogyakaria, univk mengetahui apakah Persepsi keadilan harga
berpengaruh 1erhadap kepuasan nusabeh BRI Cabang Yogyaharia, untuk mengetahui apakalt kenvamanan akses.
kenyamanan nensaksr, kenyamanan dalam pengambilan keputusan dan kenyvamanan setelah memperefeh manfaat
berpengaruh revhadap kepuasan nasabak BRI Cabang Yogvakaria, dan untuk mengetahui variabel mana yang
paling dominan mempengaruhi kepuasan nasababh BRI Cabang Yogvakarta,

Populasi dafam penelitian imt adalah sefurub nasabah Bank BRI Cabang DIY. Jumiah sampel adalah 96

responden, dan hal ini sudah dianggap mewakili populasi yang akan diteliti. Analisis data yang digunakan adalah
regresi berganda,

Hasit analisis data menunjukkan bahwa @ Perilaku karyawan, tangibility, teknologi informasi berpengaruh positif
rerhadap kepuasan nasaboh BRI Cabang Yogvakarta, Persepsi keadilan harga berpengaruh positif terhodap
kepuasarn nasaboh BRI Cabang Yogvakarra, Kemvamanun ckses, kemvamanan transaksi. kenvamanan dalam
pengambilan keputusan dait kenyamanan serclah memperalch manfoat berpengaruh positif rerbadap kepuasar
nasabah BRI Cabang Yogyakarta dan Vuriahel perilaku karscwvan mcrupakan variabel yang pating dominan
mempengarihi kepuasan nasabatt BRI Cabang Yogvakurta,

Kaig kunci - Kualitas Pelayanan, persepsi keadilan harga. kenyamanan pelavanan, kepuasan nasabah

42 MANAJEMEN PEMASARAN



Abstract Book Forum Manajemen Indonesta (FMl) Ke-7
“Dinamika Dar Peran lfwmu Manajemen Untuk Menphadapi AEC” Jakarta, 10-12 November 2 0 15

HERITAGE CONSERVATION Kurniawan Gilang Widagdyo
IN THE MIDDLE OF URBAN DEVELOPMENT AT Fakultas Ekonomi - Urtiv. Sahid Jakarta
DAERAH ISTIMEWA YOGYARARTA kumjawangilang@gmail_com

Abstract - Yogvakarta is one of the provinces in Indonesia that very well known as the city of student and the
center of Javanese art, culture, and heritage. Moreover, heritage lourism take special pavt toward rourism industry
within Yogvakaria, it appeared to be very successful which gives coniribution for Yogvakarta that represent and
ittustrates Yogyakarta as one of Indonesion identity. However, as moderization and urban development tend to be
increased, Yogyakarta has io fuce problem regarding lack of heritage conservation awareness from iis citizen.
Lifestyle changes, life expectation changes, and more antributes of urban development have drag oul the sense of
traditional value inta vanish. Thercfore this paper 1ry to digging oul the challenges and helps to improve the city
without neglecting those heritages, and find owt what kind of afternative straiegies that could regencrate and
sustain (in ferm of heritage conservation) this heritage in the middle of rupid commerciaiizarion days (urban
developmeni).

Keyword: Heritage, Conservation, Yogyakarta, Culture, Javanese, Urban Development,

Mohammad Fakhruddin Mudzakkir

Universilas Kanjuruhan Malang

HUBUNGAN BRAND AWARENESS TERHADAP mobfakhnuridiome gnail.con
BRAND TRUST MELALUI BRAND IMAGE Iva Nurdiana Nurfarida

Universitas Kanjnrubain Malang
g noerdimad - yahoo com

Abstract — The purpuse of this study was ta determine ). relationship influences brand awareness on brand trust,
2.) retationship influences brand awareness on brand image, 3). influence of brand image on brand trust. The study
was conducted an Islamic product brands in City of Malang, East Java. Used accidenial sampling, total sample of
100 respondent, SEM analysis technigue using PLS. The results showed that brand awareness brand effect on trusi,
brand awareness effect on brand image, and brand image berngaruh to brand trust,

Keywords: awareness, image, st
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(STUDI PADA AUT02000 SURABAYA) Donatus Dendy Samscara

Mept Manajunen Fakulias Ekonomi dan
Bisris - Enisersitas Anlangea

Abstract — The purpese of this studv was fo analvze the implemeniation of benchmarking 1o improve the
achievement of key performance indicator. Research conducted at one of Auto 2000 in Wiung Surabava. This object
selected since the performance achicvement was not optimal compared 1o other branches of Auto 2000 in
Surabaya. Bencmark conducted tn several branches of Auro2000 which have the best perfornance in Surabaya.

This study used a qualitative approach, data collection done through observation, surveys and interviews wirth
tnternal and external parties. The first stage of the research was conducting  gap analysis to determine the

performance indicators that need to benchmark, Bencmarking process is then performed with Plan-Analysis-
Integration —and fmplementation,

Results of GAP table shows that there were four indicators of operating performance less than optimal rate and
needs 1o be improved. The four indicators namely, Unit indicator entry, appointment rate indicator, SBE raie
indicator and on-time delivery indicator. Furthermore, based on benchmarks te better branch obtained the
operating steps that can be used to improve the performance branch Wivung.

Keywords: Benchmarking, Operational Policy, Kev Performunce Indicator

IMPLIKASI CITY MARKETING Dr. Deasy Wulandari,SE,MS;
TERHADAP PENINGKATAN Fakultas Ekonomi
BRAND IMAGE KABUPATEN JEMBER Universitas Jember

Email ; deasywulandan PP @gmnil com

Abstract — Each region has its own stralegy in the market potential and competitive advantages the
region. Jember Regency also has special events and regularly performed everv vear. Based on the
phenomenon that occurs, the ciry marketing that have been implemented by local govermmenrs can
improve the brand image of Jember Regency. The problems posed in this studv are: implications city
marketing to increase brand image, impact and evaluation of the implementation of city marketing in
Jember Regency. The goal of this research is to understand the implications of city marketing fo increase
brand image, 1o understand rhe impact and evaluate the implementation of cily marketing in Jember
Regency. This study used qualitative methods fenomologi based on the experience of individuals and
groups on a special phenomenon thar occurs ar a time and at a specific location. Social groups in this
Study were: group-makers and policy-makers, perpetrators of cultural arts groups, businesses and
imvestor groups. Data collection techrnigues are observation, Inferviews, documentation and
triangulation. Analysiy of the data in this study using four siages : data coffection, data reduction, data
display and conclusion, The results showed the implications of cin' marketing to increase brand image.
City marketing affect the brand image. Implementation of city marketing cause various positive effects.
Evaluation of the implementarion of city marketing is managemenr and development of tourism
destinations, explorarion of new fourist destinations, the coordination of all parties concerned, the
creative feam in program promotion, promotion should be more aggressively.

Keywords : Ciry marketing, brand image, qualitative research
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Universitas lslam Indonesia
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Abstract — This research aimed to investigaie the influence of extrinsic cues and intrinsic cues and risk aversion
lowards purchase Intention and post-purchase feclings of counierfeited sport shoes. This research siudy expected to
get business stralegy for decreasing coumterfeit produces circularion. This research study collected data onty from
students in Yogyakarta. 120 repondents involved o give respond for the survey. The research concluded that
exirinsic cues has a significans and positive influence toward purchase intention, while intrinsic cues and risk
aversion has a negative infliucnce toward purchase inrention. Moreover, the siudy reveuled that purchase intention
has a significant and negarive influence roward post-purchase felings.

Keywords: counterfeir, extrinsic cues, imprinsic cucs, visk aversion, purchase inrention, post-purchase feelings

Adellza Hotnyda S
Post Graduatc UPN"Vcicran
“Jakarta,Jakacta. Indonesia
Email :pascaupnyvj@gmail,com

KEPUTUSAN PEMBELIAN PRODUK “MULIA” Endang Lestariningsih
GALERI 24 Past Graduate UPN™Veteran
., *“Jakarta Jakaria, Indoncsia
{STUDI KASUS PT PEGADAIAN (PERSERQ) Email ipascaupnvi@gunsil.com
Djumarno
Post Sraduate UPN Veteran
“Jakarta,Jakarta, Indoncsia
Email :pascaupnvj@gmail,com

Abstract — The vescarch is performed fo find owt some varisbles affecr The Decision of Product Purchasing of
"MULIA" Galeri 24 based on Brand Awareness, Perceived Quality, and Purchase Price as well as analvzing the
most dominant variables affecr the Purchasing Decision. The Quantitative method is used toward 68 respondents of
Gaferi 24 of Pegadaian Svaria Kramar Raya Branch in Jakarta. The data rabulation and analvsis are carried out
by using safrware Statistical Prochiet and Services Solition (SPSS) version 16, The study results reveal that there
are significant effects hetween free variables and fixed variables. The vaviables of Brand Awareness affect the
Purchasing Decision with value R2 = 31,1%, while Percerved Quality affect the Purchasing Decision with R2 =
44,3%. The Purchase Price affect the Purchasing Decision with B2 = 30.1%, There are influences among the
Brand Awareness, The Perceived Quality and The Purchase Price af the same time toward The Purchasing
Decision with value Adjusted R2 = 66.7%. Owing 10 the variable of Purchase Price is the most dominant, therefore
it is suggested that PT. Pegadaian (Persevo) is able 10 make more precise policy in determining the strategy of

"MULIA" product value. As a resull, it is acceptable by the customers and increases the turnover of Galeri 24 in
the end.

Kev words : Brand Awarengss, Perceived Quality, Purchuse Price, Purchasing Decision
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KUALITAS FESTIVAL PADA JEMBER FASHION Firi novikat@igmail.com
CARNAVAL (JFC) MENURUT PERSEPSI Raditya Pratama Akbari
PENONTON Widvatneko
Universitas Surabaya

Pratama.akbani@gmatit.com

Abstrace — One way to preserve the culture I3 fo organize cultural festivals. Jember Fashion Carnaval (JFC)is a
cultural festival in the field of fashion, held every vear in the city of Jember in East Java. The purpose of this study

was to determine the factors thar shape the quality of the festival and describe the percepiion of quality as
perceived by the audience JFC.

This study uses primerv dato is by distriburing questionnaives o the audience as much as 130 JFC. Selection of the
sample conducted with convenience sampling techiigue and data were procewscd wsing SPSS sofbware for
confirmatory factor analysis and descriptive perceptions of respendents.,

The resulis showed that of the 24 indicators used to measure the quality of the festival managed fo reduce to 6
Joctors, Program, Facilities, Staff, Comfort Amenities, information Availabilitv. and Convenience, Based on the
mean value of the respondents indicaied a positive percepion, it means the audience perceives that the quality of
the JFC interesting (o watch as a cultural fourist atiraction.

Keyword: Service Quality, Servicescape, Festival Quality

LION EXPRESS: STUDI ADOPSI INOVASI Amri Dzul Fajri
KONSUMEN TERHADAP PRODUK BARU Fakultas Ekonomika dan Bisnis
LION AIR GROUP Unjversitas Diponggora

decfajri@gmail.com

Abstract - Lion Air Group has been successfully running the Low Cost Carrier business model with the
market share of 40 percent of 70 percent a whole the tatal air transportation passengers (LCC Class) in
Indonesia, The Load Factor of Lion Air Group is the largest of iis in Indonresia and 4 world best.
Crurremtly Lion Air Group was doing new business unit as a company cowrier and logisiic thet was
named Lion Express. Many research of new service development thewry equally found that many
companies over failed io develop new product or service. This research examines how brand equity,
brand loyalty and promotional activities affecting purchasing Lion Express interest with an adoption
innovation as a variable intervening. This research used multiple regression analysis with the help of
SPSS program. A purposive method of sampling used to obtain the total sample as many as 120 people.
The result of research shows that Lion Air Group brand equity cannot significanily effect to the Lion
Express adoption. But brand lovalty and promotional activities have significant effect 1o the Lion
Express adoption. Likewise innovation adoption have significani effect to the purchasing interest of Lion
Express.

Kevwords: Minae Beli, Marketing Straregic. Adopsi tnovasi, Corporate Brand
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Deki Fermansyah
MARKETING STRATEGY OF TV el Termansy

MANUFACTURING BUSINESS IN INDONESIA Raden Intan State lslamic Insni-Lampung

dekifermansyahi yahoo.co.1d

Abstract - More than 94% of Indonesia’s population who live in big cities have had a TV i their homes.
This condition indicates that the population ofindonesia makes the TV as the primary needs af the
household. I is characterized by the level of electronic home appliance product sales as a whole in
Indonesia. Television products doniinale with o percentage of 34%, while 66% comes from other

electronic products. Television products dominate with a perceniage of 34%, while 66% comes from
other electronic products.

On the other hand, consumers will choose @ product that provides high quality products and is known as a goad TV
producers. So we need a strategy for TV manufacturers in the face of competition to influence purchasing
decisions. The purpose of this study was fe prove and develop variable product quality and country of origin as a
marketing strategy to face competition to influence purchasing decisions. Data obtained using questionnaires and

inferviews to TV consumers and sellers in the Semarang Regency in Indonesia. AMOS further processed using
SEM.

These results indicate that consumers in large cities, i.e the higher the quality of the products it will increasingly be

the choice of consumers, and the higher a cowiry’s poputariny as a TV producer whose good will increasingly
become the pronary choice.

Keywords: quality of product, country of origin, purchasing decisions

Sri Setyg lriani

MEMAHAMI MINAT KONSUMEN MENGGUNAKAN U“i"“"w;u'j;’lf:;;s“bm
E-MONEY: PENGARUH PERCEIVED INNOVATION, Prafiti Tumiart
PERCEIVED RISK, PERCEIVED VALUE Rosa Prafitni Juniarti
Universitas Negeri Surabaya
Surabaya

Abstract — This study aimys to undersionding the influence of perceived innovation, perceived risk, und perceived
value toward purchase iention of e-money, Dala were colflected by questionnaires and anahized using Structural
Equation Model. Data show that perceived innovation of e-money affects perceived risk and perceived value.
Perceived value of e-monev also infheences purchase intention Furthermore, the data is not successfully
demonstrate the influence of perceived innovation and perceived risk on purchase intention. This shows the level of
consumer acceptance of innovative banking products and services, in particular e-monev. Future studies could
examine vther factors that gffect conswmer hehavior in the use of e-money. Combination of wide consumprion of
banking producis and services that consimers use also needs to he further investiyated

Keywords: e-monev, perceived innovation, perceived risk, perceived value, purchase inrention
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Abstract — Paradigm shift in business management fiom shareholders paradigm thar is more oriented towards
achteving the goa! of shareholder wealth to. paradigm stakeholders give attention ro other parties outside the
stockholder. This shift is in line with the pressure on businesses 1o play a role in sacial issues involving employecs,
stakehalders, communilies, the environment, and the government continues to increase. The purpose of this study
was fo determine the effect: Corporate Social Responsibility (CSR) to the Company's performance, (2) Corporate
Social Responsibility (CSR} to the Company's performance, and (3) Corporate Sociai Responsibility (CSR) to the
Company's Performance PT. Semen Indonesia Thk. through Corporate Image.

The sample in this study are employees of FT. Indonesia Thk cement. and entirc communities around processing
plants and mining PT. Semen Indonesia Thk. Tuban .. The amount of sample is 23 employees' and 25 msyarakat so
ntoal sample used is 25.Pengumpulan primary daic dome by instrument datfiar questions disiributed to
respondents, while secondary data derived dar PT. Semen Indonesia (Persero) Thk. Data analysis technigues in
this study using the Partial Least Square (PLS)

The study concluded thai: (T) Good Corporare Governance (GCG) effect on the performance of the comparny, (2}
Corporate Social Responsibifity (CSR) non significant effect on the performance of the caompany, aid 13) Corporate

Social Responsibitity (CSR) 1o the Company's performance through The conpany's image effect

Kevwords: corporate governance, CSR, Corporate Image and Corporate Performance
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Abstract — Tujuan yang ingin dicapai adulah terciptanya model konseptual yang dapat menggambarkan pola
penvebaran konsimen di Indonesio berdasarkan sikap dan perilakunyu terkadap penerimaan suatu hal yang baru
finnovasi) datam hal ini pola belanja secara oniine. Penyebaran penerimaan fersebut selanjutnya dikonfirmasi
dengan pengelompokan berdasarkan teori Difusi Innovasi Rogers yang membagi ke datam lima kelompok karegori
penerigm innovasi (adopter category) yaitw:  Innovarors (2)Early adopters (3) Early majority  (3) Late majority
and {S)Laggards. Model ini diharapkan dapar diaplikasikan pada herbagai beatuk peverimoan pada inovasi-
inavasi fafmya.

Metode pengumpuian dara adalal survey. Jenis data berbentik primer berupa persepsi, opini, dan sikap dari
konsumen yang melakukan belanja secara onfine, sebagai subjek penmelitian secara individual. Dimensi wali
adalah ane shot studv. Responden penelitian adalah konswmnen yang sudah pernah melakukan belanja online dari
seluruh kategori produk dan berbagai media pemasaran onfine.Responden terpilih adolah mereka yang yang
berdomisiti di kota-kota besar dan kota kecil di Indonesia, Analisis data menggunakan deskriptif kuaniitatif yang
menghasifkan suaty model yang merupakan iji konfirmasi teori Diffusi Innovasi,

Penelition menghasilkan outpu! pertama. respenden mewiliti tingkat penerimaan innovasi yang tinggi, kedna
responden memiliki persepsi yang tinggi tevhadap manfaar yang diperoleh dari belanja secara online. Ketiga,
Pola penyebaran konsumen yang menggambarkan sikap dan perilaku konsumen terhadap belanja online.
didasarkan feori Rogers tentang adopter kategori. menjukkan bahwa penyebaran responden condong kekanan
ariinya mayoritas  responden termnasuk kategori kelompok innovator dan early adoprer, hal ini menunjukkan

bahwa sebagian besar masyarakal cepar menerima seswatu hal yang baru dafam hal ini pola belanja secara
online.

Kevwards: Diffusi Innovast, Adoprer kutegori, online shopping
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Absiract ~ The existence of customer loyalty is believed to reduce of marketing cosi, because the existing
customers have not swilch to another brand or dealer. The process (o find new customers ix refatively more difficulr
and requires more expensive costs when compared o retain existing customers. Thus rerain existing customers as a
whole car improve the profitability of the company. The purpose of this study was to find out how fo mfluence
customer satisfaction and trust to increase customer loyaity Auto 2000 in Depok. This research method using
descriptive and verification method by taking a sample of 200 cusiomers using statistical analysis Structural
Equation Model (SEMy. Based on the results of the anaivsis indicate that customer loyalty Auto 2000 is affected by
the level of customer satisfaction. The results showed levels of satisfaction effect on customer layaity. While the
indicators examined the atvibutes of products und services is an important part in achieving customer salisfaction.
Customer foyalty is influenced by the level of customer trust in the Auto 2000 automotive service. Satisfaction and
trust customer of Auto 2000 to create variety of services establish a positive power in the long-term customer
loyalty. Thus the customer loyalty of duto 2000 can be maintuined throughout able 1o achieve satisfaction and
trustworthy of customer.

Kevwords: vutomer saisfaciion. trust, cusiomer lovaln

Ratni Prima Lita
MODEL KETERKAITAN ATMOSFIR, KUALITAS

e Universitas Andalas
PELAYANAN DAN BEHAVIORAL INTENTION Rami3 ) @yzhoo.com
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Abstract — The purposes of study are to know, the influence of atmospherics, with the service quality and
behavioral Intention at restaurants Padang” in Bukittinggi Citv. Based on consumer beliavionr literatures, this
explanatory swudv investigates causafity among cross secrional data that was collecred by following convenicnce
sampling techmique. The sample size is 100 respondents. The data analvzed by sirucnval equation model. The
results show that the effecrs of annospherics on service quality is pasitive amd significant at the alpha of 0.05, with
the 1-statistic of 6,687. The armospherics has positive impact on pasitive behaviorel ienrion and significant at the
alpha of 0.05, with the t-staristic of 2.996. The service quality has not impact on behavioral infention. These results
indicate that otmospherics has significant  influence  onservice quality and  behavioral  intention  at
restourants Padang ™ i Bukitinggi Citv. The stakeholders of restaurants Padang  mav consider this finding io
improve atmospherics to iimprove service guality and behavioral intention.

Kevwords: Annospherics, service quality, behavioral intention
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Abstract — Perguruan lingi yang merupakan lembagy yang menjolankan salah satu usaha jasa di bidang
pendidikan harus memberikan kualitas pelayanan kepada pelanggan dengan baik, Pelayanan akademik yang tepat
waktu, akurat dan relevan, merupakan hal vang sangat peniing uniuk diperhatikan dalam mendukung kelancaran
pelaksanaan akfifitas suaty insiitusi pendidikan. Layanan vang berkualitas, secara fungsinva, berkuirangnya waktu
penyampaian layanan merupakan salah satu faklor pendukung wituk menciptakan loyalitas pelanggan,
meningkatkan efekiifitas dan efisiensi penggunaan sumber daya. Hal tersebut secara tidak langsung akan menjadi
nilai tambak dan memberikan keuntungan kompetitif bagi institusi. Dalam hal ini Politeknik Negeri Banjarmasin
(POLIBAN) sebagai intitusi pendidikan befum memberikan pelayanan yang seswai dengan harapan dan belum
adanya pengukuran lerhadap pelayanan pada pergurian linggi yang menginterprestasikan kepuasan layanan yang
diberikan kepacdla pelanggan, yaitu mahasiswa, sehingga apa yang dianggap kurang dalam pelayanan dapat
ditingkatkan kualitasnva.

Dalum peneliviun ini, pencliti melokulan analisis pengaruh kualias lavenan pendidikan berbasis EDUQUAL
terhadap kepuasan dan loyafitus pelanggan. Dimara instrumen EDUQUAL vong digunakan untuk mengukur
tingkat layanan oi sektor pendidikan hasi! adopsi dart instrumen SERVQUAL. Adapun dimenst EDUQUAL terdivi
dari Learning Outcome, Responsivencss, Physical Facility, Persorality Development, Academic, yang selanjutnya
akan dilakukarn menycbarkan alat ukur beripa kuesioner yang merefleksikan konsep model kepada mahasiswa
POLIBAN. Kemudian dilakukan analisis data menggunakan Strucrur Equetion Modelling (SEM) melalui kriteria
goodness of fit, yaitu 7 2-Chi-square, RMSEA, CMIN/DF, TL! (Tucker Lewis Index), CFl (Comparative Fit Index).
Dan dari hastl analisis menunjukan bahwa diwensi Responsiveness, Physical Facility, Academic, Learning
Outcome berpengaruh signifitan terhadap kepuasan pelanggan, sedangkan Personmality Development tidak
berpengaruh signifikan terhadap kepuasan pelanggan. Selanfutmya hasil analisis untuk pengaruh kepuasan
terhadap loyalitas pelangyan berpengaruh signifikan.

Kata Kunci : layanan, pendidikan, kualitas, edugual, SEM
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PMS-036 RESOURCES BASED VIEW Dr. Husnah, SE., M.Si.
(KAJIAN PADA UKM MANUFAKTUR Asngadi, SE., M.Si

DI KOTA PALU)

Abstrace — Tujuan wmum penelitian untuk menghkoji dan meneiapkan formulasi atay mode! dalam rangka
menerkan dan menentukan produk khas  daerah dengan menggunakan metode RBV gunameningkatkan
pendapatan duerah melaluf peningkatan penjualan produk UKM dan nienciptakan SCA (Sustainable Competitive
Advantage). Tujuan kbfnisus penelition mefiputi: ) menganalisis perkembangan produk fokal di koia Pal: 2)
mengidentifikasi potensi riil sumber daya strategis (iangible don intangible), Dinamika Linglingan, Strategi
Bersaing dar Kinerja vang dimiliki UKM Manufakne di Kot Palu

Utk mencapai fufnan di aras, menggunakan mefede pencfitian survev penjelasan fexplanatory survey method).
Unit analisis adalah UKM Marufakiur yang ada di kota Palu, dengan responden pemitit ataw manajer UKM
Manyfaktur sebanvak 42 orang. Pengumpulan data primer melalui kuisioner, wawaneara dan observasi. Metode
analisis data menggunakan metode analisis deskripiif.

Hasil penelitian menjelaskan bahwa identifikasi komoditas memberikan makna pentingnya pengembangan sebucah
komoditaas yang mampu memberikan niali tambah yang luas, serta perluasan kesempatan kerja melalui perluasan
pasar dan perfuasan skala ekonomi pada suatu produk dan komodilas tetentie. Hasif Penelitian menjelaskan UKM
yang aklif berproduksi df kota Palu davi produksi rotan, eboni dan havwang goreng. Haxil dekiriptif penelitian
dapat menjelaskan bahwa Sumber daya finansial dan fisik secara wmum menggambarkan bahwa UKM di kota palu
secara reladif tidak wemperolelt kendala yang bevarti terutama pada aspek pengelolaan kevangan naupuan
pengawasan anggaran mereka. Namun demikian nampak adanva permasalah  terutama terhudap sumber
keuangan. Pengelolaan intangibie asset memberikan signal pentingnva optimatisasi pemanfaatan sumber daya ini
sebagal bagian penting dalam pengembangan UKM yang berdaya saing. Untuk penggunaan teknologi oleh UKM
pada bisnis mereka, nampak bahwa penggunaan media telepon dan imernet masih belum memadai di UKM Kota
Palu. Penggunaan internet sebagai media promosi nampak belum lazim difakukan ofeh para penguasaha UKM.
UKM di Kota Palu tidak menunjukkan adanya persaingan vang bersumber darf anteseden cost leadership, baik
berupa bakan baku yang lebth murah, produk yang lebih murah, maupun biaya distribusi vang lebih murah. Pada
strategi diferensiasi vaitu prodide yang lebith baik, lavanan vang lebik baik dan variasi produk yang ditawarkan
kepada pelangean. Tingkat perputaran persediaan davi produk UKM df Kota Palu dalam kategori baik. Tingkar
perputaran  persediaun ini secave alumutaif oken mampu meningkatkan  nilal penjuaton pada periode tahun
fertentu. Peningkatun keuntungan seliap tahun. sebagiun besur responden menvatakan bafva  keuntungan yang
diperaleh dari bisnis mereka meningkat setiap iahun,  Tingkut pertumbuhon penjualan UKM maupun tingkat
keuntungun dipersepsikan “baik” ofeh sebagian besar resonden penclitian ini. Perbaikan penjualan ini mampu
mendorong peningkatan pertumbuhan UKM setiap tahun.

Kuata Kunci: Core Competencies, RBV dan UKM
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Abstract — The development of insurance indusiry in Indonesia which increased by an average 30% per year
making competition beiween insurance companivs are becoming Increasingly stringent. This growth is very
interesiing to Study further the public's understanding of Indonesia an the insurance is stilf low, bu! the standard of
living of the people of Indonesia to the upper middie class is increasing and rhis group who use insurance services.

Competition among insurance companies with a wide range of producls become more siringent io attraci
customers to use its producis.

Variables used in this research is brand image, salesperson expertise, trust belief, attitude, subjective norm, and
purchase intention. The formulation of the problem statement Is (1) whether the salesperson expertise belief and
trust influence purchase intention, (2) whether the trust belief affect the attitude, subjective norm, and purchase
intention, (3) whether the subjective norm influence the attitude and purchase inlenfion, (4} whether attitude affects
purchase intention, and (3] whether the trust belief affect the brand image and purchase intention.

A total of 200 questionnaires were distributed lo the respondents who use insurance voluntarily withou! the use of
company facilities or countries. This study response rate was 100% due to the withdrawal of questionnaires

conducted on the spot just after charging is completed. Hypothests testing using analysis tools Structural Equation
Modeling (SEM).

The study states that all the hypothesis can be supported. so that it can be conchided that the salesperson expertise
belief and trust influence purchase intention, belief trust affects attitude, subjective norm, and purchase intention,

subjective norm affect the attitude and purchose infention, aititude affects purchase intention, and brand image
affects the trust befief und purchase intention.

Keywords | salesperson expertise, brand image, purchase intention, asuransi

Purwani Retno Andalas
PENGARUH CITRA DESTINASI TERHADAP Fakultas Bisnis, Univ. Koisten Duta Wacana
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o KUNJUNGAN WISATAWAN DOMESTIK Lucia Nurbani Kartika
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TFakultas Bisnis, Univ. Knsten Duta Wacana
ciakartikadivahoo.com

Abstract — This research is to analyze the effect of destination image toward intention of domestic tourist fo
recommend other people 1o visit Yogyakarta, and satisfaction variabie is as mediation. The data collection is using
purpasive sampling. This primary data Iis analvzed using simple linier regression, double linter regression, path
analysis and sobel les. The results show that the destination image significantly influences the fourist’s
satisfaction who visit who visit Yogyakarta, and also show thei the destination image significantly influences
lourist’s infention to recommend other peaple to visit Yogvakarta. And the effect of destination image toward

intention of domestic towrist to recommend other peaple 1o visit Yogyakarta which is mediated bv their satisfaction
after visiting Yogyakarta.

Keywards., destination image, satisfaclion, infention to recommend
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Absteact — This Research is ainnd ar the wdentification of frand image | producr qualiie | wnd the price of the
prirchase decision on the product powder Wardaly . The (ndependent vaviables congsist of brand image | qualite of
shefr produces | upd price | white the dependent variable (s the prrchase deciston . The samplos used in this study
wiere [0 respondents . Respondents are people who have bought and wsee the product powder Warduh found in
some areas of Tungerang City Mull The method of wialesis used in this snedy is Discriminanr .

The results showed that the everalf Jactor of hrand imuge | product gualite . and the price is only onc vartable that
mfluence purchasing decisions on Powder Wardeh is the price Joctor and are the most dominant in ifinencing the
plirchasing decision is price . Thus the results of this study conchided that the tend of the futnre purchusing
decisions are more inclined towards ™ by again ¥ Powder Wardah

Kevivords : brand image . product quatity | price . and pirehase dec
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PENGARUH CORFORATE SOCIAL RESPONSIBILITY email: e R 2 putloek 2o g
TERHADAP CORPORATE BRAND EQUITY Dudi Anandya
MELALUI MEDIASI CORPORATE BRAND Pengajar pads jurusan Manajemen Fakullas

CREDIBILITY DAN CORPORATE REPUTATION Bisnis dan Fkonomika, Universitas Surabaya

PADA PT UNILEVER INDONESIA Thk, cinail-samkidudi@gmail.com

Pengajar pada jurusan Manajemen Fakultas
Bistiiz dan Ekonomika, Universitas Surabaya
craailtindarini2003:@ yahoo.co.id

Abstract — This study aims to identify and anafyze the influence of corporate social responsibility fo corporate
brand equity through the mediation of the corporate brand and corporare reputation credihility at PT Unilever
Indonesia Thk, in Surabaya, Indonesia. The resufts shovw the direct influcice of corporate social responsibility to
corporate brand credibifity at PT Unilever Indonesia Thk. in Surabaye. Morcover, the corporate brand credibility
Juily mediate the relationship of corporate social respansibility to corperote reputation on PT Unilever Indonesia
Thk, in Surabava. Ultimaitely, corporate social responsibility to corporate brand equity mediated fill corporate
brand and corporate veputation credibitity at PT Unilever Indonesic Thk, in Suraboya. Meamwhile, the direct
influence of corporate social vesponsibility to corparate reputation and corporate brand equity is not supporied.
Corporate brand credibifity mediarion has no effect on the relationship of corporate social responsibiliny and
corporate brand equity in PT Unilever Indonesia Thk, in Surafiava.

Kevwords: Corporate Social Responsibifity, Corperate Brand Equitv, Corporate Brond Credibility. Corporate
Repnteiion.
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POSITIONING SERTA DAMPAKNYA PADA Adjeng Marizna Febrianti
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Abstract — This stwdy  aimedic determine theinonledgerevealedthrough  researchthar  have  relevance.
Sampleswereexaminedas many as200 customersCelubzilver, Batubutan, the village of BarianandMas viflage. The
method usedisdeseriprtive whileverfficationis usedro determinethe extent 10 whichthe role af PerformanceProduct
Differentiation, Marketing Communicativns, Posirioning, and Customer Eguity throngh hypothests lesting,
modeling approuc hesintechnical solutions and analysis wofsused arethe StructuralEquation Model{SEM).

Results ofthe sty vevealed thar produce differemtiation has avvrong inflience. The number of competitors serving
specifications, features and sorvicesarevariedeansesPositioningless supported optimally by Product Differentiation,
Marketing Communications. Positioning result has not heen fillv empoweredio perfecrionso that the Customer
Equitvto be disturbed. In addition tothe fimitations offuenanabilitysilversmithsin the production pracessihat

prioritizeshighgualityresults ina lack ofvarieddesignscompared tocompeiitorswhohave  alarge  selection of
productsandseff atrelatively low prices.

Keywords: Product Differentiation, Marketing Communications, Positioning, CustomerEquity,

Muchsin Muthohar

Fakultas Ekonomi Ull, Yogyakarta
muglysindahav.id

PENGARUH GREEN MARKETINGDAN PERSEPSIT
INOVAST TERBADAP MINAT BELI KONSUMEN

Tka Permatasari Mulyaningsih
Fakultas Ekonomi UIl, Yogyakara

Abstract — For the Jotest of sevevd! decader 1 by beew change in the consiamer as well as i the communiny
coteerning the npartance of enviroanental conseivation. Various ways car be done 1o achieve these objectives,
one of which is to partiviparte in the use of environmentally friendly products. This condition requives the company

fo odiust its business strategy to caplure these opportuniiies in the form of producing environmentally friendly
prodicts whick afso means innovation (o GIFact Consumers.

This study aimy ta deiermine the influence of green Marketing and Innovation Perception 1o purchase intention for
Envirommentally Friendly Products, which is expected 1o benefit both theoretically verification and development of
the theory, as well as practical benefits for businesses and other stakeholders.

Primary data were collected from 350 respondents by convenience sampling method in some outlets of eleciric n

electronic stores within DIY area. Data were tested for validity and reliability, then analyzed by SEM (Structural
Modeling Equiration].

The results showed a positive and significant influence between the green marketing perception, yuality perception
and value perception to purchase indention. The results also showed there is neganive effect and significant
earrelution benveen Dmavation pereeption. price perception ard risk perception 1o prreliase intention,

Somie thearetical inphications presented in the final seeivon of this article, as well ax the practica implications that
can be done either by husiness | governmeni or by LSM or NGOVs.

Key words. green markeiing, nnevalion perception, purchase (ntention
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PENGARUH IDENTITAS SOSIAL, KEPERCAYAAN,
DAN NORMA KELOMPOQK TERHADAP ONLINE
PATS-N43 - HELPING BEHAVIOR PADA FORUM ONLINE
ASOSIASI IBU MENYUSUT INDONESIA DI Universitas Airlangga
MEDIA SOSIAL FACEBOOK

Sony Kusumasondjaja

Abstract - The emergence of Iniernet-based forum drives nan-profit organizations to adopt social media as one of
thelr marketing communication tools in order to create commitment and fovalry among their members. AIMI
(Asosiasi Tbu Menvusui Indonesia — Association of Indonesian Breasifeeding Mothers) is ome of the non profit
entities in Indonesia that relies on its social media account 1o facilitate its members to help and support each other
in issues related with breasifeeding activities. By allowing members o provide help online to the other members,
the forum expects to create member's attachment to the group. This research investigates whether social identity,
menber s trust to the group and other members, and group nerms are the antecendenss of onling helping behavior
in AIMI Facebook Group. Data was collected using anline questionnaive posted on the AIMI online forun in
Fucebock Respondents were recruited uxing judgment sampling, which alloved only nember who had posied their
ideas or thoughts or commenis fn the AIMI onfine forum in Facebook Daja was then analyzed using structural
equation modelling. Findings suggest that social ideniity positively inflienced member trust and group nrovms.
Member rrust and group novms positively affect online hefping behavior an ihe online forum. Significant academic
and managerial contribution are explained at the end part of the paper.

Kata kunci: komunitas virtual, online helping behavior, kepercayaan, identitas sosial, norma kelompok

Fauziah Reni Kartika
Program Studi Tnteroational Business

PENGARUH KUALITAS INFORMASI DAN Management, Universilas Ciputra
PAVIS.044 KEPERCAYAAN TERHADAP KEPUTUSAN renikantikafi@gmatl.com
e PEMBELIAN SECARA ONLINE Liliam
PADA USAHA FESYEN RITEL “MOKSLO™ Program Studi Tnternational Business

Management. Universitas Ciputra
Lilianyd,cipuiraac.id

Abstract — The increasing number of people wha choose 1o starl online business or do online shopping, impacts the
rapid development of e-commeree. People choose onfine shopping or online trading because of its time flexibuiine
that enable people 10 shop anyiime without having (o directh meet the sellers. Opporiuniiics to de online business
create growth of small businesses based on E-commerce. "Mokslo" is an onfine store engaged in the production of
bags and sells various fashion bags. The praduct offering of "Moksio" is done threugh several social media and
websites. As a result. consumers have limited information of product specification, caimot directly see and choose
the products fo be purchased, resulting fack of consumer trust in buying online products. This study aims to
determine the effect the quality of information and trust an consumer purchase decisions in the onfine retail fashion
business "Mokslo®. The population in this study was consumers of “Mokslo™ who had made onfine purchases.
Research method used in this research is midtiple linear regression analvsis. The independent variable in this study
is the quality of information (XI) and trust (X2). The dependent variable in this study was the online purchase
decision (Y). The results showed the variable quality of information and trust influence purchase decisions in online
retgil fashion business. “"Mokslo”.

Kevwords: qualitv of information. trust. online purchase deciston.
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Abstract — Satisfaction and customer loyalty is seen as the key Jor a company to swrvive. Build customer
satisfaction and tavalty is not only for make the consumer inte a loyal customer, but alse can help companies fo
expand theiv marketing strategy indivectly through oral communication (word of mouth), recommendation, efc. So
mary companies doing reseavch fo delermine the extent of their efforts in creating customer satisfaction and
loyalty. Included this study on Tengldeng restaurant. Quality of service, product quality, and price used as @
benchmark that affect customer satisfaction and loyalty. While satisfuction and loyalty used as variables that is
influenced by those variables. From the series of calculations, it found o result that the price is the most influential
variabie on satisfaciion and loyalty. While the product affects the satisfaction divectly and indirecily on layalty. But
surprisingly, it seems that the quality of service Is rnot giving any effect on satisfaction and even on customer
loyalty.

Kevwords: Service quality, Product Quality, Price, Satisfaction, Lovalry, Restaurant product

PENGARUH KUALITAS PELAY ANAN JASA

PENDIDIKAN DAN PERSEPSI RESIKOQ TERHADAP Putu Nina Madiawati.
KEPUASAN MAHASISWA SERTA IMPLIKASINYA Universitas TELKOM
TERHADAP CITRA UNTVERSITAS DALAM phinamad@gmail.com
MENGHADAPI AEC

Abstract — Recognizing the importance to build an emotional value in order 10 improve private university, an
educational institution showld be able to create an emotional bond (o the studenis thus preudness will come. High
satisfaction of students university will encourage the loyalty of the university it self, because experience has strong
influence towards image. The purpose of this study is 1o investigate, analyze and assess the quality of care, risk
perception, students satisfaction, image, impact of service quality en students’ safisfaction; Influence of risk
perception on students’ satisfication; Influence of service quality and risk perception on students’ satisfaction;
influence of students” satisfaction fovwards University iinage improvemenr. This study s carvied oue by deseriprive
and verification tesing, using o questionnaive and SPSS 20, Hipotesis test shows thar the service quality
stgnifficanly influencing students” satisfaction by 60.7 percent. risk perception signifficanly infhuencing stidents’
satfsfuction by 22.9 pereent. The rotal effect of service gqualine and risk perception simultantly (nfluencing student
satisfaction by 33.8 percent and the remaining 44.2 percent is influenced bv other factors that affect students’
satisfaction. Student Sarisfaction influence toward Unhiersity image s at 68.5 percent and the remaining 31.5
percent of other faclors. Service quality and risk perceptions significantly affect students’ satisfaction, and it
indicates that the higher fevel of student satisfaction then increase University image.

Key words: Service Qualiyy, Risk Perception, Students ' satisfaction, fmuge
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S STUDI KASUS PADA LONG-STAY GUEST Universitas Sahid Jakarta

QAKWOOD FREMIER COZMO JAKARTA Ni Luh Made Vinaya M.

Uniy crinas Sahid Jakarta

Abstract — The purpose of this studv is 1o assess the impacy of serviee gualily 1o brand image. Service qualiny was
measured with SERVPREF model and brand image are measured with overall reputarion model that are modified
according to the conditions of the hotel. Data collected ar the Oakwood Premier Cozmo Jakerta. The sampling
method in this research is purposive sampling and 124 long-siav guest chosen as samples. The results show that
service quality kas a strong inflience on brand image. The contribution of this vesearch is the some measurements
of service gualite and brand image of the hotel.

Keywords:service guality, brand image, fong stay guest
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Fakulwas Ekonomi, Universitas Esa Unggul
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3. Arjuna Utara 9, Tol Tomang, Kebon
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Abstract — This studv ainied to determine the effecr of product guality and price an purchase decisions Samsung
Smartphone. Independent variables consisting of product guality and price, while the dependent variable is the
pitrchase decision, The samples used in this stucly ware 101 respondents. The respoindents of this studv are students
of the Fuculty of Feonomics Universin: of Fsa Fxcellonce 2001-2013 Regular Active Force is using afl kinds of
Simariphone Samsung. The method of analysis used in this stwdv are mulviple lnear regression. The resulis showed
that the quality of the product has a significant value of 0.000 ¢ < 0.05 ) . gnd the price has a significant vahie of
0027 ( < 0.05 ) . So thal product quality and price has a positive and significanr influence on purchosing
decisions . In addition, the results showed ihat tagether the quality of the produci and the price has a significant
influence on purchasing decisions , because of the significant vaiue of 0.000 ( < 0.03 }.

Kevwards : Prodect Qualivy, Price, Purchuse Decision
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SIKAP KONSUMEN beterfwijzya@:alioo.com

L

Abstract — This study aimed 10 determine the effect of udvertising messages, advertising involvement, endorser
credibility and endorser congruency on affitude toward odvertisement and attitude toward brand Pharmaton®
Formula. In addition, this stwdy was also conducred to see the effect of aninde toward advertisement and attinude
toward brand to prwrchave intention of Pharmaton® Formula.

To test these variables. the quihors use tefevision advertising Pharmaton® Formula with celebrity endorsers Oka
Antara. The studv was conducred using a multisiage random sampling method with 410 workers aged 23-435 years.
Ruandomization was firsi performed o determine one of five areas in Jakerta. Subsequently, a second
randomization is to deiermine the wmatl that will be chosen as sampling place. Mall area was chosen as the
sampling place because relatively many mall's visitors aged between 23 -43 years. Furthermore, the third

randomization Is to determine the day and time of sampling so thot each sampling curried oui on different days and
times.

The results showed that advertising messages, advertising involvement, endorser credibility ond endorser
congruency have a positive influence on attitude toward advertisemeat and attitude toward brand Pharmaton®
Formula. Attitude toward advertisement kave a positive influence to attitude toward brand Pharmaton® Formula,
Attitude toward advertisement and attitiide toward brand also have a positive influence on purchase intention of
Pharmaton® Formula,

Keywords: messages, endorser credibility, congruency, consiumers’ attitude, purchase intention

PENGARUH POLITICAL MARKETING MIX Erminati Pancaningrum
(PRODUK, PROMOSI, HARGA, TEMPAT) ST‘Ep‘c’f:}’;I:jfgj:f]:f; Jombang
TERHADAP KEPUTUSAN MEMILIH YANG Do Javan
DIMEDIASI PERILAKU PEMILIH MAHASISWA DI Rama Dwi Jayanti
JOMBANG STIE PGRI Dewantara Jombang
rama.sticdw{gigmail.com

Abstract — The purpose of this study was 1o examine the inflience of pelitical marketing wix against the decision of
voters (studenis) who mediared voting behavior. The concepr of political marketing mix of produci, promotion,
price and place as the predicior variable (X), voter behavior as mediating variables (Yf), and the decision 1o
choose as the dependent variable (Y2) were used in this study, This study uses primary and secondary data.

The target respondents are students in Jombang who choose te Election 2014. The number of samples taken for this
study of 250 respondents, respondents obiained in non-random. Data analysis technigue used is the technique of
path analysis. Previous data shouid be lested for validity and reliability to obtain valid and reliable data.

The results showed that the effect of the praduct on the decision variables directly elected by 0.012. Promotion of
decision varigbles influence directl clecred by 0,260, Influence the price of the decision vartables divectly elected
By 0,066, A variuble influcuce wn the dedivton direcrty clecicd 8y 1,210 Diviales aiffuenc the bediaviai of voicts
m chaose divect decision of 2420t the vanable product. promotion, place, place, died swding Dot o s
acconnted Jor 74.3% m infleencing the decision jo chouse. Variahles influence the behavior of voters producty
divectly ar -0.074. Promotion variables influence the behavior of viters directly by 0.269. Price variables influence
the behavior of voters directly by 0.333 4 variable influence on the behavior of 0,118 voters directly.

Keywords: political marketing mix, the behavior of voters, the decision io choose
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Abstract ~ The guality of products is very significant to customer salisfaction. Sales of the product depends on how
well the marketers use personal selling strategies can make their customers believe in their choice, and that is
certainfy also be a loval customer fo the seller. In this study, the author tells about the cffect of product guality,
personal seffing, customer satisfaction, customer trust and customer loyalty. This study wses SPSS and linier
regression to solve the problem. The results of this study are product quality and customer satisfaction variables

have positive and persenal selling and customer trust variables have Hegarive cffects with lovalty eustomer of
gemstones.

Keywords. Product Quality. Personal Selling, Cusiomer Sarisfaction, Customer Trusr, Custonrer Layaly

Ambar Kusuma Astuti

PENGARUH PRODUK TERHADAP LOYALITAS Fakulias Bisnis. Univ. Kristen Duta Wacana
NASABAH DENGAN KEPUASAN NASABAH ambarkafa-siafl ukdw.ac.id
SEBAGAI PEMODERASI: Agustini Dyah Respan

STUDI PADA BANK SWASTA DI DIY Fakulias Bisnis, Univ. Kristen Duta Wacana

agustim@staff.ukdw.ac.d

Abstract — Banking institution at Yogyakarta Special Region is growing recently. It led from increasing he number
ofsubsidiary office, cash office, mobile cash services, pavment poit, ATM facilities and the employees. It means that
bank institutions really know how to meet the customers ' needs using their facilities. In oddition, bank institutions
provide the prochict range for children as well as adult peaple. The aims of this study are ta examine the effect of
banking products en customer lavalty; and to exawine the effect of cusiomer satisfaction ax a moderating variable
on the relationship between banking products and customer lovalty. The analvsis indicated that moderated
regression analysis concluded thai banking products siatistically influenced the customer loyalty. The interaction
between hanking products and customer loyaliy was statistically influenced by customer satisfaction,

Kevwords: prodict, cusiomer satisfaction, custoner lvatn-
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Umaira Wardhani
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BELI SMARTPHONE PADA PENGUNJUNG

Dra. Marhayanie, Msi
MILLENIUM ICT CEXTRE MEDAN

Tahultas Ekonoini dan Bisnis
Universitas Sumalera Utara

Abstract — Zero Moment of Truth atau yang biasa disebut ZMOT telah mengubak pandangan konsumen dalam
proses peucarian kebutuhannvg. Hal tersebus didukung dengan kemajuan teknofogi, dimana konsumen dapat
melakukan proses keputusan pembelian hanya dengan satu gadget di genggamannya dalam wakty yang singkat, Di
Indonesia, media sosial perlu menjadi perhation pemasar dengan bevkembangnya ZMOT, karena netizen Indonesia
lebik banyak memperoleh  informasi terbaru melalui media sosial. Penelitian inf adalah penelition deskriprif
kuantitatif. Tujuon dari penelitian ini adalah uniuk mengetahui pengaruh promosi melalui media sosial terhadap
preferenst konswinen dan minut beli smartphone pada pengunjung Millentvun ICT Centre Medan, Indikator yang
digunakan udalah perspektif konsumen sendiri atas promosi melalui medic sosial yang diffhataya, yaitu personal
relevance, interactiviry, message, dan brand familiarity. Hasil penelitian menunjukian bahwa message adalah fokior
yang paling dominan dalam membentuk preferensi konsumen dan minat beli, Sedanghanpersonal relevance dan
interactivity adalah faktor yang perlu ditinghatkon pengaruhnya terhadap preferensi konsumen dan minar beli.

Kata Kunci: promosi melalui media sosial, personal relevance, interactivity, message, brand familiarity, preferensi
konswnen, minaf befi
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PENGARUH PROMOSI PENJUALAN PADA NIAT Wisnu Wardhono
PMS-054 BELI DAN NIAT BAYAR KONSUMEN Universitas Katolik Parahyangan
' (SUATU KASUS PADA PRODUK GADGET) wardhono@unpar.ac.id

Apgus Hasan Pura Angpawijaya

Universitas Kalolik Parahyangan
agushasanpura(d;yaheo com

Abstract — Objectives — This siudv aims 10 find vut the effects of price discount, gifi voucher, and product bundling
towards the consutrer 's purchase intention and their wiltingness to pay.

Research Design/Methodalogy ~ This study uses (ab experimenral design. Respondents are divided into three
groups. In the first group, they are given a 30% discouwnt freatmens. In thesecond group, they are given a giff
voticher. Adnd in the fast group, there are given a product bundling. Paired t-1est is used to see how independent

variables — price discount/gifi voucher/product bundling influence the dependent variable - purchase intention and
willingness fo pay.

Findings — The results of this swdv indicate that consumers have a more positive altitude on providing a
greaterpromoiion, Conswmer's purchase intention and willingness to pay while they ve given u gifi voucher are
higher than while they 're given a price discount; but sl lower thanwhile they 're received a product bundling.

Revwi iy, pRice dist o @il veucier prodact diing. prrcaase mtemton, v dimgness 12 pay
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Abstract — A large munber of SME businessmen in the Medan city. did not provide assurance that they hod have
safe from the fncreasing threar that make competition sharply after the AEC-2015 era. Despite being a eontainer of
employment significantly. the SME scetor these studenis especially still become a serious ivsue. One of the serious
problems is the marketing strategies issues that include clustering procuct and marker segmentation. AN of these
issues will be formulated through an analysis of the internal and exrernal eavironmens

However, for the first vear of three years thar planned. the researchers onfy focused on grouping clustering
beforehand. Thus, in the next year are expected to use imternal and? external analvsis affer the gathering data. By
involving the MSEs and their customers, this research will pet various importam duta to formulate marketing
strategies in order (o improve the MSEs business competitiveness. This study uses gualitaiive and quantitative
approaches for gathering of data by filling the questionnaire, depth interview, and, FGDs model Based on the
tabulation of the data collected, the businesses in the SME level especially for the students, it can be said to have
Jour segments based on lifestvie. Fourth segmenting were derived from 34 indicators that make up 10 lifestyle
Jactors. Of the 10 faciors, formed the segmentation into four segments hased on the lifestyle of consumers, nomely:
aj the type of enterprising, b) Type of People House, ¢} Social tvpe, and d) Type of Entertainer.

Keywords: Cluster, Sepmentation, Strategic, Competitive Advantage

Gema Ramadhan
Program Sudi Manajemen, Fakultas

PERAN THREAT EMOTIONS DAN BRAND TRUST E“’“““‘;n[;’r’l‘;‘;’;‘jjr‘j@;ﬂ‘,’%ﬁ‘:& Jakarta
VYT DAL AM MENDORONG KEPUTUSAN PEMBELIAN e i
PELANGGAN MASKAPA] PENERBANGAN Rina Anindita

Program Siudi Manajemen, Fakulias
Ekonomi Universitas Esa Unggul, Jakaria
anindia.rina@gmail.com

Abstract — The aim of this study is to analyze the effect of hrand trust und threat emotions 1o consumer's purchase
decision in Garuda Indonesia Striciural equation modelling is wsed on this research to achieve the objeftives
above, The data gained from the survey using 23 items questionnires. The sample or respondents of this research
comes from consumer who has alreadv used garuda indonesia more than hwo times and live around Jakarta and
Tangerang. The number of sample is 117 respondenis.The result of the study shows that the model is fit . Also
shows thar both variables brand trust and threat emotions effect the consimer purchase decision significantly and
positive. Brand trust gives stronger effect to consumer decision rather than threat emations. Total contributions
Jrom brand trust and threat emaotions to consumer purchase decision is 75% means that there is siilf other factors
effect it but do not include on this research.

Kevwords: Threat Emotions, Brand Trust, Purchase Decision
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Universitas Surabs
PERILAKU KONSUMEN PASHMINA IMPOR DI indarini200 3 Eyahon.enm
SURABAYA Christina R, Honantha, S.E. MM,
CPM (Asia)

Fakuhas Risnis dan Ekonomika
Universitas Surabaya
crhonantha@gmail.com,
chrisiing_nrdrstaflubaya.ac.id

Abstract — AEC 20 3 has a very promising business opportunity. Particularty jor the service sector and SME
(small and medium enterprise), starts form textile, garment or bug. Business praspect for pashming also hus a good
opportunity. This siudy aims to deseribe the behavior of consumers is finding, buying. using, evaluating, actions
taken after the purchuse and use of pashmina impore in Surabaya. Consumer behavior include Who is buyer, What
they buy, Who influence their buying, Why they buy, Where they buy, When they buy, How ofien they use, How they
know about the product, How they evaluated ii after purchase, How they dispose afier the purchase.

Data processing are using frequency table, histogram table, and cross tabulation. The respondent used in this study
were respondents who had bought and used pashming import ot least 3 pieces a year and lived in Surabaya.

The result shows that wost of import pashimina scarf consimers are married people whose educational level are
diploma 3 - bachelor degree and being howsewives. Based on displayed dara it may be perceived that most popular
material among Surabaya consumers is cotion polvester. The most influential side for consumer is family. Most of
them purchasing import pashming scarves are unigue wotif and limfted edition. Mostly people get their
import pashmina scarves by onfine shopping and they get any new collection by social media. Frequency of
purchase is 3 through 3 times a year, and mostly satisfied with them. Regarding to consumer satisfaction
evaluation, there are also somevwhar salisfied and dissatisfied consumers with purchusing and wearing import

pashmina scarves. A large number of respondents will cither keep their used scarves or give them 10 their fomity,
once they gei bored of their scarves,

Keywords. Consumer Behavior, Consumer Behavior Study

V. Rachmadi Parmono

PERSEPSI KONSUMEN JAKARTA PADA Prodi Adminitrasi Bisnis

PERUBABAN TKLIM Fakuitas Ekonomika dan Bisnis
Unika Atma Jaya Jakana
vrachmadiparmono@yahoo.com

Abstract — The risk of climate change is happening and all the people is vulnerable to this risk. Addressing climate
change has 1o be the prioriny 1o owr cowntry. Consumer behavior is seen as a source and a means 1o mirigate the
risk of elimate change. Experiencing of the risk is generating the consumer perception of climate change. It is the
beginning to ruise the consumer awareness. Based on this convern. we employ survey to know the perception of
Jakarta consumer (o climate change. Bv using dowerprive analvtic we conclude thar the knowledge of Jokarmo's
crpsunter o ol chaage v high Fher aupmemged o vaived b getting infoemanen sspociall from: clectrani
pedia, print media and online media. 1hey know that sustainable consmnprion i the kev 1o unticipate and miigare
the risk of climate change. But they neglect (o 1ake resporsibility of witigating the climate change. The government
and corporafion is seen ds a prine actor i tackling climaie chaige agenda,

Keywords, cfimate change, susivinable comsumption, constimer, perception
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STRATEGI KONTEN DAN KETERLIBATAN Masmira Kurniawati
I ANGGOTA KOMUNITAS MEREK DI P
8- 5 B
PMS {59 MEDIA SOS14L FACEROOK Fakulas Ekonony dan Bisnis

. Universitas Airlangga
(StUdl pada Hotel Bintang Lima Di Suraba_\_-‘a) masmira_kiévahoo.com

Abstract — Komunitas merck merupakan sebuah feromena vang apabila dapat dimanfaatkan oleh perusahaan
secara optimal dapal berkontribusi pada kinerja perusahaan. Seiring berkembangnya teknalogi internet, maka
komunitas merek dapat terbeniuk tidak saja secara offline namun juga di dunia maya melalui berbagai media
sosfal. Oleh karena ifu perusahaan harus dapat mengefola dengan baik kontenipesan vang ditampilkannya di
media sosial sehingga dapat membeniuk keteriibatan anggota kominitas secara berkesinambungan. Penelitian ini
bertujuan untuk meneliti hubungan amtara strategi konten yang digunakun oleh perusahaan di pada komunitas
merek virfualnya dengan keteritbalan anggota komunitas. Perusahaan yang dipiiih dalam penelitian ini adalah
hotel bintang lima di Surabava karena Surabaya saar ini tengah mengembangkan indusiri pariwisalanya sehingga
hotel berperan sangat penting dalam mensukseskan program tersebut, leritama vang berhubungan dengan tipe
pariwisata MICE, Media sosial yang dipifih dafam penciitian ini adalah Facebook karena meripakan media yang
memiliki pertumbuhan yang tinggi hingga saaf ini dan Indonesia tercatat sebagaf negara dengan jumlah pengguna
Facebook keempat terbanyak di dunia. Teknik analisis yang digurakan adalah analisis konten. Implikasi bagi
pemasar akan disamnpaikan sesuai dengan hasil analisis.

Karta kunci: komunitas merek, keterlibatan konsumen, media sosial

Dimas Aryo Wibisono

. STRATEGI MARKETING PUBLIC RELATIONS goomversitas udt Lubur
R . imaswihisone@hotmail com
PMS-060 RERYTH PRODUCTION SEBAGAI EVENT o o
ORGANIZER MUSIK BRITISH Liza Dwi Ratna Dewi, M.Si.

Universitas Budi Luhur
liza.dwiratna@budiluhur.ac.id

Abstract — Creaiive industries occupying a strategic posttion in foreign exchange income of some developed
countries such as the Uniled States, England, New Zealand, Taiwarn and Singapore. In Unired States, the creative
industries has given higher contribution of nation joreign exchange than automotive, agriculture and aircraft
industries. in Indonesia creative industry occupying rumber 6 of foreign exchange contribution and absorb the
highest mumber of emplovement than other sectors. For that a field study of the creative industries activity need 1o
be taken and they can be prepared 1o take an importans role on Asean Econonic Community. This paper is written
Jron the field vesearch that rakes Rebyth Produchons, a British music event arganizer as the vbjects. This study
aims {0 determine how the marketing pbfic relatrans strategy of Rebreh Production as a British music event
organizer. In this study, researchers used the theory to pui forward the Sirategic Planning by Lartimore er af. This
theory explains thar there are three sirategic planaing process of a company or organization, nunety the publfic
opinion survey, brainstorming and scenario construction. This study used a quafitative approach with descriptive
guafitative method. Data cofiection techniques used s participant observation and fiterviews with several sources
gradually and through the study of fierature. The results showed Rebvth Production realize their sirategic
planning of marketing management 1o hold an event, then publicizing the event by making e-flyer through social
media, and invites comnunities lo engage in any activity Rebvih Production, as well as lobbving and negotiations
with prospective cfients will cooperate with Rebyth Production. Publications using the e-flver and then pass it an
social media proved to have a positive impact on the susrainabiline of events held Rebvth Production. Rebvth
Droduction hus fo leair i bussiness management )1 they wenn decome o plaver of creative dadisiiy in csce
Economic Communin Era.

Kewwords: crealive industry, marketing public relations, strategic planning, event organizer
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STRATEGI RELATIONSHIP MARKETING

TERHADAP RETENSI PELANGGAN MELALUT ; ?I‘;SZI}’O Hﬂ:i'
METODE SURVIVAL ANALYSIS ‘;‘3_’ M“ llﬂprfl‘*o.‘/ﬁﬂv
(STUDI RESTORAN DI SURABAYA) ri Mulyaningsih

Abstract — Persaingan bisnis dimasa kini, Mususnya bisnis restoran menunjukkan demikian kualnya untuk bisa
saling tetap bertahan bertahan hidup dar mencapai keberfiasifan dalam persaingun bisnis. Perusuhaan yang gagal
niemuaskan pelanggannya akan mengalami permasalohan yang komplek, ievutuma bagi pelanggan yang tidak puas
akan menyempaikan pengalaman buruknya kepada vrang lain dan bisa dibayangkan betapa besarnya kerugian
yang akan dialami perusahaan akibat kegagalannya dalam memuaskan pefanggan.

Dari hasit penelitian terdatiuty yvang menggunakan swategi relationship mavketing ik mengetahii serta
mengrkur tentang : custamor relationship marketing mempertahankan rerensi pelangean, seria pengaruh nilai
pelangaan dan kepuasan pelanggan terhadap retensi pelanggan, ternyata masih diketemukannva kelemahan-
kelemahan strategi marketing retationship markefing tevhadap retensi pelanggan pada restaran kategori vedang
dan besar dimana ikatan pelanggan-manajemen recforan hanya diwufudkan dalam membershipcard.

Padu penelitian ini, akan memberikan penguatan pada retensi pefanggon melalui pengembangan metode Survival
Analysis. Konsep penting pada metode ini adalah penentivun sensor pada kejadian. Sensor yang dilakukan dengan
menggunokan sensor kanan, kareng kejadian setelah waknt yang diteliti tidak dapat diketahui atau tidak tersensor.
Swani event dalanr analisis dengan menggumekan metode survival analysis harns ditentakan wekin mulai dipesan
pelanggan terientu, sedangkan wakin berhentinya yaine sact swatw produk tidak dipesan pefunggan tertentu dalan
sat bulan, sebinggu akun dapar dibuatkan survival data dari tiap produk pada yeniong data vang direfin.

Kata Kunei : Customer, Retensi Pelanggon dan Survival Analysis

Soematrjati Tjokroamidjojo
THE CUSTOMER LOYALTY FORMATION Jurusan Munajemen Fak Ekenomi & Bisnis
PROCESS FOR FAST FOOD RESTAURANT Universiata Sehelas Maret

smiswdtegmail.com

Absiract — The competition in the corporare on world is beconre tighter by the presence of somwe variery of similar
products in the market. Customers witl be more selective and free to choose the required product so thul the
businessnien must develop and maintain an angoing refadonship between the customers and the businessmen.

The purpose of this study s fo determine the factors that make up customers loyaity to the fust food restaurant. This
study is a causal research with survey method. The population targeted in this study is the customers of fast food
restaurant in Surakarta. Sample taken from 204 people, sampling technigue thur used was convenience sampling.
The quality of research duata obtained using validity was tested by exploratory factor anolysis, end declgred vafid
hecause the value of facior {oading above 0.4 and reffabifity test with Cronbach's Alpha analysis 1o oblain a vahue
above 0.6. The method of analysis that used is strictural equation modeling (SEM).

Vhe vueudre of the pogdecic indirgre thor the bvnarhosie thay there are 10 lncr sualyoed & sinaificas wind i o
greater significance fevel of 3%, in percetved value tnfluenced customer satisfacrion and customer foyalry,
customei satisfuction influenced customer foyalty, image influcnced customer sutisfaction and customer {oyairy,
expertive influenced commmitment and customer loyalty, customer trust influenced conmnitment and customer fopalty.

Kevierds: customer 'rust, commitiment, customer sarisfaction, customer loyalty
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Muniaty Aisyah

THE DIRECT AND INDIRECT EFFECTS OF Facully of Economics and Business,

PvIS-063 MUSLIM CONSUMERS’ ACTUAL PURCHASE AT State Islamic University (UTN} Syaril
HALAL RESTAURANTS Hidayoniloh Jokarma

muymiaty.aisvahf sinhlacid,

Abstract — The halal label. logo or certificare not only guarantees Muslims what they constme orF use is in
accordance to Istamic lav, but also can be implemenied as a competitive markering strategy in facing the AEC
Thus, this swdy aims 1o anabvze the direct and indivect effects of musfim consumers” actual purchase at hafel
restuurapls.  Using primayy data collection method, 101 questionnaires were disiribuied fo rarget respondents
comprising of consumers ar Bintare Pluza who dined in restavranis with hatal logo or ceriificate. The data was
analvzed using the Structwraf Equarion Model. This stucv proposes seven divect cansal effects (attinude, subjective
nori1, and perceived befiavioral control towards purchase intention; and attitude, subjective norm. perceived
behavioral control, and purchase intention towards actual purchase), based on Theory of Planned Behavior (TPB)
in the siructural model. The findings indicate three direct effecrs and two indirect ¢ffects that are; 1} subjective
normt is positively related to the halal vestaurants purchase intention; 2} perceived behavioral control Is positively
related o the halal restaurants purchase intention; 3} purchase intention is positively related fo the consumers’
halal  restaurants actiual purchase; 4} consumers’ intenlion has an indirect effect on mediating subjective norm
toward the halal restaurants actual purchase, 5 } consumers’ intention has an indirect effect on mediating
perceived behavioral control toward the consumers’ halal restaurants actieal purchase, Thus, consumers’ intention
over purchasing at halal vestaurants could predict the recessities of restaurantswith halal fogo/ certificate among
Muslims, By addressing the consumers' behavior that predict the necessities of halal resiaurants, marketers can
stimulate the consumers 1o certify  thelr restaurants and sequentially stimulate restaurants with halal Jogos
cerfificates in Indonesia.

Kevwords:  halal, restaurants, purchase behavior

Fernando Ricky

THE EFFECTS OF WORD OF MOUTH AND PRODUCT Unnersitas Ciputra, Surabaya, Indonesia

. Mr.Femando®a4 vahoo.com
ATTRIBUTES TOWARD PURCRASE DECISION ON <tina Whidva Utami
ICE MANIAS Christina Whidya Utami

Universitas Ciputra, Surabaya, Indonecsia
windyautamil@ciputra.ac.id

PMS-D64

Abstract — This research aims to test the effect of word of wonth and product attributes toward customer decision
to buy fce Manias both partially and simuftaneously. The variables siudied in this research are word of mouth (X1}
and product attribuites (X2}, Word of mourl: has four indicators which are word of mouth inmtensity, positive word of
mouth, negative word of meuth, and the content of word of mouth. Product atiributes also have four indicators
which are price, speed of service, menu variance, and taste. The analytical teol used in this research is multiple
regression. The populations in this research are those who have ever bought lce Manias prodicts and the number
is infinite. The size of the sample is 35 respondents with a sampling technigue of convenience sumpling method.
The anahsis vesult shows that word of mouth and product attributes have a significant effect both partiatly and
simultancously toward purchase decision of lce Manias.

Kevwopds iWard ar Voptk, Fraduce 3uriiites, Karcane Coceamn
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PRODUCT FACTORS Aji Cahaya Nusantara, SE

Economic and Business Faculiy,
Sebelas Maret University
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Abstract — Thix stucdy wennts fo examing the relutionship between sex appeal and attitide tovards the ads, and more
than, this study alse wanis jo examie the role of product facrors in moderating the refationship of this mo
variahles,

Experiinental design is done to control the relution among the variables abserved in this snedy. The participants
consist of 100 males’ wndergraduate studenrs of Sebelas Marer University — Swrakarta, who are divided inlo 4
groups of fuctoriul desiyn: 2 (sex appeal: High vs Lowy x 2 fprodici fuctor: Congruence vs Non Congruence).

The results showed that sex appeal is an effective siimulus effects the individual positive attitude roward an
adveriisement. As well as product factor is another stimulus, which effectively influence positive attitudes ioward
advertising. Bul in this study also found that the produci is nor o variable facior, which can strengthen or weaken
the relationship berween sex appeal and positive anitude toward advertising.

Furthermore, in addition 1o this study discusses the findings, alse discnsses the implications of both theoretical and
practical, as well ay the fimitations of the study.

Key words: Sex appeal, product factors, atitude towards the ads, consumer behavior
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USAHA PENINJAUAN PENTLAIAN PIHAK KE 2 Hermawanto
ATAS PENILATAN PIHAK KE 3 DAN USULAN . Departemen Manalemen
SNPFYON PERBAIKAN KUALITAS JASA PENDIDIKAN PADA | fkufasTkonol to0 Pavis Triverias
_‘ SEKOLAH MENENGAH ATAS NEGERI «X* hersushon_ 201 Vaivahoo.cowm
SURABAYA YANG TELAH BFRSERTIFIKASI

Wimas Mustika Rinl

mimasiustikae pmail.com

IS0 %001

Abstract ~ Banyaknya kinerja dari organisasi/perusahaan yang ftelah terseriifikasi 1SO 9000 vang tidak
memuaskan bagi stakeholder nva menarik untuk ditefiti. Hal tersebut bisa juga rerjadi pada organisasi-erganisasi
pendidikan, baik pendidikan tinggi maupun pendidikan menengah dimany mahasiswaisiswanya mengeluhkan
kineria layanannypa. Artinva, kinerja vang telah diloloskan oleh assessor ISQ 9000 (pihak ke 3) tapi masih
dikelubkan oleh konsumennya (pihak ke 2),

{de penwlisan ini berawal dari sebuah karyva ilmiah yang berjudil Anafisis Dan Usulan Pevbaikan Manajemen
Mutu Jasa Pendidikan Pada Sekofah Menengah Atas Negeri "X" Surabava Yang Telah Berserrifikasi 150 900!
(Rini, 2013). Langkah berikutnya dengan menuliskan artikel ini dimaksudkan untuk (1} meninjau apakah kualitas
Jasa pendidiktan yang diberikan oleh SMAN X Surabava yang telah memperoleh (SO 900! juga memenuhi
kepuasan siswa SMA tersebut mefafui penggunaan CSf dan pengintegrasian mairiks 1PA dan mode! KANO, dan (2)
memberikan masukan kepada pihak SMAN “X*' untuk meningkatkan ity pendtdikannya walaupun institusi
tersebut telah memperoleh IS 9001

Usaha vang dilakukan disini dimaksudbon untwk melatadan konfirmasi apatkah kvalitas pendidikan yang telah
diakui oleh pihak ke 3 juge dirasakan memadai ofeh pifiak ke 2. Artikel ini bevujuan ingin mengonfirmasi apukah
organisasi vang telah memperofel IS0 9001 2008 dari pihak ke 3 (asesor ISO 9001 )jwga mendapatkan penilafan
yang baik duri pihak ke 2 feusiomer).

Berdasarkan integrast dari hasil natriks IPA dan model Kano, atribut jasa pendidikan yang dianggap penting bagi
para siswa dan perlu untuk diprioritaskan adatah atribnt guru menggunakan metode pembelajaran yang baik dan
atribut sekolah menyediakan lingkungan belajar yang baik. Apabila dipeiakan pada atribut-atribut yang ada pada
ISC 9001, maka pengguraan metode pembelajaran yang tepat terkait dengan atribut customer focus dan
pendekatan proses, sedangkan penyediaan lingkungan belajar yang batk terkait dengan atribut leadership,
Sembilan usulan perbaikan pada atribut-atribut jasa pendidikan vang menjadi prioritas  berdasarkan
keterkaitannya dengan atribut-atribut customer focus dan leadership pada IS0 $001diberikan pada tim pimpinan
sekolah, para gury, dan karyewan melakukan perbaikan dalam pengimplementasiannya.

Keywords: quality of education services, expectations. CS1, Kano, IPA, cause and effect diagram

68 AMANAJEMEN PEMIASARAN






Absiract Book Forum Mandgjemen Indonesia (FMly Ke-7
“Dinamika Dun Peran Iimu Manajemen Untuk Menghadapi AEC "Jakarta, 10-12 November 2 0 1 5

Annisa Noor Rahmatika
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PELAUT NUSANTARA, MENGUASAI SAMUDRA DI ichanthhad gl wepm
SELURUH DUNIA" Trias Setiawati
{STUDI KASUS KEPEMIMPINAN PEREMPUAN)

Unversitas lslam Indonesia
Iriasseiiuwal GopnLul ro

Abstrace — This study tided "Roaring fioness: Stir the Saifors on the archipelago, Mastering Ocean around the
World" (Case Study of femle's Leadership Mrs. Sri Tutie Rehevu or MST) on Politeknik Marfiim Negeri Indonesia
“Polimarin* Semarang-PMNIPS). The purpose of this study was 1) o know the process MST in being a leuder, 2}
To find the MST motivation wiy chaose the maritime world, 3) To know how MST leadership, 4) 1o know how o
develop FPMNIPS, and 5) Ta know the obstacles and challenges in becoming afemal feader e. This study is a
quadlitative research upproack, o case study. This collection data methodsused interviews, observation, and
documentation. The persan thar be chosen in this research is MST the feader or direcror PMNIPS, To determine the
data validity was used the data credibiliy test for data confidential Methode rest data used triungulation ond
member check. Data analysis methods of using data reduction, the dgta display, and conclusion drawing. This
study found that MST become a leader based on the process of upbringing and education of his parents while in
Maritime College. In principle leadership, MST afways adhered to the principle of honest, responsible, and faithful,
The motivation choose the maritime world comes from seeing the world crutse Indonesia which at the time is not
good, Leadership MST tend to close to Behavior Theory. MST entered into a collaboration with other universities

to develop PMNIPS. MST bipgest challenge is in getting fuman resources. The double burden is also found in the
feadership of MST.

Keywords: Female Leadership, molivation, maritime, and gender equiry

Yayan Firmansyah W
Sekolah Tinggi llrma Ekonomi Ekuitas-

Bandung

ANALISIS FAKTOR WORK-LIFE BALANCE yayan firmansyzh.mgl@gmail.com

DALAM MENGHADAPI FRA MASYARAKAT Dwinto Martri Aji Buana
EKONOMI ASEAN: Alurmni Magister llmu Manajcinen,
STUDI PADA MAHASISWA KELAS KARYAWAN Fakulas Ekonomi dan Bisnis

DI BEBERAPA PERGURUAN TINGGI Universitas Padjadjaran-Bandung

KOTA BANDUNG Joeliaty
Fakultas Ekonomi dan Bisnis
Universitas Padjadjaran-Bandung

J joeliatyfyahoo.co.id

Abstract — The purpose of this study was to defermine the factors that affect work-life balance at the employee class
students at several universities in Bandung. The topic of work-life balance is becoming increasingly important in
Indonesia as a developing countrv. This research was conducied by a survey of students at several universities in
Bandung. Factor analysis was performed using SPSS 22, This research is important to do in the midst of
increasinghy fierce competition w the global level, especially facing the MEA because there is very fittle 1o do
Further investigation in this vegard in the academic Jevel, The results indicate thar the commen factor which formed
Jrst ag wmech as one foctor, (his resudt was obrained from cigenvaiie is equal tn 77.76% This rescarch can be a
reference for student class copplaves o work and persongd inrerest in Ty campis shoang went by As for
cofloge con b roforonod Jol TGN PONG whidine coltores Vel preueide 1 et P BY STy Factor anafeses
of the work-fije batance in the comtext of higher education not only have an impact on individual students, but also
can be developed on employecs amd icachers in order to create a conducive tearning climate. At the end of this
study also discussed several suggestions and other managerial impfications.

Kevwords : Work-life Balance, Higher Education, College Student
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Flisabet Sizhaan

Program Studi Manajemen
Fakultas Ekonomi dan Bisnis

ANALISIS KESUKSESAN KARIR PARA Unis crsitas Sumatcra Utara
KONSULTAN PADA PERUSAHAAN ematl: D Elisabothsuhaant@yahoo com
MULTI LEVEL MARKETING Prihatin Lumbanra)
vmail: rinJumbanrajaicyahoe.com
Yasmin Chairunisa Muchtar

cmail: yasminnwehear@gmail com

Abstract - Afier in-depth interviews were conducted and jocus group discussion fo the distriburor { consultant) on
multi the fevel companies or direct marketing { the selling ) companies . that there was an fmprovement on
enirepreneurship compeftence, there was an improvement on the commitment of enireprencurship , an improvement
on motivation entreprencurship , there was an improvement on the success of safety carcer after in-depth
interviews and FGD for the distributor multi the level of marketing { MLM } These proved ihat the success of a
model whose career has been produced through cartier irials that the model was appropriate and suitable for
applied to companics multi the level of markering and companies direct the selling . Based on in-depth mterviews
and focus group discussion known that the success of the career of objective according to the distributor (
consultant ) be achieved if a turnover of safes | the number of downline increase , income increased , living
standard of living tv be able to achieve better and better social status . because having a good job and having an
increasingly broad promiscuity For the distributor . career success achieved if the welfare of increasing their
subjective , they feel satisfied berkariv in the business of direct sefling | because having freedom ( auronomy in their
own business set In addition every distributor ¢ consuliant ) have a desive to reach the highest carcer . Based on
the activifies of women has been able 1o confirm thar the resolts of this fod success model whose career hay been
tested through in-depth interviews ¢ depith j interview _Affer the focus group discussion ¢ feds | then the resulis show
a trend thar is not much different | it means the result of in-depth interviews conducted individially afier colfected
and ditabulasi and analysis was conducred | the results from focus gronp discussion ( fgds directs and strengthen
the result of in-depth interviews.

Key word. career success , competence of enfrepreneurship | the commitment of entrepreneurship , motivation
entreprencurship

Jessica Teny Lukite
ANALISIS PENGARUH KOMPENSASI

Alumini Fakultas Ekonomi Universitas

MONETER DAN NON-MONETER DENGAN JENIS Katdlik Indonesia Atma Jaya
KELAMIN SEBAGAI VARIABEL MODERASI Christine Winstinindah Sandroto
TERHADAP MOTIVASI KERJA KARYAWAN

Fakulas Ekonomi Universitas Katolik
Indontesia Atma Jaya
christine. wins<,ammajaya.ac.id

PT MAYORA INDAH Thk.

Abstract — One of the factors that influence employee motivatfon Is the compensation given by the company o
employees. Compensation itseff can be either monerary compensation or non-monetary. The purpose aof this study
was to deteninine the effect of monetary and non-monetary compensation on employee molivation in PT Mayora
indah Thk. Other purpose was fo determine whether sex can sirengthen the influcnce of moncrary compensation
and non-manetar) molivation to work. The sampling technique was stratified raidon sampling. Analysis method
witly multiple lincar regression and hypothests is tested by T-1est and F-rest. The resulis showed that in PT Mayora
Indah, Thk moneiary compensation affects emplovee motivation, non-monetary compensation affects emplovee
masivafion, manefan: and non-monetay campensation sioltareusty infhience eaiplovee motivation,  gender did
ang niocferaie e cffeet of MORele compensalion. i work molivatio gund iodoiica the Jftar of non
monetary compensation on work motivarion, there is influence of gender, monetary compensation. and moderate 1o
motivation, and there is the influence of gender, non-monetery compensation. and moderate simultanenosly on
emplavee morhvation.

Keypwords: compensation, monelary compensation, ror-monetary compensarion, molivation
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Prof.Dr. Lia Amalia.,, SE, MM

ANALISIS PENGARUH KON{PETENSI, MASA Magister Manajemen
KERJA, JAM KERJA EFEKTIF TERHADAP Universitas Esa Unggul, Jakarta
KINERJA KARYAWAN fia.amalia@esaunggul.ac.id
(Studi kasus : The Dharmawangsa Jakarta) Zairil., MM

crilsylvana@yahoo.com

Abstract — This research aims to discuss on the influence of Campetence, Future Work, Work Hours Of Effective
Performance Of Emplayees in The Dhaymawangsa Jakarta. This research was conducted to determine the effect of
Competence, Future Work, Work Hours Of Effective to Performance Of Employees in The Hotel Dharmawangsa
Jakarta,

Samples were alf employees of The Dharmawangsa Hotel Jakarta as many as 347 people with level lto 7.
Competence, Future Work, Wark Hours Of Effective Performance Of Employees are dependent variables and
Performance as independent variahies.

Analysis used i this research is the regression analysis linear to measure how much the independent variables
{independent), in between Competence, Future Work, Work Hours Of Effective Performance Of Employees.

The processing data with application software Statistical Package for the Social Sciences (LSPSS) version 21.0 for
Windows.

Quantitative analysis results obitained are Competence, Work Period, effective working hours a significant effect on
performance. The most dominant influence is the next Warking Period Competence and effective working hours.

Wark Period has the most dominant influence to Performance

Keywords: Competence, Future Work, Work Hours Of Effective, Performance Of Employees

ANALISIS PENGARUH LOCUS OF CONTROL DAN Sri Rahayuningsih
SELF EFFICACY TERHADAP KINERJA DENGAN UNISBANK Semarang
SDM-006 ETIKA KERJA ISLAM SEBAGAI VARIABEL ayu_1961@yahoo.com
A MODERATING Askar Yunianto
(Study Empiris pada Perawat di Rumah Sakit Islam UNISBANK Semarang
Sultan Agung Semarang) askaryuniznio@yahoo.com

Abstract — This research aims to analyze the influence of Istamic work ethichs toward the relationship of Locus of
Control and Self Efiicacy toward nurses performance. The writer uses purposive sampling method to take the
sample from Sultan Agung Islamic Hospital Semarang. The data tested in this research covers validity test with
product moment, reliability test with alpha cronbach, multiple linear regression analysis, t-test for testing and
proving the research hypothesis.

Result from regression analysis {-test shows that (1) Locus of Control has influence toward performance, as strong
as Locus of Control influence inside the murse the nurse self,, her performance increases (2) Self Efficacy has
influence toward performance, as strong as self efficacy influence inside the nurse self, her performance increase,
(3} Locus of Controf variable is as moderating variable. enhancement of Locus of Contral suppearted by Islamic,
{4} Self Efficacy variabel is nol moderaiing vaviabel reduction of self Efficacy supported by islamic wark ethics will
reduce the nurse performance.

Keywords : Locus of Control, Self Efficacy, Islamic Work Ethics , Performance
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ANALISIS TANTANGAN PENGEMBANGAN SDM bapl e e
DI UKM (INDUSTRI BORONDONG) Universitas Sangga Buapa YPKP Bandung

rafi_afiafiyahoo.com

Abstract — Tujuan - Menghadapi MEA 2013, dimana era persaingan globalisasi akan sangatl ketal. Persaingan
yang terjadi tidak hanya dengan produk lokal dan SDM Lokal tetapi dengan sehwruh Negara asia. Indonesia
sebagai Negara yang dengan kekayaan fuar biasa, harusnya bisa mempertahankan dan kalau perty mengalahkan

produk-produk luar yang masuk. Hal ini dituntut kesiapan dari sumber dava manusia wntuk menghadapi pasar
global,

Desain/metodologi — metode penelitian ini bersifat kualitatif, dimana penulis melakukan wawancara ferkadap
para pelaku wsaha termtama wntuk UKM (Usaha Keeill Menengah). Uniuk respondennva lebih ke usaha yang
sifatnya hedonic (fashion, kuliner). Bandung sebagai kota creativeperencur sangat inovasi dalam menciptakan
produk-produf tersebut.

Findings, diharapkan hasil observasi melalui wawancara dapat menghasilkan tantangan dan hambatan yang
dihadapi oleh para pelaku usaha dalam menghadapi MEA 2015

Practical implications — implikasi penting dalam penelitian ini terutama untuk kesiapan para pelaku usaha dalam
menghadapi MEA 20135,

Keywords , MEA, SDM

Nurdjannah Hamid
Econamic and Business Faculty of
" e Hasanuddin University, Perintis
i ANTECEDENT OF EMPLOYEE'S COMMITMENT Kemerdekaan Street Km 10 Tamalanrea,
RIIN EUILEE  AND CONSEQUENCE TO THE PERFORMANCE OF Makassar, Indonesia, 302435
i PT. ANGKASA PURA MAKASSAR Email: nurdjannah. hamidi 7@ gmail.com

Ria Mardiana Yusuf

Email: riamard67(@pmail.com

Abstract — This study examined the effect of employee’s job satisfaction, employee's commitment to the employee's
perforimance at PT. (Perseroj Angkasa Pura I Hasanuddin International Aivport. The population consisted af 78
employees as a respondent, and using a survey research method with praportional cluster random sampling as a
technique to choose the size of sample, also simple random sampling to choose the respondent. The hypothesis was
tested by path analysis. And the resuli showed that employee’s job satisfaction has a direct signifincant and
indirect significant effect to performance through employee's commitment. Also employee's commitment has a
direct significant effect to employee's performance.

Key words: job satisfaction, commitment, employee performance
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Siti Haerant

APLIKASI METODE DISTRIBUSI PAKSA DALAM Magianr "’;_‘{*”:{J“‘"L“‘é‘_ vt
PENILATAN KINERJA DAN BUDAYA ORGANISASI e
SERTA IMPLIKASINYA TERHADAP KEPUASAN Nurjannah Hamid
KERJA DAN KINERJA KARYAWAN ' Magister Manajemen Universitas
PT BANK MANDIRI (PERSERO), Tbk, S
AREA JEMBER Agus Yubanto

Magister Manajemen Universitas
Hausanuddin

Abstract — This sudy aimstoidentify andanalyze: ajthe significance ofthedivect and indirect  influence of
performance appraisal on job performance, bjthe significance of direct and indirect influence of corporate culture
on job performance, c) the significance of the influence of job satisfactionon job performance. The Methods of data
collection is a questionnaire. Datawere analyzed withpath analysiswith the decomposition model of causal
influence between variables. Research results indicatethat: 1)the influence of performance appraisal is direct and
indirvect effect, positive and significant of job performance, 2ithe influence of corporate cultwre is direct and
indirect effect, positiveand significani onjob performance, 3) the influence of job satisfaction is direct effect,
positive and significant on job performance.

Key Words : performance appraisal, corporate culiure, job satisfaction, job performance

Enggal Sriwardiningsih
DAMPAK SISTEM KOMPENSAS], MOTIVASI Binus University, Jakarta
SDM-010 PEGAWAI DAN KQMITI\’IEN ORGANISASI enggalnabeel@yahoo.com;
PEMERINTAH TERHADAP KINERJA

Rudy Aryanto
PEGAWAI NEGERI DI INDONESIA

Binus University, Jakana
raryanto@binus.edu

Abstract ~ How big is the impact of compensation systems that exist today, the motivation of civil servants and
commitment of governmen! organizalions in managing state-owned enterprises on the perforimance of civil
servants. This study wanted to know how big the impact of those three things that cause public servants willing to
work optimally. Primary data was tested in 100 public servants as the respondent sample of this research. SPSS 20
is used as an analytical tool. The resulis showed that these three variables and immense positive impact on
performance. Finally, the report alsa deseribes the managerial advice and limitation of this study.

Keywords: Compensation System, Motivation, Organizational Commitment, Employee Performance
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Anastasia Riani S.
Universitas Schelas Maret
SDM-011 DAMPAK STRES DI TEMPAT KERJA DAN Rianis2004¢yahoo.com
CYBERLOAFING PADA PRODUKTIVITAS KERJA lgn. Sri Seventi

Universitas Sebelas Marct
seventisudibyol@ vahoo.cam

Abstract — Tujuan dari penelitian ini adalah untuk menguji dampak stress kerja (vang terdivi dari Role Ambiguiry,
Role Conflict dan Role Qverload) yvang dialami karvawan pada produktivitas kerja. Serta menguji peran praktik
Cyberloafing sebagai pemediasi pengaruh stress kerja pads produkiivitas kerju, Penelitian ini merupakan
penelitian replikasi dengan metode survey. Target populasi penelitian ini adalah karvawan bank BNI di Surakaria.
Sampe! diambil sebanyak 110 responden dimana sampel adalah karyawan bank BNI Surakarta . Teknik sampling
yang digtnakan pada penelitian ini adalak proportional random sampling dan mewakifi bagian kerja yang ada
vang menggunakan komputer serta bisa mengakses internet di perusahaan tersebut,

Alat emalisis yang digunakan wntuk menguji hipotesis dalam penelitian ini adalah Path Analysis. Berdasarkan dari
data yang diperoleh melalui kuesioner yang disebarkan kepada responden, kemudian akan diolah dan disimpulkan
bagaimana dampak terjadinya stres kerja dan Cyberloafing pada produktivitas kerja. Data tentang stress kerja
vang dialami karyawan, Cyberloafing dan produktivitas kerja diperoleh melalui dafiar pertanyaan yang
variabelnva diukur dengan menggunakan skala Likert 5 poin. Dalam penelitian ini menggunakan responden
karyawan yang menggunakan computer dan bisa mengakseys internet dalom tugasipekerjaannya. Karena karyawan
yang bisa mengakses internet dalam pekerjaannya inilah yang memungkinkan menyalah gunakan waktu kerjanya
untuk mengakses hal-hal lain yang tidok ada hubungannya dengan pekerjaan, misalnva mengivim dan membaca
email, mengakses situs? lain yang tidak ada hubungannyva dengan pekerjaan. Sedangkan salah satu penvebab dari
Cyberloafing adalah adanya stress kerja yang dialami ofeh karyawan (Henle dan Blanchard, 2008).

Untuk jangka waltu yang lebih panjang hasil penelitian i diharapkan dapat menjadi acuan untuk kebijakan
tentang pengelolaan stress kerja dan penanggulangan Cyberfoafing di tempat kerja.

Kata kunci: stres kerja, cyberioafing, produlttivitas kerja

Tuwanku Aria Auliandri
EVALUASI HAMBATAN PENERAPAN 55 DENGAN | Departomen Manajemen Fakultas Ekonomi
SDM-012 MENGGUNAKAN ROOTCAUSE ANALYSIS RS e i

- PADA CV. X SURABAVA Saksono Wijayanto

Departemen Manajemen Fakultas Ekonomi
Dan Bisnis Universitas Airlangga

Abstract — Well-structured working system is essential to ensure smooth and neai production activities that will
influence job's effectiveness and efficiency. One example of good working system is “good house-keeping" that Is
more well<known by the implementation of 38 to CV. X, presents and analyvzes factors that become obstacles while
implementing 58 in CV.X, and to suggest recommendations for CV X in order fo be able to re-implement the 38
concepl.

CV. X had once utilized the 55 concept for some period of time, but at the moment the program hud been dismissed
Only Seiri activities that fell within good categories while Seiton and Seiso activities achieved only medium
categories, Seiketsu and Shitsuke activities are in the bad categories. There are 17 obstacles that caused the
difficuities in implementing 55 program in the company. According to the root cause analysis, the main factor that
highly contributed to this failure is the lack of infensive communication with the head office and the inability to
ensure the head office to provide support.

Recommendation given o reactivate the 38 program and to ensure thai it will work well is to mamiain a good
communication with the head office. Furthermore, the production team needs to ensure the head office about the
importance of the 58 concept implementation for the company.

Keyword: 58, Implementation, Obstacles, Rool Cause Analysis, Evalwation
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FAMILY SUPPORT, FAMILY ADAPTATION, DAN Nurullaily Kartika
FAwa' Y10 WO{QK CONFLICT PENGARUHNYA Fakoltas Ekonomi dan Bisnis
TERHADAP PENYESUATAN KARYAWAN DI Universitas Airlangga, Surabaya
LINGKUNGAN KERJA nurullailykanika@gmail.com

Abstract — Kesuksesan dalam penyesuaian kerja kavvawan felah menjadi salah perhatian bagi perusahaan
multinasional. Studi ini tefah mendapat perhatian bagi para akademisi untuk diteliti lebih lanjut. Dalam mencapai
kesusksesan pelaksanaan tugas internasional, karyawan membutubkan dukungan dari berbagai faktor, salah
satunya adalah faktor keluarga. Dulungan keluarga (family support), kemampuan adaptasi keluarga (family
adaptation) dan tingkar konflik kebutuhan keluarga dan pekerjaan (family to work conflict), memiliki aspek pening
dalam mendorong karyawan untuk mensukseskan penyelesaian tugas internasionalnya. Oleh sebab itu, studi ini
akan membahas 3 hipotesis penting, dimana hasil penelitian ini, yakni hipotesis 1 menunjukkan family suppor!
mempunyai pengenruh positif terhadap adaptast karvawan. Hasil wji hipotesis ke 2 menunjukkan bahwa family
adaptation mempunyai pengaruh positif terhadop adaptasi karyawan. Hasil hipotesis ke 3 menunjukkan family to
work conflict mempunvai pengaruh positif’ terhadap adaptasi karyawan. Hasil akhir dalam penelitian ini
memberikan tambahan implikasi manajerial atas hasil penelitian, yang dapat menjadi wacana tambahan bagi para
akademisi dan pelaku bisnis khususnya dibidang bisinis internasional,

Kata kunci: Family Support, Family Adaptation, Family To Work Conflict, dan Adaptasi Karyawan

Wa Ode Zusnita Muizu

‘ FEB Unpad
HRM STRATEGIC DALAM PENINGKATAN ‘ waade. zusnita@fe.unpad.ac.id
DAYA SAING PERUSAHAAN Emie T. Sule
FEB Unpad

ernie.tispawati(@fe.unpad.ac.id

Abstract — Organisasi yang ingin menjadi pemenang dalam persaingan bisnis tentunya harus mampy melakukan
berbagai perubahan dan inovasi organisasional Bevbagal perusahaan terkemuka dunia telah membuldikan bahwa
Human Resources adalah kunci keberhasilan mereka dalam memenangkan pasar global. Hal itu dapat dipahami
karena sistem manajemen dan sirategi bisnis apapun yang diterapkan tanpa didungan SDM yang memadai akan
sulit diharapkan efeltifitasnva. Namun seat ini, telah berkembang paradigma baru tentang pengelolaan manusia
dalam organisasi yang dikenal dengan MSDM Stratejik yang mengintegrasikan sistem-sistem SDM dengan strategi
perusahaan sebagal perwujudan keselarasan strategi SDM dengan strategi perusahaan. Model strategic business
partner mevupakan model yang menckankan integrasi yang repat atan sesuai dari praktek-praktek SDM dengan
strategi bisnis organisasi dalam rangka meningkatkan daya saing perusahoan.Oleh sebab itu pengembangan SDM
sudah harus dilakukan secara integral dengan strategi perusahaan dan senantiasa mempertimbangkan pengarih
perkembangan global sebagai pemacunya Untuk itulah diperlukan kesatiwan pandang para eksekutif perusahaan
terhadap Human Resources Strategy ini dalam rangka meningkatkan daya saing perusahaan.

Keywords: HRM Stratejik, Daya Saing Perusahaan
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Marsa Hadi Iswara
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IDENTIFIKASI DAN USULAN PERBAIKAN Byl
KINERJA BERTH TIME KAPAL KARGO DI '

: spandam Katias
PELABUHAN PELINDO 3 BANJARMASIN Sepati e |
Fakultas Ekonomi dan Bisnis, Universitas

Airlangga, Surabaya
puspandam(@feb.unair.ac.id

Abstract — The purpose of this study was to identify the factors and causes of ineffectiveness of the current berth
time of cargo ship in the Port of Trisakti Banjarmasin which managed by PT. Pelabuhan Indornesia IIf Banjarmasin
using cause and effect diagram. Once the causes can be identified, then the proposed improvements can be
administered 1o improve the effectiveness of cargo ship's berth time in the Port of Trisakti Banjarmasi.
Identification of the ineffectiveness causes are conducted by interview and direct observation of some informants
who understand and invelved in the cargo ship’s berth time process. From the ideatification, we obtained five
factors identified as the cause of ineffectiveness, the faciors are: man, faciiities / machinery, environmeni,
malerials, and processesfservices. These five factors are then described deeper using cause and effect diagram and
discussions with managers to get at the rool problem. Analysis showed that the lack of facilities at the port and
engine damage halled activities becomes the main cause of the probiem. Improvements ave given by adding
additional facifities and the implementation of preventive maintenance to extend engine life and reduce the
Sfrequency and level of damage.

Key words: port, berth time, cause and effect diagram, preventive maintenance

Eko Purwanto
Program Studi Magister Manajemen UPN

J “Yeteran™ Jawa T
KAJIAN KINERJA PEGAWAI e et
PADA UNIT AIR MINUM DALAM KEMASAN o
PT. SWABINA GATRA GRESIK Eddy Wiyono

Program Studi Magister Manajemen UPN
“Veteran” Jawa Timur
pradananf@igmail.com

Abstract — Achievement of a good performance may not be realized withouwt the support of gqualified human
resotirces and dedicated to the company. This makes factor Human Resowrces (HR) is of particular concern at this
time the company This study aims to determine (1) the influence of leadership motivation on employee
performance, (2} the effect of motivation on employee performance through the leadership of the Working
Environment and (3) the effect of Discipline Work on employee performance

The sample of research is the emplovee Packaged Drinking Water Unit PT. Swabina Gafra Gresik. which
amounted 10 45 emplayees. The sampling technique used in this study is a sampling technigue that census sampling
technique when all members of the population used as a sample. The type of data used is primary data obtained
directly by distributing questionnaires to the respondents questionnaires, secondary data includes employee data
and production data .. The analysis technigque used is Partial Least Square (PLS).

the results of research conclude that () Motivation leadership positive significant effect on the performance of
employees, (2) Motivation leadership has a significant positive effect on employee performance through the work
environment, and (3) Discipline positive significant effect on employee performanc:

Kevwords: Leader Motivation, Work Discipline, Work Eavironmeni and Emplovee Performance
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KEMAMPUAN MANAJERIAL DAN MANAJEMEN

VN KEPALA SEKOLAH PADA ERA OTONOMI DAERAH | Jel SRR |
o UNTUK MENINGKATKAN KINERJA GURU et il ot
o DI SDN KESATRIAN 1 MALANG hiimnin

enlik_kresnaini@yahoo.co.id
Supartolo
Alumm Program Pascasarjana
Magister Manajemen
Universitas Gajayana Malang

Abstract — School is not going 1o be good by itself without proper management, while a good school management
reguives managerial competencies of qualified and effective principals. Therefore, the role of the principal as a
munager in managing the school is a key factor in the success of school, including improving teacher performance.
On that basis, this study focused on principal's managerial compelencies and manage-ment in improving teacher
performance.

This study used a qualitative approach, locaied at SDN Kesatrian 1 Malang with case study design. Data eollection
techniques include in-depth interviews, participant abservation, and documentation. Informants selected with
puspasive sampling technique combined with the snowball sampling method. The data collected is then organized,
interpreted, and analyzed in the within enalysis case as well as cross-case analysis. The credibility of data checked
by triangulation procedures, data verifica-tion/cross check, and check on the adequacy of reference. While
dependabifity and confirmability achieved through auditing by the supervisors.

This study obtained several findings. The first is that the planning done by the principal of SDN Kesatrian 1
Malang includes: (a} planning based on vision, mission, purpose school, and needs assessment; (b} engages the
aeademic community school; {¢) new GTT teacher recruitment and conduct job analysis work; and, (d) conducted a
working meeting. The second is that the development is carried out by the principal of SDN Kesatrian I Malang
includes: {a} to include in the training, seminars, and workshops; (b) further studies; (c) revitalizing KKG; (d)
esiablish a silaturrahim forum between teachers; (e} improve the welfare of teachers, (f) the addition of support

Jacilities; (g) opitmizing counseling; (h) study visits to other schoolsimadrasahs; and, i) the certification of

teachers. While the evaluaiion made by the principal of SDN Kesatrian I Malang includes: (a) supervision, either
personally or in groups; (b) the techniques used are directive and non-directive; (c) aspects of the assessment is the
presence teacher supervision, the performance of teachers in the school, student progress, lesson plans and syllabi;
and, {d} using the List Ratings Jobs (DP3) format

Keywords: Managerial, capabilities, enttonomy, teacher, performance
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Mario Gonzales Belando N.
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Abstract — This study examines the effects of career satisfaction and work aititudes from social comparison
perspective fupward and downward). Besides, this study examine the moderating effect of competitive wark group.
Employees tend to have upward social comparison will be susceptible low career satisfaction. Contrary with the
downward social comparison, emplovees who tend to have downward social comparison will be more satisfied with
their career. Bur, we expect that the level of work group competitiveness will moderate those effects. Using 127
employees from PT Indofood Sukses Makmur Thk Bogasari Division Surabaya, we found that downward social
comparison has significant effect to career satisfuction. Our surprising finding is competitive work group did nat
moderate the effect of social comparison to career satisfaction. The main reason underlying this result is the
majority of ocur respondents’ age is above 40 years old. Employees’ with such aged-range tend lo maintain their
achievements rather than pursuing higher career

Keyword(s) : Social Comparisan Theory, upward social comparison, downward social comparison, work attitudes,
organizational commitment, turnover intention, competitive work group

Sri Hastuti

Fakultas Ekonomi Universitas Jenderal

MODEL PEMOTIVASIAN DALAM UPAYA % s
astutisn. 99@gmail.com
PENINGKATAN PRODUKTIVITAS KERJA p
PEGAWAI NEGERI SIPIL (PNS) KOTA CIMAHI Asep Kinmapian
Fakultas Ekonomi Universitas Jenderal
Achmad Yani, Cimahi

Asepkurniawan2010@ gmail com

Abstract — This study entitled “Motivating Models in an Efforts to Increase Productivity Civil Servantin Cimahi
City"”, compiled by Sri Hastuti and Asep Kurniawan. This study was conducied hased on the results of pre-survey to
supervisor of civil servant in Cimahi City about absenteeism of the employee, where the researcher get the
information that is around 45% of employee have high level absenteeism. This can be due to various case, one of
them is wrong motivating process for the employee. This research use the descriptive method with the gualitative
and quantitative approach. Based Total Mean Motivating Variable, thera are §3% respondent said agree and very
agree with this statement, that was mean most of the respondents said the company, in this case direct supervisor
have been motivating the employee about performance, reward, challange, responsibility, development,
involvement and opportunity ta support the civil servant of Cimahi City for doing their job. Based Total Mean
Productivity, there are 78% respondents said agree and very agree with this statement above. Thats mean most of
the respondents indicated have a high productivity by their supervisor, that seen from office howr and the result of
the job that appropriate with the standard given to civil servant in Cimahi City.

Keywords: Motivating, Productivity, Civif Servantin
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Ganesha Operation
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Abstraci — Setiap organisasi memer{ukan sumber dava untuk mancapai tujuan yang telah ditentukan. Sumber daya
manusia merupakan salah satu fakior penting vang menentulan keberhasilan organisasi tersebut. Oleh karena itu
diperhukan wsaha yang sungguh-sungguh bagi peningkatan sumber daya manusia sebagai tenaga kerja yang
handal, didalam penelitian ini menggunakan dua vaviabel bebas pengaruh budayva organisasi dan mativasi
pimpinan terhadap variabel tevikat kinerja peeawai, untuk mengetahui seberapa besar pengaruh dua variabel
tersebut terhadap kinevja pegawal di balai pendidilian dan pefatihan di Kota Cirebon, selain haf tersebut peneliti
menggunakan metode perhitungan propabilistik untuk menghitung seberapa besar pengaruh yang dihasitkan dari
dua variabel tersebut terhadap kinevja pegawai didalam penelitian ini.

Keywords: Pengaruh, Budaya, Organisasi, Motivasi, Kinerja, Propabilistik

Suhartini
PENGARUH EMOSI NEGATIF KARYAWAN Program Studi Manajemen, Fakultas
TERHADAP KOMITMEN AFEKTIF DENGAN Ekonomi, Universitas lslam Indonesia
SDM-021 KEPUASAN KERJA SEBAGAI VARIABEL 9031 10101 @uii.ac.id
INTERYENING DI PT. BANK RAKYAT INDONESIA Aji Candra Prakoso

CABANG PEMALANG

Program Swdi Manajemen, Fakultas
Ekonomi, Universitas Islam Indonesia

Abstract — This research deals with how the influer.ce of employers ' working jealowsy and envy toward the affective
commitment with the job satisfaction as the intervening variable in BRI Pemalang is reveafed. This research aims
to find out the influence of working jealousy taward the job satisfaction partially, to find owt the influence of
employers' envy toward the job satisfaction partially, to find out the influence of employers’ working jealousy and
envy toward the job satisfaction simultancausly, to find out the influence of working jealousy toward the affective
commitment pariially, to find out the influence of the employers ' envy toward the affective commitment partially, fo
find out the employers working jealousy and envy toward the affective commitment simultaneousty, and also to find
aut which is consider as the more between the divect influence of emplayers working jealousy and envy toward the
affective commiiment of BRI Pemalang and the indirect influence of employers working jealousy and envy toward
the affective commitment through the job satisfaction in BRI Pemalang. The respondents are 50 employers of BRI
Pemalang. The method of colfecting data is using the questioner or census and analyzing the data using the path
analysis. The result shows the direct influence (negative emotion toward the affective commitment) is higher than

the indirect influence (negative emotion toward the affective commitment through the job satisfaction) in BRI
Pemalang.

Keywords: Jealousy, Envy, Job Satisfaction, Affective Cammitment
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PENGARUH IKLIM ORGANISASIONAL DAN WORK
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Yusrina Luthfa
Dept.Manajemen-FER Universitas Airlangga

VARIABEL PEMBEDA PADA WARTAWAN Bl e
ST!\'SIUN TELF‘V]SI JT\r Dcpl.Mansjcnwn-FEB Universitas Airlanggﬂ

Abstract — The employee is the most valueable asset for each of company. Furthermore, the company should
manage this asset effectively in order 1o retain them for remaining work in the company. This paper Is te find out
the effect of organizational climate and work life balance on employee retention with marital status as the control
variable. The respondents are the journalists of Jawa Timur Television about 64 persons as the sample of research.
The result of research exposed the organizational climate and work life balance having a significant effect on
employee retentionfor the journalists of JTV. Thus, Another finding from this research can prove the dominant
variable having effect on the employee retention. Moreover, the marital status as the control variable emphasized
the different effect significantly on the refationship between organizational climate, work life halunce and emplovee
refention.

Keywards . iklim organisasional, work life balance, status pernikahan,employee retention

Jajuk Herawati

- Fakulas Ekonomi Universitas Sarjanawiyata
PENGARUH KEPEMIMPINAN ETIS DAN Tamansiswa Yogyakarta
SDM-023 KOMITMEN DRGANISASIONAL TEQHADAP jajuk herawati@yahoo.com
R KINERJA KARYAWAN KOPERASI BATIK DI Prayekti
JOGJAKARTA

Fakultas Ekonomi Universitas Sarjanawiyata
Tamansiswa Yogyakarta
vekti_feust@yahoo.co.id

Abstract — This study aims to determine the influence of ethical leadership and organizational commitment to
employee performance, as well as the influence of ethical leadership on organizational commitment. The 1rp was
carried out as a survey.

The popudation of this study were all employees in the city of Yogyakarta baiik cooperatives. Sampling was done by
purposive sampling. Number of samples was 37 people. 8 people from enlisted KBTamtama, 9 people from KB
Senapati, 6 people from KB PPRI, 7 people from Coral Single Family Planning. and 7 people from KB Mararam.
Data were collected using a questionnaire that has heen iested for validity and refiability. Scale measurements
using S-point Likert scale. Hypothesis testing is done by using multiple regression analysis and simple regression
analysis.

The results showed: (1) ethical leadership had positive and significant effect on employee performance (b = 0755,
p = 0.000 <0.05). The implication, the better implementation or application of ethical leadership from the head,
then the employee's performance is likely to increase, (2) organizational commitment had positive and significant
impact on employee performance (b = 0.490; p = 0.002 <0.05). The implication, the stronger the organizational
commitment of employees, then the emplovee's performance is likely to increase; and (3) ethical leadership
hadpositive and significant effect on organizational commitment (b = 0629; p = 0.000 <0.05). The implication, the

better implementation or application of ethical leadership of the leadership, the organizational commitment of
employees tend to increase.

Kevwords . ethical leadership, organizational commitment, employee performance, purposive sampling
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Nabilah Ramadhan, S.MB., MM
PENGARUH KEPEMIMPINAN Universitas Widyatama
TRANSFORMASIONAL DAN MOTIVASI TERHADAP | Sebiltvmondiond yibatons oo
KOMITMEN DAN KINERJA KARVAWAN PT.TIKI | Siska Ayudia Adivanti, S.AB., MM
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Universias Widvalama

iz At wilvarama ac, i

Abstract — This study abmed 0 ger empirical evidence ubout the fnfluence of transformational leadership and
motivation for commitment and its knpact on employee performance in the head office of PT Tiki JNE Bandung.
The resulis were expected to contribute in the develupment of human rvesource munagement science, especially
iransformational leadership, motivation, commiiment, and employee performance, This research was expected 10
be used as information and consideration in making rules or policies o improve employee performance.

The rescarch used anahsis of verification. the daia coflected with using o guestionnaire accompanied by
abservation, The dota collection conducted in 201 4. Dara were analvzed using Path Analysis.

The results showed that transformational leadership and wmotivation either partially or simultaneously positive and
significant effect on the performance of employees, as well as employee commitment and significam positive effect

on the perforinance af employees at the Qffice of the Head Office of PT Tiki JNE Bandung.

Kevwords. transformational leadership. motivation, commitinent, employee performance

Setyani Dwi lestari
PENGARUH KEPEMIMPINAN, IKLIM ORGANISASI, Program Stadi Magister Manajcoen.

DAN STRES KERJA TERHADAP TURNOVER Program Pascasarjana, Univ. Budi Lubar
INTENTION DENGAN KEPUASAN KERJA SEBAGAT Ji. Ciledug Raya, Pertukangan Utara,

VARIABEL INTERVENING Jokara Sclaan, 2260
(STUD1 KASUS PADA PT. DWIDASA SAMSARA setyani dwilestari@budiiubur.ac.i
INDONESIA TANGERANG SELATAN) Radona Eka Saputra

]

radonaehasaputrai@ipmail.com

Abstract — This study uims to determine the influence of Leadership, Organizational Climate and Work Stress on
Turnover Intention with Job Satisfaction as the intervening variable. This research was conducted at PT. Samsara
Diwidasa Indonesia South Tangerang The popidation for this study was enmplovees working af PT. Dwidasa
Samsara South Tungerang Indonesia amounied 1o 80 persons and 70 persons are used as the study sample. The
method wsed in this studv is guantitative deducrive ising questionnaires to oblain rescarch data. The results of the
study oblatned and analyzed using SPSS version 19.0. The results of the sinndtaneous study the strucnwe of the
model-1 by 41.3% and with structural equation model-) is . Qveral! the results from the study of the structural
equation model-I ai PT. Dwidasu Samsara South Tangerang Indonesia, it can be concluded that the variable has
the most powerful and significant imfluence on Turnover Intentiun is work Stress. While the results of the model-2
by 60.8% and the structural equation model-2 is . Overall vesults of ihe study of structural equation model-2 ar PT.
Dwidasa Sensara South Tangerang Iidonesia, if can be concluded that the variable that has the most powerfil and
significant influence on Job Sarisfaction are Leadership and Organizatioral Climate.

Kevwords - Leadevship, Ovganizativnal Climate, Work Siress. Jobh Satisfaction Turnnver Intention
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Abstract - This study discusses the Effects of Joh Satisfaction and Organizasional Copmitment on Organizational
Citizenship Behavior and the Implicanons 1o AdministrationEmployee Perforinance of Private Coflege X Bandung.
which abms 1o analvze and obiain the empirical picture of the effect of the level of emplovee satisfaction on
organizational citizenship behavior (OCB), the effect of the level of organizational commionent on arganizational
citizenship behavior (OCB), the effect of the level of emplovee safisfaction on the performance, the effect of the

level of arganizational commitment to performance, the effect of the level of oryanizational citizenship behavior
{OCB) on the perfornance.

This type of research is a kind of explanatory research method or explanatory research or research hypothesis
testing, Data were obtained through questionnaires, interviews and observations in the Private Callege X. The
results of the daia collection with the primary data source, with a sample of 40 respondents and methods of
anafysts used is the path analysis using Partial Least Square.

The resulls showed that there is a positive effect of job salisfacrion on organizarional citizenship behavior, there is
a positive effect of organizational commitment on organizatianal citizenship behavior, there is a positive effect of
Jod satisfaction an emplovee performance, there iy a positive effect of organizational commitment on employee
performance, there positive influence of organizational citizenship behavior an enplovee purformance.

Kewwords:Job Savisfaction, Ovganizational Comminment. Organizational Citizenship Behavior, Performance

Rima Rahmayanti

Univarsitas Widyatama
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PENGARUH KOMPETENSI DAN MOTIVASI
PERAWAT TERUADAP KEPUASAN KERJA SERTA
IMPLIKASINYATERHAD APKINERJA PERAWAT ) o
DALAM MEMPERSIAPKAN ASEAN ECONOMIC Putu Nina Madiawall
COMMUNITY (AEC) 2015 Universitas Telkom

prinamadi@gmail.com

|

Absiract — Kesehatan merdpakan hak azasi setiap orang sehingga masvarakar berhak memperoleh pelavanan
kesehatan secara adil.merata dan bermuty yang menjangkau sehuruh masvarakat Dalam menghadapi ASEAN
Economic Communify (AEC) 201 5. Indonesia harusmenjadikantahuntersebutmenjadisebagat final untuk mencapai
kesejateraan di bidangkesehatan. Tujuan dari peneltian ini umuk mengeiahui dan menghaji seberapa besar
dampak dari kepuasan kerja yang dipengarubi olelt kompetansi dan motivasi perawar terfiadap kinerfa para
perawar tersebur. Penelition dilekukan df rwnah sokiy wnum doerak Kota Bandung. Merode penelitian
menggunakan pendekatan kuarntiralif, dengan hasil penelivian menvarokan babwa ferdapar pengaruh vang
signifikan dari kompetensi dan motivasi terhadup kepuasan kerja perawat yimah sokit imnm dacrah kota Bundung
baik secava yimultan maupun parsial. Secara simuftan dijeluskan halwa kompetensi dun motivasi kerja secara
bersama-sama  herpengaruh sebesar 63% terhaday keprasan keviasedangkon secorae parsial kompetensi
mempengarehi keprasan kevia sehesar 35.33%, dan motivasi kerja mempengarichi kepuasan kerje sebesar 27.93%.
Variabel epuasan koria reradan kineria peraval sefeswa 8275,

Kata Kimci- Kompeteast, Motvvasi, Keprersan Kerfo Kineria
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IMPLIKASINYA PADA KINERJA KARYAWAN Telp. (021) $853753, Fax. (021} 5869225
{STUDI KASUS PADA POLITEKNIK LP3 JAKARTA) E-mail ; setyani.budilubar.ac.id
Ria Estiana

ria.¢stiana@ gmail.com

Abstrace — Tujuan penelitian ini adulah wntitk mengetokui pengarvh lingkungan kerja dan kompensasi lerhadap
kepuasan kerja implikasinva pada &inevja karyawan Politelnik LP3 Jakara, Popidasi pada perelitian ini adalah
sehiruh karyowan Politekntk LP3! Jukarwa, dan jumlalr sampel vang digunokan adalah 100 orang. Alo: analisis
vang digimakan adalah Path Analvsis.

Hasil penetitiun menunjukkan balva: ) Terdopar pengarah antara finghnngan kerfo dan kompensasi terhadep

* kepuasan kerja Politeknik LP3I Jakarta, 2) Terdapat pengaruh antara fingkungon kerja dan hompensasi terhadap
kinerja kevyawan Politeknik LP3I Jakarta, 3} Terdapai pengaruh amare Lingkungan Kerja dan Kompensasi
secara stmultan terhadap kepuasan keria dan kinerja karyawar di Politeknik LP3T Jakarta, 4} Koefisien
Determinasi (R2} sebesar 0,56 arau sebesqr 56%, artinva bahwa 56% variabel dependen yaitu {ingkungan kerja
dan kempensasi mempengaruhi terhadap variabel independen yainu kepuasan kerja dan sisanya 44% di pengaruhi
oleh variabel fain yang tidak dalam penelitian ini, 5) Koefisien Determinasi (R2) sebesar 0,62 atau sebesar 62%,
artinya balwa 62% variabel lingkungan kerja, kompensasi dan kepuasan kerja mempengaruhi ierhadap variabel
kincria karyawen. Berdesarkan hasil penefitian yang telah difakukan maka dapar ditihar bahwa terdapat pengaruh
secara simultan amtara variabe! lingkungan kerja (X1} dan variabel Rompensasi (X2) terhadap variabel kepuusan
kerja (Y1} dan vaviabel kinerja karvawan ¢Y2).

Kuoto kunei © Linglangan Kerja, Kompensasi, Kepuasan Kerja, Kinerja

Anik Herminingsih

PENGARUH PELATIHAN, MOTIVASI KERJA DAN e o oo
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PEGAWAI NEGERI SIPIL rectignaveatl

Universitas Mercu Buana Jakara
annagresna@gmail.com

L

Abstract - The objective of the study is 1o determine und 1o analise the impact of training variable, working
motivation and organisational culture rowards the performance of government employees in the Qffice the
Secretary of Vice President, purtially and simuftancously. This parametric statistic method of study applics multiple
linier regretion analytic quantitative design which the data is processed by applying SPSS 21 pragram. The sample
Jor the study is 82 staff and it uses structured questiongire with likert scale. 65 questions are composed based on
indicator and dimension that support cvery variable of siudy. The study shows that iraining, working motivation
and cultural organisation simulicerousty have signiffcant impact on employees performance. The most dominant
impact is represented by the working motivation varighle.

Kevwords: Tritning, Workmg Motvesion. Oreanisationad Cultwre, Performance of Government Employees
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Abstract — This study aims to determine whether ihere is any influence of internal locus of controf in job stress and
Job satisfaction on job performance. This study uses guaniitative methods of research that focuses on festing
hypothesis and data thar is valid and refiable. The data used in this study are primary data, i data oliained from
respondent’s answers on a guestionnaive distributed to the emplavees of CV, Citra Inti Prima in Surabaya. The
number of respondents who were wiliing ro fill out the questionnaire was 32, The results showed that theve is a
significant influence of job stress on internal locus of control with a t-count vatue of 2.900. so the first hypothesis is
accepted. There is a significant infliuence of job savisfaciion on internal locus of contral with « rcaimt value of
2992, so the second hvpothesis is accepted There is a cignificant influence of interniald locus of control an job
performance of the i-cownt vafue of {845, so the third hypethesis is accepted. There is a significant indirecr
influence of job stress an job performance through internal locus af control with o t-count value of 1.768, so the
Jourth hypothesis is accepted. There is a significant indivect influence of job sarisfaction on job performance
through internal locus of control with a t-count vafue of 1.849. so the fifih hypothesis is accepred.

Keywords: locus of conirol, fob stress. job sarisfaction, fob performance, purtial least square

T I
PENGARUH PERSEPST KEADILAN TERHADAP Badri Munir Sukoco

KINERJA: Universitas Airlangga
EFEK MODERASI ASIMETRI DEPENDENSI Muslich Anshori

Abstract - Dalam indusivi yang berkategori komaditi. penguasaan jejaring distribusi merupakan syarat mutlak
uniuk memenangkan pasar. Untuk itulah, kuatitas hutungan antare produsen dengan distriburornya sangat
menenfukan lerhadap kineria penjualan produsen. Perelition selmma ini menunjiickan nilui penting dari
keberadaan persepsi keachlan (prosedural. distributif, dun interaksional). tevmama dalam huburgan antara
distribitior dan produsen pada konleks jejaring pemasaran. Selain i, penelitian vong monjelaskan pada kondist
vung bagaimana kinerja distributor wentnjung pencapaion target penjtialon dari perisahaan jarang didiskusikan.
Penetition ini smengufi bagaimana persepsi asimetri dependenst vang dimiliki aleh produsen akan memoderasi
pengarult langsung persepsi keaditan yang meveka miliki terhadap kinerja agen (fangoanan tetap). Penelitian ini
mendistribusikan sivei kepada distributor maupun langganan tetap dari sebuoh produsen semen rerbesar di
Indonesia. Hasil penelitian menunjuikan bahwa efek individual persepsi keadilan (procedurai, disiributive, dan
interaksional) positif dan signifikan terhadap kinerja agen. Namun bila dilakukan secara simultan, hanya persepsi
keadilan interaksional vang signifikan. Adapun ¢fek moderasi asimetri dependensi hanva signifikan pada pengarih
persepsi keadilan distributif tevhadap kinerja. Implikasi manajerial dun akademis febih tanjut didiskusikan dalam
tulisan jnf.

Kata kunei: pevsepsi headifan, asimetri kekuasaon, berbagl pengetahuan, kinerja pevusahaan. dan hubungan-
produsen
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VARIABEL MODERATOR PADA TENAGA ANALIS Fardian Putra Arificn
LABORATORIUM RUMAIIL SAKIT

Fakoltas Ekonomi Dan Bisnis

ANGEKATANLAUT SURABAYA Universitas Ariangga

Abstract ~ Persan-organization fit (P-O Fiy) tidak henva memberikan penjelasan mendolam mengenai kesesuatan
antara wilai-ailai karvawan dengen perisahaan etapi juga meningkathan owtcomes individu, yvaitu kepuasan kevia
keryawan yang bervimplikasi pada perfumbihan sivategis berkelanjutan bagi perusahaon. Selain person-
organization fit, budaya organisasi fuga mempengaruhi secara positif sikap kerja karyawan. Sistem nilai yang
disepakati bersama dafam organisasi berpengaruh positif pada kepuasan kevja disebabkan norma-norma yang
diterapkan dalam organisasi dinilai karvawan telah berhasil dijalankan oich sebagian besar karyawai. Penelitian
ini bertujuan wnnik menelaah pengaruh inederasi budava organisasi terboidap hubungan antara person-
arganization fit dengan kepuasan kerja karyavwan. Penclitian dilakukan pada tenage analis i Rumah Sakit
Angkatan Laut Surabaya dengan jumiah sampel 35 orang Teknik analisis yang digunakar adalah analisis regresi
moderasi. Hasil penelitian ini menunjukkan bohwa person-orgarnization fit berpengaruh signifikan terhadap
kepuasan kerfa tenaga analis Rumah Sakic Angkatan Lant Surabaya,

Kata kunci: Person-Organization Fit, Budave Organisasi, Kepuasan Kerfa Karvawan, Tenaga analis Rumah Sakit

Deva Ludian Tantyo

PENGARUH THE BIG FIVE PERSONALITY e e e Seam
TERHADAP KINERJA AKADEMIK DENGAN o ,
MOTIVASI AKADEMIK SEBAGAI VARIABEL Siti Sulasmi _
INTERVENING PADA MAHASISWA FAKULTAS ?Cpgr_tcn:xcnUM_anajc_::ner;j fizkultas E:nr:;mn
EKONOMI DAN BISNIS PROGRAM STUDI an Bisnis, Universitas Alranggs, Surabaya
MANAJEMEN UNIVERSITAS AIRLANGGA Ibg. Adi Pesmana

Departemen Manyjomen, Fakultas Ekonomi
dan Bisaig, Universitas Afrlangga, Surabaya

Abstract — Academic perforinance is the focus of this research, which ecademic performaitce & one measure of
how well stidents in education. Thix research was conducted af Monagement Facuhy of Economics and Business
Aivfangga Unnversie. The approach in this stedy wsing a guantitative gpproach with 87 respondenis using
convenience sampling, The analvsis techrique used in this research iy the Hicrarchical Multiple Regression tv
using statistical 1ools Statisticel Package for the Sociat Sciences (SF3S).

The results showed that the big five personality dimensions significantly affect academic performance aof the
Faculry of Economics and Business Airlangga University, namely the model ] {extraversion, agreeableness,
newroticism, and openness), model 2 (agrecableness, newraticiom, und openness), models 3 fagreeableness, and
openness) and other results is openness have partial mediation effect on the academic performance mediated by
intrinsic motivation, epenness and agreaableness ave have full mediation and partial mediation gffect on the
academic performance mediated by extrinsic inotivation, and none of the big five personality dimensions that have
full mediation or partial mediation effect on acadenmic performance. moderated by whorivation at the Faeulty of

Cocdiene jioa oomea T FF 1 e Pl e SR
A T Y IR R o T S P FE BN I L L LI

Keywords : the big five personolity. academic motivation, academic performance, extrinsie motrvation, intrinste
motivation
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Jerry Marcellinus Logahan
PENGARUH WORKLOAD TERHADAP ROLE Turusan Manajcroen
CONFLICT SERTA DAMPAKNYA PADA JOB Universilas Bina Nusantara
PERFORMANCE PADA Endira Rachma Filardi

PT. ASSARAYA MULTI SARANA

Jurusan Manzjemen
Universitas Bina Mosantara

|

Abstract ~ Penelition ini dijalankan unrik menyelesaikan permasalahan aspek sumber dava monusia pada PT,
Assarava Mulii Sarana, yaitu mengenai workfoad, vole conffict, den job performance. Tujuan dari penctitian ini
adalah wnhtk mengeialng pengarul workload terhadap vole conflict seria dampoknva pada job performance PT,
Assarava Muiti Surana. Metode vang diqunakan dalam penelitian ini adalalr metode kuantitanf dengan pendekaran
survel. Metode pengumpnlan data yang digunakan dalan penelitian ini adalat kuisioner yang disebarkan kepada
93 karvawan pada PT. Assarava Multi Sarana. Mertode pengolahan data vang digunaken dalom penelitian ini
adalah metode partial least squave. Hasil dari pevelitian menmjitkkon batnwa worldoad secara langsing maupun
tidak fangsung memiliki pengaruh vang signifikan tevhadap job performance. workload secara langsung memiliki
pengaruh yang signifikan terhadap role conjlict, dan role conflict secara langsung memiliki pengarvh yang
signifitan terhadap job performance. Serta ditemukan juga indikator mana dari masing-masing variabel yang
paling merefleksikan variabel induimya. Untuk workload, indikator yang paling merefleksikan adalah indikator ke
2. Uniuk rofe conflict, indikator yang paling merefleksikan adalah indikaior ke 1. Lali untuk varigbel job
performance, indikator yang paling merefleksian adalah indikator ke 3.5aran yang dapat diberikan kepada PT.
Assaraya Multi Sarana adalah untuk meningkatian job performance dengan cara memperbaiki workload yang saat
ini berlaku dan menurunkan role conflict yang terjadi. Beberapa langhkah yang dapat dijalankan untuk
memperbaiki workloud yang saat ini berlaku adelah dengan cara memperhatikan SOP di perusahaun agar pekerja
tidak dibebankan mefebiht standar pekerjaan yang ada, dan Juga wenurunkan luntutan kerja yvang tinggi dori
atosan, Dan wntuk menwrunkan rvofe conflict, perusahaun disarankan untuk mengatasi ketidakcocokan peran
diperfukan Job dnalvsis dan evaluasi kerja setiap bulanva

Kata kunci: workload, role conflict, job performance

PERAN CREATIVE ORGANIZATIONAL CLIMATE Praptini Yulianti
DALAM MEMPERKUAT PERILAKU INOVATIF o
i D Mant FEB
POSEN PERGURUAN TINGGI NEGERI DI o ivcasiias Atrengga
SURABAYA { praptiniyulianti@ vahoo.com)

i

Abstract — Tantangan ke depan perguruan tinggi i Indonesia adulah kemampuan institusi pendidikannya dafam
menempatkan divi sejajar dengan universitas-universitas tevkemuka di duiria. Dosen werupakan SDM perguruan
tinggr yang memiliki peran yang sangat seniral dan strategis daiam seluruh akivitas di perguruan tinggi. Perilaku
inovatif dosen dapat diwnjudkan apabila dosen melaksanakan tugas dengan penuh kreatifiias untuk memberikan
oulcaines positif bags perguruan tinggi. Peritaku inovatif dapat distimudi dengan iklim kreatif o perguruan tinggi.

Sampel dalam penelivion ini adalal sqjumlah 146 dosen pergurvan tinggi negeri i Swrabava. Melode
pengmmputan data menggunakan nedia ontine. Hasil penelivian infl adalah baik dukungan pergurian tinggi pada
frovasi mengu knalitas hubangan dengan powpiean berpengaruh sigmifiban pada perilaku inovatifl Peran iklim
krempeed ot peveeneny tmeor henmoo inemperkiear ubpreast hpalias habisgean deesdgn pinpmei pace perifaky
Tl

Kata Kunci : Perceived organizational support for innovation, LMX, Expected Positive Performance Qufcames,
Inrovation Behavior, Creative Organizational Climate
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Deva Ivon Prakasiwi Asd
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Abstract — The purpose of this sty was 10 exanine the influence of leadership, wrganizational culture,
arganizaronal commitment and job satisfaction on employee performonce, The respondents of this study are
emplovees of Telkomse!l Branch in Semarang. Data collection method and survey can be deployed and wsed in the
analysis of as many as {12 questionnaires vetwrned fram the 125 pieces. Purposive and convenience sampling was
used in fhis studv. Validiny ond reliabilin: resting performed before testing the relationship between variables using
structural equation models (SEM). The analysis wsed in this study using a Maxinnon Likeliiood (ML The results
contribute 1o performance {ieranme v jonr wavs. First leadership, organizational cufture, and organizational
commitment had direct effect on job performance. Second, {eadership was most strong and positive effect on job

performance, The third was organizations cultural have positive effect on job satisfaction. Finally, organizational
commitment was positive effect on job performance,

Keywords: Leadership, Organizational Culture, Organizational Commitment, Job Satisfaction, Emplayee
Performance

—r—

Ria Fitriyana
PERAN MEDIASI KEPUASAN KERJA PADA Depaniemen Manajemen Fakultas Ekonomi
PENGARUH WORKLOAD DAN AUTONOMY dan Bisnis, l;nivcrlsilas Airlangga
TERHADAP KOMITMEN ORGANISASIONAL Anis Eliyana

Departemen Manajemen Fakulas Ekonomi
dart Bisrs, Universitas Aiclangga

Absiract - Qrganizational commitinent becomes important for an organization. Lecturer as the main resource who
determine the quality output of studenls in an wniversity, so it Is cructal fo know the commitment of the lecturer.
This study aims 1o determine the effect of workivad and autoromy on erganizational commitment of the lecturer. In
addition to this, the study also aims fo determine the cffect of job satisjaction as variables that mediate the cffect
between workload on orgunizational commitment. also to the effect autonomy to organizational commitment. The
sample used in this study were 64 lecturers at the University of Hang Tuah Surabaya. The analysts in this study
using the Partial Least Square (PLS). The research proves the existence of significant effect on the five hypotheses.
the influence autonomy on job satisfaction, job satifaction on organizational commitment, workload on
organizationul commitment, awionomy to erganizational commitment, and autonory on organizational
commitment through job satisfaction. Meanwhile, no significant effect was Jound on the influence workload on job
satisfaction and workload on organizational commitment through job satisfaction.

Kewnwords: organizational commitment, Job satisfaction. workload, awloram
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PERAN MODERAS] JENIS KELAMIN PADA Andhv Sctvawan
PEMBENTUKAN KINERJA AKADEMIK DALAM _— "
Jurusan Manaiemen EBIE

KONTEKS KEHADIRAN MASYARAKAT Ui ersitas Sucaliayu
EKONOMI ASEAN andhy 2 saff ubaya ac.id

Abstract — This study examines the relationship between siudent’s attitude toward ASEAN Ecornomic Community
(AEC), self- efficacy, learning effort, and academic achievement. Relationship among vartahies in formation
student’s academic achievement examine by gender as moderating variables. Self administered questionnaire was
chosen as data coflection method Data af 193 active undergraduates siudents from Business und Economics
Faculty in Universitas Surabaya were analyzed by using Multi Group Structural Equation Modeling (MSEM). The
result suggest that gender nol moderated significantly in formation student's academic achievement, The
relationship amonyg variable in vhis study discussed

Kevwords: attitude, sell-efficacy. effori, academic achieveinenr, moderating effect

M. Danny Perdana
basyimahmad. | 212 gmail.com

PERAN ORGANIZATIONAL CITIZENSHIP BEHAVIOR Progroun Studs Manayemen, Fakulias

Ekonwimi Uiniversitas [sa Unggul | Jakarta

DAN KOMITMEN ORGANISASIONAL DALAM i A
MENINGKATKAN KEPUASAN KERJA PERAWAT Hasyim Ahmad
hasyitnahmad -1212(@ gmail.com
Program Studi Manajemen, Fakultas
Ekonomi Universilas Esa Ungpul , JakartaJ

Absiract — This research has three objectives. Firsi, to analyze the influence of Nurse's Job Satisfaction to
Organizational Commiment. Second, to anclyze the influence of Nurse's Organizational Commitment 1o
Organizational Citizenship Behavior. And the fast is (0 analvze the relarionship for the whole model, berween
Nurse s Job Satisfaction to Orgarnizational Citizenship Behavior through Organiztional Commitment.

To meet those objectives obove, survey using gquestionnaire as the 100ls huy been condwcted and the data has
collecred from 83 murses for inpatien: and outpatient cltnic in Sari Asth Hospital. And those dala are calculated
tsing Path Analysis as the statistics method for this stud.

The resulr of ths research, shows that Nurse's Job Satisjuciien inffuenced sigrificanthy and positively 1o
Orgunizational Conuninment  Second Nurse's Organizational Commitment also sigaificanti and has positive
inflvenced to Organizariona! Cittzenship Behavior, And the fast s for the whole model, there direct and indivec
relationship berween Nurse's Joh Swiisfaction to Orgamizational Citizenstup Behavior through Organtztional
Cominitment. But since the direct relationship is stronger than the indirect, we can say that Organizationaf
Commitmen has na roles as an intervening variable in this study.

Keviards ; Job Saiisfaction, Organizational Commitment., Organizational Cirizenship Behavior
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- PERAN SPIRITUALITAS DI TEMPAT KERJA DAN M. Hasbi Zmdi
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PERILAKU KEWARGAQRANISASIAN Unix ersitas Jslam Riau

Finuil @ hasbizaidia yahoa.com

Abstract — This study aims 1o role of workplace spirinsality and organizational commitment to organizational
citizenship benavior, this study uses a quantitative approach to verification. Popolusi research is perinanent and
contract fecturer at the Istamic Universily of Rian, the sample size is determined by using the calcutation of the
ntininmun sainple requirements for analysis of the path with the size of 313 lecturers. Selection of the sample using
sitple random sampling, processing data obtained from the duta-shaped samples ordinal scale, in order fo meet
the requivements of parametric statisiics, the data must scale interval, therefore, of the ordinal data will be
transformed nfo an interval scale data with mehod succivesnes intervel (MS)). The results showed thar workplace
spivitiality positive effect on arganizational commitment, weorkplace spivitualin: positive effoct on organizational
cliiizenship betavior, organizational commitment has positive influence on erganizational citizenshivp behavior.,
workplace spirituality affect the organizationat citizenship behavior through organizational commitment. The
results utso show that organizational commitment ix a moderator variable that strengthen the influence of
wortplace spirituality against organizational citizenship behavior.

Keyword: workptace spivituadity, Qrgunizational Conunitwient, organizational citizenshiop behavior

Nuri Herachwati
SAFETY CLIMATE, COWORKERS SUPPORT,

EMPLOYEE SAFETY VOICE DAN SUPERVISOR Sri Gunawan

SAFETY SUPPORT PADA SUPIR BUS Bagus Anggara Yudha N

Abstract — This research witf benefit 1o the orgonizations which have lnigh risk of working accidents . This research
afso could offer suggestions ta organizations related fa safety climate, coworker and supervisor support in order fo
improve the employee safety voice.

The variables used in ihiz vesearch are safery climate.coworker safety support. supervisor support und employee
stfetv vedve, oty vesearch, the sample collecting i done b1 giving gquesiionmaires 1o several his drivers to be

answered,

This resuft jound thar saferv elimate.coworker safely support. supervisor safetv support have insigntficant effects to
emplovee safely voice.

Key words: safety climate,coworker safety support, supevvisor safety support and emplayee safety voice
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Abstract —  This research aims (0 determine the influence of independent varighles consisting of Stress and

Discipline taJob Performance as the dependent variuble

The wethod used in the prepavation of this paper is to use Causal Assoctainie method  Cansal Associative researeh
in wddition to measuring the relationship between two or more variables | also indicate the divection of the
relationship between independent variabies with the dependent variable . This stuch identifies jacts and events os a
variable thar iy affected and to investigate variubles that affect . Data anahisis metudes the corvelation coefficient |
coefficient of determination ¢ R2 ) . a simple fincar regrossion analsis and ondtiple | indivicuatl and Hvpothesis
Testing (tfest } and simultaneous { F test ).

The resufts showed Stress and Discipline jointly influence on Job Performance . This is shown in Simultaneous
hypothesis test { F test ) with a significance fevel of 0.000 . Parrialfy Stvess ¢ X1 } has a significant influence on Job
Performance shown in individual hypothesis test (t test ) with a significance of 3.000 < 0.0} | Discipline { X2 )} has
a positive and significant impact on Job Performance shown in individual hypothesis tesi (1 lest ) with a
sfgniftcance of 0.000 < 0.01 . Whife the magnitude of the effect of stress and the Discipline of the Job Performance
can be seen from the correlation coefficient ( R ) siomltaneoush i 1678 . which means strong | positive and
direction. Judging from the coefficient of determinarion { R2 } is simuliran is 45.9 % while the remaining 54.1 % is
influenced by other factors . Regression test yiekd - ¥ = 4.039 + 0,323X1 ~ 0.396X2 which means stress and
discipline tagether increase the performance will increase os well .

Kevwards | siress , discipling | job performance

]
Ella Budiarts
Program Stud tdanajemen, Fakultax
STRUKTUR KEPEMILIKAN DAN STRUKTUR Ekonomi dan Bisnis, Universitas Airlangga
DEWAN PERUSAHAAN Choiry sulistyowati

Program Studi Manajcmen, Fakulas
Ekonony dan Bisnis, Universitas Airlangga

Abstract — This study aims 1o determine the effect af ownership structire und corporate board structure. This study
use two-tiers board system and use secondary daia from non-finaneial firm which fulfitl the requirement and fisting
in fndonesia Stack Exchange from 2010-2013. The analysis technigue used a quantitative methad with multiple
linear regression, The object af research used in this research ave non financial companies lisled on the Swock
Exchange in 2010 1o 2013 the number of samples obtatned some 191 scmples. The results obtained are foreign
ownership and managerial ownership regative significant with hoard sice And munagerial dan government
ownership negative significant with independeni conumissioners bur fareign wwnership hos positive significant The
results emphasize that different ownership has behavior and preferences for corporate governance practices
espeviath board strucves.

Keviard (OWEHSS RS SEPHCRINY, COTporiic Froea f ADVUEIITC Pu=Tled s el Vhfuth

a0 T MANAJEMEN SUMBER DAYA MANUSIA



Abstract Book Forum Munajemen Indunesia (F. Ml Ke-7
“Dinamika Dan Peran {imu Manajemen Untuk Menghadapi AEC"Jakaria, 10-12 November 2 0 1 5

T

IMPLEMENTASI MODEL PENINGKATAN
PRODUKS] DAN PEMASARAN KOMODITAS
KEDELEL DI DAERAH TRANSMIGRASI JAWA- Haerul Anam
SUNDA DATARAN BULAN SEBAGAI UPAYA
PERBAIKAN PENDAPATAN PETANI DI
KABUPATEN TOJO UNA-UNA PROVINS]
SULAWESI TENGAH

Universitas Tadulako

|
|
|
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Abstract — Shori-term goals of continued research 2nd year are. Implemenation of the model of activities and
programs to increase production, marketing, and soybean furmers' income in transmigration areas of Java Sunda
Plain month as efferts to improve farmer incomes in Tojo Una-Una. Implementation of this mode! is necessary
given the results the previous year (2014} showed that farmers transmigration of Javancse Sundanese Plains Month

not optimal in sopbean cultivation techinology so that the average yield achieved relatively low, reaching 1,077 tons
per hectare.

Based on the resuliy of the study, the overall mean value of 5 five variables included in the category enough. This
indicates that the implementation of the model of production deficits improve not optimal. For example Sukamaju
vitlage turned our 10 need repaiv facilittes and infrastructure ranked first while ranking which has the lowest value
of five variables, nomely improvement in the amount of (amount of power, frequency) visits FEA. By contrast, in the
village of Wanasari, fixes the number of extension workers famount of power and frequency) ranked first, but the
lowest ranking ix price improvement. This suggests that infensive assistance from tanaga extension and
improvement of the price is an important fuctor for motivating farmers in developing sovbean farming,

Results of multiple regression rest showed ther the implementation of the model variables P 5 are: (1) Repair
Jacilities and infrastructure, (2) Improved savbean prices and production input prices for farmers, (3) Improved
cultivation technology, (4) Improvenents number af extension workers and (31 Repair und npraovement of access
to financial instinutions has contributed influence amounted to 43.40% againsi an increase in soyvbean production.
And the greatest influence konntribusi of 5 variables. namely: improved munber of extension workers as energy
assistance in the application of technology, improvement of price and prodiction input prices.

Furthermore, production resufts achieved in the implememation of the pilot project with the application of
technology of cultivation in the village Sukamaju showed significant resuits are: 1.8 ton /0.75 ha or 2.4 tonnes /
ha, using the seeds Anjasmoro, the estimated water content was obtained 7 - 10%. Thus, the results obiaired by the
Jarmers with farming systems that vely on habit during this increment 1,323 tonnes / ha. (2.4 tons - 1,077 tons).

Keywords: Production, Marketing, and Revenu
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CWENJ-018 BERBASIS MOTIVASI USAHA DAN KEMAMPUAN

T ! . !
USAHA PRIANGAN TIMUR Foni Y uningsif

crnLsuingsihar unida.ac.id
Lucky Hikmat Maulana

lucky hikmatiwigunida.ac.id

Abstract - The research objectives are: () Analvzing the relation between business motivation, entreprenenr abifity
and success of the business; 2) Analyzing the affection of business motivation and entreprenenr ability fo business
success both partially and sttmultaneously, 3) Analvzing the driving amd inhibiting fuctors of the SME business
success. The research methods used is survey and the research forms are descriptive and verification research. The
research obfectsare {50 manager IKMts of small medium snacks food industry. Therefore, enclosed questionnaire
conducted prior the festing of path analysis. The study result shows that the relationship berween business
motivation and entrepreneur obility have a strong positive direction; business motivation relationship is directly
proportianal (o the success of the business and it categorized as strong category, the entrepremeur ability
refationship with the success of the business is in the strong positive direction; partially, weather business
motivation lo business success and entrepreneur ability 1o business success are influentioal, therefore there are no
inhibiting faciors 1o the business success; simultaneausly, business moivation and enfreprenete ability to business
suecess influenvial ar 36,39 and the rematning 43 5% influcnced by other factors eut of the sty

Kevwords: Business Mativation, Entrepreneur Abititvv and Business Sucees

KESIAPAN UMKM JAWA TIMUR Elsye Tandelilin, SE, MM
DALAM MENGHADAP] PERSAINGAN Faculty of Business and Economics
DALAM ASEAN ECONOMIC COMMUNITY Mansgement cprinen
(AEC) 2015 Email : elaghirs shos com

Abstract — The purpose of this studvy is 1o describe the profife of SMEs in Easi Jave, which only identified a single
constritct with rwo sides of perspective, benefits and problems. The method used s descriptive qualitative, using
purposive sampling techmiques. Data collection techniques are questionnagire, deep imterviews and fleld
observations. This research will give a huge benefit to other researchers to discover more about SMEs
entreprenewr. The resulls also give informations that usefil for fisther researcher to analyvze business problems and
iry to sofve it. The results showed that the majority of entrepreneurs are inale with average teimre of business less
than three vears. The mast interested business sector s food and dvink with average monihiy revenves of { - 3
million rupiahs. In addition to having various advaniages stch as creativity, the cowrage o bear the risk, flexibility
and quionomy in business management and easiness to meer the customer needs and wanis. SMEs also have a
variety of problems, among others, the difficulty of capital, poor management, wrong mind set. weak networking,
lack of legal status and fack of knowledge. All the SMEs problems mmust be solve immediately and integrated among
three parties, entreprencurs, govermment and socien. All the problems of SMEs cansimg thent not able to compere
i the AEC 211 5

Kevwords: Entrepreneurship, Entrepreneurs, SMEs
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MANAGERIAL PREROGATIVE:
SEPELEMPARAN BATU BELAKA 7

Abstract - Managerial prerogative that is inkereni in the dominance of company 1op management has the problems
in itself pertinent 1o conceptual aspect with practical implication. Thercfore, this article aims ot analysing
conceptually the extent of managerial prerogative and the origing of the managerial prerogative. Research
method that is used towards this analysis is literanwe study. Theoretically, managerial prerogative hold conflicts
concerning  unitarism, pluralism,  individualism, and collecrivism  that subseguently cansing diversed
implementation due 1o the influence of those relevance concepts particulorly related 1o management sivle and the
extend of worker perticipation which is mirroved in coffective agreemenr and the effectiveness af union
practices with prosperity orientarion. Besides, the concepr of managerial prerogative finds its thearetical basis
on the sources, namely: agency theory, corporate governance, utilizarianism cancepr of justice, and doctrines
of corporate {aw enveloping fiduciary duty, wltra vires, and business judgement rufe, and furthermore these
sources become the novelty of this research.

Keywords: managerial prerogative, unitarism, pluralism, corporate governance, docirines of corporate law
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MANAJEMEN STRATEGIS PENINGKATAN Universitas Bing Danma
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OPTIMALISASI PENERIMAAN PENDAPATAN Mukran
ASLIDAERAH DI KOTA PALEMBANG Universitas Bina Darma
L mukran_ronig.mail bigedarma aci

Abstract — Penclitan ini berinjuan untik menennkar  sirategi peningharan kuatiias petavaran publik dalam
rangka optimatisasi pendapatan asii daerah. Penefitian ini menggunakan metode penelivian kualitarif dengan
pendekatan  deskripiif. Melalui merode inf diharapkan berbagal feromena dan fakta di lapangan dapat
diungkapkan secara mendalam dan komprehensif. Sedangkan metode analisis yang digunakan adalah metade
deskriptif dengan pendekatan marajemen strotegis melalui analisis internal dan eksternal organisasi. Teknik
pengumpitan dota dilakukan dengan obseivast ke lapangan, melakukan wawancara mendalam kepada fnforman
dan selanjuinya, hasi ebservasi dan wawancara mendatam ditindaklanfuti dengan  pengecekan pada liveratur
dengan metakukan studi dokumentasi. Hasil penelitan diperoleh riga strategi: (1) Memanfaatkan kesusuaian visi-
mist, IPTEK, dan regulasi untuk peningkatan kualitas pelayanan publik dan optimalisasi penerimaan pendopatan
asli daerah (PAD); (2} Peningkatan kualitas SDM aparatir dengan memanfaatkan kondisi ekonomi, sosial, politik
vang batk dan stabil; (3) Memanfaatkan media teknologi informasi dan komunifosi untuk meningkatkan jumlah
invesior guna peninghatan kualitas pelayanan dan pencrimaan FAD.

Keywards: manafeinen strategis, pelayanan publik, pendapatan asti daerah
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Joseph L.Eko Nugroho
Yurusan Manajemen-Fakulias Bisnis dan
STUDI TENTANG SIKAP, SELF EFFICACY, UPAYA Ekonomika, Universitas Surabaya
PEMBELAJARAN DAN KINERJA AKADEMIK email: jekonugeohn b gmiil.eow
EXONOMI ASEAN Jurusan Manajermen-Fakultas Bisnis dan
Ekonomika, Universitas Surabaya
cmail: aadiyselyawin i gmail.eont

]

Abstract — Thix sudy examined the relurionship beticeen husiness and economic stidents " atiiwde towards ASEAN
Economic Commnity (AFRCL self-efficacy. tearning effort and academic performance. Using 193 students as
respandents from the Faculty of Business and Economics in the Surabaya University were invited to complete self
adminisiered questionnaives for the suvey, After analyzing the validin: and the reliability of the data catlected, we
anaitaiyzed the measuwrement model and structival inodet benveen alt the four variables wsing structural equation
modetting. The resulr of the sindy showed that self-efficacy conld sionificantly influence the learning effort. Then
the learning effort mediared the refationship self efficacy and academic performance. But the artiiwde anitude
towards ASEAN Economic Cammnunity not significantly influence the learning effort.

Kevwords: attitude towards ASEAN Economic Community (AEC) , self-efficacy, flearning effort and
academic performance

WORKING PAPER: STUDI PENGGUNAAN MEDIA Avita Maharani

SOSIAL UNTUK REKRUTMEN Universitas Parunadma

anila.mahamni@paramadina ac.id

Abstract — The objective of ihis stucly is to see sucial mediu wses on recruitment, The study is siill in ferms of
working paper, therefore only fiterature displayed in the article. Social media has been known because it reformed
model of media, from traditional media to secial media by using internet.

Keywords: uses, sosial media, recruftment
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Siti Rahayu
I Jurusan Manajemen, Fakultas Bisnis dan
AP'ALISIS FAKTOR'FAKTOR urlg;:n():\?}?f\l}mvcrasilismssurallsar:a
FESTIVAL QUALI TY: sitirehayul 3 ) @gail.com
STUDI KASUS ANIME FESTIVAL ASIA Erna Andajani
INDONESIA 2014 Jurusan Mangjemen. Fakulias Bignis dan
LEhonomika. Universitas Surabaya

\ worldngt201 3 pmail.com

Abstract — Awivie Fevinoad Asia Dadonesar 1P 10y 18 o cadtwiad fessival avsociazed widh the fobby of anime und
perfarmeances refoted s Jupanese adture Tins fosavad o hold rome 2012 nid seduy e nuiher of visisors
mereased. Phe argamzers 0 m provide a govd sevice be providing execllons facitities such s the provision of an
anlive ticket, decorating the stage, the veam Layor, and other supparting javidifies The purpose of this study aimed
Jo confirn the factors Festival Quality on previous research refevait used at this time. The object of this study is
the dnime Festival dsiv Indonesia 2004 (AF4 ID2014y. Data processing was performed by using SPSS 18 for
windows. The sampling technigue used \ras non-prodabifity sampling with sampling 1ype comvenience, The samples
used fa this study wes 130 respondent. Dara 1s processed using the mean, standard deviation, and Confirmatory
Facior Analysis. The resufts of this study showed that of the six dimensions festivaf guality; facitities, staff, comfort
amenities, informatfon, convenience, and program is divided into 27 questions in previous research, is still relevant
Jor research. There are only four elemenits of questions that are not used because they do nof meer the specified

loading facior. Comfort amenitics is the facior of festival quality that can be explained best by eigenvalue of 2.72
and 90.73 variants explain.

Koy words: Service Quatity, Serviescape, Festival Quality,

Saskia

STIE lHarapan

1. Imam Bonjol No. 35 Medan
ANALISIS KEKUATAN KINERJA PERGURUAN ¢-mail :hj_saskia@yahoo.eo.id

TINGGIS WASTA (PTS) MELALUI ANALISA SWOT

Teguh Setiawan
DI KOTA MEDAN

STIE Harspan
Alda Kartika
STIE Hurapan

)

Abstracr — College as one of the insiruments of national education is expecied to be the center of the
implementation and developnent of higher edvcation as well as the maintenance, enhancement and development of
sclence, technology and / or art as ¢ scientific commmunity thai can improve the quality of life of society, nation and
state. In the management of higher education are both needed human resources thar have the ability to afso

governance of academic managemen! in creating graduales who are qualified and fit the needs of science and
technalogy today.

This type of research conducted with qualitative descriptive. For strength anafvsis 1o first identify, assess internal
Jfactors and exterual envivonment in order to achivve performance thar affect PTS. This is done by using SWOT
analysis (Strength, Weakness, Oppurtuntty, Threar) Analvsis Method with SWOT analvsis s the analvsis used 1o
evaluate the opportities and threats within the organization as well as the sirengrhs and weaknesses internal to
the organization. This research was candcted by survey method dmieries and guestionnaires) in Leadership and
PTS srdf, SIWOT analv s of the vesults of thar position PTS w vareeside by dhe firse goadiont so that TTS
developent Redder 0wy (e peaver M 1 reliahie and G giodl bl le dlliiers Hic guais fin Ha
perjormance management of the baik. Model PTS PIS develspment with SWOT analvsis results in this condition
Jormulate a strategy aggressive 1o always keep ahead in the leading position by implemensing and executing growth
strafegies.

Keywords: SWOT, and Performance
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Hujjatullah Fazlwrahman, S.E,M.B.A.
Linjversilas Negeri Surabaya
ANALISIS KOMPARASI INTENSI Doslasmur ol v e smaeleum
KEWIRAUSAHAAN DOSEN DAN MAHASISWA Hafid Kholidi Hadi, S.E., M.SM.

l Linaereitas Negen Surghaya
J ladid_Wholihe valisoacom

Abstract — This study aims fo identify the determinanis of entreprencurial intentions on the faculty and students of
the Faculty of Economics one public wniversity in Swrabava, Four independent varviables used to predict the
enprepreneurial infenrions. The fourth variable is the need for achievement, Joens of control, self-efficacy, and the
readiness of the instrument. With a sample size of 60 people. the studv found that of the variable need for
achievement and locus of control on the lecturer and students are not a factor to he entreprencurial significantly.
Whereas self-efficacy variables and instrumental readiness is a factor for entrepreneurial intentions on leciirer,
hut the students will not be a factor jor entreprencurial intentions.

Keywards: need for achievemen, focus of control. self-efficacy, readiness af the instrument, entreprenenrial
intentions

Sri Wahjunt Latifah

Fahuhas Ukonomd Bisnis
| Lvgranas Mulammadiz ah Malang

NUREPOONl  ANALISIS POTENSI USAHA DAERAH PENGIRIM U g on
’ TKI DI MALANG A Waluys Jati
Jati6 i yahoa.com
Erma Retno R

__l Ema_retragglyahoo.co.id

Abstract — Research on the anahysis of potential business in this TKT at disirict Donomulve Malang. The purpose
of this research is (0 know the characteristics of the former Thi social aspects, culivre and economy. Further is
anafyzing the potential of natural resources and supporting resources providing information fundamental 10

strategy the development. Further, makes informatian about the fuctors are considered in the investment decision
aking in the area,

Respondent 1o thic study is TKI goverment officials, and Manager of KUD The data are eoflected with verviews,
guestionnaives, FGI and copy veluted data, Dara enalvsic was perfomed wath several stages. - analvsis of validi,
refwabilitay diseriptive statistival analsis and analvsic Cluster of statviy. Next domam anahvyis is conducred to
determtne the factors that need to be considered in making investment decnsiony

The results showed that TKI Donondhe Malang hay characteristics soctafl, ciltiral and economic was highly, In
accordance with the characteristics skill of former TKE and ity natural resources the the potential of the relevant

husiness is supporting the Tourism Beachces and Cave,

Kevivords: charactevistics of TR, SDA, husiness development
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ANALYSIS OF TECHNOLOGY READINESS AND Rorim Pandzy
TECHNOLOGY ACCEPTANCE OF GEODESY Bhayangkara Jaya University. Management,
STUDENT IN USING INA GEOPORTAL Jakarta indonesia

indripan/@.pmail. com

Abstract - Spatial information sysiem has been widely used for a variery of spatiaf planning., The planning can be
done an a goagle map. But, on google map, information is still limited. Jndonesia has afready a systent similar to
google mups called Ina Geoporial, which covers an area of Indonesia only. In this spstem anyane can use for a
spatial information sysiem and can be shared to ather users. fnd Geoportal created web-based and Are GIS based
One user of Ina geoporial is Geodesy edication. Because Ina Geoporial with regard lo the application of IT, it is
inferesting fo study how the level of technalogy readiness and 1echnology acceplance of Geodesy siudents
especially with the use of Ina geoportal. For this sty conducied al sample of Geodesy students of Pakuan
Universine ay menn as 100 students b using a qieestionnarres developed from questionnaives Parasuratiun and
Davis. For duta processing to test the validin, reliabitin: and Path analvsis nsing SPSS ver (7 and Amos ver 1§
software. Results from ihis sty indicate Optimism and Innovativeness factors are high enough: and significant
influence on rechnology acceptance. While the inkibitors fuciors of insecurity and discomfort are alse quiie high,
hut do noi affect to the technnlogy acceptance. The cffect of technology acceptance on the usage fevef of a
geopartal is very fovw (5.19). Based on this, Ina geoportal usage rate is not only influcnced by the technology
readiness and technology acceptance. but can also be caused by ather factors, which are discussed in this paper.

Keywards: technology readiness. technalogy acceptance, Ina geoportal, geographic information systems

Umi Kaltum
APLIKAST SIX SIGMA PADA PENGUJIAN - kiﬁEngP,ﬁi?i o
KUALITAS FRODUK UMKM: emEEman
KASUS PADA HAZCLOTHING BANDUNG Riantari Tisna
MM FEB UNPAD
Riantari usna@gniail.com

Abstract — The competiiion in an industry. requires everv company to provide the best for ity customers. Quality is
one of the guarwiices 1o be given io consumers. Hazclathing a garment company whick is one of the Micro, Small
and Medium Enterprives (SMEs) in the ciny of Bandung, Curvensty Hazclothing produer quedio: is stifl o shorwge.
The achievement of goalite must meet the required standards. and minimize the number of defects thar ocetr in the
produciion process in order 1o save costs, time and effort thar witl achieve custormer satisfaction.

The prpose of this study was 1o measure the DPMO and sigma tevel at OV, Hazclothing and determine the type
and catise af the dominan! defect in the manufacture of shivts or T-shirts. Determine improvements ta be made fo
improve the production of convection in Hazclothing.

The method used is descriptive survey and processing of data referring ra the principles contatned in the Six Sigma
method. Data collected by direct observation and interviews with the owners and staff Hazelothing. Processing
data in accordance with the stages of Six Sigma is the DMAIC pracess.

The resufie showed et the assessmont of qualine with six sigma meittod an Hucelothing, peneraring sigma for
¢ taa whpre the vafue oquate gt so it shows the gaulin of Tazuletlhiing lugh guality shire. Repair process i
done s to cheelk the fabric before production begins, select veliahle suppliers conduct employee training, do
controf the sewing process, and re-setting the sewing naching

Kevwords: Six Sigima, Qualine. SMEs. DMAIC.
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Surachman Surjaatmadia
BENARKAH BANK SYARIAH BERBEDA DENGAN | STLE INDONESIA BANKING SCHOOL
BANK KONVENSION AL, PERSPEKTIF t-mal: surachman.surja?tmad_pa@:bs,ac,:d
KEUNGGULAN BERSAING Ahmad Adriansyah

STIE INDONESIA BANKING SCHOOL

Absirak — Penelitian ini bertujuan wittuk mengetahui apakah ada perbedaan yang signifuikan antara bank yang
menggunakan prinsip syarfah dan konvensional. Dilthat dari perspekrif keunggulan kompetitif, tidak selayaknya
kedug prinsip ini di perdebatkan mana yany lebih unggul Karena sumber keimggutan komperitif vang dijadikan
dasar dalam industry perbankan lebih ditdamakan modal perusahaan. Dari sisi Modal ternvata berbeda secara
signifikan bahwa semakin besar modal yang dimiliki semokin memiliki kewnggulan bersaing. Olel karena itu
apabita Svariah menginginkan keunggulan dalam bersaing selatn harvs memiliki modat vang besar. dapat juga
melalui sumber-sumbor kewnggudan lain seperti inovasi, kemampuan memverap dan menduyagunakan kemampuon
vang berasal davi Jactor ehsternal serta wmemiliki budava organivasi vong kuar. Penelitian dilakukan poda Rank
umum vang berjumiah 120 buah. Kuesioner dikirimkan kepada semuanyo, daia yang kembali 49 bank (respon rate
39%). Walaupun hairya 49 bank, namun dari perspekeif modal, sudah mevwakili 52% bark di Indonesia. Darf segi
sebarannya, sampel penelitian sudah mewakili semua kefompok pada bank Umum, baik bank BUMN, Swasta, Bank
Asing, Bank Campuran, Bank Svariah, BPD. Bank Devisa-Non Devisa, Bank terbuka, maupun bank Besar, bank
sedang dan bank keeil. Unit analisis bank sebagai sebuah organisasi. Unir observasi adalah tim manajemen
puncak. Metode penarikan sampel non probability sampling dengan judgement sampling dan simple random
sampling, kemudian sensus dengan jumlah bawk 120 bank umum. Prosedur pengumpulan date menggunakan
kuesioner yang dibangun berdasarkem konstruk pada variable keunggulan kompetinif, kineria inovasi, kemampuian
daya serappevusahaan dalam memberdayakan informasi factor eksternal dan budaya organisasi. Madal Bank
diperoleh dari data sekunder pada tahun 2043.

Kota Kunct : keungguian bersaing, kinerja inovasi, kemampuan daya sergp perusahaan, budaya organisasi,
industri perbankan konvensional dan svariah df Indonesia.

]

BILUE BLOOD MADURA IN DRGANIZATIONAL Amaliyah Asad
STRUCTURE AND THE ECONOMIC COMMUNITY amalissh3eyahoo.com (mobile
EDUCATION +62818102771 Fax +62313534500)

Abstract — Blue blood is synonyinous with power and strength. However, it does not mean their were king's
descendant. In the contexi of Madura, the blue blood of people who have the opportunity to affect other peaple and
the surrotnding enviranment as a result of its strengrth and power, and this study focuses on the economic and
educational force in the stvucture of social organization. Nobifity or blue bload in Madura can be divided inta three
sacial classes or organizations, namely kiébun (village head), skipper tobacco, and kéyaé (kiyai).

Opportunity to get better educarion and economic prosperity is measured from the peerage. However, in terms of
confidence to be very charismatic noble and respected and obeved by ordinary Medurese community is kévae
tkivai). This is because, Madura was uphotding Islamic law § their live, hoth social and individual,

Meamwhile, the edur ation of the sohilbine Madura, are compuirony required, especiallv taith-hased education in
buarding school. Being a person who widerstands the refigion of veligivus education qualiny will be accepted as a
Sfigitre used as a place to ask. as well as well as a patron wha oheved and vespected each spoken. However,
compared to education, ownership of the prapersy or othervise prosperous in econonic life, the nobility woutd tune
in a higher class. although it can not maich the position of kivai
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CUSTOMER BASED BRAND EQUITY PRODUK Hartini,Sa.
UNSRUTE  UMKM: ANALISIS VARIABEL ANTESEDEN DAN Do Mangen
' KONSEKI/ENST niversitas Atrlanges

hartini_unanfivghou.cen

Abstract - Penelition ini bertujuan wntuk mengkaji dan menganalisis proposisi- proposisi hubmngan auar cariable
terkait Customer Based Brand Brand Equity (CBBE) pada produk UMKM. Dalam studi ini selain membahas
hubungan antar komponen dalwn brand equity juga dibahas variable anteseden dan konsekuensi dari brand equiry
tersebut. Hasil studi ini diharapkan dapat menjelaskan relationship antar variabel tersebut tersebur. Dalam siudi
ini digunakan pendekatan kuantitatif hypathetical aralysiss sesual proposisi dari hasil penelitian kualitatif pada
studi sebelumnya. Adapun variable yang digunakan dalan swdi ini antara lainvariable promosi, karakteristik
konsumen, brand awareness, brand image, perceived quality dan brand atachment, harga, behaviour loyalty.

Paopulasi dalam studi ini adalah konsimen yang pernah mengkonsumsi produk bermerk yang dihasilkan UMKM.
Dalam studi int digunakan survey dengan 180 respanden. Digunakan accidentol sampling method dalam
penentuan sampel yang digunakan. Adapun teknik analisis yang digunakan adalah SEM.

Hasit penefitian menunjutthan bahwa dari 20 hipothesis, terdapat 3 hipothesis yang tidak diterima yaitu brand
awareness tidak berpengaruh terhadap behavaior loyalty, Harga tidak memoderasi hubungan brand awareness

terhadap behavior loyalty dan harga juga tidak memoderasi hubungan brand attach terhadap behavior loyalty.

Reyword: hrand equiry, behavior loyain

DINAMIEA KOMUNIKASI POLITIK DI KASKUS PAD | " ramméd Mubtadin Kholt
! . p di Magister Sains Manaj
PERIODE KAMPANYE PEMILIHAN PRESIDEN rogrm St Mg Somtann
§ JUNI - 5 JULY 2014

{ pad . il
(Studi pada Akm'l';tas .Iéask;osie;’ dalam Pemilihan Program Studi Magister Sains Mangjeren
resiien ) J Univursitas Airlangga - Surabaya

Gancar Candra Premananto

Abstract — General elections is a requisite in demacratic system. Ir the seventh presidential election of Indonesia in
2014, started a lot of use of social networking media such as facebook, twitter, eic. An internet forum such as
Kaskus iy one of effective commmunication (ool in persuade voler, In a relatively short 1ime, sacial media can gather
a lot of followers i a low budges. The use of sacial media By volunteers und supporters not anly as a mean of
promoting the candidate of president ond vice-president, bwt afse conducted black campaign and negutive
campaign to attack and bring down the rival, Dynamics of social nerworking community has characteristics of:
Jiquid condition. huge individial freedom. could be used by anyone and for any inferest, Kaskus has interactive and
very diverse expression as a sacial networking site. Kaskus loaded with dynamics of Jerce that can cause changes
in the livelihood of the concerned society. The purpose of this study is determining how the dynamics of political
communication of one of president cundidate. Joko Widode, on Kavkws farum af the presidential election compaign
period (5 June to0 3 Julv 2004). The research method wsed was qualitarive meshod with content analysis. The study
concludes that the result of political communication obiained from social media can onfy generaie trust of volers
bt not as a winning fuctor.

Keywords: Puolineat markenng, sacl medra, Jokov
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Hari Sukarno
Fakulas Ekonami Universitas Jember

DOMINASI DETERMINAN PENDAPATAN UMKM harisukamo2003@gmail com
SEKTOR JASA DAN PERDAGANGAN DI Hadi Paramu
KABUPATEN JEMBER | Hadiparamu feuney@yahoo.co id

Yeni Hilma Dwivantt

yenudwrvant i gmal.com

Abstract — Tujuun riset ini adaluh mengkaji peran aspek modal awal. hurang, user, dun aspek oriemasi
kewirausehaan sebagai dererminan pendaparen UMKM sektor jasa dan perdugancan di Kabupaten Jember.
Kajian detilnva diavalikan pada dominasi dianiara ke-ampat aspek tersebut. Penelitian ini merupakan penelitian
hypothesis testing. Populasi penefitian ini adalal UMKM sektor jasa dan perdagangan yang terdaftar pada BPS di
Kabupaten Jember. Oleh karena lokasi anggota populasi tersebar di berbagai kecamutan di Kabupaten Jember
maka sangat beralasan untuk menggunakan sampel penelitian. Seleksi anggota sampel penelitian menggunakan
purposive  sampling wntuk menentukan  kecamaran sampel dan  comvenience sampling  digunakan  untub
mendapatkan responden yang bersedia memberikan informasi werkaic usahanva. Analisis yang digunakam adaluh
wnultiple regression analvsis, dimang sebagai variabel dependen adaluh Pendaparan, sedangkan sebagai varinbel
independen adalah modal awal, Utang, Aset, Inovasi, Keproaktifan, dan Pengambilan Risiko. Variabel yang
menentukan pendapatan adalah variabel usel, inovasi, dan keproakiifan. Variabel modal usaha, utang, dan
pengambilan risiko tidak dapat menentukan iinggi rendatinvg pendapatan UMRM sektor jasa dan perdagangan di
Kabupten Jember. Variabel asef dan keproaktifan berpengarih positif terhadap pendapatan, sedangkan variabel
inovasi berpengaruh negatif terhadap pendopatan Variabel yang paling doninan menentukan variabel pendupatan
adatah variahet uyer. Hal ini membuktikan balova pelak CMEM lebitt memanfautkan aser untuk meninghatkan
pendapataimva

Kevwords: UMNM, wovasi, keproakiifan. risiko. multiple regression anatvsis

NPl  ENERGIZING ENTREPRENEURIAL ECOSYSTEMS Leonardi Lucky Kurniawan

IN INDONESIA Politeknik Ubaya, Surabaya

Abstract — Entrepreneurship has received significant attention over the pust decade, Emreprenenrial ecosysiems
represent a concepluad framework designed to foster economic development via entrepreneurship, innovation and
small business growih. The creation of susiainable enrreprencuriaf ecosystems vegquires attention 10 a range of
Sactors end they should be allowed to fornr organically.

This paper stems fram un observation that muny programs Jor entreprencurship development in Indonesia run as
as individual programs and are very prone to poor coordination with other institutions or support systems. The
paper aims 10 support policy makers and practitioners in setring up new entrepreneyrial ecosvstems and may afso
lend itself to becoming a wigger point for future research on entreprencurial ecasvstems which is still scarce, The
canclusion of the paper feads towards effective strategies and policies which foster and leverage entreprenenrial
ecosvetems it mdonesta,

Kev words, entrepreneurial ecosysiems, entrepreneirship developmeni, effective straregies and poticies
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Vira Bobby Setya Raharja
Fakulas Gkonomi dan Bisnis UNSOED
ENVIRONMENT FRIENDLY PRODUCTS: FACTORS _ Puwokeno
co.ad
THAT INFLUENCE THE GREEN PURCHASE wirabohbysetya@yahoo.co i
INTENTION OF PURWOKERTO CONSUMERS Agus Surozo
Fakultas Ekonorui Dan Bisais UNSQED
Purwokerto
J ros0.fe20 [ 4@gmail.com

Abstract —Pada masa kini., orang menjadi lebih peduli terhadap pembelian hijau  karena tumbuhnya kesadaran
untuk periindungan lingkungan. Pembelian hijau pada dusarnya adalahmembeli produk yang ramah lingkungan,
Penelitian int dilakukan wntuk menemukan dampak dari kepedulian linglungan pelanggon, pengetahuan
lingkungan dan citra hija organisasi terhadap niat pembelian hijau.Model penefition im adaloh meneliti
konsekuensi dari variabel prediktor (hepedulian linglungan, gambar hifau orgenisasi dum pengetahuan
lingkwngen) pada variabel ini tminal pembelian hijon) dengan efel moderast dari persepsi harga dan persepsi
kuglitas produte. Metedologi penelitian adalal kuantitaif dan perdekatan adalaly sovei. Teknik purposive sampling
berasal dari teknik probability sampling. Jumicl sampel 169 konsumen di Purwokerto yvang merggunakan AC

usia minmai 20 ahun Hasil studi merekomendosikan bagi manager dapat merwmuskan strategi green mavketing
vang efektif berdasarkan hasil riset ini.

Keywords: Minar beli hijaw, Perhatian limghungan, Pemahaman {ingkungan, Pengetafman fingkungan, Organisasi
citra hifau, Persepsi hargn produk, Persepsi kualitas produf.

Farah Margaretha
FAKTOR- FAKTOR YANG MEMPENGARUHI Fkultes Ekonomi Universias Trisakt
farahma; th il
KEBANGKRUTAN PADA INDUSTRI DASAR DAN a rg“;‘"‘ d:fg'““‘ com
KIMIA DI INDONESIA o
Fakulas Ekonomi Universitas Trisakti
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Abstract — Insolvent condition in ¢ company will be a serious problem hecauve if a company really have an
insolvency or experiencing problems in company's financial condition. It should be a concern because financial
distress can {ead insolvency company. The Purpose of this study i3 to determine the impact of factors such capital
imensity, firm size, profitabitine, liquidite and growth oppornite on financial disiress. Population and sample on
this reseaich are basic indusiry and chemicals and miscellancous industry companies which listed in BE] 2009-
2013, Descriptive analysis, hpoteses and discriminanr analysis iest. Factors such as profitability and growih
opportunity have significant impact to financial distress. This research is also argued capital intensity, firm size
and liguidity have insignificant impact to financial distress.

Keywords:  Aftman Z-Score, Capital Intensity, Financial Distress, Firm Size, Growth Opportunity, Liguidiry,
Profitability
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Abstract — Penelitian ini bertujuan untuk menganalisis lbungan antara degradast {ingkungan dan pertumbuhan
ekonomi dan sebaliknya dalam perspektif vuntun waktu di Indonesia. Indikator vang digunakan untuk degradasi
lingkungan adalah emisi karbon dioksida (CO2) dan wnink pertumbuhan ekonomi adalah prodidk domestik bruto
(PDB), Data dianalisis dengan menggunakan anafisis regresi {inier berganda dengan membentuk dua model
ckonometri. Model pertana adalah pertumbuhan ekonomi merupakan furgsi dari keterbukaan ekonomi, angkatan
kerja, modal manvsia dan emisi COZ. Modcl kedua adalah emisi CO2 merupakan fungsi davi investasi, PDB per
kapita, ketertukaon ekonomi, dan banvak kendaraan per | 000 pendudik. Analisis gvafis juga dilakukan untik
ametipelajart model furva lingkungen Kuznets (Environmentol Kuznety Curve (EKC) di Tndonesia. Hosil anolisis
menunjukkan bakwa emisi CO2 berhubungan dengan PDB. Hasil penefitian memmjutkan behwa Ewmisi C02 dan
pertumbuhan ckonomi saling berpengarub positif. Pertumbunan ekonomi dipengaruni oleh emisi CO2 dan
sebaliknya Emisi CO2 dipengarulii secara positif oleh persumbuhan ekonomi di Indonesia. Di Indonesia belum
terjadi titik balik dolam EKC. Masih terjadi peningkatan emisi COZ seiring dengan pertumbuhan ekonomi. Hasil
studi menunjuldkan bahwa Indonesia tdak mengekang emisi CQL. Terfihar dari hasit ckonemetri bahwa
pertumbuhan ekonomi dan aktivitas manusia berdampak secara negatif pada linghkungan,

Kata kunci: Entisi CO2, pertumbuhan ekonomi, Environmental Kuznets Curve (EKCJ, dampak rerbadap
lingkungan, Indonesia
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Abstract — Korupsi dimana-mana, perilaku masyarakat di falanan banvak vang tidak tertib, bakkon institusi
pendidikan  sebagoi njung tombok perubahan perilaky wasvarakar ridak mompu mernbabmye dan ada yvang
terlibat dalom perilaky vang tidak patut di confeh seperti fasah paliv dan gelar palsu. Instinusi pendidikan
sebagai organisusi pembelajar harusnya mampu merubuh perilaku masyarakat. Indonesia sebagai negara dengan
Jumlah penduduk yang besar bisu unggul menciptakan sumber daya manusia yang berkulitas. Korea, Jepang dan
Singapura adalah contoh negara-negara yang mampu menginvestasikan agar sumber daya mereka berkuliatas
dan wnggul dan terbukti saat ini mereka menjadi negara yang maju. Paper ini ingin memberikan suatu gambaran
bahwa dengan learning fo know, learning to do, learning to be, learning to live together in peace harmony bisa
membentuk suatu karakter moral bangsa daw merubah kualitas sumber daya manusia. Kualitas bangsa yang baik
akan tercermin didatam perviloku masyarokat sehavi-hari.

Keywords: Learning to knaw, learning to dolearning io he. learning 1o live togehher in peace ad harmony,
learning organization,
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IMPLEMENTASI MODEL PENINGKATAN
PRODUKSI DAN PEMASARAN KOMODITAS
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Abstracr — Short-ferm goals of continued research 2nd year are: Implememation of the model of activities and
programs io increase production, markering, and saybean farmers' income in rransmigration areas of Java Sunda
Plain month as efforts to improve farmer incomes in Tojo Una-Una. Implemeniation of this model is necessary
given the results the previous vear (2014) showed that farmers wransmigration of Javanese Sundanese Plains Month

not optimal in seybean culiivation technolagy so that the average vield achieved refatively low, reaching 1,077 fons
per hectare.

Based on the results of the study, the overall mean value of 5 five variables included in the category enough. This
indicates thal the implemeniation of the model of production deficits improve not optimal. For example Sukamaju
village turned out 1o need repair facilities and infrastructure ranked first while ranking which has the lowest value
of five variabies, namely improvement in the amount of (amount of power, frequency) visits FEA. By contrast, in the
village of Wanasari, fixes the number of extension workers famownt of power and frequency) ronked first, but the
lowest ranking is price improvement. This suggests that inlensive assistance jrom tanage extension and
improvement of the price is an imporiant factor for motivaiing farmers in developing sovhean farming.

Results of mudtiple regression iest showed that the implememation of the model variables P 5 ave: (1) Repair
Jacilivies and infrasiructure, () hnproved savbean prices and production input prices for farmers; (3) Improved
cultivation iechnology, (4) Inprovements number of extension wovkers and (3} Repair and improvement of access
te financial inscrutions has contributed influence amounted 10 43 40% against an incredse fn soybean production.
And the greatest influence konntribusi of 5 variables, namely: improved manher of extension workers as energy
assistance in the application of technolegy, improvement of price and production inpu! prices.

Furthermore, production resulfs achieved in the implemeniation of the pilot project with the application of
technology of cultivation in the village Sukamaju showed significant resulis are: 1.8 ton / 0.75 ha or 2.4 tonnes /
ha, using the seeds Anjasmoro, the estimated water content was obtained 7 - 10%. Thus, the resuits obtained by the
Jarmers with farming systems that velv on habit during this increment 1,311 tonnes / ha. (2.4 tons - 1,077 tons).

Keywords: Production, Marketing, and Revenu
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Abstract — The research objectives are: 1) Analyzing the relation between business motivation, entrepreneur ability
and success of the business; 2) Analyzing the affection of business motivation and enrrepreneur ability io business
success both partiall and simultaneously; 3) dnalyzing the driving and inhibiting factors of the SME business
success. The research methods used is survey and the research forms ure descripiive and verification research. The
research objectsare 150 manager IKMts of smafl medium snacks food indusiry. Therefore, enclosed questionnaire
conducted prior the testing of path onalysis. The study result shows that the relationship between business
motivation and entrepreneur ability have a strong paositive direction; business motivation relationship is directly
proportional lo the success of the business and it categorized as strong category, the enfrepreneur ability
relationship with the success of the business is in the strong positive direction; partially, wearher business
motivation (o business success und entrepreneur ability 1o business success are influentioal, therefore there are no
inhibiting factors ta the business success: simuftanepusly, business morivation and entreprenewr ability o business
success influential at 56.5% and the vemaining 43.5% influcnced by other factors out af the study.

Kevwords: Business Motivation, Entrepreneur Abilin: and Business Sticees

KESIAPAN UMKM JAWA TIMUR Elsyc Tandelilin, SE, MM
MNJ-019 DALAM MENGHADAPI PERSAINGAN Faculty of Business and Economics
RARE DALAM ASEAN ECONOMIC COMMUNITY Management Deparmint
(AEC) 2015 Email ; elayhi '.':\hg}m

Abstract — The purpose of this study is 1o describe the profile of SMEs in East Java, which onlv identified a single
consiruct with iwo sides of perspective, benefits and problems. The method used is descriprive gualitative, using
purposive sampling technigues. Data collection technigues are questionnaive, deep imterviews and fleld
observations.  This research will give a huge benefit to other researchers to discover more about SMEs
entveprenewr. The results also give informations that useful for futher researcher to analvze business problems and
Iry to sofve it. The results showed that the majority of entreprencurs are male with average tenure of business fess
than three years. The most interested business sector is food and drink with average monthly revenues of I - §
miftign rupiahs. In addiiion to having various advantages such as creativity, the cowrage o bear the visk, flexibifity
and autonomy in business mandgement and casiness to meet the customer needs and wants. SMEv afso have o
variety of probiems, among others, the difficully of capital, poor managemen:, wrong mind set, weak networking,
lack of tegal status and lack of knowfedge. All the SMEs problems must he sofve immediately and inreyrated omong
threc parfics, entreprencurs, goverament and societv. Al the problems of SME: cawxing them not able i compete
inthe AEC 2675

Kevwords: Entreprencurship, Entrepreneurs, SMEs
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MANAGERIAL PREROGATIVE:
SEPELEMPARAN BATU BELAKA ?

Abstrace — Managerial prerogative that is inherent in the dominance of company 10p management has ihe problems
fir itself pertinent to conceptual aspecr with practical implication. Therefare. this article aims at  analysing
conceptually the extent of monagerial prerogative and the origins of the managerial prerogative. Research
method that is used towards this analvsis is literature study. Theoretically, managerial prevogative hold conflicts
concerning unitarism, pluralisin,  individuplism, wnd coflectivism  thar  subsequently cousing  diversed
implementation due to the influence of those relevance concepis particularly velated to narnagement style and the
extent of worker participation which 15 mivrored in collective agreemenr and the effectiveness of union
practices with prosperity oriemdtion. Besides, the concepr of managerial preragative finds irs theoretical bosis
on the sources, ramely: agency theary, corporate governance, wtifitavianism concept of justice, and doctrines
of corporate law enveloping fiduciary duty, wltra vires, and business jfudgement rule, and furthermore these
sotrces become the navelty of this research.

Keywerds: managerial prerogative, unitarism, piuralism, corporate governance, doctrines of corporate law
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mutkran_roniirmail. binadarma ac id

Absiract — Penelitien inl bertwuan unink menemukan  sirategi peningkaran kualitas pelavanan publik dalam
rangka optimalisasi pendapatan asfi daerah. Penelitian ini menggunakan metode penciitian kualitatif dengan
pendekaian deskriptif. Melalui metode ini diharapkan berbagal fenomena dan fokia di lapangan dapor
diungkapkan secara mendatam dan komprehensif. Sedangkan metode analisis yang digunakan adalah merode
deskriptif dengan pendekatan mangjemen strategis melatui analisis internal dan eksternal organisasi. Teknik
pengumptitan data ditokukan dengan observasi ke lapangan, melakwkan wavancara mendotam kepada informan
dan selanjutnya, hasil observasi dan wawancara mendolam ditindaklanjuti dengan  pengecekan pada literatur
dengan melakukan coudi dokumenrasi, Hasil penelitan diperoieh tiga strategi- (1) Memanfaatkan kesusuaian visi-
misi, IPTEK, dan regulasi untuk peningkatan kualitas pelayanan publik dan optimalisasi pererimaan pendapatan
asli daerah (PAD), (2) Peningkatan kualitus SDM aparatur dengan memanfaatkan hondisi ekonomi, sosial, politik
yang baik dan stabil; (3) Memanfaathan media tekmologi informasi dan komunikast untuk meninghatkan jumliah
investor guna peningkatan kualitas pelayanan dan pererimaan PAD.

Keywords: manafemen strategis, pelayanan publik, pendapatan asli daerah
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Abstract — Adanya kesepakatan Masyarakat Ekonomi ASEAN (MEA) 2015 dapat menjadi iantangan sekaligus
peluang bagi pelaku usaha lokal Indonesia Dibukanva pasar bebas ASEAN 2015 membuka kesempatan pelaku
usaha di Indonesia untuk melakukan aktivitas ekspor ke sembilan negava anggota ASEAN lainnya Kesempatun ini
dapat dijadikan peluang untuk memperluas daerah pemasaran produk-produk asli Indonesia, Di sisf lain, Pasar
hebas ekonomi ASEAN akan memberi kesempatan kepada pengusaha dan perusahaan dari fuar negeri di kewasan
Asia Tenggara uniuk memasarkan produknya di wilayah Indonesta dengan bebasdan bersaing dengan pengusaha
lokal dalam negeri Secara wmum seinua pelaku usaha lokal Indonesia sudah harus wnulai mempersiapkan divi dan
meninghatkan dava saing ager tidak rergifas olel produk asing dan menjadi penonton di negeri sendiri Kondisi ini
dapal diperburuk oleh keblasaan konsumen Indonesta yang lebih senang menggunakan produk dari merek -merck
luar negeri. Penelitian ini akan memberikan solusi bagaimana cara neningkatkan dava saing usaha lokal
Indonesia menjelang dibukanya pasar bebas ASEAN 261 5.

Keywords: daya saing. usaha lokal Indonesia, masyarakal ekonomi ASEAN
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Abstract — Ulifversity continties 10 iy to improve their qualite. one of which is marked by the abwndant availubifity
of internet Services that can provide convenieace lo all parties fnvolved in the campus. On the ather hand, the use
of information technology also has negative impact on users of the rechnolagy itself when the user is not using it for
the sake of job, and the deviant behavior iy called cyberloafingicyberslacking. This behavior occurs more
Srequently for employees when they are do not focus with their job on the office, while for the students, they are do
nod fovtis with the material that Is being raughi in class. However, the internet facilitivs provided by the universin: is
intended to facilitate and assist students v the fearning procesy and the progress of techinology owned by studenrs
on their personal gadgets also aims (0 fhielp the students. Therefore, i1 s necessary fe anticipate how cyberfoafing
behaviors are likely 1o arise in the learning process becomes mare manageable positive use by stidents. In this
regard, the needs are to be formed through a process of personality possessed by each individual. There are some
personality characteristics that can make the behavior of cyberloafing be reduced and have a positive impact, such
as self-regulation, self efficacy, the conscientiousness and achievement orienigtion. The university could provide
some students activities and programs to develop the personality characteristics that leads to the formation of the
personality characteristics therefore when students are dealing with the advancement of internet technology in this
case, they witl know what to do.

Kevwords: cvberloafing, students, university, behavier
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Abstrak — This research briefly drawsbusiness failure classificaiton as an aplication of early warning system.
Business faifure identification could detect business faihure of small medium entreprises (SMEs). This research
aims 1o wodel business failure clasification thar fii with SMEs in Indonesia based on developing counries
experiences. Using 2009-2010 data, panel daia regresion is employed tuking into account potential variables
which influence cash flows based insolvency of SMEs. As a resull, only profitability ratio (EAT/Total Assets) and

liquidity rafios {Qwick ratio/lnventory and curremt Assets/Total Assets) that impact business faihne of SME,
respectively.

Keywords! failure, non-faiture, discrimirant analysis, small medium enterprises
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MNJ-025 MODEL IMPLEMENTAS] STRATEG] SEBAGAI
' - DETERMINAN KINERJA PERUSAHAAN

Abstract — Setiap organisasi baik yang berorientasi laba maupun tidak, yang bevorientast produk, berorientasi
Jasa, pemerinighan, swasta aiau bahkan olah raga, harus merumuskan dan mengimplementasikan strategi yang
tepat agar berhosil. Disamping iti lingkungan bisnis baix internal dan eksternal yang sangat dinamis dan
kompleks juga membutuhkan strategi bisnis yang iepat untuk mempertahankan eksistensi perusahaan. Fotkus
penelitian manajemen sivategikt mengalami pergeseran dari perencanaan stralegi ke fmplementasi strategi,
Implementasi sirategi jauh lebih penting daripada formudasi strategi. Namun demikian, masih sedikit penefitian
mengenai kerangka implementasi strategf untuk meninghatkan kesuksesan organisasi. Diskusi mengenaf
implementasi strategi semakin populer, sejalan meluasnya kesadaran bohwa implementasi strategi jauh lebih
penting daripuda formudasi sirategi. Kaplan and Norton (2008) menunjikkan kesadaran manafeinen puncak,
prakrisi dan peneliti bahwva organisasi semakin miudah memformulasikan swrategi, namun masif kesulditan untuk
memastikan sirategi menjadi aks? nvaie,

Penelirian ini mencoba menemukan model implementasi strategi sebagai determinan kinerja perusahaan,
menganalisis pengaruh kuadlitas tahapan implementasi strategi terhadap kesuksesan implementasi strategi dan
kinerja perusahaen serta menemukan imode! uniuk mengaudit dinamika kapabilitas perusahaan dan memprediksi
keberhasilan implememast strategi bagi perusahaan. Penelitian diluksanakan pada 30 perusahaan dari berbagai

hidang indusiri. Analisis dua dilakukan dengun menggunakan metode statistik yaine dengan Structural Equarion
Modeling (SEM) dan Pariial Least Square.

Husil penclitien memmjukkan bahwa  faktor knafitos tahapan implementasi sirateg( dan  fakior kapabifis
pendikung implewmentast straregi berpengarih signifikan  lerhodap kesubsesun implementasi sivategl, dan

kesuksesan implementasi strategi berpengarub signifikan terhadap kinerja perusahoan.

Kata kunci : manajemen straiegif, implemeniast strategl, kinerja perusehaan
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Abstract — Penclitvian vang dilakidan hertiguan menguft model intenst berwirausaha. secara kinesus penelitian
yang dilakukan berfijuan menguji pengarith sikap berwirausaha terhadap intensi berwirausaha, pengarukb
kecenderungan mengambil risiko teriadap sikap berwirausaha dan pengarel efikasi dirt ierhadap kecenderungan
mengambil visiko.

Sampel dalam penclitian ini mahasiswa yang tersebar i Yogyakarta Metade pengambilan sampel secara
purposive dengan kriteria mahasiswa semester akhiv atau sedang menvekesaihan lugas akhir, Analisis data
menggunakan siructioral equation madetling (SEMy dibantu dengan program 4MOS.

Hasil analisis menunjukkan secara menyelwruh model yang diuji fit dan secara parsial sikap berwirausaha
berpengaruh terhadap intensi berwirausaha, kecenderungan mengambil risiko berpengaruh terhadap sikap

berwirausaha dan efikasi diri berpengaruh terhadap kecenderungan mengambil visiko.

Kata-kata lanci: tntensi berwirausaha, sikap berwirausaha, kecenderungan mengambil risiko, self efficac
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Abstract — This study aims to identify factors that affect the awareness of public in undersianding and practice
regular charity (zakal maaf), zakat maal governance, potency zakat maal and mode! of management optimization of
zakat maal. The method used is descriptive qualitative. in order to obtain a description of the institution's profile of
zakal.

The potercy of zakat and poverty in the study area. The reswlts showed that one of the consiraints is nef absorbed
optimally the potency of zakat maal is the lack of public awareness in paying zakat maal through zakat institution,
another factor is the public habit in defivering their zakat to the close refatives. Public awareness io give charity is
culturally not affecied by whether the neighborhood lived in the neighborhood mnsque, madrasa, or not.

Mos1 of the people only know the obligation to pay tithes and do nat have kiowledge of the obligation 10 pay zakat
maal; nat optbwed management of Zakat by the Institute Anil Zakat thits recessary to develop a "business model”

which is effective for improving the reception and distribusion of atnes from the people.

Kevwards: Zakar Maal, Muzaqqi. Amil zakar institutions, The potential zakaf macl
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Abstract — Competition in a business is that ii can not beavoided. To deal with an entrepreneur has the sensitivity
required in designing sirafegies fo adapt 1o the competition in the business environment. This study aims to analyze
the state of competition in the entrepreneur community in the pesaniren in Jombang city or conunsnity model
strategies that have been implemenied to maimain the business from the competition. This tvpe of research uses
descriptive quaalitative approach tu the study site 3 boarding school in Jombang city ramely Danid Ulum boarding
Peterongan, Mamba'ul Ma™ arif hoarding Denanyar and Bakrul Uhun boarding Tambak Berus. Subjects were
considered representative of the entreprenenr thar scome npe of effort is the efforts talls, shops, barandeafesrental of
the community or students ax consvumers. The resulis stated that the model was able to mininize the level of
community competition with characteristics simifar business/the same is happening in the commmity of
entreprencurs in the boarding aren, i can even be a meons of medialor between the enlrepreneur with
stakeholders (poticy makers) in hoarding school that regarded them as competitors main. This study gives the

conclusion that the mode! of community is the right and appropriate sirategies fo sustain the business in the
boarding area that lends sharp competilion level,

Keywords: entreprencur community, boarding area, the same effort, the madel community

=

Endang Ruswanii
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Abstract — Tufuan periama penelitian adolah unluk menyempurnaken materi pembelajaran mata kuliah
kewirausahaan vang fepat di perguruan finggi. Kedug memempurnakan model pembelujoran kewirausahaen
yang tepat dipergmuan tnggi. Gap penelitian belym terdapat mode! pembelajaran kewirausuhaan dalam
mengajar mata kuliah kewirausahaan df Universitas Esa Unggul, selama ini maia kuliah kewirausahaan yang
digjarkan berupa honseptual belum dilengkapi dengan pelatihan dan praktik wirausaha, Melatui identifikasi
berbagai tjuan model pendidikan kewirausahaan, mungkin memiliki pemohaman yang lebih mendalam tentang
kebuthan pendidikon kewirausahaan di Indonesia serta pilihan yang lebih inovasi mengenai teknik pengajaran di
perguruan linggl. Studi [ menunjukkan bahwa meveka menyukai pendidikan kewirqusahoan melalui tatap muka,
pelatihan jasa gunting rambul, bimbingan membuat proyek kelompok. Studi 2 menguji mode! pembelajaran
kewirausahaan cetelah mahasiswa belajar konsepival dan pelatihan home industri. Dalam belajar home indusiri
dibuar kelampok terdiri atas tiga mahasiswa dan mereka helajar produksi snek, menentukan harga jual, membuat
merek, kreatifitas dan menjual sneck dalam kelas. Pelatihan ini bertujuan agar mahasiswa mandiri berwirausaha.
Kaontribusi penelitian dengan ditemukan model pendidiken vang tepat d pergurian finggi, diharapkan dopat
mengurangi penganggiran terdidil

MODEL PEMBELAJARAN ENTREPRENEURSHIP
INOVAS] UNIVERSITAS ESA UNGGUL

Kata kunci | mode! pendidikan, emireprenenrshi. smiversitas exa nnggul
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MODEL PEMBERDAYAAN BATIK SEMARANG Hertiana lkasari
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Abstract — The establishment of a single market in the ASEAN region which is termed the Asean Economic
Commnunity (AEC) has canseguences allows the state to seil goods and services easily to other countries throughout
Southeast Asia, which in turn mahes the region an area of intense competition for its member countries , One of the
strengths that Indonesia is a grear variety of creative indusiries grow and develop supporting the national
economy. One is batik. This study aims to formulate o model of empowerment Batik Semarang 1o prepare for the
ASEAN Economic Community (AEC) by 2013, Thiv study aims to formulate o mode! of empowermens Butik
Semarang tv prepare for the ASEAN Economic Community {4EC) by 2013, The study was done on {7 SMEs Batik
Semarang spread in some areas. Methad of data collection conducted in this study include questionnaires, focus
group discussions (FGD) and in depth interviews. The results obiained are for the ASEAN Economic Community,
the formulation of the model empowerment semarang barik SMEs based on the aspects of production, distribution
aspect, the aspect of market demand and socio-cultural aspects which consisted of siraiegy. action acts, related
parties, and short-term priorities and long-tern priovity. Adviec that can be given is 1he need for the involvement

and synergy of the various parties (ucademia, business, government and socicty) for the purpose of batik artisans
Sewarang ctpovwerment can be achieved.

Keywords: Butik Semarang, ASEAN Econamic Cannunity, Empowerment Model, FGD

Joeliaty
MODEL PENGELOLAAN PENGETAHUAN Fakultas Ekonomi Dan Bisnis
MNI-031 PENGRAJIN SEPATU DALAM MENGHADAPI Universitas Padjadjaran
D MASYARAKAT EKONOMI ASEAN (MEA) ocliaty@yzhoo.co.d
{Kajian Pada Sentra Sepatu Cibaduyut Jawa Barat) Gianjari
gpuiamifayahoo.com

Abstract ~ Dengan diberlgkukannva MEApara pelaku Industri Kecil Dan Menengah  (IKM)di Indonesia
dikarapkan dupat bersiap dan berani bersaing dengon produk duri negara luin. Salah Satu pelaku IKM vaitu
Sentra Sepam Cibadwyut, Kompetensi pengerahuan merepakan folsor urcma sebugai dava saing  bagi para
pengrafin seputu di Senfre Sepatu Cibaduvut dalam rangka menghadapi masvarakar ekonomi Asean (MEA).
Pengetahuan merupakan penggerak kearah kesukseson datam menghadapi MEA, karena melalui pengetahuan
maka para pengrafin sepatu akan memiliki kompetensi yang seswai bidangnya dengan menghasilkan produk -
produtc yang memiliki kualitas yang baik dan diminaii oleh konsumen daiam dan {uar negert.

Metode penelitian yangdigunakan adalah metode deskviptif — anafitis. Jenis analisis data yang digunakan dalam
penelitian ini adalah huatiraif vang didukung dengan data-dura kuantitatif,

Penelitian ini bertujuan untuk membuat pola pengelolacn pengetahuan bagi emrepreneur sepatu di Sentra Sepatu
Cibaduyut tintuk menghadapi  Masyarakat Ekonomi Asean.Salah satu cara wneningkatkan dan wengelola
kompetensi pengetalnean yaitie melalui penerapan knowledge managemet. Knowledge Management terdivi dari
proses using knowledge, finding knowledge creating knowledge dan packaging knowledge yvang akan membangun
budava knowledge sharing di kalangan entrepreneur sepatu dan diharapkan dapat mendorong inovast batk secara
kelompok atau individu guna mendukung perttombihan usaha dan meningkatkan dava saing vang akan membanti
core business activities berjalan lebih efekttf sehingga membertkan nilai ntifitas opiimal.

Kata Kunci - Pengelolaan Pengetahuan, Pengrajin Sepaii, MEA
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MODEL PENGGUNAAN SISTEM INFORMASI
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Abstract — The pwpose of this research is o create a conceptual model construction the use of accounting
information systems for decision-making as well as to determine the model of the use of accounting information
systems lo improve the performance of the creative industries SME in Mafang. This conceptual model is a new
innavation of the model Unified Theory of Acceptance and Use of Technology {UTAUT) is a model of user interest
and user behavior subsequent delammenggunakan accounting information sysiems so that they can develop info o
mode! of conceptual change of use of accounting information Tupe of research is explanaiory perceptionat
research with survey meshods. Type of primary deta. Dimension of time is one shot siudy. The respondents were
owner and munagers of SME in Malang city . The unit of analysis is the individual manager or owner, Analysis of
dala used Structural Eguation Modeling (SEM) with AMOS program. The result of the study show that SMEs can
increase performance through the direct influence of accounting knowledge SME businesses that-are much stronger
than the indirect effect of accounting knowledge SME businesses through the use of accounting informarion as an
intervening vartable that is degrading the performance of SMEs.

Kevword: accounting knowledge. internal locus af conmrol, godd, accounting watning, the use accounting
information

PELATIRAN UMKM BERJENJANG DI KOTA T - ‘
SURABAYA: Noviaty Kresna Darmasetiawan
STRATEGI PENGUATAN DAYA SATNG UB’IKM Turusan Mana_pcmen, Fa,ku]ms Bisnis dan
DALAM MENGHADAPI ASEAN ECONOMIC Ekencmika Um"m“ﬂj"‘ Surabaya
COMMUNITY (AEC) noviatykds@gmail.com

Abstract — The Government of Surabaya since 2009 has had a program to reduce poverty in Surabuya. The paverty
reduction program in the City of Surabaya is through tiered training for SMEs. The tiered training aims lo train
groups of poor people in the city of Surabaya to gain the skills for entreprenvurship. At the vext level of skills for
entreprenenrstip was developed inte SMEs through training by SKPO Ciry Government of Surabaya. At every level
of training wnderiaken, including 1o strengthen the competitiveness of SMEs in the face of the Asean Evonomic
Convnunity(AEC).

The research's aim was 1o deiermine how a tered training for SMEs in Surabaya con serve as a strategy fo
strengthen the competitivencss of SME to fuce AEC. The subjects in this studv is the Surabaya City Government,
which in it is Bappeko who designed the strategy and management of the tiered training program, SKPD that plays

a role in providing this training to produce entrepreneurs, business groups and SMEs, as well as sirengthening the
competitiveness of SMEs.

SKPDs that are included are the BAPPEMAS and KB, the Depariment of Labor, Office Food Security, Department
of Cooperatives and SMEs, Public Health Service, Department of Trade & Industry, us wefl as the Department of
Health, and also the participants that suceessfull): form SMEs.

The tvpe of data is primery as well as secondary. Primary data weve obtained through in-depth interviews and
focus group discussions, while the secondary data obtained through the analysis of documenss. The research found
that SMEs Spaced training organized by the Government of Surubaya plays an imporiant role as a strategy for
strengthening the competitiveness of SMEs in the face of AEC.

Keywards: SME tiered training, strategies lo strengthen competitiveness, the AEC
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Abstract - The Government &5 committed to providing health coverage to the poor. However, reality shows that
hedith care to poor people is ofien not in line with expeciations. The purpose of this study was 10 develop a mode!
of health care for the poor based on justice and analyze the influence of kealtl care bused on justice, on patient
satisfaction. This research sample totaled 234 patients of pour famifies in the Regional General Hospital (RGH) in
Sampang, Bangkolan, Pamekasan, Bondoweso and Simbondo. Resulls of testing the lypothesis by using Partial
Least Square (PLS} found that imeractional and hformational fustice effect on patient savisfaction significantly.
The RGH already provide health services based on distributive and precedural justice fine fo patienls poor
families. However, because of communication and knowledge patient of poor famities, RGH are not good service
impressed so had no impact on patient satisfaction. The RGH need to create a standard operational procedure
{(SOP} of the work culture refated 1o the interaction between doclors, nurses ond non-medical personnel with all
patients, especiaily for patients with poor families.

Keywords: Justice Health Care, Patient Sutisfaction, Regional General Hospital

PEMANFAATAN METODE KONTEKSTUAL Tapi Rondang i Bulan
DALAM PEMBELAJARAN KEWIRAUSAHAAN STIE Harapan Modas
GUNA PENINGKATAN INTENSI Laniay By danie vehon.con)

Abstract — The influence of entrepreneurship education has been considered as one of the important factors to
grow and develop the passion, spirit and entrepreneurial behavior among the younger generation. However, both
state universities aond private universities, as a provider of higher education can not he expected to he able to
provide learning to students and college graduates 1o be able to play that rofe. I is, more due fo the lack of a
learning model that corresponds to the condition that the student based on the resufts of previous studies found that
ihe learning model modeling has become a model of entreprencurial learning are considered appropriate by the
student. Thus, the learning model, has a strong feasibility to be compiled and presented in the form of module
learning model. The purpaose of this follow-np study is analyzing and modeling as the design of the leaming mode!
that has been arvanged through a module and learning plans as a lecturer guide of the proposed model of
enireprencurial learning.

This studv used a quafiiative approact: This research is o dassroem action rescarchy, The results of the study show
that comtextial teaching method fa able to improve the achievenent of agreed targets. contextual approach model
upplication techniques stimulate o readivess to leerurers of and students where howk portics prepare themsehes
before discussion, the nse of props in risining the comextual muodel iy comea qud covnmot be separaied frocn the
contextunl model iself. in general it con he conchided thar vesivte vesulis of the learning process with contextual
approach raises the value of high Intention among the students,

Keywords: Contextual Teaching and Learning Modet . Entreprencurial Intention
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Abstract = FProduct innavaiion capabilitics urgently needed by SMEs {(Micro. Small and Medium Enterprises) fo
finprove SMEs compersitive advantage in the industry, This is importamt because a lot of SMEs that could not
syrvive or diminmishing their income in this eva of globalization because they are unable 1o compete in product
innovations. 1 afso occurs in ihe cracker indystry Tuntany Semarang Disirler. Good imnovation process will be
created if the craftsmen erackers have a good knowledge managemen: in managing information and krowledge
Jrom tacit knowledge that will be developed into exsplisit knowledge 1o peak af a business purpose.

Good product innovation needs to be done in a way to have a good knowledge management, One of the things that
wifl be done in the process of knowledge managerment is how crafismen crackers Tuntang wilfing and able to
replace the production pracess of using borax to the production process without the use of borax in making dough
crackers called NasDem techniques through sharing knowledge among the crafismen crackers.

The wmethod used in this research (s the Research and Development (R & D). This method was chosen becatise it
contains efements of empowerineni unutuk crackers artisans o create imnovative products of crackers through
knowledge management imodels that rapat. In the research process crafismen are actively involved through their
experience so far in FGD for knowledge management pracess in terms of 1he production of crackers. The resulfs
showed that the process of knowledge management from knowledge creation io knowledge dissemination has been
done well by businessman crackers. To expedite the pracess of knowledge management they also incorporate local
knowledge of local culture. This is done because the employers have a sirong aitachment to local wisdom.

Kevword - knowledge management, kearifan lokal SMEs
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Abstract - Informal sector in attendance Urban is a manifestation of the magnitude of job opportunities in the
informal sector on the one hand but ALSQ shows the limitations of the official sector fo absorb labor hearts.
Nevertheless realized that the very existence of streef vendors in urban areas is very real ditemma. On the one side.
informal sector are often considered intrusive gctivities such as smoothness [ving Sector Traffic, aesthetics And
Health Town citv, as well as functions of infrastricciire and public fasiltios so Must be styled. Dui iving side, where
informal secior Very helpful Troubleshooting Unemplovment. Sowrce Reception arca is. and the fulfillment of

People’s Economy Needs. Therefore, it is necessary to orgonize the effort FOR initinls Street vendors so that they
CAN run its business.

Study Compilation and Analysiy of Economic Planning Data The data colfection wark PKL Bandung in 2014,
which provides the data for the purpose FOR Streel vendors as Materiui For Plunning and Evaluation
Developiment in Bandung well as mapping the profile of street traders in some LOCATION in Bundung

Kevwords: caniunkan maksimal lima kata kunci dising, Ji pisabkan dengan tanda koma

Nindria Untarini

PENERAPAN ADOPSI TEKNOLOGI INFORMASI e ot
WRREIXEE  GUNA MEMPERLUAS AKSES PASAR PADA UKM _ .
BATIK DI WILAYAH JETIS SIDOARJO Yessy Artanti

Jurnsan Manajcmen FE Unesa
Yessy.anantif@'gmait.com

Abstract — Development of information technology (1Tj provides new opportunities for SMEs in developing its
husiness (QEDC, 1993} Adoption of information technology: v SMEs have not been wp compared to large firms. In
fuct, the wse of 1T will bring the company on Javorable conditions one of which & the case of market entry
tReettinger el al., 1994}, This rescarch way conducted with the aim to tesi the (nflvence of application adeption of
information twoholagy foward market expansion.

Subject in this research is small mediun eniveprises of Batik Jeris Sidoarjo. Sample selecnion is performed based on
sensus there are 30 batik craftsmen which have been Juifilling the conditions needed. Data colfecting conducted by
disseminating questionare. The anabvzed used regresion analys. Results of research shows that application
adeption of information lechnology have influence to market expansion. The Coniriburion of IT adopiion in
explaining the market expansion Is low (28,4%). This condition is supported by the level of IT adoption in SMEs
Jetis Sidoarjo batik is siill af the level of { is the application of IT adoption internally eriented

Therefore, awureness of entreprencurshin in Jetis Sidoario beaik on the straregic role of IT adoprion needs to be
enrhanced by training and menioring. development of self-monagement. business managemend and computer

application training that the intensity and diversin: in the use of IT can be applied optimally.

Kevwords. adoption of information technology, marker exponsion, small mediun entreprises
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STIE Perbanas, Surabaya
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Abstract — Sekior UKM memegang peranan penting dalam membangun perekonomian di Indonesia. Berdasarkan
data dari BPS, sekitar 58,12% pencipiaun PDR berusel dari peran UKM. Selain ity sekitar seratus juta teraga
kerja dapat diserap olch sektor UKM dari selurub tenuga kevja yang ada. UKM saat ini menghadapi situasi pasar
yang dinamis, kompleks dan persaingan juga kompetist yang tinggi di pasar. Oleh kavena itu apabila UKM ingin
berfahan dan berkembang maka ada beberapo hambaran atuu kendala yang dihadapi yaitu keterbatasan informasi
mauptin akses untuk mendapatkan sumberdaya, seperii misalnya modal, tenaga kersa serta kurangnya tata kelola
yvang baik dalam menjalunkan usahanya. Tota keloly memegang peranan penting dulam menentikan kualitas
usaha, pelaksanaan tata kefola yang baik ukan meningkatkan kinerja UKM seria menjuga kelangsungan hidup
UKM dalam menghadapr era perdagangan bebas, apalayi dalam menghadapi MEA 2015,

Tujuan dari penelitian ini adulat ingin mengetahui seberapu juuh penerapan GCG (tata kelola) UKM di Surabaya
vang teluk menjalankan usahanva selama ini. Tata kelola dalam penelitian ini menggunakan pengukuran
berdasarkan pada Indonesia's Code Good Corperate Governance (20065 yang meliputi aspek : transparancy.
accountability, responsibility, independence and fairness.

Hasifnya bahwa berdasarkan pada tanggaepan responden rata —ras menyarakun bahwa independensi merupakan
aspek yang penting untuk pengukuran iqta kelola yain sebesar 3.94, keadilan dan okuemabilitas masing-masing
3.85 | kemudian tanggung jawab sebesar 3.79 dan tanguopan responden yvang paling rendah yaitu transparansi
sebesar 3,21, Akan tetapi hasil dari rata-rata tanggapan vesponden terdehap taia kelola ini berbedo dengan
pernyataan responden terdahap urutan priorilas dari tata kelola, dimana sekitar 116 responden menyarakan
bahwa yang penting dan harus diperhaiikan dalam penerapan tata kelola yaitu ranggung jawab (37 responden),
rransparanst (24 responden), keadilan (18 responden), independen (10 responden) dan akuntabifitas (7 responden).

Kata ket @ transparancy, accountabifity, responsibility, independence and fairness
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Abstract — Urganie Farmers Group Karangwungy Village, Disericr Navangdeawa, Klaten Regency, Cennral Java ix
a frpviress grove that prodines vrganic paddy products Qreanse Faeme e Group hus the porensial o he developed
whew appdving the peinciple of gaod. ax good corpoiae governance (GG GOG hasprinciples that can support
the developiment and srrvival of this business growp. Resudls of vesearch ond sandics ou the application of the
principles of good corporate governance principles and the Karangwunge Organic Famners Group can be reffed
upon in oaking efjort to repaiy the management cfiirn reguired (o develop and mainain the viahilin: of the
husiness growg. Popalation and saniple of this research is all the officers and membery of Karangwungis Qrgunic
Farmers Group, The vesearch instrunient using a questionmaire. Research guestionnaive included questions about
respondents’ characteristios and on the fevel of implementation of the elements of good corporate governance in
Karangwungu Organic Farmers Group. A fist of questions abowt the elements of good corporate governance which
include transparency, uccowntabifity, responsibiliny, independence, equality and fairness. Data collected through
interviews with each respondent, administrators and members af the group. Technigues of anabvsis using
descriptive analysis. The results showed that the principles of good corporate governance can and should be
applied to the Kurangwingu Organic Farmers Group. The group has level good category. Application of the
principle of good corporate gaverimnee can be a meany to develop and preserve the group efforr.

Kevwords: Organic Formers Group, GCG, application
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RESPONSIBILITY BIDANG LINGKUNGAN DAN
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Universitas Surabaya,
emailiWermner{@gmail com

Abstract =This research is intended to find oul the influence of Corporate Social Responsbility to the environmental
sector and Good Corporate Governance fo the performance of the company. The indicator of the CSR being used is
the rankings of the company lsted in Indonesian Stock Exchange as published in PROPER for the period of 2010-
1013, As for the indicator of assessment for GCG is the size of the audit committee and the size of the board of
directors as stated in the anmua! report of the company. The size of the sample for this research is 24 companies
and the method of the sampling is purposive sampfing. The regression method is uyed by wtilizing OLS-
ARCH/GARCH analvsis. The mode! being used is a model that has passed the requirement criteria for OLS-
ARCH/GARCH method and the one wiih the best result. The result of this research shows that the ranking of CSR
does not have any influence to the performance of the company. the size of the audit commnitter has a positive
iafluence and 15 significant to the performance of the company. and the size of the board of divcciors influences
pucitivel o the perfarmance of the compeone ina signtficast conn Bocide that the veatking of ("SE doesn't have any
influcice to the size of audit committce and board of diveciors,

Key words: Corporate Social Responsibility, Good Corpurate Governance, Return on Asset, PROPER, corporate
performance
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Absiract — The purpaose of this research is 1o analvze the influence of bank spesific and macroeconomic factor jo
banfing performance and find the best estimeation models 1o estimate the performance. This sty used secondan
data i the prospectus of companies that have been go pubtic and listed on the Indonesian stack exchange in 204 1)-
2014.The samples are 31 banking companies obrained through purposive sampling merhod. Bank spesific facrors
are consisting of CAR, NPL, BOP(). Firm size, ROA, and ROE. Macroeconomic faciors are consisting of Economic
Growth, interest rare (SBi), and exchange rate. The analytical method used muliiple Iinear regression with a
sigmificance level of 3% to exected for two differens estimation madels (ROA and ROEy, Based on the rexulis of the
research concluded that ROA is the best estimation models to estimate the performance. The variable capiral
adequacy ratio (CAR) positive affect on ROA. Bur capilal adeguacy ratio did not significantly on ROE. Non-
performing loan negative affect on ROA and ROE. Growth positive affect on ROA. Firm size, SBE, and exchange
rate did not significantly on ROA and ROE. Based on these resuits we recommend investors need to consider
mandagement factors to banking performance apraisal, beside used internal factors from financial siatement,

Keywords.: Faktor Spesifil Bank, Makroekonomi, Performance

Mujing
Universilas Saijanawiyata Tamansiswa
Yogyahana

PENGARUH INFLAST DAN PDRB TERHADAP ujinouesgmal com
PENYALURAN KREDIT UMUM DAN UMKM Risal Rirafih
DI DAERAH ISTIMEWA YOGYAKARTA oo EE _
Universitas Sarjangwivaia Tamansiswa

Yogyakarta

izal_Ttvahoo.com

Abstract — The purpose of this research was to determine the effect of macraeconomic on General lending and
SMEs in Yogyakarta by using multiple linear regression analysis. The variables that will be analvzed are: Inflation
and GDPas the independent variable, while the dependent variable are the General and SMEs Lending. The vesults
showssimultaneously significant effect of the mucroeconomics variables on SMEs growth in Yogyakarta. Onfy
Inflation partially affected on SMEs fendings growth in Yogyukarta.

Keywords: Macroeconomics, General Lending and SMEs
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PENGARUH LINGKUNGAN INDUSTRI TERHADAP | . Fokuls Evonomidan Biswss
KAPASITAS INOVASI DAN KINERJA USAHA DI Sudivan GUPPI (Um ARIS)
SEKTOR:-E::UF;’(:.I'}%II:%TZI::B]EEggl KECIL kus ntf s IHAUGLCD, id

Nunuk Supraptini

nunuksupraplini<d vahoo.codd

Abstract — Resource Based View (RBV) theory, the company must have the resotirces and capabilities that are
urique and different to win competition . This study aims 10 analvze the factors that affect the company's innovative
capacily, then the subsequent effect on firm performance. The study was conducted by taking the data through
interviews with |50 small businesses in the manufacturing sector Semarang Regency. Sampling technigue is done
through stratified sampling ( multi stage sampling ) with the following steps: the first stage by faking samples of the
area and the second stage by toking samples of the small business sector of processing industry based on business
lacation listed on Depavtment of Trade and Industry, Semarang Regency. Data analysis rechnigues in the study
canducied hy Strucrural Equation Modeling { SEM ) Program .

The results of this study generally found that factors as the business owner managers characteristics,
organizational characteristics and external environment has a pasitive effect on the innovarion capacity of smatl
businesses. The results of this study managed io find a management role business awners have a dominant
influence on the achicvement of inmovation capacity. In addition . this study also found that the capacity of
innovation In small businesses in the mamufacturing industry in Semarang Regency Is able 1o improve the
achicvement of husiness performance

Kevwords: ndustre Environment, Innovation Copacity, Busivess Performunce

Ita Rafiani Permatasari,
lta_djatmika@yahoo.com

PENGEMBANGAN KEWIRAUSAHAAN Suselo Utayo, ST, MMT
MAHASISWA BERBASIS TECHNOFPRENEUR ssluteyoi@gmail.com
Ayu Sulasari, S E, MM

ayusilasaripolick{@ gmail.com

Abstract ~ The problems experienced in developing entrepreneurial students from year to year was relatively
simitarlike fow mewal in starting o business. Most studenis prefer to be job seekers compared fo become job
creators, oyen though most of the siedents have a unigue prodicy wdeas that can be developed.

Bused on that probiems, 1t is necessary to have ¢ guidance to develop product fdeas from stidents and prepare
their mental fo be ably and willing to do entrepreneurship, especially among Politekhnik Negerl Malang's
{Polinema) students. 16K (Iptek bagi Kewivausahaan/Scierce and technofogy for essreprencurship) activities in
Polinema very appropriate to achieve these goals in accordance with the needs of the students, specifically the
provision of skifls training methods and business skills technigue both in theery and in practice intensely. Students
also need to be introduced to the real business world, like internships, once considered quile readv mentailv,
prospective enfrepreneurs’ student began 1o start thetr independent entreprencurship,

The entire process will have supervisory and advisory, and granted financial support and technology to create an
inelependent Young entreprenents,

The implementation of this service is targeted forcreaie a productive, creative and consisten! young
entreprenenrship, especially for students of Polinema.

Keywords: Entreprencurship development, Technologi, Technoprenenr
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PENGUSAHA KECIL DAN MENENGAH DALAM Mauled Moelyono

PERCEPATAN DAN PERLUASAN PEMBANGUNAN
EKONOMI DI KABUPATEN DONGGALA
PROPINSI SULAWES] TENGAH

Univeratas Tadulako

Syamsul Bahri Dyg. Parani
Universitas Tadulako

Abstract ~ Tujuan jungka panjang perelitian ini adalah dihasitkannya gambaran secara detail dan komprehensif
temtangperan pemerintah dalam peninghatan akses pasar produk kakao bagi pengusaha kect! dun menengah
(petaku kakao) dolam percepatan dan perivasan pembangunan ekonomi df Kabupaten Donggalu Propinsi Sulawesi
Tengah. Sedangkan rujuon khusus dari penelitian i adalah Menganalisis akses pasar produk kakao bagi
pengusaha kecil dan menengah(pelaky kekao) dalawn percepatan dan perfuasan pembengunan ehonomi di

Kabupaten Donggala Propinsi Suiawesi Tengah. Fokus pada analisis pola perdagangan kakao dan analisis margin
dalam perdagangon kukao.

Hasit perhitungan diperoleh keuntungan yang diperoleh pada pola perdagangan mode! pertama sebesar Rp.1.782,-
kg Keuntungan yang diperoleh pada pola perdagengan model kedua sebesarRp. 1.989, -/kg. Keuntungon vang
diperaleh pada pola perdagangan model keiiga sebesarRp 993,-%kg, Keuntungan yong diperoleh pada pola
perdugangan mode! keempos sebesarRp. 1.383,-%y.

Hasil analisis diperoleh roral margin yang diperofeh pada mode! pola perdsangan pertana adalah sebesar Rp.
3.800,-/kg. Total margin vang diperoleh pada made! pola perdgungan kedua adalah sebesar Rp. 3.000,-/g. Totol
margin yang dipercleh pada model pola perdgangan ketiga adalah sebesar Rp. 3.000,-%g. Total margin vang
diperoleh pada model pola perdgangan keempat adalah sebesar Bp. 1.000.-/kg.

Petani menjual komoditas kekeo ke tingkat pengepul desa, karena menginginkan komoditas cepat terjual, afau
petani memiliki hasil komoditas dolam jumiah kecil Petani menjual langsung ke pedagang kota karena sebagian
petani sudal membeangun kerjasama (fejaring) dengan pedang Kota Palu, dan sudah terbangun menjadi nasabah.
Pelani yang membangun keriasama inf mendoparkan kemudahan dalam mendapatkan dana segar atau pinjam dari
pedagang kota Petani menjual ke pedagang besar di Kota Palu, kavena menjual hasil produksi dalam jumiah besar
atau areal tanam vang luas, sehingga petani berharap mendapatkan margin keuntungan penjual yang lebih besar
jika dijual di tingkor pengepul desa atou pengepul kecamailan.Fetani memilih untuk menjual ke pengepul desa
karena kendala tingginva biava tranportasi terutuma pada beberapa desa di kecamatan yang masih terpencil
seperti Kecamatan Rio Pakava dengan lingkar produksy tertingys.

Kavwords: Pela perdagangan, Kewntungan, dan Totat Margii

POSISI POLITIK KOMISI PENMBERANTASAN Suwarsono Muhammad
KORUPSIT : Dosen Program $wdi Mansjemen FE U1
ANALISIS PEMANGKU KEPENTINGAN PADA dan Penaseha KPK 2013-Mci 2015
ORGANISASI PUBLIK suwarsono. muhamimadiggmail com dan

lukiabrpwniesi@yatoo.com

Abstract — This paper attempis to find the politicel position of Komisi Pemberantasan Korupsi (The Corvuption
Eradication Commission) in the yvear of 2014, In 5o doing, It ies to use the stukcholders perspective as its
theareical framework which applied in public secior context. Stukeholders analvsis is basieally a political
dimension of management. First, it shorty exponses what is meant by the stakehalders perspective. It is followed by
an explanation abour its mode of analysis and its srrategic implication. Core of the paper is found where it
explains the potitical position of Komisi Pemberantasan Kerupsi (KPK) in its final part which includes a set of
propased strategy.

Keyword - Komisi Pemberantasan Korupsi
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INDONESIA Chalil
(Survey di Sentra Produksi Kabupaten Tojo Una-Una Program Sudi Manajemen, Univ. Taduiako

Sulawesi Tengah) L il ek s ahouco id

Abstract - Shovi-term goal of this research is the implemenation of a model and strategv {o increase value-added
and income-based Fishermen Calch Fish Meal to achieve Forage Poultry market potential as an effort 1o reduce
dependence on imported flour fish here at home. While the tong-term goal to be achieved in this research is the
Jormation of clusters of SME business at the level of fish meal as a supplier of fishermen catching fish meal in
animal feed processing business.

Based on descriptive analysis showed that the respondents' assessment of the inpletentation modet and strategy 1o
increase the added vatue of the average three disivicts provide vafue above 4 it means entering an importani
category. D isisi another, respondenty’ assessment of the increase in the average value added in the category of o
value above 4, which gives a meaning that is very importont in adding value to be pursued.

In addition, the test results manufacture of fishmeal with participants as many as 20 people were carried out on
laboratory Fak. UNTAD farms, shows that fishermen catch as the trainees were very enthusiastic and metivated 1o
increase the added value based on fish meal, which will fisherman can catch as the suppliers of raw materials fish
meal for animal feed pengealah SMEs. Analysis of the cost of feed for farm needs chicken feed locaily-based
intensive systems can save gpproximately 31%. That is, [f the feed ftself can be cultivated by farmers, it will grow
poultry farm in Tojo Una-Una. Because today there is onlv one large business scale formers with the sale of 75,000
head per year, or an average of 300 individuals per day, by wtilizing the fecd mamyfacturer. Likewise, chicken egg
Jarm businesses onlv one, with average sales of 870 racks / week. The main obstacle farm businesses today is the
avatlability of feed manufacturevs are relatively expensive, and feed the largest component (70%).

Kevwords : value -added products . Eishermen's Incame , and Market Potential Pouftry Feed

QUANTUM LEAP STRATEGY INDUSTRI | Alexander Wahyudi HS
PARTWISATA INDONESIA DALAM MENGHADAPI Universitas Cipua Surabaya
MASYARAKAT EKONOMI ASEAN (MEA) awahyudigciputra.ac.id

Abstract —in the last decade, almost oll countries in the world are trying hard to develap the tourism potential to

earn forefgn exchange as much as possible. Likewise in Indonesia, each region seeks to develop the lourism

potential of the area owned by both for domestic and foreign markeis. Tourism is an important factor not anfv for
the country but also a region (area) because it has a very brood multiphier effect. However., the disadvantage that
often do focal governments (provincial / district / municipal} related (o the promotion of lourism is promoling its
region itselfl Thus promotion will never give any economic impact because the money in circulation cones from the

same area. Referring to the data refeased by the World Economic Forum (WEF) in 2014, the competitiveness of
Indonesian tourism is in the top 70 of 144 countries. While in ASEAN, Indonesia is ranked fourth below Singupore,

Malaysia and Thailand in order for Indonesia to rank 30 of the world by 2019 us expressed by the Minister of
Tourism, Arief Yahva. a for of things to do especially need to make a quantim Jeap forward b the propararion and
implementarion strateyy. Thiy studv wsey a qualuative niethad with cecondeany duto as o vesearch ioal Thic sy
shaws that Quantum Ledap Strategie Map of dhe taurise sector is very imporeant and asefed 1o compete in the Asian
Econmnic Communite (AEC)H which will be effective in varly 2016 Spirit of entreprencurship is needed for all
stakeholders in the field of towrism in order Indonesia is the entreprencur who sustained  and grow / develop
fgrowth)

Keywords: Strategic Management Multiplier Effect,Quantum Leap, Entrepreneurship, MEA
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| |

Abstract ~ On the development of competitive business world. nowedays, companies are no longer just notice for
benefits | but alse should rotice for customer need as well ay aspects of the company's product qrafity ond
capability. The extsience of the design of products quality in appropriate with the customer needy con be very
helpful in surviving in a cempetitive marker that is more campetitive. Not only big companies in Indonesia,
{ndonesian SMEs alse reguire design improvement of product quality. One of these leather shoes on SME products.
In the process of bnproving the quality of products appropriate to customer needs would be able 1o directlv impact
the company's ability 1o improve the quality of praducis that produced. Application of the concept of guality in
company requiring quality continuous improvemen.

One method that can be used in the improvement of the quality of the products that produced by the company is
using the Quality Function Deployment {OFD). The use of QFD method can help improve the quality of the product
that prodiced leather shoes with consideration of the consumer. Therefore, this study will examine the design of
quality improvement with the integration of Quality Function Deployment (OFD} and Analytic Network Process
{ANP) in the prioritization of the company's decision to filfiil cusiomer needs and resolve problems in production
prosses on SMEs leather shoe.

The results showed that the improved design qualin with integration of Quality Function Deployment and Analvtic
Network Process prodiices 17 quality atiributes of the product, then 1t {aken 6 arributes with the highest gap in the
House Of Qualin: (HOQ). From the results of daia pracess on the House Of Quality obtained that produci technical
regrirement A4 has first rank with 0.068 weight, A3 second ranks with a weight of 0,028, A1 in third with a weight
of 0.352; 42 in the fourth with a weight of 0.427; fifth vank on the A6 and weighs 0.000, and A6 in the last rank
with weights (1123

Keywords: Improvement Quality, Quality Fumction Deployment, Analytic Newwork Process, House of Quality,
Smal! and Medium Enterprises
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SERTIFIKASI PROFESI BIDANG MANAJEMEN Annie Susanto
BISNIS, AKANKAH MENINGKATKAN DAYA Anme SUSANE.
SAING? Fakulius Ekonomika dan Bisnis
- ) Universitas Knsten Satya Wacana
Petrus Wijayanio

Fakulras Ekoneroka dan Bisnis
Universitas Kristen Satva Wacana

Abstract — Rencana Pemberiolian Masyarakat Ekonomi ASEAN (MEA)menimbulkan kekhawativan bahwa lenaga
kerja Indoresia tidak dapat memanfoatkan peluang secara maksimal, Seperti diketahui konselowensi liberalisasi
perdagangan adalah industri harus dapar memenuhi kompetensi SDM  yang dapat diterima oleh pasar global,
yang ditunjukkan oleh kepemilikan sertifikasi kompetensiKenyataanya banvak tenaga kerja Indowesia tidak
memiliki sertifikasi profesi sehingsa punva potensi tersisih apabila industri mensyaratkannva. Dengan sertifikasi
profesi diarapkan akan meningkatkan daya saing tenaga kerja. Pertanyaannya apakah tuntutan sertifikasi profesi
Juga relevan bagi bidang manajemen bisnis? Paper ini memberi gambaran apakah sertifikasi profesi dalam bidang
Manajemen Bisnis akan meningkatkan daya saing hilusan program studi §1 Manajemen Bisnis memasuki pasar
kerja di era MEA. Penelitian ini merupakan penelitian diskrviptif kualitatii, memanfaatian data primer manpun
sekunder, Hastl penelitian memperiihathan bahwa persepsi baik dari pengguna maupun alumnitentang kebutuhan
sertifikasi profest masih beragan. Untuk meningkarkan dava saing, diusulkan desain lurifulom “Plus” yang selain
mempertimbangkan kepemilikan sertifikasi profesi juga sofiskills, IT skills, dan language skills.

SINERG] PERENCANAAN STRATEGIS Fransisca Desiana Pranatasari
BEBERAPAKEMENTRIAN INDONESIA DALAM Universitas Ciputra
MENGHADAPI MASYARAKAT EKONOMI ASEAN

Surabaya, fransisca.desiana@ciputra.ac.id
(MEA)

Abstract — Presiden Joke Widodo secara resmi mengumumkan bahwa Indonesia akan secara resmi memasuki era
MEA pada akhir wahar 2015 Kerjasama ini dilakukan untuk wejuan integrasi ekonomi ASEAN vang siabil,
maknmr, dan berdaye safng tinggd Untek meraih tupuan tevsebitt. salal satu strategi yang dilakikon Presiden Joko
Widodo adalah memberikan target-targct spesifik untuk masing-masing kementrian Indonesia Penelitian ini ingin
nelihar bugaimanakah kesiapan beberapa kememrian Indonesia dalam menghadapi cra MEA  Tujuan penelitian
inf adalah wntul mengelahui perencanaan yang telab oi targethan beberapa kementrian Indonesia dalam rangka
mencapai tujugn yang sama yaiu berhasil dalam era MEA. Pendekatan kualitaiif deskriptif digunakan dalam
penelitian ini Penelitian ini menggunakan data sekunder dengan kategori ehsternal data (Bungin 2012:128) vang
diambil dari beberapo majalah vang relevan dengan topik penelitian dan website resmf kementeian serkait Dengan
demikian penelitian int dilakukan dengan mencari daia tentang strategi vang dilakukan beberapa kementrion

Indonesia kemudian disimpulkan suatu simpulan perencanaan strategis yang komprehensif untik mencapai tujuan
kesiapan hadapi MEA.

Kata kunci: Strateyi Manajemen, Glohalisasi, Masvarakat Exoaomi ASEAN (MEA)
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KRONIS MENGGUNAKAN METODE ANALYTICAL
HIERARCHY PROCESS
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Abstract — Keterbutasan jumiah dokter yang tidak sebanding dengan jumliah pasien, dunia kuliner saat ini sangat
diminati olek bunyak kalangan dun usaha di bidong kuliner dapar membantu musyarakat dalam mengembanghkan
dan mendorong periumbuhan perekonomian nasional. Aplikasi aneka resep masakan Indonesia menggunakan
bahasa pemrogiaman Visnal Basic. Pengujion menggunakan FGD, black box dan McCall. Adapun target yang
ingin dicapai adalah membuar dan werancang aplikasi musakan berdasarkan jenis penyakit kronis sehingga dapat
dimanfuatkan oleh dokicr, bidan, ahlt gizi dun masyarakor uas yaing menulki penyakit kronis umiuk mengetahu!
masakan atau makanan apa saja vang boleh dikonsumi ataw bagi siapapun yang ingin sekedar mengeiahui
berbagai jenis masakan bagi penderita penyakit kronis. Turget yang kedua dari penelitian ini adalah membantu
para dokter, bidan, penilik kesehatan dan ohli gizi dolam menentukan makanan sehat bagi yang sakir kronis seria
kecukupan gizi bagi sesecrang yang sakit. Sistem akan menyampaikan inforinasi mengenai jenis penvakit loronis
beserta pantangan dan jenis masakan atau makanan vang boleh dikonsumsi oleh penderita penyakit kronis dalam
hat ini pemulis memberikan resep masokan beserta kandungan bahan. Dengan adanya sistem ni  masyarakas
secara fuas, dokter, bidan, penilik keseharan dan ahli gizi dengan mudah memperaleh informast vang dibutuhkan
ranpa haris menghafal saru persatu masakan/makanan bagi penderita penyakit kronis.

Kata kunci : Sistemt pengambilan kepurusan, resep, masakan, penyakit kronis, Analyrical Higrarchy Proces

Rahmat Heru Setianto
Depariemen Manajemen, Univ, Airlangga
STRATEGI DIVERSIFIKASI DAN 1ahmat heru(@ feb unair ac id
NILAI PERUSAHAAN Rory Asrhofi Andoni

Departemen Manajemen, Univ, Airlangga
rou vast by famdginge sahoe.com

Abstract — Penctiticn tni Bortufuarn stk mefibar pengarih diversifikasi tevhadap nilai perusabican. Sumped yang
diginakan adoalah perusahaan manufakowr yang revdafiar di Bursa Efck Indonesia periodet 2009 sampai 2013,
Nilai perusahacn dikier menggunakan cxcess valie, sedungkan tingkar diversifikusi diukur menggunakan indeks
Herfindaht dan ol Entrophy. Hasil analisis menggunakan regresi linear memunjukkan buhwa diversifikasi
perusahuan berpengarih positif terhadap nilal perusahaan.

Keywords: Diversifikiusi, Nilal perusahaan, Mamifaktur
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PENGEMBANGAN KLASTER MENUJU Johnny Tapamal

PENINGKATAN DAYA SAING UKM DI KABUPATEN Universitas Tadulake
DONGGALA PROPINSI SULAWESI TENGAH Arfan Neno

Universitas Tadulako

Abstract — Secara wwum tujuan dari penelitian ini adaloh ingin mengkafi keberkasilan program kelompok UKM
dalem menonbuhkaon UKM berdaya saing tinggi di Kabupaien Donggala Propinsi Sulavesi Tengah.Adapun tiufuan
khusus dari penelitian ini adalehmengkaji dan mengunalisis keberhasilan dan permasalahan vang dihadapi
kelompok UKM vang berimbos pade UKM di Kabupaten Donggala.

Metode anolisis vang digunakan wntuk mencapai hjian wwhun pertama adalafe Analivic keberhasilan pembinaan
kelompok UKMdi Kabupeten Donggala,

Hasil temuan dilapangan menjelaskan bahwa indikator keberhasilan pertarma; menunjukkan peralolan yang
digunakan oleh kelompok UKM cukup bervariasi, tepat guna, memiliki pembagian kerja, dan bekerja sesuai
dengan keahliannya masing-masing. Indikator keberhasilan fedua; menunjulkion kelompok UKM memiliki
pencatatan produksi dan pemasaran, memiliki sarana informasi, mementingkan pola kaderisasi, dan memiliki
program pengembangan bisnis.Indikator keberhasilan ketiga; menunjukkon kelompok UKM senantiasa berusaha
untuk meningkatkan pengetahuan produksi bagi karyawannya, berusaha uniuk meningkatkan pengetahuan
pemasaran bagi karvawannya, meningkatken keterampilan karvawan dalam memanfuathan sarana dan prasarana,
dan memberi kesempatan karvawen untuk berkreasi pada bidangnya masing-wasing. Indikator keberhasilan
keempat; menunjukkan kelompok UKM senantiasq memberilan kesempatan karyawain nrenemikan inovasi baru,
memberikan kesempatan karyawan uniuk memperoleh informast pengelahuan lelmis, mengikuisertakan karyawan
dalam kegiatan sgsialisasi yang dilakukan oleh instansi teknis, dan memberikan kesempaian karyawannya dalam
kegiatan pelatihan atau sejenisnya. Indikator keberhasifan kelima, menunjukkon peruschagn senantiagsa memiliki
faringan dengan indusiri hiliv, memiliki jaringan dengan pelanggan, memifiki jaringan dengan lembaga social, dan
memiliki jaringan dengan lingkungan kevia Indikator keberhasilan keenam; menunjukkan perusahaan memifiti
kontrak kerjasama dengan pemasok, memanfaathan pemasok sebagal mata-mata, memanfoatkan pemasek sebagai
mata raniai, dan memanfaatkan pemasok sebagai konsumen.Indtkator keberhasilan kelujuh; memumnjukkan
kelompok UKM tersedia modal untuk modal kerja, memiliki madal untuk membiayvai organisasi, memiliti medal
untuk  investasi, dun menyvediagkan modaluntuk  pengembangan usahalndikator keberhosilan  kedelapan;
menunjukkan karvawan memiliki kemandivian untik bekerja, suka hal vang baru, mentidiki morivasi antuk maj,
dan memiliki kepercavaan diri seriap bekerja Indikator heberhasifan kesembilan; menunjukkan pimpinan suka
melindungi bawahan, mendelegasikan tugas-tugasnya, karyawan memahuni (ujuan perusahaan, dan karyawan
senantiasa mengutamakan kepentingan perusahaan.

Kata Kunci: ModelStrategi. Kelompok, dan Dava Saing UKM
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TAKUT, MALU, LINGKUNGAN KELUARGA, DAN Tri Hendro Sigit Prakosa
INTENSI KEWIRAUSAHAAN MAHASISWA Sekclah T Lo koo
PERGURUAN TINGGI SWASTA HOIN Vogyakarts

DI YOGYAKARTA

Alamat g-meil: prakosayahpg.oon

Abstract — This study examined the effects of fear of fatlure, shame, and entrepreneurial ffamily) environment to
entrepreneurship intention among private wniversity’s students in Yogvakaria. Using 125 students from that
schools, regression analvsis is used for testing hyphoteses. The results stiowed shat: (1) fear of failure has negative
effect on intention; (2} entreprenenrial (family) environment has positive effect or intention. However, the study
shawed that shame has no significant effect on intention. Theoritical and managerial implications of these findings
are also discussed

Keywords, fear of failure, shame, entrepreneurial envirenment, family, entrepreneurship intention

THE RELATIQONSHIPS AMONG Amk Kusmintarti
ENTREPRENEURIAL EDUCATION, accounting Department,
ENTREPRENEURIAL ATTITUDE, AND Slate Polytechnic of Malang

ENTREPRENEURIAL INTENTION kusmintrtif yahoo.co.id

Abstract — Educated unemployment can be reduced by developing u positive mindset about entrepreneurship as a
career option. Student Entreprencur Pragran fs part of the strategy in higher education o facilitate students who
have an interest in entrepreneurship. Theary Planned of behavior siated that the attitude is one of the predictors of
intention. Therefore, the relationships anong  entreprencurial edvcation, enfreprenenrial aititude, and
entrepreneurial intention need ta be examined.

This study aims to analvze the entrepreneurial altitude as a mediatar of entreprencurial education influence on the
entrepreneurial intention. The papulation of this research are students of semester one lo the last semester of State
Polytechnic of Malang and Brawijaya University who have learned an entrepreneurial education. Judgment
sampling is used to chaose the sample. The data collection was done through questionnaires. The number of data
processed are 206, The collected dara were anatyzed by using anahiic descriptive statistics and regressioi
anatysis,

The results shows that entrepreneurial edvcation hasn't a significant infliucnce on entrepreneurial atlitude.
Besides, entrepreneurial atfitude does not acts as a mediator of the influence of entrepreneurial attitude on
entreprencurial intention,

Keywords. eatreprencurial education, entrepreneurial antitude and vaneprencuriol intention
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TRANSFER PENGETAHUAN SEBAGA]
BAGIAN DART ALIH GENERAST PADA
PERUSAHAAN KELUARGA

Abstract — Paper ini menelaah secara mendalam, menggunakan pendekatan kaulitatif, proses transfer pengetahuan
pada pevusahaan ketuarge — PT Kharisma Jaya sebagai bagian dari upava generasi pertama menyiapkan generasi
penerus. Trasfer pereglahuan yang sefama dipahami hanye akan teriadi ketika suksesi telah direncanakan dan
ditmplementasikan, temuan ini menunjukkan hal sebaliknya. Transfer pengetabuan telah dilakukan jauh sebelum
suksesi berlangsung, Pada perusahaan heluarga, pengetahuan yang ditransfer dapar dibedakan mengjdi dua yakni
“nilai-nital keluarge —~ bisa disebut sebagaf pengeiahuan filosofis" dan pengetalman bisnis. Kedua pengetahuan
int pada umumnyva berupa pengelulan tacit dan idiosyncratic. Penelitian ini jiga menemukan citical point
efektifiias transfer pengetahuan ditentukan olels kesiopon penerima pengetaium wntuk menerima pengetahuan bary.

Temuan fainnva adalah proses transfer pengeraliuan, seperti diduga, berfalan wnat lambat dan prosesava bersifur
spriratiing bukan linear.

Katu Kunci: perusahaan keluarga, suksesi, transfer pengetahuan

UPAYA MENINGKATKAN DAY A SAING PRODUK Muslikh
UMKM DI KAMPUNG WISATA TEGALWARU Economics Fakulty of
BOGOR Yarsi University Jakarta

c-mail: muslikh{@varsi.ac.id

Abstrect — This study aimed o analvze the influence of entreprencurship oriemtation, market orientution,
kmowledge sharing, competence innovation, amld creativity toward competitiveness of micro and small business.
The poputation in this study were micra and smafl business in Kampung Wisata Bogor. The sainple have been
gathered at around 125 respondents from the owners husinesss. Meonwhile the aralysis technigues used in this
research is Structural Equation Modeling (SEM) with Amos software versian 16,0,

The research has given positive effects for entrerenersship ovierntation and market orieniation were influunce
sighificanthy  toward innovation, knowledge sharing and compeience were influance significantly  toward
creativity, innovation and creativity were influance significantly toward competitiveness.

Kevward: Entrepreneurship oriontation, market  ovientulion, kaowledge  sharing. competetice, creativity,
innovation and competitiveness
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Abstract — Organisast vang ingin menjadi pemenang dalam persaingan bisnis tentunya harus mampu melakukan
berbagai perubaltan dan inovasi ovganisasional, Tidak terkecuali dengan Usaha Kecil Mikro don menengah
(UMKM). Kewirausohaan saat ini memnifiki peran yang cukup peniing dalam perekenomian wmedern. Hal ini dapat
dilthat dari peran UMKM dulam pembangunan yang tefel menjudi mofor penggerak perckonomian nasiaoral saot
krisis melanda. Kemampuan UMKM ini tentunva sangat ditentukan olek kesiapan sumberdaya manusianya (SDM],
Berbagai perusahaar terkemutka dunia telah membikiikan bahwa Human Resources adalah funct keberhasilan
mercka dalam memenangkan pasar global. Hal ind dapar dipahami karena sistem manujemen dan stracegi bisnis
apapun yang diteraphan wanpa dukungan SDM yang komperen akan sulit diharapkan efekiifitasnya. Dengan
kompetensi yang dimilkiknya, para pelaku usaha dikarapkan mampy bevimeraksi dengan fingkungan bisnis yang
kompeltitif dan bersedia mengimplementasikan beragam straregi yung berbeda dalam rangka menghasifkan produk
dan jasa yang unggul unwk daya saing organisasi,

Keywords.: Kewirausahaan, Daya Saing, Kompetensi Wirausaha
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